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Take In This Issue Insure 


Time to Your 
Read Special Articles Future 


NEW ORLEANS HOSPITABLE HOSTESS, WHERE PAST 
AND PRESENT MEET 








Did you ever see 500 
hardware men and 
women agree on any 
one point? Here's 
where they do it. 
The 500 agree that 
the New Orleans 
con——. Better read 
it. Page 37, this issue. 


How do you sell re- 
frigerators? One 
man says this way— 
“Just 13% boxes left 
at the mark-down 
price of $17.80." It’s 
not the right way. 
Read what Mabel 
says, page 60, this 
issue. 
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You started on a 
month’s money-mak- 
ing vacation last 
week, with Doc, and 
Bill, and The Stove 
Man. Here’s the divi- 
dend column of the 
trip. Page 62, this 
issue. 





INCREASING VOLUME BY PUSHING THE SALE OF 
Goop REFRIGERATORS—By Mabel Hennessy 


HARDWARE PILLS FOR PALE PEOPLE—By H. D. 
Sterling .... 


STRICTLY BUSINESS—PART X—By Horace Holley 


Regular Departments 


WASHINGTON NEws—By W. L. Crounse 
IN THE MORNING’S MAIL FROM THE TRADE 
EDITORIAL COMMENT 


TRADE CONDITIONS AND IRON, STEEL AND HARD- 
WARE PRICES 


PAINT MARKETS 
PUBLICITY FOR THE RETAILER—By Burt J. Paris 
NEW GOODS AND NOVELTIES 


MoTor ACCESSORIES 


Coming Next Week 


Llew S. Soule, western editor of Hard- 

ware Age, otherwise known as the man 

behind the counter, is touring the West 

rendering special service to retailers. His 

first letter is a gem. Read it in the 
next issue. 


Don’t let ‘em put 
the words ‘Too 
Late’ on your tomb- 
stone It's too easy 
a reputation to earn. 
The Salesmanager 
says something to 
his men that will in- 
crease your earning 
power. Page 64, this 


issue 


Seldom has the hard- 
ware trade shpwered 
a bride and groom 
with the rice and 
roses that are falling 
on the newest bene- 
dict in our midst. 
Page 68, this issue. 
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Don’t miss the most 
important delineation 
of conditions in the 
hardware trade that 
it has ever been our 
privilege to print 
It’s nation - wide, 
Page 69, this issue 
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A Rigid Wall of Safety 


Every time you sell a No. 810 National Garage Door 
Holder your customer is getting a device that will make 
the garage doors a rigid wall of safety. 


The National holds garage doors as securely as a 
“National Vault” holds currency. No possible chance 
of the doors swinging against a car, and smashing either 
lamps or fender. No binding—the National operates 
the heaviest of doors easily, quickly and conveniently. 


And best of all National eliminates “Red Tape’’, supplies 
you direct, saves you money and makes it worth while 
for you to sell National Builders’ Hardware the 
National way. 


Send for Complete Catalog and Prices. 


National Mfg. Company 


Sterling Illinois 
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Hospitable Hostess, Where Past and Present Meet 







ITKIN said it was going to be the 
best Southern Convention on 
9 record, and Pit evidently knew 
what he was talking about. 

It was a four-ply affair with- 
out a weak sister in the lot. 
Four conventions at one time 
in the same town is apt to tax 
the accommodations of any city, but New Orleans, 
like her levees, seems to enjoy handling floods that 
exceed the high-water mark. The delegates to the 
Southern Hardware Jobbers’ Association, the Amer- 
ican Hardware Manufacturers’ Association, the 
Southern Supply & Machinery Dealers’ Association 
and the American Supply and Manufacturers’ Asso- 
ciation are a unit in agreement that New Orleans is 
the premier convention city of the South. 

The business sessions were conducted with an 
earnestness and a snap that augur well for future 
business. The social activities were as delightful 
as they were endless, and were well described by one 
northern manufacturer who said he should always 
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remember New Orleans as the city where the nights 
and days so ran together that it was frequently 
necessary to buy a newspaper to ascertain the date. 

Those who had been fortunate enough to have 
visited New Orleans before came early. Sunday 
trains brought these enthusiasts and their enter- 
tainment began that evening with a musical in the 
lounge of the Grunewald Hotel. On Monday the 
multitude arrived. Beginning that day hardware 
people from all over the United States gratefully 
accepted New Orleans hospitality and thoroughly 
enjoyed the wonders of the quaint old city. 


Here History Runs Rampant 


= HE United States as a whole has but a history 

of some 150 years. And the scenes of that 
earliest history, less than two centuries ago, are 
mainly confined to a small strip of the Atlantic 
coast where the original colonies lay. Even there, 
the onrush of modern industrialism has obliterated 
the bulk of the ancient landmarks. Memorial tab- 
lets—all too scanty—alone mark the spots where 
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immortal deeds were done—where immortal men 
gathered, fought their battles and made their mo- 
mentous decisions. Business and the years have 
pushed American history into the far background. 

Throughout the remainder of the nation—save 
in one spot—when the Atlantic seaboard is ex- 
hausted, there is little of the historical that draws 
the eye. Naught remains of the scenes of the 
“Forty-niners” in California. The Northwest 
grows fat and prosperous and modern. The Mid- 
dle West, with its spreading corn-fields and its 
sprawling cities, thinks little of its ancestors who 
carved that rich principality out of forest and 
prairie. 

But in one spot of the United States the scenes 
of history, the buildings of history, on the sites 
of history, are vital and living—preserved through 
two centuries for the eyes of 1919 to view as the 
eyes of 1719 viewed them. 

That spot is NEW ORLEANS. Fabulously 
wealthy in authentic historical episodes, it offers 
the visitor an opportunity for study of a famous 
historic past which, oddly enough, has never yet 
been fully realized. 

William S. Hart’s most thrilling gun-fights never 
surpassed the duels with French rapier, Creole 
colichemard or broadsword—with pistol, rifle and 
shotgun — beneath Spanish-moss-draped live-oaks 
that still-stand above sod still cropped as closely 
as it was in colonial days. Even the battle scenes 
of Griffith’s “Birth of a Nation” never surpassed, 
if they equalled, the Battle of New Orleans on Chal- 
mette Field—where General Andrew Jackson’s 
earthworks still can be discerned; where General 
Sir Edward Pakenham’s headquarters, in which he 
died of wounds after the battle, still rear their crim- 
son brick walls. No scene of the French Reign of 
Terror, with guillotine and the streets of Paris 
reproduced in a Los Angeles studio, surpass the 
executions by that blood-stained and picturesque 
ruffian Don Alexander O’Reilly, Spanish captain- 
general who governed the French colony Louis sold 
to Spain. Even the burning of Atlanta, offers 
little, if any, more of the spectacular than the levee 
scenes when Farragut steamed up the Mississippi 
to find millions in cotton and molasses ablaze along 
levees that still stand—to find a city torn apart 
and pillaged by its own people. 


History Made and Reflected 


be City of New Orleans for two centuries has 
made history of the most picturesque and dash- 
ing sort. And—partly by chance; partly by sheer 
love of the old landmarks; partly by the fact that 
industrial growth has been away from the limits 
of the ancient town—New Orleans preserved intact 
the actual, original buildings and the virtually un- 
changed scenes where that history was enacted. 

Heart of the South, French first, then Spanish, 
again French and lastly American, the ancient sea- 
port has been the goal of countless historical figures 
—statesmen and adventurers. Yet how few people 
who have visited it have ever fully appreciated how 
strongly this city, today a great American metropo- 
lis, binds an age long past with its glories and splen- 
did history with the modern progress and bustle of 
today. 

Few Americans, questioned, even, can tell much 
of the great historical dramas that have been en- 
acted in the “Vieux Carre’’—as the old French town 
is lovingly known to its inhabitants—that square 
embraced by the Mississippi River, Rampart Street, 
Canal Street and Esplanade Avenue. Yet in that 
square have been staged scenes that make the nerves 


thrill. ’ 
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Run down the roster of a few of the great names 
that mean “New Orleans” as much as does the 
phrase “Crescent City.” La Salle, Iberville, Bien- 
ville, Baron Carondelet, Don Alexander O’Reilly— 
heroes each of adventures as blood-stirring and full 
of action as history holds. World-names, each en- 
shrined in pages where the outstanding men of the 
world find their immortality. Down the list runs to 
General Andrew Jackson, Jean Lafitte, greatest buc- 
caneer of the North American coast; Lafayette, the 
courtly French marquis; Henry Clay, Admiral Far- 
ragut, General Beauregard, General Ben Butler. 
Not a schoolchild but knows their records. And 
were any of them to return to New Orleans—to sail 
up the broad, brown Mississippi’s flood, there are 
scenes in the city that would make men two cen- 
turies and a decade dead fancy Time had stopped 
in his march from the hour they died. 

Intact still—still housing men and women of 1919 
—stands the old Cabildo whose stone-paved rooms 
Lafayette trod; under whose roof took place the 
formal transfer of the Province of Louisiana from 
France to the United States, December 20, 1805. 

Next to it still stands—and still houses worship- 
pers—the ancient St. Louis Cathedral where Gen- 
eral Andrew Jackson bowed his head in the “Te- 
Deum” that celebrated his victory in the Battle of 
New Orleans. 


Where the Exiled Arcadians Landed 


UTSIDE the Cathedral’s doors stretches Jack- 
son Square—the old Place D’Armes that 
reaches out to the levee where landed the “Filles de 
Casquette”—those famous “Casket Girls” Louis of 
France sent, each with her dowry of gold coins in 
a little casket, as wives for the bachelor colonists. 
Here, too, over this same levee, landed the exiled 
Acadians, made immortal by Longfellow in “Evan- 
geline.” 
By the corner of this same ancient Place D’Armes 
stands the Old French Market, once the early morn- 
ing gathering place of the household slaves and their 


John Donnan helped make it a memorable convention 
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mistresses intent on stocking Creole larders. Here 
still, in the early morning, stroll to the stalls in 
open air, roof-covered, the stooped and black-clad 
figures of ancient dames whose lineage goes back 
200 years. 

Walk half a dozen squares away to Bourbon 
Street. You’ve reached the Old Absinthe House, 
built of the curious, small, flat bricks brought from 
Spain in 1798 as ballast for sailing ships. Inside 
is the old bar, with slabs of marble eaten inches 
deep by the drop-by-drop erosion of water dripping 
countless absinthes. Inside is a specimen of the 
perfect type of Spanish courtyard, with gallery and 
winding stair. 

Stroll back again to Chartres—once the great 
business street of the city. There at Number 514 
still stands the house, built in 1831 by Nicholas 
Girod, rich merchant, to be a home for Napoleon, 
while the conquered emperor of France was to be 
rescued by a Louisiana crew in a swift Louisiana- 
built sloop, commanded by Dominick You, mate on 
Jean Lafitte’s pirate craft. 

Or down Royal Street—the Rue Royale of ancient 
times. There at No. 417 still stands the quaint 
old home of Paul Morphy, greatest chess player of 
the world—who died insane. On the roof is still 
seen the little glass-walled room he built, where, in 
sight of the river and the city’s roofs, in silence, 
he could ponder chess problems. And in the rear, 
overlooking the beautiful Creole courtyard, where 
magnolias bloom, steel bars still mark the window 
of the room where the tottering genius was aft- 
erward confined ere his tragedy ended in death. 

Two blocks away, at Canal and Dumaine, rears 
the mighty bulk of the grey granite United States 
custom house. Rifles spoke from its windows— 
cannon in Canal Street were trained against its 
walls—in the battles of reconstruction days. 

Back again to Bourbon Street. There stands 
the towering Old French Opera House, the first 
ever built in America. Unchanged it stands as when 
Jenny Lind sang there—as when Adelina Patti made 
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her debut—as when Creole bloods with rapier at 
side gathered in its loges. 


Where Rapier Blades Have Clashed 


OWN a side street and back of the St. Louis 

Cathedral. Still the grass spreads green on 
St. Anthony’s garden, where rapier-blades have 
clashed and tinkled in many a duel—where scores of 
gallants lay on the sod, run through the breast for 
some whim of the Code of Honor. 

Out onto Royal Street again. There, at No. 527 
stands the old Spanish Commanderia—headquar- 
ters for the Spanish mounted police, built by Gov- 
ernor Miro in 1784. The old Spanish cannon still 
guards the archway entran¢e. The old barracks 
rooms are still intact. 

Pass down Royal to the corner of St. Peter Street. 
There stands the first New Orleans skyscraper— 
three stories high—immortal in literature as “‘Sieu 
George’s House” in Cable’s “Old Creole Days.” 

Beyond lies Orleans Street. On the corner is the 
Convent of the Sisters of the Holy Family, opened 
as a playhouse in 1817 by a company of strolling 
French players, voyaging acfoss from France, and 
opening one of the earliest theatres in New Orleans. 
In 1827 the Legislature met in this playhouse- 
convent, when fire had destroyed the State House. 

But that is passive history. Take the active 
scenes. At Esplanade Avenue and the river stands 
the old United States mint, the largest mint build- 
ing in the nation. Here, in front of the huge struct- 
ure that still stands unchanged, General Butler of 
the Federal Army had hanged the hero Mumford 
in 1862, when the Southerner hauled down the 
Northern flag Butler had ordered raised over the 
building. 

Step across to Barracks and Hospital streets. 
The very names are history. Here is the square 
where “Bloody” O’Reilly’s firing squad shot down 
Lafreniere and his Creole comrades who had dared 
oppose the Spanish reign. 


Over now to Dumaine and Royal Streets. Here is 
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the balcony where Charles Gayerre, Louisiana His- 
torian, stood to watch, as a boy, the Creole beau- 
ties waving Godspeed to Jackson’s troops as they 
went out to fight the British at Chalmette. And 
at Chartres, between St. Philip and Dumaine, is 
the courtroom where Jackson, a short time after the 
battle, was fined $1,000 for contempt—“It doesn’t 
represent a fraction of the contempt I feel,” said 
the old warrior—by Federal Judge Hall. Next cor- 
ner stands Maspero’s exchange—the building in 
which Jackson planned the Battle of New Orleans, 
and to which he was carried in triumph on the 
shoulders of the people, after he had been fined. 

On another corner of Chartres and St. Philip 
stands the blacksmith shop of the pirate Jean 
Lafitte, New Orleans headquarters for the buccaneer 
whose swarthy crews swarmed out of the Barataria 
swamps and bayous across the river, spurning the 
offer of British gold and fighting Packenham’s 
veterans by the side of Jackson’s troops. 

Nearby, facing Jackson Square—the old Place 
D’Armes—are the two rows of brick apartments 
that once housed Jenny Lind, built by the Baroness 
Pontalba, daughter of old Don Almonaster y Roxas, 
and heroine of a classic romance. She could not 
return the love of John McDonogh, New Orleans 
millionaire of ancient days. His millions founded 
the New Orleans public school system—still named 
after him. He died unwed. 

Up now to Esplanade Avenue. There stands the 
Archbishopric, oldest original building west of the 
Alleghenies. Still occupied by the Archbishop in 
1919, it has been the scene of ecclesiastical glories 
and splendor since 1727—nine years after the 
founding of New Orleans. 

Nor are these all the historical settings in New 
Orleans. There are white-pillared houses with the 
broad galleries of ancient times. There are parks 
that were plantations. There are restaurants and 
coffee houses descending through five generations of 
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chefs from father to son, with the old quaint cus- 
toms. 

History? New Orleans is alive with it. Vital and 
throbbing are the tales these old scenes recall. 


Fourteen Miles of Docks 


AND while old New Orleans, because of the charm 

of its ancient tradition and its romantic his- 
tory, offers the visitor a rare opportunity for en- 
joyment, modern New Orleans none the less affords 
a big attraction. 

Fourteen miles of steel and téoncrete, weather 
protected docks facing the greatest inland harbor 
of the world; gigantic warehouses and grain eleva- 
tors equipped with all the machinery which modern 
science has invented; a thirty-two feet deep navi- 
gable canal stretching out through the very heart 
of the city from the banks of the Mississippi to the 
shores of Lake Pontchartrain, providing water 
frontage for all manufacturing sites; great ship- 
building plants already at work, employing thou- 
sands of men on the banks of this canal; a wonder- 
ful climate, assuring twelve working months to 
each year, a perfectly drained and sewered city, 
with hundreds of miles of paved streets, rat-proofed 
homes and yards—this is partially the story of 
modern New Orleans—the New Orleans which the 
rest of this country knows so little about! 

It is a strange thing how little in general the 
people of the United States know of this industrial 
New Orleans—how much some of them know of 
quaint, romantic, historic Creole New Orleans. 
How they have read of and can tell you about the 
Vieux Carre, the Old Jackson Square, with its 
cathedral and Cabildo, its ancient coffee houses and 
resorts, the charm of its departed glory, its Mardi 
Gras and carnivals, and its “sans souci” disposition 
towards all life. How strange it would seem to 
the average visitor if instead of being shown to the 
relics of ancient splendor, he were taken to view the 


Henry Chenoweth, elected president of The Old Guard, snapped in Jackson Square 
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Jack Skiff personally conducted visitors anywhere 


world’s greatest cotton warehouse in operation, or 
if he caught sight of the wonderful grain elevators, 
the miles of docks humming with the life of Amer- 
ica’s commerce, and were told that this was the 
second seaport of the United States and the great- 
est industrial center of the new South! Could he 
believe that this was the New Orleans of carnival 
balls and absinthe houses? ~ 


The “South’s Greatest City” 


PEAKING to a gathering of big business men in 
New York City some time ago, a young Orlean- 
ian with an abounding faith in his city said: 

“The trouble with you fellows is that you don’t 
understand the New Orleans of today—that you 
really know nothing of the South’s greatest city. 
New Orleans in the past fifteen years has changed 
more than any city in America. From a pleasure- 
loving, care-free city it has become a serious, indus- 
trious and thriving community, going ahead at a 
remarkable rate. You all remember the easy-going, 
yellow fever-stricken, mosquito-infested city of 
pleasure, but so few of you have taken the trouble 
to learn anything about the New Orleans, the second 
seaport of the country, the enterprising, growing 
city of the South, with perfect sanitation, and clean 
streets, and the city which is destined to come out 
of this war among the first in America.” 

No city in America presents a greater oppor- 
tunity for study than the Queen City of the South; 
no city better illustrates the oft-repeated saying 
that American ingenuity can accomplish anything. 
This last in reality explains it all. It has been 
said that New Orleans is a European city set down 
in the United States—this is a mistake—New 
Orleans is a city which intelligent Americans found 
full of the poetry and romance of another world 
and without destroying this, builded about and 
around it, one of America’s leading cities. 

It would be impossible in this short space to 
undertake any complete review of the modern prog- 
ress of the Crescent City. It is after all only meant 
to give the reader some idea of the real New Or- 
leans, the city of which he probably knows nothing, 
and which 500 hardware manufacturers and job- 
bers saw and enjoyed. 


Fayette R. Plumb didn’t see the “No Parking” sign 


Although much of the groundwork for the city’s 
present greatness was laid years ago, the real move- 
ment for the development of New Orleans started 
early in the twentieth century. In the final analy- 
sis, it is due to three things: The installation of 
sewerage and drainage and purification of drink- 
ing water; the development of municipal ownership 
along the river front, and to the constructive policy 
of the city’s administration. 


City Problems Overcome 


O-DAY New Orleans is one of the best sewered 
and drained cities in America. The foundation 

and development of her sewerage and water system 
was the city’s first practicable step in municipal 
ownership, and its result has been far beyond the 
dreams of even the most optimistic. With the 
drainage of this city came better living conditions, 
a lower death rate and perfect sanitation. To-day 
the health records show that this city will compare 
favorably with most so-called resorts, and this with 
a heavy percentage of negro population subject to 
destructive diseases. f 

The problem of draining New Orleans, paving its 
streets and furnishing subsurface sewerage, was one 
of the most serious ever attempted by any city. 
Many parts of what is now thé garden district were 
but mosquito-infested swamps when the work be- 
gan. Much of the lower section of the city had 
been laid years ago by French and Spanish rulers, 
and the problems which engineers found were diffi- 
cult to solve. It is now a record of accomplishment 
of which any city might feel proud. 

The city administration’s determination to put 
through its sewerage program had hardly been well 
under way when it undertook the rehabilitation of 
the wretched school system, wfth its decayed and 
ancient buildings, fire traps and unhealthy, and to 
replace them with modern up-to-date structures. 
Here again its success has been extraordinary and 
the chain of public and high schools in New Orleans 
at present will take rank with those of any city in 
the country. 

While these two great movements were progress- 
ing to unexpected results, the city and State both 
turned their attention to the development ofits 
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harbor front. What has been accomplished there 
is the most interesting chapter in the whole history 
of public ownership in America. New Orleans is 
the only city in the United States to-day which owns 
every foot of its harbor front. It has been developed 
to its present state of efficiency by a public corpo- 
ration known as the Board of Commissioners of the 
Port of New Orleans, a political subdivision of the 
State of Louisiana. This organization is composed 
of five business men of New Orleans who serve 
without pay and who direct the expenditure and 
policy of this mighty institution. 

The policy of the board was started many years 
ago. It was to build along the entire commercial 
front, a distance of approximately fourteen miles, 
a chain of concrete and steel weather protected 
docks, replacing the old open wharfs. No visitor 
who has seen New Orleans’ harbor in recent years 
but has exclaimed in wonder at what has been ac- 
complished. But the docks and sheds were incom- 
plete without the necessary railroad facilities and 
warehouses. 

Rather than allow private corporations to make 
inroads along the river front and control switching 
facilities, the city administration brought into life 
the New Orleans Public Belt Railroad, probably the 
first instance of municipal ownership of railroads 
in the history of this country. The Belt Railroad’s 
tracks were laid alongside the docks and connected 
with the freight terminus of every railroad enter- 
ing the city, serving shipside loading from freight 
cars practically without handling. Here the city 
effected a perfect coordination of rail and water 
traffic. 

The agitation for the construction of warehouses 
was launched some years ago and the first unit was 


H. H. Beers, great-grandfather 
of the South 


George E. King, newly 
elected president 
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started in 1914. At a cost of some three million 
dollars, the Port Commission finished this in about 
a year and a half, and, although but the first unit, 
it is to-day the largest and best-equipped warehouse 
of its kind in the world. 

The commission then turned its attention to the 
construction of its grain elevators, the first sections 
of which are now complete and working. They are 
among the finest type of the country. The commis- 
sion now have under construction a gigantic com- 
modity warehouse. 


Public Works Still Expanding 


OTHING has been said yet about the largest 

assignment which the commission has yet ac- 
cepted. For many years men who had given the 
subject attention had reached the conclusion that 
there was but one drawback to complete public own- 
ership, and this was that it stood as a bar to private 
expansion and development. It was recognized that 
some water frontage should be provided for such 
enterprises. 

With this in view the constitution of Louisiana 
was amended to allow the Port Commission to con- 
struct and maintain an industrial canal, connecting 
Lake Pontchartrain with the Mississippi River. 
Although the amendment was ratified in 1914, no 
attempt was made to build the canal until 1918, 
because the funds of the Port Commission were 
taxed to the limit in constructing the elevators and 
warehouses. 

However, after the declaration of war against 
Germany by the United States, and the nation-wide 
demand for ships, the mayor of New Orleans 
launched a movement for shipbuilding at New Or- 
leans, and calling for the construction of the canal 


Harry Jones, premier 
trap-shooter 
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Graham and Witte were there—BIG 


which could serve as a ship basin. The movement 
received the endorsement of the entire community, 
and was completely successful in record time. 
Financial assistance was brought to the Port Com- 
mission from the Orleans Levee Board and the 
Public Belt Railroad. 

When completed the canal will have an average 
depth of thirty-two feet with a width of more than 
one hundred feet. It will gain entrance to the river 
through great steel and concrete locks and flow 
through to Lake Pontchartrain. Its banks will af- 
ford opportunity to any sort of manufacturing en- 
terprise needing waterfront and for ship construc- 
tion. Already several enterprises of magnitude are 
located on its banks, and the canal will not be com- 
pleted until 1919. 

This navigation canal makes the port of New Or- 
leans the best equipped in the world. It will revo- 
lutionize the industrial life of this city and give it 
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George Harper, the entertainment wizard 


the same impetus and fresh start that the installa- 
tion of sewerage and decent public education gave 
the city twenty years ago. 

In 1918, New Orleans abolished the Carnival and 
Mardi Gras “for the duration of the war,” and 
turned its entire attention to helping the Govern- 
ment and building a bigger and greater city. Its 
people have seriously taken the big tasks of a new 
day and their dream is to make certain the predic- 
tion of a great man who recently visited us when 
he said: ‘ 

“This city is destined soon to become not only 
the second port, but in all probability the second 
city, of America.” 

This is the half-told story of the new New Or- 
leans, the story which such a limited number of 
people know. It is the story of a great American 
city, “living, breathing and growing greater every 
hour.” 


Governor Welcomes Hardware Men to City and State 


‘THE opening joint session of the American Hard- 

ware Manufacturers’ Association, the Southern 
Hardware Jobbers’ Association, the Southern Sup- 
ply and Machinery Dealers’ Association and the 
American Supply and Manufacturers’ Association, 
was held Tuesday morning, April 8. The meeting 
was called to order by President W. C. Thomas, of 
the Jobbers’ Association, with the largest gathering 
present that had ever attended the opening meeting 
of the joint associations. 

The president introduced the Most Reverend John 
W. Shaw, Archbishop of New Orleans, who ad- 
dressed the meeting briefly, concluding with an invo- 
cation. 

After “America” had been sung, President 


Thomas introduced the Honorable Ruffin G. Pleas- 
ant, Governor of Louisiana, who spoke in part as 
follows: 


I want you to know, my friends, that not only the 
City of New Orleans, but the entire State of Louisiana 
welcomes you here on this occasion, because we know 
that your presence means that you are here for bene 
ficial purposes, not only for yourselves, but for all of 
the communities which you represent. We know that 
the sum total of your efforts here will be beneficial to 
our entire country. I say that we welcome you here 
with extended hands, and with open hearts. 

Your industry enters into every relation of life. In- 
deed you might say the history of the world, the de- 
velopment of the history of the world, has been marke | 
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by a corresponding development of your industry. Hard- 
ware finds an expression from the cradle that rocks us 
at our birth to the coffin in which we are stowed away 
at our death. Hardware finds its expression in our 
home and in our temples or workshop. It finds its ex- 
pression in our agricultural industry, in our commercial 
trade, in our carrying industry, and in fact in every 
industry of life. 

It is said that in the old Roman days when a certain 
Roman Senator would arise to make a speech, he would 
always close up with the expression “Carthage must be 
destroyed.” He always touched upon that subject, and 
so to-day I wish to touch upon another subject that is 
attracting particularly the attention of the entire 
Southland and she is asking you to co-operate in the 
proper development of the subject. I refer to the ques- 
tion of the reduction of the cotton acreage in the South. 


Reducing Cotton Acreage 


HIS reduction will not affect your business, I be- 

lieve, because if we reduce tht cotton acreage, we 
will increase the corn acreage and you will sell imple- 
ments, etc., just the same, but there is a big movement 
in the South to-day for the reduction of the cotton 
acreage. That is a movement that is not unjust to the 
rest of this country, nor to the remainder of the world. 
We have on hand, or we did have, the latter part of 
February, some nine million bales of cotton liters that 
are not being consumed by the world. It is estimated 
that there was an over-stock of the crop last year of 
five million bales, and if we plant as many acres next 
year, or rather this year, as we did last year, by the 
first of January, 1920, we may have some eight or ten 
million bales surplus that the world cannot absorb. 
It is good sense for us to cut our production ac- 
cording to the world’s demand, and I simply wish to 
ask you gentlemen here, particularly you of the South, 
who are acquainted with this subject to assist us in this 
great movement. 

We not only wish to cut the cotton acreage production 
so that it will fit the world’s demands, as Russia and 
Germany and Austru-Hungary, and a great many of the 
South Eastern Countries of Europe are not in a posi- 
tion to take cotton—that is the reason why we should 
have a reduction—but besides that, we should move 
further toward the establishment of a great cotton 
export organization in the South, that will undertake 


Your Bank as an Ally in 


URING the past decade American banking has un- 
dergone a notable development. I do not refer to 

the changes in our national bank system brought about 
by the Federal Reserve Act, to the extraordinary in- 
crease in bank resources since the outbreak of the world 
war, nor to the unprecedented service which our banks 
have rendered in financing this country’s part in the 
struggle with autocracy. The change to which I allude 
does not appear in statements of conditions, nor in sta- 
tistics of Liberty Bonds held or distributed by the banks. 
It is found in the new attitude of service displayed by 
the banks toward the business world, the new spirit of 
co-operation with clients, the breaking away from the 
old time restrictions and traditions which formerly 
limited the usefulness of banks and bankers to a mere 
fraction of their possibilities. The tangible evidence of 
this new conception of the banking profession is found 
in the offering of new banking facilities and service 
which were unknown to bankers of even ten years ago. 
A text book on banking in general use in our colleges 
states that the three principal functions of a bank are 
deposit, discount and issue. These may be the essential 
functions for which banks must necessarily exist, but 
they form only a part of the activities in which modern 
banks now engage. It is an anachronism to apply the 
word “bank,” in the old sense of that word, to the great 
metropolitan institutions of finance, with their com- 
mercial and industrial service, their foreign and do- 
mestic trade departments, their underwriting of huge 
bond issues, their handling of great properties as trus- 
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to finance the movement of cotton in the place of Eng- 
land which has been financing it heretofore. 

We not only wish to do that but we also wish to estab- 
lish proper markets for cotton. We want,to get behind 
the United States Government in her great effort to 
establish a great merchant marine that will carry our 
cotton and our other products, so that we will not be 
compelled to rely upon English bottoms or French bot- 
toms or Italian bottoms, or the bottoms of any other 
country in the world in the future. We have only some 
four million tons of bottoms to-day. We need sixteen 
million tons. 

Suppose three of you gentlemen were engaged in 
separate commercial ‘industries in your town, and two 
of you had delivery wagons and the other had none, and 
the third man had to depend upon the other two for 
delivery wagons. Do you suppose that the other two 
would give you the benefit of its service over their own 
benefit? That is the condition to-day and that has been 
the condition before this great war. We have had to 
depend upon the British and the ‘German and the Scan- 
dinavian bottoms principally to carry our goods to South 
America or to Europe or to Asia, or to any of the other 
markets of the world. What we want to-day is to build 
up our own merchant marine and then the South will be 
able to control the production of this great cotton indus- 
try, and to finance the cotton movement and to market 
cotton. We will be able to apply the bottoms of this 
country to carry our goods to foreign nations. 

This might ultimately end in the establishment of 
great cotton manufacturing plants in the South, greater 
than in any other section. I simply wish to make this 
statement and this explanation of what our movement 
is in the South to-day, in order that you gentlemen who 
are leaders in your community, may know just exactly 
what we are after. This is not anything that will be 
detrimental to the rest of this nation. If the South 
makes money it will be beneficial to the entire nation. 
If the South cuts its production of cotton down to the 
world’s consumption, it will hurt nobody in the world. 
Therefore, the unjust attacks that have been delivered 
against us in this movement, have been founded really 
upon ignorance of the real situation. 


President Thomas then introduced W. I. Bullard, 
of Boston, who spoke on the subject, “Your Bank as 
an Ally in the Conquest of Business.” Mr. Bullard 
spoke in part as follows: 


the Conquest of Business 


tees, executors or administrators, their offerings of in- 
vestments, and their manifold facilities for stimulating, 
directing and controlling industry in all its branches. 

Let us look over the staffs of our modern banks. 
They include doctors of philosophy who investigate and 
write on abstruse problems of economics, professors of 
corporation law who give depositors counsel on legal 
questions involved in business management, traffic ex- 
perts who know how commodities are routed and who 
are competent to solve the troubles of shippers, agri- 
cultural experts and manufacturing experts who know 
the cost and methods of production of raw materials 
and the processes by which these raw materials are con- 
verted into finished goods, export authorities who know 
the world markets and translators who can convert into 
English the documents and communications received 
from all parts of the trading world—all of these, and 
many more in addition to the conventional staffs of ex- 
perts on finance and banking procedure. All of this 
comprehensive array of talent may not be found in the 
organization of any single institution, for different 
banks adapt their personnels to the industrial and com- 
mercial requirements of the communities which they 
serve, but any one of our leading banks offers the serv- 
ices of most of these authorities. 


Expanding Service by Banks 


UR large, progressive metropolitan banks are reach- 
ing out into every activity of trade, collecting and 
distributing information, bringing together those who 
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can be mutually helpful in the development of business, 
pointing out opportunities and warning against pitfalls. 
The banker has seen a new vision of possibilities for his 
own institution, for his clients, for the community and 
for the nation, in placing at the disposal of the business 
world the great fund of information and experience 
which he necessarily accumulates in the day-to-day con- 
duct of his profession. The modern bank is no longer 
simply a place of deposit, loan and issue. It is an in- 
ternational clearing house of finance and economics. 

Let me enumerate some of the activities of a metro- 
politan bank of the present day. It keeps on file in its 
information bureau a vast amount of data as to raw 
materials, process of manufacture, methods and chan- 
nels of merchandising, labor problems, general condi- 
tions of trade, foreign and domestic trade opportu- 
nities, and other subjects too numerous to mention. If 
this bureau does not fully meet the requirements of a 
client in regard to any specific inquiry, the bank sends 
out its trained investigators to make field studies of the 
subject in hand and obtain every bit of information 
available. The inquiries which such a bank receives 
cover every conceivable phase of business. They are 
so varied they cannot possibly be anticipated. But ex- 
perience in one field of investigation is invaluable in 
every other, and the high position which a metropolitan 
bank holds in its own community and in the country at 
large enables it to obtain data which would not be avail- 
able to any other agency. 

The credit department of the bank is prepared to 
render confidential reports as to business houses in all 
parts of the world, whether these houses be next door 
to the bank itself or in distant China or Australia. 
Through foreign correspondents, agencies, branches, and 
credit bureaus, the modern bank is watching every im- 
portant action of every important firm in all parts of 
the world. When exact data is not available as to the 
volume of business that a business house does, its credit 
rating, or its assets and liabilities, reliance is had on 
the general reputation for moral integrity which it 
bears among those with whom it does business, and 
often this general reputation is more dependable than 
statistical information. 

The foreign department is prepared to advise clients 
as to the possibilities of doing business in markets with 
which they are no? ; :quainted, as to the volume of de- 


mand for their commodities in such markets, the prices 
that they can expect to get for their goods, and the 
degrees of competition with other countries which they 
will encounter. It is ready to advise as to methods of 
packing, routes, charges for shipping, tariffs, and all 
the details of regulations, restrictions and practice with 
which the exporter must be acquainted to conduct for- 
eign trade successfully. And the banker can aid the 
importer just as much as the exporter, by keeping him 
informed regarding new sources of merchandise, and as 
to the supply and demand for his commodities in for- 
eign markets. American banks have rendered very 
valuable service, in instances of which the speaker 1s 
personally aware, in straightening out disputes between 
the buyer and seller in this country and abroad. 


The Banker an Expert at Everything 


HE taxation department advises clients as to the 

intricacies of the income and excess profits tax 
laws, counseling them regarding such ¢omplex and 
technical matters as valuations of manufacturing plants 
and inventories, so that they may not pay more than 
their share of the tax levies, but on the other hand may 
avoid disputes with the government through under- 
statements of their income or assests. The trust de- 
partment, handling large estates in various fiduciary 
capacities, must necessarily be under the direction of an 
attorney at law of eminent ability, and his legal knowl- 
edge is placed at the disposal of clients of the bank. 
More and more, property owners are naming their banks 
as trustees, executors and administrators, and thus 
avoiding the many uncertainties involved in having 
individuals act in these capacities. 

The modern bank requires a well-organized, intelli- 
gently directed advertising and general publicity de- 
partment. It places the facilities and personnel of this 
department at the disposal of its clients, to aid them in 
the solution of their publicity problems. Businessmen, 
unaccustomed to making public announcements, are 
more and more turning to their banks for assistance 
when circumstances compel them to issue statements as 
to their individual firms or as to industrial problems in 
general. 

The collection department of the large city bank, in 
handling drafts against bills cf ladings, must study the 
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shipment and routing of goods, and thus obtain a spe- 
cialized knowledge of this important phase of business. 
The traffic experts of some banks are leaders in their 
profession. 

In investing its own funds and those of its depositors, 
the modern bank must make a thorough study of gen- 
eral business conditions, and of all the complex factors 
—<social, political, and economic—affecting values favor- 
ably or unfavorably. In analyzing credits and making 
commodity loans, the banker must study the rise and 
fall of commodity values, the fluctuations of supply and 
demand in the major industries, sources of production 
of raw materials and possibilities of new and expanding 
markets for manufactured products. While the in- 
dividual manufacturer or merchant is usually in touch 
with only one line of trade, the banker is brought in 
daily contact with the entire field of industrial and com- 
mercial enterprise and he unavoidably gathers valuable 
data which the individual manufacturer can use to 
advantage. 

During the next few years, according to all indica- 
tions, American banks are going to play a more im- 
portant part in regard to stimulating and directing in- 
vestment of capital than they have ever done in the his- 
tory of this country. Five years ago, the United States 
was a debtor to the rest of the world to the extent of 
approximately $5,000,000,000. To-day it is a creditor 
to the amount of about $10,000,000,000. Our foreign 
trade during January and February showed a balance 
of exports over imports which would increase our for- 
eign credits at the rate of close to $5,000,000,000 per 
year. A continuance of such a trade condition is abso- 
lutely impossible; nevertheless, if the United States is 
to maintain its enviable position as a creditor nation 
American investors must be willing to invest increasing 
amounts of capital in foreign countries, either in gov- 
ernment or in private securities. To our American 
banks will fall the task of solving this unprecedented, 
international problem. They will have to bridge the 
chasm between foreign investment opportunities and 
American investors. If they can do this successfully, 
they will render a vitally important service to Amer- 
ican business. 


The Bank an Inexhaustible Reservoir 


NEED not do more than mention other activities of 

the modern bank with which you are doubtless fa- 
miliar. The banks are rendering increasing service in 
providing places of safe deposit for securities and other 
valuables. They are being called upon by corporations 
to act as trustees under mortgages, as transfer agents 
and registrars. In such primary functions as financing 
the purchase and sale of commodities banking methods 
are modified from year to year, the most recent im- 
portant development along these lines being the exten- 
sion of the use of bank and trade acceptances, and the 
establishment of a discount market in this country. 
There is a great deal more to financing commercial 
transactions these days than agreeing in the discount 
rate, the period of the credit and the security. A well 
informed banker can often save his clients substantial 
sums in the financing of his business. 

It must be obvious to you, gentlemen, that your bank, 
if it be a well organized, thoroughly equipped institu- 
tion, abreast of the leaders in the banking fraternity— 
is an inexhaustible reservoir of information, counsel 
and assistance, invaluable to you in the extension of 
your business. Perhaps you are asking yourself, “Just 
what sort of problems might I personally have put up 
to my banker? Specifically, what sort of assistance 
might I have sought from him in my own business?” 
Perhaps I can answer that question for you by narrat- 
ing a few specific instances of service rendered by the 
bank with which I have the honor to be associated. I 
trust you will pardon this personal allusion. 

One of our large depositors was interested in under- 
taking the manufacture of a new line of cotton goods, 
and he asked us what data we could give him in regard 
to it. We rendered him a lengthy report, giving the 
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number of looms running on that particular kind of 
fabric, an analysis, of the cost of producing it in a 
typical mill, a complete list of the buyers of the goods, 
technical details as to the construction of the goods and 
the current market conditions regarding it, and fur- 
nished him with an exhibit of samples of the goods 
in the piece and of the articles into which these varied 
fabrics go. 

A manufacturer became involved in a labor difficulty 
with his employees over wages, and after the matter 
had drifted along some time without settlement, the 
National War Labor Board stepped in and forced an 
arbitration of the dispute. The chief point at issue was 
as to whether this company was paying as high wages 
as other companies on the same class of goods. The 
company claimed that it was, and the operatives claimed 
that it was not. At the request of the company we 
made a thorough inquiry into the wages paid in all of 
the leading mill centers running on the class of goods 
concerned, obtaining the data confidentially from the 
officials of the mills, and reported our findings in detail 
to our inquirer. This data proved of great assistance 
to him during the arbitration proceedings. 

Some time ago we received a cable from an exporting 
house in Egypt, asking if we would obtain quotations 
for them on a shipment of gum arabic, for which they 
had secured freight space. We canvassed the market 
and gave our inquirer complete information as to the 
conditions under which this commodity could be brought 
into the United States. 

One of our friends became involved in a dispute with 
the taxation authorities over the inheritance tax on an 
unlisted stock of a manufacturing property. The argu- 
ment centered around the point as to whether or not 
the selling value of the stock of this corporation was a 
fair basis for estimating the property value. We made 
a careful analysis of the relation between actual prop- 
erty values and the market values of the stocks of simi- 
lar companies in other parts of the country. This was 
of substantial use to him in the presentation of his 
case before the authorities. 


Get Close to Your Banker 


i of our friends came to us with a request for 
information for use in an article which he was 
going to give to the press in connection with an im- 
portant question of public interest. We not only fur- 
nished him with the specific information that he sought, 
but took his draft of the article, had one of our trained 
writers recompose it, and submitted it to him for his 
use, in whole or in part, as he saw fit. The young 
‘man who took this article in hand is a former news- 
paper editor, and the quality of his service in this case 
is shown by the fact that our client used our version 
practically intact. Needless to say, such service as this 
is strictly confidential. 


Such illustrations of banking as these must make it 
clear that your bank is not the conventional, tradition- 
bound institution that it was even a few years ago. It 
no longer limits its usefulness to the few restricted 
functions with which banking is generally associated 
in the public mind. It has enlarged its scope and 
adapted its personnel and organization to meet your 
every need in the field of industry, commerce and 
finance, both domestic and foreign. 

The extraordinary expansion in the facilities and ac- 
tivities of the modern bank, should mean just one thing 
to you: If you are willing to enter into a close, intimate, 
confidential relationship with your banker—a relation- 
ship something akin to that between family physician 
and patient—you will find your bank your Ally in the 
Conquest of Business. It is important to note this 
proviso: Your bank can become effectively your Ally, 
only if you become, in a reasonable degree, the Ally of 
your bank. The only limit to the service which your 
bank can render you is that which you set up yourself, 
by your degree of readiness to co-operate with it in 
making this service possible, and in utilizing it in your 
own business. 
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Head of Valley Association Urges Consular House-Cleaning 


RESIDENT THOMAS then introduced John M. 
Parker, president of the Mississippi Valley As- 
sociation, who spoke in part as follows: 


I regard a request to speak to business 
Louisiana and of the United States as a mandate to 
be obeyed. I take that stand because in my judgment 
the problems which are confronting us to-day, and 
which are going to confront us for the next decade, 
are problems that lie absolutely at the very foundation 
of business itself. I take that stand because I believe 
that business men can solve those problems very much 
better than politicians can. I do not believe the gen- 
erality of politicians have the proper view in regard 
to business. I feel strongly and deeply that every busi- 
ness man, no matter what his convictions are, should 
not only express those convictions, but when he has 
strong convictions, he should express them in public, 
where the people can discuss them and in that manner 
become posted regarding great public matters which 
mean your prosperity or your downfall. 


men of 


When we read the papers of the conditions in the 
old countries of Europe there is not one of us that does 
not wonder how soon conditions are going to prevail 
in this country that may bring about that unrest that 
will result in a disregard of law and the tearing down 
forcibly of the principles which we have 
uphold in our business and nation. 

I have taken the stand on every platform where I 
have spoken that we want to realize that our ancestors 
did not come here because they loved America; they 
came here for the chances and opportunities given us 
and our children to develop the greatest country on the 
face of the earth. 

I am of the firm belief that the first people who came 
to America were the people who gave the brave de- 
fenders the spirit of our nation. I that now 
that we have, passed the flood tide of the able and in- 
telligent and vigorous of those who want to come here 
that we should stamp out any such thing as European 
immigration to this country that represents the scum 
of the old world that is bound to weaken America: 


worked to 


believe 








America Not for Bolsheviki 


I BELIEVE that every business gathering should an- 
nounce in tones that can be heard from one end of the 
country to the other that great manufacturing interest 
and business cannot prosper unless labor is supported, 
employed and prosperous. I believe we should an- 
nounce that America is not now and never shall be a 
resting place for the anarchist or the Bolsheviki. I 
believe that where we find citizens of foreign birth who 
come to America with the idea of undermining Amer- 
ican institutions, we should grab them by the collar and 
send them back to the country from which they came. 

I believe that where you find an anarchist who de- 
stroys life you should break his neck, and if he destroys 
property you should put him in the penitentiary and 
keep him there for a few years. We have been en- 
tirely too mealy-mouthed and afraid to say what we 
think. The vast majority of us are afraid even to 
express our convictions regarding public matters. I 
have never held an office, and never except to hold an 
office, but I want to say that I expect to express my 
opinion as an American citizen just as long as I live, 
and to express it fearlessly. 

You business men represent the real life blood of 
America to-day. Many of you have not thought of and 
have not planned out conditions that mean everything 
for the future welfare of yourselves or the welfare of 
the nation and your children and your children’s chil- 
dren. You are aware that it is not going to pay you 
to cast your eyes toward blood-stained Europe—nations 
practically bankrupt, devoid of men, where people will 
work at extremely low wages in an earnest effort 
simply to make an existence—but as common sense 
business men you should turn your eyes to those vast 
territories south of us—the richest land on the face 
of the globe, which is made available to you, made 
available by the Panama Canal and by the Merchant 
Marine, which some people are doing everything in 
their power to drive off the seas. You want those ships 
to carry your own products all over the world, and 
you should fight for it. You are aware that most of 
us are totally ignorant in regard to conditions in those 
countries. 

I listened to the statement of my banker friend from 
Boston, who tells you how anxious your bankers are 
to serve you, and give you every possible assistance in 
regard to your business. You should realize that this 
country south of us is the point for the greatest devel- 
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opment of the world. You realize that foreign nations 
up to the last few years had absolute control of more 
than 90 per cent of the volume of the business of those 
countries, and that they are practically to-day not in 
communication with you. Possibly that fact has not 
been brought home to you. How should you handle 
that business? You should not treat these men to the 
south as inferiors, but you should assist them. You 
are aware you can build up a big business. You will 
be able to cement America together more by building 
it than in any other way. 


Who Is a Consul? 


i» a great many of those countries you are confronted 
with thestotal lack of business capacity of the Con- 
suls or representatives of the United States Govern- 
ment. Many of these men hold their positions not 
through any ability or from the slightest knowledge 
of business, but because of political influence. They 
are often totally unable to intelligently handle the prob- 
lems of a business transaction. Now, as the president 
of the Mississippi Valley Association, I have been tak- 
ing a stand on the matter, which is a rather radical 
one. That stand is that now that the war is over, and 
we have not only one of the greatest fleets in the world, 
but a very large percentage of the merchant marine, 
that it is our duty not only to furnish outgoing car- 
goes for that merchant marine, but to bring in incoming 
cargoes with that merchant marine, so that we may 
establish our slogan, “American goods on American 
vessels.” 

You should insist that instead of the government 
sending out incompetent men, demand that the gov- 
ernment send out representatives to represent America 
in those countries who not only are able and capable 
men, but who can intelligently handle the problems of 
the nations. Then make your demand upon the govern- 
ment that we want the government to use our great 
warships, not to intimidate these nations to the south, 
but to show the power and strength of the United 
States Government to strengthen their various means 
of industry. Send capable representatives speaking the 
language of the countries to which they go. Have 
them go as emissaries of peace and emissaries of praise, 
and go there under the American flag, that is and will 
be looked up to by the people of the entire world. Make 
them believe that our flag stands for everything that 
is best, not only in America, but best throughout the 
world. 


Former Hardware Man Tells of the Resources of Louisiana 


HEN the applause that followed Mr. Parker’s 

address had ceased, President Thomas intro- 
duced the president of the Louisiana Conservation 
Committee, Honorable M. L. Alexander, who told of 
the wonderful resources of Louisiana. By the way, 
Mr. Alexander is an old hardware man, and he was 
greeted as such by the 500 “is-ers” present. Mr. 
Alexander said, in part: 


We have situated in the southwestern part of Louis- 
jana the greatest sulphur mines in the world, where 
the sulphur is mined out of the ground 99.8 per cent 
pure, and we mined last year seven or eight hundred 
thousand tons of sulphur. The United States only a 
few years ago was importing sulphur from Italy. We 
are now exporting sulphur from the United States— 
from the mines which are located in Louisiana. 

We also have situated in the southwestern part of 
the state the greatest salt mines in the western 
hemisphere. Salt is being mined there 99.9 per cent 
pure rock salt. Test borings have been made and they 
are mining it at a depth of about 600 or 800 ft. Test 
borings have been made of 2000 ft., showing a solid 
rock wall. Therefore we say to you that we have 
enough salt in Louisiana to last these United States 
for many thousands of years to come. 

Louisiana has great timber resources, standing sec- 
ond to-day in all the states in the United States in its 
standing timber, standing first in the production of 


pine tiraber, having within its borders 40 per cent of 
all the cypress timber left standing in the United 
States; and then take the great waterways of the 
state, thousands of miles of coast lines, running along 
the borders of Louisiana, bordering the Mexican Gulf; 
4700 miles of navigable streams. 

We can boast of waterways teeming with the choicest 
varieties of fish. The fishing resources of Louisiana 
are very great indeed, and we are shipping out millions 
of dollars of this great product of nature; and then 
the game resources of Louisiana; something that you 
hardware men should be particularly interested in is 
the protection of game, to see that the game is per- 
petuated and protected so that you will be able to sell 
your fire-arms and your cartridges and your hunting 
equipment for all time to come, and we are doing more 
for that in Louisiana than is being done in any other 
section of the United States. 

We stand first in the resources of game, and we are 
recognizing our obligation not only to the people of 
the State of Louisiana in the protection of this game, 
but to the people of the whole United States, because 
this is the only harboring ground of 75 per cent of the 
wild ducks and the wild geese coming down from 
Canada to spend the winter with us, and we have pro- 
vided here in Louisiana as a refuge and a resting place 
for the wild ducks and wild geese of the country, your 
ducks and your geese, as well as our ducks and our 
geese, a refuge and resting place of over 300,000 acres 
on the Gulf Coast, where we do not permit a gun to be 
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The HARDWARE AGE camera man was busy on the long-to-be-remembered boat ride. 
Among the happy conventioneers snapped are T. James Fernley, with Mr. Taylor of 


of the results. 























Here are some 


the American Steel & Wire Co.; Mr. Joslyn of Stevens Arms & Tool Co.; Mr. Fernley and his 
charming daughter; Horace Disston and Mrs. French; E. 1. Cope and Sidney Eshleman 


fired; and then we have the great oyster resources of 
Louisiana, greater than all the states of the nation com- 
bined. 

We have more oyster territory in Louisiana than all 
the states of the Union combined—available for oyster 
culture—these wonderful oysters which you will taste 
no doubt while you are here. We can hatch and raise 
oysters in Louisiana in eighteen months, where it takes 
at least three and a half years to raise an oyster of 
like size up in the northern waters and the Chesapeake 


Say, and these are some of the things we want you to 
know. These are some of the things that your chair- 
man wanted me to tell you about, and we take pleasure 
in telling you of this country. Just think of the many 
acres of land that we have now available for the open- 
ing up of agriculture. I say to you gentlemen that 
this is a country of opportunities—the one great state 
left in the United States to-day that offers these great 
combined advantages, and I am glad to have an oppor- 
tunity to tell you, my hardware friends, about them. 
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Looking Backward—and Forward—with President Thomas 


PRESIDENT THOMAS then delivered a stirring 
address in which he reviewed the past year and 

the problems which it has left facing the hardware 

men of America. In part he spoke as follows: 


This is to be a convention of American business men, 
leaders in their particular lines, bringing into joint 
session the hardware jobbers of the South and the hard- 
ware manufacturers of the entire country; and we are 
pleased to welcome the presence at this opening ses- 
sion of the members of two other organizations, the 
Southern Supply and Machinery Dealers’ Association 
and the American Supply and Machinery Manufac- 
turers’ Association. These organizations are all largely 
interested in the same things. It is therefore well that 
they meet and mingle here, for at no time in the his- 
tory of the industry has there been greater need for 
the interchange of ideas and experiences, for getting 
together, in the effort to safely and sensibly solve the 
pressing problems which to-day pre-empt the best 
thought of the nation. 

In a letter to the membership of our association, an- 
nouncing the present convention, I used the following 
language as expressive of the situation: 


The war is over. The victory won. The armistice 
prevails. Permanent peace is being negotiated with 
the Allied Victors in an evident accord which augurs 
well for the world. 

The problems of war merge into the problems of 
peace. Systems succeed shock. Cuonservation is 
born out of Chaos. Reconstruction replaces Ruin. 
We have been fighting to win, and having won, we 
must serve—serve the truest ends of business, of 
justice, of human liberty. 

Business, these two years gone, has been in a mad 
whirl of war-made hysteria, at times verging on the 
maelstrom of utter disaster. Nothing was sure. No 
one knew what the morrow would bring forth. Sup- 
ply, Demand, Price, Quality, Service, Credit, usually 
the reliable beacons marking the commercial chan- 
nel, were smashed by the shrapnel of international 
struggle. Likewise, the landmarks of normal trade 
were obscured in the barrage of unprecedented barter, 
in which men dealt only in millions and nations only 
in billions. 

And now—what? Business must find itself, adjust 
itself, reconstruct itself. If it required the best brain, 
the wisest judgment, of business men to weather the 
storms of war, how much better brain and wiser 
judgment must it require now to effect the proper re- 
establishment of affairs? 


Now Time to Restore Business 


A’ our last convention, held at Atlantic City, while 
the heaviest artillery of war was roaring on the 
western front, I took the liberty of declaring that 
the business of business is to win the war; and here 
today, with the war won and peace restored, I beg 
to offer another slogan: The business of business is to 
restore business to a normal basis. 

The problems that attend the change from war to 
peace are the problems of our business as of all other 
lines of business. They must receive our most earnest 
consideration. 

Re-employment: From our military forces come 
millions of men who must be given work. 

Taxation: The most enormous burden that has ever 
been placed in similar length of time upon any people. 


Prices: A veritable nightmare of uncertainty, in 
which time-honored influence seems no longer to 
obtain. 


Labor: A problem more aggravated than any other, 
with more numerous and more dictatorial trade unions 
claiming, as of inherent right, practically all of the 
profits of industry. 

Finance: World-standards to be re-established, 
money and credit running wild in unprecedented figures 
for four years, to be restored to the sober terms of 
peace, and, in the meantime, a stupendous Victory Loan 
to be borne largely by American business. 

Transportation: The mammoth railroad systems of 
the country frantically trying to keep their balance 
on a political teeter-board, at one end private owner- 
ship without profit, at the other end government con- 
trol without service—and nobody knowing how soon 
or how far they are going up or going down. 


Bolshevism: Which has come to be accepted as a 
comprehensive term to include all the crooked cranks 
and cranky crooks, the crime-crazed agitators, the 
mental misfits and the common thugs, the perverted 
philosophers and the porch climbers, the brain-stormers 
and the bomb-throwers, the professional politicians, the 
pickpockets and the plain drunks—the prolific spawn 
of the offal and garbage of war—who darken the air 
with their mischievous and malodorous theories for the 
salvation of the world. 


. Job for Master Pilots 


O steer a safe, sane and sober course amid all these 

conflicting and confusing conditions is the task of 
the men at the helm of American industry. Profound 
wisdom, exalted statesmanship and high ideals may 
be needed in determining the weighty problems of the 
peace congress; but for the problems of business and 
trade, the essential factor is common, every-day Amer- 
ican horse-sense. To their solution for the best ad- 
vantage of our customers, ourselves and our branch 
of industry, we must give the most intelligent and 
patient consideration. The limits of this address pre- 
clude any detailed discussion of these problems or any 
explicit statement of personal opinions. Yet I may 
briefly advance a few suggestions under each head: 

On Re-employment: It should be our pleasure to 
restore to their former positions those of our employees 
who entered the service of the country, wherever it is 
humanly possible to do so. In filling new places aris- 
ing in our working force we would, wherever practi- 
cable, give preference to men who have served in army 
or navy. 

On Taxation: Like death, taxes are inevitable and, 
no matter how heavy they become, payment cannot be 
avoided. Business must pay the lion’s share of the 
war taxes and business will do it as cheerfully as 
human nature will permit. We may at least find 
satisfaction in the reflection that the taxes we pay 
the federal government are for a good cause, which 
was bravely fought for and worthily won. 

On Prices: The subject is too extensive for intelli- 
gent discussion at this moment; but I feel sure that 
all business men will agree that they must recede from 
the inflated war-time figures and be restored to the 
lowest normal basis consistent with a staple market. 

On Labor: Labor has been reveling in wages ab- 
normally high, due to a demand abnormally great. 
But labor is disinclined to accept the readjustment at- 
tending the passing of this abnormal demand and is 
disposed to insist on a continuance of abormal prices 
under normal conditions. This readjustment employers 
have been forced to accept in the very nature of things 
and if labor refuses to recognize the fairness and jus- 
tice of such readjustment it appears that the limit of 
concession to its dictation will soon be reached. 

On Transportation: In many respects the most 
serious problem of all. Yet, common business sense 
would dictate that there can be no solution other than 
the return of the railways to their owners. Government 
control has been a costly and a lamentable experience. 
Railroad operation has cost the government $300,000,000 
more than the revenue derived and, at the same time, 
has cost the public from 35 to 40 per cent increased 
freight and passenger rates. For these increased 
rates the public has received—what? An alleged serv- 
ice so rotten that it is ridiculous and a contemptuous 
disregard of the most ordinary courtesies and facilities 
hitherto extended to the helpless patron. Business in- 
terests everywhere will join in prayer for the early 
termination of an experiment which has plagued their 
souls, exhausted their patience and emptied their 
pockets, which did not even have the plea of patriotic 
sacrifice to commend it and which must ever be re- 
membered as one of the horrors of war. 

And as for the agitators, the bolsheviki—permit me 
to advise that, when one of this wild-eyed and rattle- 
brained gang attempts to intrude into your business 
affairs, you firmly and, if necessary, forcibly, call his 
immediate attention to a sign reading “This Way Out.” 
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Here beneath the towering live oak at the New Orleans Country Club, the Nineteenth Hole, the 
HARDWARE AGE camera caught many wheelhorses of the convention and others who enjoyed to the 


limit the endless entertainment program provided by their hosts 


If he fails to move in the indicated direction, then get 
a policeman or a club. 

Bear in mind, above all, my friends, that, as was 
aptly said in a recent bank circular: “The cost of 
earning a dollar can never for any length of time be 
more than the dollar itself.” Conservation, which was 
thrown to the winds during the clash of arms, must be 
reinstated in its proper place at the right hand of 
business. Out of what has been called the “Emotional 
reaction from the strain of war” must come the good 
old standards of commerce, of finance, of trading and 
of living. 

Hand in hand’ with conservatism, let us 
optimism as one of our guides and counselors—for 
those who imagine trouble ahead always help bring 


establish 


on that trouble. American business may be con- 
fronted with unprecedented perils, but, thank God, it 
has unprecedented resources for fortifying against 
them. 

Wonderful Opportunity Ahead 


W gew hardware business has a wonderful opportunity 
before it. Postbellum activity is bound to. be 
enormous. For four years the world has abandoned 
construction and bent itself on destruction. Fully 
100,000,000 men, during all that period, stopped build- 
ing and busied themselves tearing down what had been 
previously built. Two hundred billions of dollars and 
15,000,000 lives, property beyond estimate, vitality, 
health—all lost in the waste of war. Some of these 
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losses are irreparable, but the others can be and must 
be made up; this colossal damage must be repaired. 
To do this will demand reconstruction on an un- 
precedented scale; hundreds of millions of tons of 
steel and other materials; the resumption of agricul- 
tural pursuits in the wide areas desolated by the death- 
grapple of nations; 25,000,000 tons of shipping to be 
replaced; homes to be rebuilt and refurnished, and the 
busy hum of factories to be renewed throughout the 
theatre of war; America furnishing the machinery, the 
tools, the agricultural implements to restore war-torn 
Europe, meantime feeding its famine-stricken from our 
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ample production and financing its rehabilitation from 
our unlimited funds. 

To these opportunities we must rise; from them 
we must derive the greater progress and prosperity 
which is the sure reward of those who plan wisely, 
work earnestly and deal fairly—so that we may be 
able to truthfully say, in memorium of a recent har- 
rowing experience: 

This war has been the test of us, 
Has killed some of the best of us, 
Made better men of the rest of us, 
And left no East and West of us. 


Biggers for Construction as Well as Reconstruction 


‘T HE president then introduced W. D. Biggers, 

Detroit, chairman of the executive committee 
of the American Hardware Manufacturers’ Asso- 
ciation, who spoke in part as follows: 


It is not only reconstruction that we need, it is also 
construction. The only reason we are not having the 
best business today that this country has ever had is 
because of the hesitation of the manufacturer, the 
jobber, the dealer and the consumer. Everyone has 
been waiting for business conditions to settle down 
before pushing forward their various enterprises. 

What we need to do as manufacturers and jobbers, 
assembled in this convention, is to send forth a note 
of optimism and encouragement. 

The largest gun that has been fired since the signing 
of the armistice was fired by W. C. Durant, president 
and general manager of the General Motors Corpora- 
tion, when he announced in the Detroit papers on last 
Friday that the General Motors Company would pro- 
ceed immediately to spend $37,398,000 in the construc- 
tion of new office buildings, plant extensions and equip- 
ment for same in the cities. 

Everybody has been waiting to see what the other 
fellow would do. Now they all know, and my advice to 
you would be to “go and do likewise.” If you cannot 
spend $37,000,000 spend $37,000 or $37, but the point 
is to break the present reluctance to proceed with equip- 
ment and construction. 


The Demand for Automobile Accessories 


Pg ted three weeks ago at Detroit the National 
Hardware Jobbers’ Association held a special con- 
vention in connection with the automobile accessories 
branch. I was very much surprised to learn what a 
large part automobiles and accessories are now play- 
ing in the hardware jobbers’ business. At that meet- 
ing a manufacturer who should know the condition 
in the automobile business about as well as anyone 
stated that the actual demand for automobiles this year 
would be for three million cars and that there would 
be an absolute shortage of between seven hundred 
and eight hundred thousand cars. In other words, the 
factories—working at their greatest present capacity— 
could not possibly take care of the demand. 

Automobiles have passed to a great extent from the 
class of luxury to that of necessity—the term “automo- 
bile” meaning all motor driven vehicles—pleasure cars, 
light trucks and heavy trucks, and when we add to 
this the enormous quantity of tractors that will be 
manufactured during the next year or two, we realize 
what a tremendous volume of business this will mean, 
and the selling of automobile accessories is now a part 
of the Hardware Jobbing Business. 

The use of more and more automobiles means the 
building of better and better roads, which involves not 
only the expenditure of a large amount of money, but 
the employment of a large amount of labor. 

The other day in THE HARDWARE-AGE our good 
friend Roy Soule had a wonderful editorial and treatise 
on the paint business under the heading, “Paint, the 
Job Creator.” In connection with this he called atten- 
tion to the fact that $100 worth of paint meant $300 
worth of work.” Not only the work of applying the 
paint to the building, but the work in manufacturing 
the paint, in manufacturing the cans in which the paint 


is contained, in manufacturing the cases in which it is 
shipped, in manufacturing the brushes with which it is 
spread, in manufacturing the’ ladders, the rope and 
other things that are necessary to use when painting 
a building. 

The very suggestion of “Clean Up and Paint Up” 
immediately brings to mind dozens and dozens of items 
of merchandise that should be used and will be used 
in carrying out the thought of this campaign. 

During the last two or three years our homes and 
business houses have been neglected in many respects 
on account of the shortage of labor, but now with the 
returning of thousands of soldiers, sailors and marines, 
it is to the interest of every citizen, be he manufac- 
turer, jobber, dealer or consumer, not only to provide 
a job for them but to increase the actual work for 
these men who have done so much for us. 

Remember, men and women, that the war will not 
be over until every man in uniform has a job. 

Some of us are beginning to feel that the war is 
over. My son, a naval aviator, is now at home and 
placed in business, so from our selfish standpoint it 
looks as though the war were over. But the other day 
I called on one of our hardware jobbers, meeting the 
vice-president of that firm, as fine a man as ever lived, 
and he has but one leg. With him the war will never 
be over. There are thousands of our families who 
sent their sons out well and happy a few months ago, 
never to return. In those homes the war will never 
be over. We all owe a debt of gratitude to the boys 
who went out to fight our battles, and this debt will 
never be paid until we have done our utmost to take 
care of those boys who do return. 


Take Care of the Boys Coming Back 


N March 25 there were still in the overseas forces 
1,409,789. Only 573,474 soldiers had returned, 
leaving about one and a half million of our boys on 
the other side for whom we must provide when they 
return. (Fifty-nine thousand three hundred and ninety- 
five reached United States ports during the week of 
March 25. Total discharges up to March 25 1,535,471.) 
The best possible way for us to provide for these 
boys is to make good business and make business 
good. We cannot expect anyone to do this for us, 
but everyone of us, no matter where we may be 
located and no matter under what conditions we 
serve, we have our duty to perform in bringing about 
the proper activities in construction as well as recon- 
struction. 

Some cities are engaged in “Build-your-own-home” 
campaigns; others in “Clean-up and Paint-up” cam- 
paigns. These things are all good and cannot help but 
point the way toward better things for all concerned. 


Go After Export Business 


To is another matter in which everyone of us 
should be interested, and that is the EXPORT busi- 
ness. It doesn’t matter where we are located or in 
what business we are engaged. Every dollar’s worth 
of export business in this country is of advantage to 
us because it uses more material; it requires more 
labor and it increases transportation, all of which brings 
money directly or indirectly to us all. This should be 
of particular interest to the members of the Southern 
Hardware Jobbers’ Association. Look at the wonder- 
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A river scene snapped from the deck of the steamer Sidney 


ful ports and harbors we have in our southern states. 
New Orleans, Galveston, Houston, Mobile, Pensacola, 
Tampa, Jacksonville, Savannah, Charleston, Norfolk 
and Baltimore. 

Every dollar’s worth of export business of any kind 
will sooner or later be to the advantage of us all, and 
we should do everything to encourage the shipping 
through these southern ports, both the export and im- 
port, because New York is now so terribly congested 
they really cannot handle to advantage any more busi- 
ness than they are now handling. 

Do you realize how this war has affected the United 
States in the way of American shipping? 

The American flag is now flying from the masts of 
American ships, manned by American seamen, and on 
all of the seven seas for the first time in fifty years. 

American ships are now traveling to the Dutch East 
Indies, to Africa, Asia, Australia and to South America, 
to say nothing of the ports of Europe. 


The United States Shipping Board has opened these 
trade routes. The Merchant Marine—built up during 
the war to “beat the Hun”—now represents one-fifth 
of the seagoing tonnage of the world. 

At the outbreak of the war in 1914 ships in the 
American fleet carried only 10 per cent of the exports 
and imports of this country. To-day 46 per cent of 
our commerce is carried in American ships. 

There are now 752 vessels, aggregating 1,961,239 
gross tons, employed in overseas service, flying the 
American flag, and every sailor on the vessels operated 
by the Shipping Board is an American citizen, of which 
there are now over 39,000. 

We are the builders of the future. What a privilege 
that is? And we must build well, otherwise their sac- 
rifice will have been made in vain. 

Let us all, therefore, accept our full share of the 
work and responsibility which must be shouldered in 
the reconstruction of the world. 


Greetings from the Presidents of the Associations 


THE president then introduced W. P. Simpson, 
president of the Southern Supply and Machin- 
ery Dealers’ Association, who said in part: 


For the Southern Supply and Machinery Dealers’ 
Association I will say that the business interests of 
the seller of iron and steel products are kindred with 
the interests of the hardware trade. Probably the 
manufacturer does not realize the buying power, in 
the hardware end, of the supply dealers of the South. 
We buy in the neighborhood of one billion dollars’ worth 
of goods every year. You talk about appropriating a 
billion dollars for building up our foreign trade. I ap- 
prove of that. On the other hand, you can increase 
the business of the South a billion dollars without ex- 
pending that much—if the manufacturer will co-operate 
and find out the needs and wants of the South. I be- 
lieve manufacturers could increase their business a bil- 
lion dollars in the South by giving it the proper thought 
if they will only consider the isolated position of the 
South and the stocks we must carry, and the immense 
amount of resources we have to develop that will mean 
larger stocks of goods. 


Mix Reads Telegram from Redfield 


THE president then introduced M. W. Mix, presi- 
dent of the American Supply & Machinery 
Manufacturers’ Association. Mr. Mix said in part: 


I want to take the time accorded to me to read a 
telegram received from Secretary Redfield of the De- 


partment of Commerce. I thought he would be inter- 
ested in the work which you are doing, and I tele- 
graphed him and gave him the information regarding 
the meeting, and asked him if he would send us a wire 
that might be helpful under the conditions which are 
prevailing now. I received the following message: 


There has never been a time in our national history when 
calm confidence on the part of our business men was more 
essential. The world is emerging from a struggle without 
precedent, from both a human and an eéonomic standpoint. 
The old world is exhausted as never before, its power of 
resistance is strained to the point of endurance. We, In the 
new world, must see to it that our great reserves of energy, 
wealth, and enthusiasm are a bulwark of civilization at this 
crucial time. 

It is inevitable that the transition period after the greatest 
war in history should be nerve-racking. The ordinary laws 
of supply and demand have been suspended; normal produc- 
tion and distribution have had to give away. Our business 
men must therefore not be too impatient if we do not Imme- 
diately return to our accustomed ways. 

The world, our country, as well as Europe, is somewhat 
like a fever patient who has triumphantly passed the crisis. 
The length of convalescent period will largely depend on 
efforts of manufacturers, bankers and other business men. 

it has been said that prosperity Is largely a matter of 
psychology. 

if we have firm confidence in the future of our country, in 
the soundness of our institution, in the vastness of our 
resources, and energy of our people, we can create conditions 
that will promote speedy revival of normal business life in 
machinery and hardware trades, and there is, | think, par- 
ticular reason for buoyant optimism. 

For two years we have built few houses, we have repaired 
our industrial plants only to prevent deterioration, we have 
decreased or eliminated production in many less essential 
industries. The putting of our own house in order will 
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require enormous supplies of mechanical equipment and hard- 
ware. There is little doubt that devastated Europe must 
come to us for assistance in rebuilding her shattered homes 
and dismantled factories. The demand for your products is 
immediate and widespread; where there is such urgent need, 
the means for financing and distributing the purchases can- 
not fail to be found. 

1 do not wish to ignore difficulties with which you have to 
contend. Prices of material and labor costs are serious fac- 
tors in the situation; artificial) conditions of war inevitably 
cause inflated prices. It is essential inflation be remedied 
as soon as possible so consumers may purchase, and normal 
buying and selling in all trades, be resumed. Response of 
business interests to government proposals has been most 
gratifying. It is indeed this spirit of public-spirited coopera- 
tion between government and industry and between various 
industries, that will go far towards restoring normal condi- 
tions. 

Labor cost is perhaps a more difficult problem than prices 
of basic material. We have always boasted that American 
labor was better paid than any in the world, and | hope we 
always shall. Certainly we should remember at this time 
Bolshevism thrives only where empty stomachs prevail. 
Reasonable adjustment in wage scales, there will undoubt- 
edly be, but wage reductions should be preceded by a fall in 
commodity prices, we should strive to pay dividends by 
greater application of science to industry, by more efficient 
cost accounting and elimination of industrial waste rather 
than by deducting from the pay-envelopes of men in mines 
and shops. 


In closing this brief reading let me emphasize again 
the need for sane optimism. If any country in the 
world has .cause for unshakable confidence in its in- 
dustrial future, surely it is ours. Our vast natural re- 
sources, our large gold reserve and our elastic currency 
system, the splendid initiative and idealism of our peo- 
ple are as solid a foundation for prosperity as the world 
has ever seen. We must constantly bear this in mind 
and stand firm against pessimism of those who profess 
to believe modern civilization has outlived itself. We 
must all pull together and hasten the restoration of 
normal, healthy business life, which we subordinated a 
while when the liberties of the world were in danger. 
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Texas Presid2nt Speaks 


‘THE president then introduced F. A. Heitmann, 
president of the Texas Hardware Jobbing Asso- 
ciation, who said in part: 


We have now arrived at a period when we must con- 
front conditions as they are to-day, not as they were 
two years ago, nor as they were three years ago, nor 
as they were before the war. This war has demon- 
strated one thing to me, and that is that the American 
citizen is the most flexible man on earth. He can adapt 
himself quicker to conditions, no matter what the con- 
ditions are, than anybody else. Now we want to get 
very quickly at this reconstruction, but it takes some- 
thing besides headlines in newspapers, something be- 
sides propagandas in the trade journals. The first 
thing that is necessary in my mind to stimulate busi- 
ness is confidence. We already have the friendship of 
many years between the jobbers and the manufacturers, 
and if we can stimulate confidence between us and let 
them know that our business is on reciprocal basis— 
that we need the manufacturer and the manufacturer 
needs us, we will soon reach a desirable end of com- 
plete confidence. 


The speaker then referred to the advantage that 
would ensue to the jobber if the manufacturer could 
see his way clear to guarantee prices for a reason- 
able length of time to the jobber. 

President Thomas then introduced M. D. Hussie, 
president of the National Retail Hardware Associa- 
tion, who spoke briefly. 

The session closed after Irby Bennett had out- 
lined the entertainment program. 


Address of President Thomas Rich in Sound Business Advice 


8 hacer jobbers convened in executive session at 2:30 
o’clock Tuesday afternoon. President Thomas 
read his annual address, in part as follows, dis- 
cussing the problems peculiar to the business of the 
Southern hardware jobber at this time: 


Time prohibits a detailed diagnosis of the ills the 
hardware trade is heir to in these unprecedented times, 
or the selection of the most approved prescription for 
the correction of those ills. It is my purpose to take 
up briefly the principal conditions and to give you the 
doubtful benefit of my views and suggestions thereon. 


Association Work 


N regard to association work, I wish to call the at- 
tention of the membership to the fact that during 
the past year many important matters, requiring im- 
mediate action, have come before) the officers of the 
association, particularly matters relating to war condi- 
tions and emergencies. Your secretary and your exec- 
utive committee have been constantly vigilant during 
all this strenuous period and prompt and effective at- 
tention was given to every question that arose. I am 
warranted in saying that the interests of the associa- 
tion and of every member of it have been safeguarded 
in countless ways through the association organization, 
and much of the credit for this efficient service is due 
to our secretary, who has been always “on the job” 
and equipped with the knowledge and experience en- 
abling him to do the right thing at the right time. 
Prices 
O my mind one of the most important matters to 
be considered at our present convention is that of 
prices. We have witnessed perhaps the most remark- 
able inflation in the history of industry. From pre- 
war to war-time prices the ascent was so startling that 
it was spectacular. Every commodity handled in our 
line increased from 1 to 400 per cent, many of the in- 
creases being without reasonable excuse. Hardware 
and high prices have become synonymous terms. The 


war ended nearly five months ago and it is time for 
a readjustment. The maintenance of war-time prices 
is entirely artificial and, like all artifice in business, is 
dangerous and unsound. Manufacturers must recede 
from these excessive prices, the result of abnormal 
conditions, and get back to a stable, peace-time basis. 
It may hurt temporarily but it will be better in the end. 


Contracts 


“T’HIS question of prices has a direct relation to the 

recommendation of our Executive Committee that 
no contracts be made for future purchases. It is mani- 
festly unsafe, with the existing nervous uncertainty 
as to prices, for merchants to commit themselves for 
any length of time. The wise plan for the present is 
to place orders just as the goods are needed to supply 
the demands of customers. If manufacturers will not 
guarantee their prices for a fixed period, they cannot 
expect jobbers to bind themselves by contracts for a 
fixed period. It has been demonstrated by experience 
that the contract plan helps to keep prices up. I would 
earnestly advise all jobbers to refuse to make any con- 
tracts before July 1, next; and, after that date, they 
should be extremely careful about contracts, unless as- 
sured that prices will become more stable and depend- 
able. 


Transportation 


LL lines of business are naturally deeply interested 
in the essential of transportation, which, under 
recent conditions, has ceased to be a convenience and 


a facility and become both a luxury and an annoyance. 


The folly and failure of public ownership and man- 
agement applied to a public service of such magnitude 
has surely been demonstrated beyond the possibility 
of dispute. Adopted as a war measure, to facilitate 
the moving of troops, munitions and supplies, it is 
being continued after such necessity has passed, to the 
utter discomfiture and disturbance of the traveling and 
shipping public, as well as to the depletion of the pub- 
lic treasury and the greater distress of the taxpayers 
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G. Wayland Smith, after 
the golf trophy 


W. G. Yantis 
in action 


who foot the bills. In the month of January alone 
this expensive governmental experiment piled up a 
deficit of $54,000,000 for the people to pay, without one 
iota of improved service or convenience and with a 
continuation of excessive charges to patrons, for which 
said patrons receive only exasperating delays and in- 
tolerable accommodations. 

While rates have been increased from 35 to 40 per 
cent, the loss to the government has mounted to some- 
thing like $300,000,000; private and individual enter- 
prise and initiative, which competitive operation de- 
veloped, have entirely disappeared, to be replaced by 
political manipulation; the good service that competi- 
tion demanded is succeeded by a make-believe service, 


_ that where it is not indifferent or inefficient is merely 


perfunctory. I believe I am safe in saying that Amer- 
ican business is thoroughly tired of this useless abomi- 
nation, and that it demands the earliest possible return 
to the owners of both the railroad and the telegraph 
systems, that we may again enjoy the privilege of 
using a train to carry a package or a passenger and a 
wire to carry a message. I recommend that this con- 
vention adopt resolutions emphatically and unmistak- 
ably stating its views on this important question. 


The Cost of Doing Business 


b hem are all personally familiar with the vastly in- 
creased cost of doing business which made itself 
felt during the war and which has shown little abate- 
ment since the signing of the armistice. The expense 
account still looms largely and ominously—and, in 
most of its items, we are unable to reduce it. In our 
business, the expense of maintaining traveling men is 
a serious consideration, but there appears no method 
of effecting a saving without cutting the force or limit- 
ing the territory. The cost of packing and boxing has 
doubled; yet shipments must be properly packed, re- 
gardless of the cost.- Taxes constitutes a burden grow- 
ing heavier each year; in addition to the usual state, 
county and municipal levies, we now have to carry the 
unprecedented federal variety, which unnerves enter- 
prise and penalizes profits. 

It is not the part of any good citizen to complain at 
paying his share of the cost of the war; but it is, at the 
Same time, a condition to be reckoned with as we 
diagnose the ailments of business—a weight which 
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Harry B. Webster, winner of the golf tourna- 
ment, and his immaculate caddy 


business did not have to bear before the Hohenzollern 
plunged the world into Hun-made hell. While the war 
was worth all that it cost, we don’t want to pay more 
than it cost and heaven forbid that we should have to 
pay for another one! 

All business men, I am sure, are for a proper League 
of Nations or any other arrangements that will insure 
more peace and less paying and no surrendering of 
the sovereignty of this country. 

In the meantime, it is the duty of all good citizens 
everywhere to insist upon the strictest economy in all 
governmental expenditures, local, state and national; 
while it is our duty to put up the money to run the 
government, it is our privilege to see that none of it is 
wasted. To this end a more active participation of 
business men in politics is desirable; not place-seeking 
or pap-sucking politics, but the sort that consists of a 
close personal interest in public affairs, with the pur- 
pose of bringing about a more honest, intelligent and 
progressive administration of public affairs. 


Labor 


HE labor situation holds a greater menace at the 

present time than any other—that is to say, a 
greater possibility of serious trouble. Labor, during 
the war, has enjoyed the highest wages in its history. 
The most unskilled and ignorant of workingmen re- 
ceived pay much larger than formerly paid to the most 
capable and intelligent. This unusual condition was 
due partly to the urgent demand for the products of 
labor and partly to the high cost of living, which neces- 
sitated a correspondingly high scale of wages. The 
urgent demand has now, to a large extent, ceased to 
exist; but labor insists that there be no reduction in 
its pay. As long as the prices of the necessaries of 
life continue far above the normal, there will be some 
justification for labor’s attitude. But when these prices 
come down, will labor be reasonable and accept the in- 
evitable readjustment? From the expressions of its 
leaders this is not to be regarded as likely—then the 
forced reduction will bring dissatisfaction, disturbance 
and disorder. 

The only hope is that labor will adhere to sound and 
sensible leadership; if it heeds the advice and follows 
the red flag of the agitator and the anarchist, the re- 
sults will be disastrous to itself and calamitous to the 
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country. The high cost 
of labor is the reason 
given for the high cost of 
commodities; if labor, 
therefore, continues to 
exact an excessive wage, 
then labor itself, like 
everybody else, must ex- 
pect to pay excessive 
prices for the things that 
labor produces. 


Restrictive Legislation 


AM also firmly of the 

belief that we have had 
entirely too much restric- 
tive legislation in this 
country. The making of 
our laws has been large- 
ly entrusted to men of 
limited experience. As 
a result of ignorant, 
crazy or venal legisla- 
tors, we have stupid, in- 
sane or corrupt legisla- 
; tion. Regulation and re- 
striction are becoming so stringent and intolerant in 
this so-called “free country” that American citizens 
whose forefathers fled from the old world to find free- 
dom of thought and liberty of action on these hospitable 
shores may yet have to flock to that same old world to 
obtain the rights and privileges now denied them here. 

Our laws to prohibit combinations in restraint of 
trade have, in fact, produced restraint of trade; our 
anti-trust laws have increased and accentuated the 
evils they were designed to cut—all of which goes to 
show that words in a statute book cannot make man 
an angel of purity or business a dream of perfection. 
In the serious difficulties which American business has 
to encounter in the perplexing problems which it has 
to solve, it will the better succeed the less it is pestered 
by politicians or heckled by high-brows. Let govern- 
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ment give us a free course and a fair show—applaud 
us if we win, console us if we fail, but, for God’s sake, 
let us pass on. 


The Outlook 


ie looking to the future I am impressed with the lan- 
guage used in a recent bulletin of the Mechanics 
and Metals National Bank of New York, which reads: 
Uncertainties are before the world, but none of them are as 
grim anc sinister as were those disposed of in the war period 
itself, and surely none of them so appalling as to warrant 
prophesies of industrial depression, in which mills are to 
cease to operate and labor is to find itself out of employment. 
Following the lines of very simple logic, many people are 
reasoning that our industrial future will be determined by 
the mental attitude which American business men assume 
toward the future. That is to say, if business men assume a 
cheerful attitude, and govern their operations accordingly, it 
is reasoned that everything will be well in the months ahead. 
By this it is not meant that henceforward shrewd business 
men, by abandoning the lessons of experience and sound 
judgment for a phantasm, will overcome all the difficulties 
that confront them, and sweep the nation along in an era of 
peace-time prosperity and good times. That would be child- 
ish. What is meant is that by rejecting the counsel of fear 
and concentrating vision on the bright spots in the outlook, 
boldly facing the problems of the future, many of the evil 
possibilities that are now talked about will evaporate. 


This is excellent and inspiring logic, gentlemen, and 
it is in that direction that I would turn your thoughts 
as we enter upon the business of our annual convention. 
There is no obstacle that cannot be removed by a com- 
bination of intelligent thought and reasonable optimism. 
As long as men plant and produce and build, move and 
have their being, the hardware business will be a part 
of the scheme of human existence and it will grow and 
develop as the human race improves.and progresses. 
We have weathered the storms when the winds were 
highest and always found the sunshine when the clouds 
were darkest; even now we shall not fail. Let us pro- 
ceed to the tasks before us here and those that await 
us when we return to our homes, resolved to apply to 
the difficulties that beset us the productive policy of 
less waste, more work; less bluff, more business; less 
bluster, more brains. 


Conservation and Guarantees Discussed in Executive Session 


HE American Hardware Manufacturers’ Asso- 

ciation and the Southern Hardware Jobbers’ 
Association met in executive session at 10 Wednes- 
day morning. The subjects on the program for the 
morning session were “Conservation,” “Price Guar- 
antees” and “Shipping Prices Ruling at Date of 
Shipment.” 

The first subject, “Conservation,” was taken up 
and discussed at some length. Reference was made 
to war rules that had been adopted in Washington, 
whereby many manufacturers were retested to cut 
down the number of styles and varieties of articles 
they manufactured, reducing the number to the low- 
est practical amount. Many of the jobbers stated 
that they had reduced their lines very much under 
this ruling, which was, of course, due to the fact 
that the manufacturers had cut out a large number 
of styles from their lines, all in line with the idea 
of conservation. Many of the manufacturers stated 
that they were continuing the policy of reducing 
their lines even after the armistice had been de- 
clared. They stated, however, in many instances 
it was necessary to supply certain territories with 
special goods adapted to their needs. 

The question of price guarantee was considered. 


~ the construction. 


A number of the manufacturers stated that they 
were making guaranteed prices for 90 days on their 
goods. Many expressed the opinion that it was im- 
practical to make such guarantees for any great 
length of time, especially where steel entered into 
W. D. Biggers, secretary and gen- 
eral manager of the Continental Company, Detroit, 
Mich., addressed the joint meeting at some length 
on the subject under consideration. Several manu- 
facturers stated that they were glad to accede to 
the request made from Washington to reduce their 
various lines to the lowest possible limit. 

Fayette R. Plumb addressed the convention at 
some length on the subject under discussion. The 
general sentiment seemed to be that there would be 
little or no decline in prices for some time to come 
on most goods. Many of the manufacturers recom- 
mended to the jobbers that they buy quantities suffi- 
cient for their normal needs and not to expect any 
considerable decline in prices. Some of the manu- 
facturers warned the jobbers that should they fail 
to lay in a reasonable stock of goods in good time 
that there was danger when the rush came of not 
being able to have their wants supplied promptly. 
The executive session then closed. 


Disposition of Surplus Materials in Hands of Government 


‘TRE jobbers met in executive session at 10 o’clock 
Thursday morning. W. D. Biggers addressed 
the convention on “The Screen Door and Window 
Screen Situation.” James D. Rennick, chief of 
the General Supplies Branch of the Surplus Prop- 


erty Division of the U. S. Army, Washington, D. 
C., addressed the convention in part as follows: 

A great deal is being said and written regarding sur- 
plus material of all kinds held by the Government, and 
some apprehension has been expressed by manufac- 
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It was a happy crowd of hardware folks that took possession of the steamer Sidney 


turers and jobbers im the lines in which a surplus ex- 
ists. It was inevitable that a surplus should exist. 
With a rapidly increasing army, it was imperative that 
the supplies required be ready when needed, and in 
order that they should be ready it was necessary to 
contract for deliveries months ahead. The sudden 
termination of hostilities on Nov. 11 last, which was 
followed almost immediately by the reduction in the 
size of the army, resulted in the surplus which the Gov- 
ernment now has for disposal. 

To handle this surplus, the War Department organ- 
ized a selling bureau under the direction of a Director 
of Sales, to supervise the transfer and sale of this ma- 
terial in such a manner as to maintain industrial and 
labor conditions. Before any sales can be made, it is 
necessary for the department in whose charge the ma- 
terial is to make application to the Director of Sales 
for permit to sell. This process is very similar to the 
clearance method pursued by the War Industries Board 
during the war and permits control of all sales. If the 
application to sell is approved the department holding 
the supplies is then enabled to proceed. 

Perhaps a few words as to the organization of the 
Surplus Property Division will be in order. To go back 
a little, you are probably all familiar with the old Gen- 
eral Supplies Division, which was originally known as 
the Hardware and Metals Division, headed by W. A. 
Graham, and with which I was also connected from its 
beginning. The General Supplies Division was a pur- 
chasing division, one of, I think, nine, in the Office of 
the Director of Purchase, Storage and Traffic. Upon 
the termination of hostilities the Surplus Property 
Division was organized to handle the disposal of the 
surplus quartermaster stores. This division is com- 
posed of nine selling branches paralleling the nine pur- 
chasing divisions. You and I are interested in the Gen- 
eral Supplies Branch. This branch, through its six 
sections, handles shelf and heavy hardware, tools, 
brooms, brushes, handles, rope, mess, camp and kitchen 
equipment, musical instruments and a list of miscel- 
laneous items too long to mention. Each section is 
headed by a man thoroughly familiar with the com- 
modities it handles, 

Now as to the policies and methods of the Surplus 
Property Division: 


Policy of the Government 


y= a quantity of any commodity is turned over 
to the division as surplus, it is done only after 
a reserve has been set aside sufficient to meet all re- 
quirements of the army for a set period. As soon as 
a surplus of any items has been reported to the division, 
an effort is first made to dispose of as much as pos- 
sible to other governmental departments, such as the 


Navy, Post Office Department, Department of the In- 
terior, Panama Canal and the Fleet Corporation; sec- 
ond, to recognized relief organizations, such as the Red 
Cross, Y. M. C. A., Salvation Army, Belgian Relief, 
Servian Relief and other similar organizations, and 
special efforts are also made to negotiate with foreign 
governments. This is handled through what is called 
our Preferred Sales Section, working in conjunction 
with the branch. Tremendous quantities of all kinds 
have been and are being disposed of regularly through 
these channels. 

In fact, only last week a sale of approximately $8,000 
was closed with one of these agencies. Large quanti- 
ties of this surplus, therefore, will never reach the 
ordinary market. I have gone into this in some detail, 
as I am frequently asked if the War Department makes 
any efforts to sell to these other government depart- 
ments and organizations, and you may rest assured that 
this is being done, and that all departments are heartily 
co-operating in this matter. 

Not all of the surplus can be disposed of in the man- 
ner just described, and it is this that has caused some 
apprehension. This anxiety, however, is disappearing. 
The material which has been disposed of has been sold 
with practically no effect on the market, due to the 
fact that nothing has been offered for sale in the open 
market without taking into consideration, 

First—The general effect upon the country. 
Second—The effect upon the industry involved. 
Third—The effect upon labor conditions. 


All Sales to B2 Directed in Washington 


ALES of large quantities will be handled in Wash- 

ington, but small lots may be sold through the zone 
supply office where the material is located. All sales 
will be directed and controlled by Washington. 

The assistance and advice of the industry will be 
sought in all cases where quantities to be sold are of 
appreciable size or when we may be somewhat uncer- 
tain as to whether or not a prospective offering will 
disturb industrial conditions. A number of conferences 
have already been held in Washington and elsewhere 
with committees of manufacturers and jobbers, and 
much assistance has been rendered through advice 
given as to possible markets for material on hand. 

An opportunity is first extended to the original manu- 
facturer or contractor to repurchase material they may 
have furnished prior to any efforts being made to dis- 
pose of it through other trade channels. If the manu- 
facturer is unable, for various reasons, to consider re- 
purchasing the material, other methods of sale will be 
carefully considered. There are three methods by which 
sales may be made, namely: 








1. To the highest bidder on sealed proposals 
after due public notice. 

2. By auction. 

3. By negotiation under continuously maintained 
competitive conditions and full publicity. 

When material is offered for sale, it will be given 
the widest advertising both in trade papers and the 
daily press, and, in addition, circulars will be sent to 
interested parties. No material will be sold at private 
sale. Some fears have been expressed by members of 
your association that groups, organized for the pur- 
pose, may obtain surplus material from the Government 
at ridiculously low prices, thereby enabling them to 
resell at prices under the market and to reap a big 
profit, thus seriously affecting the industry and labor 
conditions. This will be largely eliminated by the 
policy of publicity which governs these sales. The 
theory is to give everyone a chance, and with many 
concerns interested, the bidding will be more brisk, 
higher prices will obtain and the successful bidder will 
not then be in a position to wreck the market. If you 
desire to keep this material away from the so-called 
“sealper,” the best and surest method to accomplish 
this is for you to offer the Government a price for the 
article to be sold which is as near the current market 
price as possible, provided you are in a position to use 
such commodity. The scalper, in most cases, is willing 
to offer only a very low price, as his business necessi- 
tates that he make a quick turn-over at a price below 
the market. 
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Slow and Careful Distribution 

HE surplus material will not be thrown on the 

market rapidly but will be disposed of in a slow, 
careful manner so that little or no injury will be occa- 
sioned to our industrial or labor conditions. You can 
readily realize how difficult our proposition is when 
you consider the great number of items to be handled 
and the fact that our stocks are scattered throughout 
the country in hundreds of warehouses, docks, etc., 
which makes the taking of an inventory an extremely 
difficult matter. In addition, the stocks are lacking 
in the uniformity which purchasers ordinarily expect, 
as various manufacturers have furnished goods, and 
again, in many cases, the stocks are mixed. Therefore, 
full opportunity for inspection will be granted to 
prospective bidders or purchasers. Indeed, we ask that 
prospective purchasers shall inspect wherever possible, 
in order that they may know exactly the type and con- 
dition of the goods, thereby enabling them to bid in- 
telligently. : 

In conclusion I wish to state on behalf of the Chief 
of the Surplus Property Division, Captain D. E. Foster, 
and myself, that we shall be most happy at any time 
to see any of you in Washington, and to have your 
suggestions and advice in regard to disposition of this 
excess material. It is the desire of the division to 
work with you in every possible way, and I think that 
the officers of your associations will bear me out in that 
we have been in close touch with them regarding mat- 
ters relating to your industries. ® 


Powers Discusses the Problems in the Chain Situation 


L. RIERSON, vice-president the Remington 

* Arms-Union Metallic Cartridge Company, ad- 
dressed the meeting on the subject of ‘Loaded 
Paper Shot Gun Shells and Metallic Ammunition 
Situation.” He was followed by C. M. Powers, vice- 
president and sales manager of the United States 
Chain and Forging Company, Pittsburgh, who spoke 
in part as follows, on “The Chain Situation”: 

We are confronted with a stagnation in business 
which is but natural following a period of extremely 
high prices caused by the war. It could not be expected 
that after all emergencies had been met these high 
prices could continue. With everyone waiting, the 
press of the country intimating reduction in prices, the 
merchant selling and not buying, the manufacturer 
trying to reduce his stocks of raw material, people 
quoting the disparity of prices between present prices 


and those prevailing before the war, but that such a, 


feeling would put'a brake on business in both manu- 
facturing and distribution. 

Readjustment waits because we have been waiting 
for three months. With thousands of idle men in the 
country and over a million to come home from over 
the seas, and with world conditions as serious as they 
are, it was felt that something must be done to 
stabilize prices before we could stimulate buying, that 
if such a move could be made on the part of the gov- 
ernment the business interests would co-operate. 

The Redfield plan, as you know, was adopted and 
approved, the Industrial Board of the Department of 
Commerce was created and manufacturers of steel were 
called to Washington and given the assurance that if 
reasonable prices could be made consistent with pres- 


ent labor costs, that government departments would 
buy. 

Such prices were made and approved by the board, 
but unfortunately as usual they could not co-ordinate 
their own forces, which certainly ought to have been 
done prior to trying to co-operate with the industries 
and Mr. Hines threw a monkey wrench into the cogs 
and the machinery ceased to function. 

This meeting was expected to be an industrial peace 
conference and there are many business men who think 
the President was attending the wrong conference. 

Our industry, feeling that stimulation in buying could 
only be brought about by the stabilization of such a 
price as would induce buying, not only reduced the price 
commensurate with the reduction in raw material but 
went beyond this and made the price on chain twenty 
dollars per ton lower. 


Jobbers Elect New Officers 


‘THE jobbers again met in executive session at 

10 o’clock Friday morning. A letter was read 
from W. D. Kelly in regard to the axe situation. 
The auditing committee reported the secretary- 
treasurer’s books in good condition. 

The following officers were elected for the ensu- 
ing year: President, George E. King, Atlanta, Ga.; 
first vice-president, W. M. Pitkin, New Orleans; 
second vice-president, G. A. Trumbull, Huey & Philp 
Hardware Company, Dallas, Tex. Executive Com- 
mittee: W.S. Pinder, Richmond, Va.; F. R. Simp- 
son, Birmingham, Ala.; Frederick R. Orgill, Mem- 
phis, Tenn.; F. B. Dunlop, Port Smith, Ark. 


Breakneck Pace Set by Royal New Orleans Hosts 


F we related half the story of entertainment pro- 

vided at this great Southern convention it would 
fill this issue of HARDWARE AGE. If we tried to ade- 
quately express the appreciation of those who en- 
joyed New Orleans’ hospitality we would have a big 
bit of writing on our hands. When Pitkin and Esh- 
leman and Cope and Baldwin, and the balance of that 
New Orleans bunch, start out to entertain they set 
a pace that ordinary mortals can’t begin to follow. 

The conventions did not open officially until Tues- 
day, but the entertainment began Sunday night with 


a musicale at the Grunewald. The Boston Sym- 
phony had nothing on that orchestra. 

Then on Monday night there was a ball in the 
Gold Room of the Grunewald. W. P. Simpson and a 
group of right bowers were in charge, and every- 
body had a real time. 

On Tuesday the ladies were taken on an auto 
tour and to the Yacht Club for luncheon. D. D. R. 
Charbonnet was chairman in charge of the chariots, 
and the ladies agreed that D. D. was the right doc- 
tor for anything even approaching despondency. 
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They argued the fourteenth hole all the way home 


While the girls were touring the lower end of 
Louisiana, S. W. Wheelock had the boys out busting 
clay pigeons. There was some great shooting out 
there by the canal. F. S. Kretsinger broke one out 
of 25, and Harry Jones broke so many in a row 
that he was awarded a silver cup half the size of the 
Andrew Jackson monument. 

Then, when the sun had dropped out of sight in 
the Gulf, the happy conventioneers slipped into party 
clothes and met with John J. Mapp out at the New 
Orleans Country Club for a dancing party. There 
are hundreds of good country club houses in Amer- 
ica, but the New Orleans clubhouse makes most of 
them look like chicken coops. Spacious, beautiful, 
artistically and wonderfully furnished, it was an 
ideal setting for the hospitality and general good 
fellowship of the night. It was hot, and lean folks 
liked it, but a lot of hardware heavyweights danced 
until the gamecocks back of the caddy quarters 
announced the approach of another day. 

But there was no let up on Wednesday. The 
steamer Sidney was loaded with a jazz band, a 
stock of food, and a few barrels of things we may 
do without after July 1, and then turned over to 
a thousand of the wildest Indians that ever dared a 
river boat toa race. They danced and rubbered and 
listened to the real things about the greatest harbor 
in all America for four hours. 

They all agreed that E. I. Cope, chairman of the 
boat committee, should be social engineer on an 
ocean liner. Yet when Cope’s excursionists crowded 
the gangplank they acted like a bunch of sailors on 
shore leave for the first time in months. They 
found vent for their enthusiasm that night with 
J. C. Brill and Henry D. Archer out at the Spanish 
Fort. The wildest war dances that ever sent chills 
down the spines of the old Spanish garrison of a 
couple of centuries ago were mild affairs when com- 
pared with the caprices of a few hundred hardware 
men who were just beginning to respond to the treat- 
ment of the Louisiana specialists. 

Again Thursday morning there was no let up in 
the entertainment. The ladies had all put in re- 
quests for 12 o’clock calls, and 2 o’clock found them 
as fresh as daisies at the Country Club. George 
Harper and W. V. Wrightson, ladies’ men, both were 
waiting with the other prizes. The game was 


bridge, the bidding furious, the conflict friendly, 
the prizes numerous and beautiful, the ladies heav- 
enly—say, what’s the use? It was one of those 
regular card parties of the Southern Convention. 
The wife and daughter of every prominent hardware 
merchant or manufacturer in America who wasn’t 
there is due an apology. 

And while the ladies were having all this fun the 
boys were playing golf. They played in rubber 
boots. Dick Shapleigh carried three niblicks and a 
life preserver. On the tenth hole, D. A. Merriman 
wanted to send a cablegram to the clubhouse for a 
few more floaters. Grim wore a yachting suit, and 
George Griffiths played the last hole in a canoe, with 
a pike pole. Outside of this it was a dry day. 

Winter rules were in order, and special ground 
rules permitted the removal of all balls lighting on 
crawfish levees. Harry B. Webster of Texas, who 
steered his course with a compass, and packed binoc- 
ulars to spot casual clusters of lakes, won first prize. 
Watkins is 6 ft. 7 in. in height, and Pop Beers 
says it was his depth charges that made this sturdy 
mud horse romp home with the money. Watkins’ 
net score was 69, remarkable golf for a eourse so 
badly handicapped with water. 

Stanley Woodward of New York won second place, 
and Walter C. Thomas of Florida won the third 
cup. a 

And still they were entertained. That was the 
night of the masked ball. Pitkin and Stauffer were 
in charge. It was some party, every lady and gen- 
tleman wore a costume. There were a surplus of 
Pierres and Pierrots, a dozen George Washingtons, 
a few Chinese, plenty of cowboys, a group of Mexi- 
can bandits, a South Sea Islander, and a couple of 
head hunters. No one dressed as a German. 

King McKinnie and Queen Dudley opened the ball 
with full court ceremonies, and their faithful sub- 
jects kept the ball rolling until broad daylight called 
a halt. Several prominent hardware merchants are 
reported to have appeared at the ten o’clock meeting 
Friday morning still in mask costume. This is only 
hearsay, however. We were asleep. 

The happy crowd took trains and boats and motors 
for every section of the United States on Friday. 

Come again? You bet, any time they call the 
hardware clan to New Orleans. 









Increasing Volume by Pushing the Sale 
of Good Refrigerators 


















This “Dollar Pie” Les- 
son was taught Bunting 
Hardware Company 
some three years ago in 
their sale of refrigera- 
tors 








“A $2 cash drawer or a $900 cash 
register. 

“Take the Bakers’ lesson home. 
Put it to work. Too many of us are 
mental pikers. Too many of us are 
satisfied with ten dollar sales when 
hundred dollar prospects abound. 
Too many of us are playing marbles 
when ten pins are in order. 

“Let’s thank this Baker for a lesson 
well taught. Let’s raise our sights 
and go out after big game. 

“Any kid can use a pea shooter.” 


From editorial in HARDWARE AGE, Feb. 27 






























E formerly spent practically all of our re- 

W frigerator appropriation for advertising, 
like the department stores our keenest com- 
petitors, in going after the bargain hunter’s pat- 
ronage. We boosted our odd penny sales, a $25 
refrigerator for $17.49, instead of featuring one 
for $75 or $100. Statistics have proven that only 
approximately 10 per cent of the buying public are 
bargain hunters—but we wasted the major part of 


Use your refrigerator buyers as boosters 
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By MABEL HENNESSY 
Advertising Manager, Bunting Hardware Co., Kansas City, Mo. 











There S Should Be a e 
Good Refrigerator in Every Home 


Food is the greatest thing in the world— the most neces- It lessens the work of the housewife 
sary to human existence 

Every individual is entitled to food to sustain life 

But, there is never enough to go around and it is estimated Bt promotes the heakh of the whole tamnily, and honk 
that from two to five million people starve every year wealth. 

Therefore, it is a sin to waste it or throw it away 


It increases the efficiency and earning power’ of the man. 





It provides properly chilled drinks in hot weather and keepe 
One quarter of an ounce of butter wasted in each American the milk sweet and cool for the children. 

home every day amounts to 114,000,000 pounds a year. One 

poenite  dhe. prnpenped, ie hea io It enables a hungry man to find aJunch when he wants it 

year . because he knows where to look for it 

It is @ sanitary food storage plant—simple in construction 


Our Annual Food Waste “7?” 


It is said that ar. army travels on its stomach —so does the 
4 65. 000 000. 00 ‘working man or woman, the business man and professional 
1s A A . man — ell get thew energy from food. 
L. S. Osborne, head of the Waste Disposal Conservation ‘That is where you get yours. 
Section of the Food Administration says: “Twenty-nine cities 
hsca: 


. c can " 
Of grease valued at $8,500,000 and 150,000 tons of fertilizer A M4 Sa F. 
wadaed at $2230,00. . Refrigerator Saves 

One-sxth of the population, therefore, annually discards in Effici d 
garbage $10,760,000, making a total national waste of approxi- Incr: eases ency an 
mately $65,000,000.00 . 

Agus dun disteneneste endings Earning Power 
im the bome. 


Increase your vitality and health and you increase your 
earning power, improve your environment, add to your prestige 


It is the Duty of Every — 2%: went oy «rng 


Family to Prevent one an em eta pr ry men 
Food Waste pgp nase we ro 


Take the first opportunity of calling on your local dealer 
A Refrigerator is an economical, bumanitanan and petri: and talking the matter over with hin. 

Otc investment Catalogs and dealers’ names will be furnished on applica 

In addition to this st us a great comfort ton to any of the manufecturers whose names appear below 





Co-operative window card supplied by leading Amer- 
ican manufacturers of refrigerators 





our ammunition spending 90 per cent of it, in 
appealing to this extremely small portion of buy- 
ers. Naturally other readers saw our ads but we 
lost our comnelling force by always playing up our 
inexpensive boxes. We answered price competition 
in kind instead of beating them to it on quality 
talk. A woman may be easily influenced to buy an 
exclusive line from a reputable firm—rather than 
marked-down goods from a mail order or depart- 
ment store. 

The average hardware merchant when advertis- 
ing in the newspapers naturally pays heed to the 
other advertisers. Department stores feature price 
at all times. They have to—as the garment, hat 
or dress goods will be out of style if the demand is 
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Demonstrate your high-grade refrigerators in your window 


not encouraged. The hardware merchant must not 
be unwisely led to this same class of publicity— 
as his merchandise is not seasonable and will be 
in just as good style next year. It is unnecessary 
to have marked-down and clearance sales—other 
than to protect the merchant in cases of limited 
stocks or close-out items. 


Doubling Sales of Refrigerators 


AST year we doubled our refrigerator sales, or 
nearly so, due to the fact that we were much 
wiser and older than in preceding years. We learned 
our lesson that quality and durability is more im- 
portant than price and cheapness of construction. 
We set our own precedent instead of following in 
the steps of department stores. ~ 
We keep in mind that the buying public will or 
should, when buying a refrigerator for storing 
foods, or keeping cool and wholesome the baby’s 
milk, desire to be informed as to what is best for 
their requirements. They are easily convinced that 
the best is the cheapest, that a good refrigerator 
eliminates bacteria and that such a purchase would 
equal taking out a health insurance policy for life. 
Our present “price” appeal to the bargain hunter 
is—“the saving in ice consumption, the economy in 
having unspoiled foods.” _ We educate folks to be- 
lieve that the initial expense is not to be the only 
consideration. 


Refrigerators Sell the Year Round 


APs. May, June and July, in the years gone by, 
were recognized as the only sales months for 
refrigerators. The rest of the year refrigerators 
were relegated to storerooms. Old-fashioned mer- 
chants thought it unprofitable to spend any money, 
time or window space in the promotion of domestic 
food-storage boxes during the winter months. 


Mrs. Wilcock invites you to inspect her model 
kitchen equipped by the Bunting Hardware Co. 


Bohn Syphon Refrigerator 


Mrs. Wilcock expresses her delight 
and satisfaction in the Bohn Syphoh Re- 
She 
states that the secret of successful bak- 
A ing is to have all foods and utensils 
HY cold—direct from the refrigerator—be- 
fore preparing for stove. 

The Bohn has one-piece sanitary 
porcelain lining, the famous syphon sys- 
tem of. air circulation, perfect drain- 
ie, age, ten layers of Insulation, and other 
a) features it would pay you to see. 

The Cleanest, Coldest, Most Economical 
Refrigerator Made. 





But in this day of broken precedent the best plan 
is to inform the householder that the refrigerator 
is as essential in the home in November and Janu- 
ary as a stove or a bed. This article of furniture 
should be placed in the home immediately upon the 
commencement of housekeeping. People must be 
convinced that every month in the year food is 
wasted and spoiled, due to the lack of proper re- 
frigeration. 

It seems almost inconceivable that there is only 
one refrigerator in every five homes, but it is true, 
nevertheless. Seventeen refrigerator manufacturers 
are jointly advertising “reason why” copy to tell 
the story, “There Should Be a Good Refrigerator 
in Every Home.” 

This movement will go far in creating “prospects” 
—it will reach many people who have been accus- 
tomed to open window sills, poorly ventilated cis- 
terns and wells as a substitute for refrigerators. 
These people will give thought to the money saved 
in a good refrigerator investment. 

Are you lined up to sell this four out of every 
five homes in your vicinity? It will be worth while 
to expend great effort to get this business, especially 
if you push the sale of the better refrigerators. 

With this form of educational publicity linked 
up with your windows, advertisements and all of 
your sales activities you cannot fail. 

Hundreds of women actually needing refrigera- 
tors last year did not purchase because of the greatly 
unsettled conditions. These people will come to 
your store this year with but very little encour- 
agement. ‘ 
How Bunting Does It 
WE are now paving the way for better refrig- 

erators in Kansas City. We have set aside 
double last years’ advertising appropriation to be 
(Concluded on page 67) 


— Below—How not to do it 
At Left—The Quality Way 


Big Cut On Refrigerators 


We carry the largest line of high quality Re 
frigerators inthe city. If you are in the mar 
ket for a refrigerator, you cannot afford to 
miss looking over our stock. Good merchan- 
dise is not necessarily expensive. We are re 
ducing in price for today and tomorrow's sales 
a white enamel lined hardwood case Refriger 


ator (like cut). 120-Ib. capacity. $21 98 
Regularly priced $25.50; special only ' 

We are exclusive agents for the celebrated Bohn Syphon Refrig- 
erators; seamless porcelain linings; patented syphons 











Hardware Pills for Pale People 


‘When Bill returned to camp the fire was a mass of glowing 
embers. Doc was sleeping, and as Bill stretched out on his 
camp cot the stars twinkled in the sky and the little night | 
bird far out on the desert sent out a little note of cheer.” 








of a perfect day. 








Last week, in this story of sporting goods linked with 
automobile accessories, Mr. Sterling told about the man 
of affairs, facing a battery of pill boxes. The new phy- 
sician prescribed sporting goods, and a real hardware 
salesman filled the prescription. Now comes the end 
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By H. D. STERLING 


HEN Doc suggested a trip out on the desert Bill] 
W fell hard. He had been able to pot a few rab- 

bits with the little 25:35, but he wished to try 
it on bigger game. The trip on through the mountains 
and down into the desert was wonderful to Bill. The 
first night they camped far from water and the water 
in their canteens was lukewarm. The sun was big, round 
and red and when it went down it seemed to drop 
right over the desert rim. The far distant mountains 
at first reflected the rays of the setting sun. Then 
: they assumed varied colors and ever deepening shadows 
until their profile was entirely wiped out. Doc made 
a fire of grease wood and after supper Bill wandered 
off into the night. The moon came up big and red 
like the sun had gone down. It simply popped up over 
the rim of the desert. Strange shadows were reflected 
and as Bill picked his way through grease wood and 
cactus he had a chance to learn of the stillness of 
the desert. 

When a half mile from camp he sat down and gazed 
at the world about him. He could sense things that 
he could not hear, he could only feel them. They were 
the still small sounds of the desert life. He could see 
the dim outline of the auto which would light up as 
Doc would throw fresh fuel on the fire. From the fire 
arose a thin pencil of smoke that seemed to rise 
straight into the starry sky. In the far distance a 


Here are “hardware pills for pale people” sugar coated, an ideal show case arrange- 
ment for fishing tackle—Note the tray at the top of the case, inside, for showing small 
tackle items “close up” 





coyote howled and to Bill it seemed to be the noise 
of a pack. A tiny night bird now and then repeated a 
short sharp note—it was a lonesome sound that fitted 
in well with the great stillness. As Bill listened he 
could hear even the crackling of the grease wood as it 
was consumed in the fire that Doc had made. 

When Bill returned to camp the fire was a mass of 
glowing embers. Doc was sleeping and as Bill 
stretched out on his camp cot the stars twinkled in 
the sky and the little night bird far out on the desert 
sent out a little note of cheer. 

When the sun came over the horizon Doc and Bill 
were on their way. They were headed for the country 
in and around Laguna Salada in Lower California. 
Doc had hunted this country before and knew where 
antelope were to be found. 

Three days later came the kill. It was the realiza- 
tion of the dream that came to Bill when Doc handed 
him the little 25:35 back in Pringle’s hardware store. 
In the late evening Doc and Bill sighted three antelope 
grazing. Doc led the way. Bill followed, both crawling 
forward, taking advantage of the greasewood bushes. 
When about one hundred and twenty yards distant 
they both arose and for a few seconds all three ante- 
lope stood with their heads held high, curiously gazing 
at the intruders. 

There were two bucks and a doe. Bill trained the 
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“On their return they motored leisurely, camping for a day here and there”—Recom- 
mend hardware pills for pale people to all of your automobile accessory customers— 
They are sure enough prospects for sporting goods 


ivory bead on the breast of the big buck at the left 
and Doc pulled on the one at the right. They both 
fired together. Doc’s buck fell to earth mortally 
wounded, while Bill’s, along with the doe, bounded 
away. After running a scant hundred yards it leaped 
into the air and fell to earth dead. 

For Bill it was the end of a perfect day. 

That night around their camp fire Bill ate some 
antelope steak. Then he tried more—he had never 
tasted anything better than that antelope steak. After 
the dinner they smoked their pipes and right there 
Bill made Doc promise to continue as the Scuffington 
family physician. 

On the return they motored leisurely, camping for 
a day here and there, Bill gaining increased health and 
confidence. 


The End of a Perfect Day 


HEN Doc piloted his auto through the driveway 

of the Scuffington family residence he started 
something. Bill got out and shaking hands with Doc 
started up the front steps. Mrs. Scuffington was hor- 
rified. On his face was a beard of a month’s growth 
and she was having one of her pink teas. Mr. W. Rad- 
cliff Scuffington in his condition did not fit in with her 
company or her silver dinner service. However 
W. Radcliff butted right in. He was a changed man. 
He had been on the desert and had gained under- 
standing. 

The next day W. Radcliff called at his office. He 
met the clerks in a different way. There was real 
friendliness in his greeting. He went from his office 
to the Pringle hardware store and after shaking hands 
with Mr. Pringle he asked for the head salesman. Mr. 
Pringle looked at him with a fishy eye and said: “Do 
you mean Mr. Wainwright, the head clerk?” W. Rad- 
cliff was used to fish—he looked Mr. Pringle right in 
his fishy eye and said: 

“Mr. Pringle, do you know the difference between a 
clerk and a salesman? I didn’t know either that there 
was a difference until I met the man that you intro- 
duced to me as your head clerk. That young man is 
not a clerk—he is a SALESMAN. When he sells goods 
he paints pictures that ring true—pictures that com- 
pel you to buy, and he sells you goods that make you 
glad that you bought them.” 


“Now Mr. Pringle I am going to give you this tip. 
My name is William R. Scuffington and I am going 
to leave that young man my card. I have some new 
ones. They read just plain ‘Bill Scuffington’ and when 
I give him my card I am going to tell him that if he 
ever wishes to engage in business for himself to look 
me up, to look up Bill Scuffington.” 

From the Pringle hardware store Bill walked in on 
Doc Hinkley. Doc was writing a prescription. Bill 
sat down and handed Doc one of his new cards. Doc 
smiled. Bill looked worried. 

“Doc, I am in trouble.” 

“What’s the matter, Bill?” 

“Well, on the trip back I find that I lost that Marble 
hunting knife and on top of that the little sixteen 
shows signs of rusting.” 

Doc reached for his prescription tablet. He wrote: 
“Marble hunting knife, $2.50; three in one oil, $0.25— 
$2.75.” He handed it to Bill. 

“Get her filled at Pringle’s, Bill.” 

Bill opened his wallet and took out a check. He 
placed it face down on the table and said: “Doc, I 
wish you would get that stuff for me.” Then he 
walked out. 

Doe filled his pipe, lighted it and turned the check 
over. It was made out to Dr. J. J. Hinkley and the 
amount was one thousand dollars. 

For old Doc Hinkley it was the end of a perfect day. 


Every car owner ought to bring back a story of his 
week-end outing with a camera 











Letters of a Sales Manager to His Men 
XVI—An Epitaph on a 1 ombstone—“‘ Too Late” 


Let’s See to it That, Whatever the Cause of Our Failure May Be, it is 
NOT “Too Late!” 


This is the sixteenth of a series of sales letters which, though intended primarily for traveling men, will be 
of interest to every member of the trade. They were written by the sales manager of a great hardware jobbing 
house to a corps of salesmen who in the last eight years have doubled the business of the firm. The letters are 
really short editorials which prefaced actual merchandise instructions. The author has consented to their publi- 
cation at the solicitation of HARDWARE AGE, in which they will appear in succeeding issues through the year. 


NIVERSALLY accepted as the proper marking on a tombstone erected to 
mark the last resting place of human failures—the tragedy of misdirected 


efforts, of neglected opportunities, of neglect of duty, of refusal to follow instruc- 
tions, these and many others are bound up in the words, “TOO LATE.” 


It’s the usual excuse sent in instead of the order. It means that the other 
fellow beat us to it, that we slept too late in the morning or something else that 
we use to camouflage ourselves. But unlike the camouflage on the battle front, it 
deceives no one but ourselves. 


Let other sales organizations use that epitaph if they will—but let’s have none 
of it in ours. Let’s see to it that, whatever the cause of our failure, it is not because 


we were Too Late. 


Those words have been tragic words ever since the beginning of the Chris- 
tian era. 


You will remember they were the words Christ used in the Garden of the 
Gethsemane when he asked his disciples to watch with him one hour. When he 
returned they were asleep and when he returned the second time, they were still 
asleep. And then he spoke to them and said, “Sleep on. It’s ‘too late’ now—the hour 
of the Son of Man has come.” Since that time those two words have always stood 
for a tragedy of some kind. 


They stand to-day for tragedies just as they did in Christ’s time, and they tell 
the real cause of ninety-nine out of every hundred failures. 


Men accept a commission to do a certain kind of work in a certain place and at 
a certain time, but they do not deliver the goods. 


I need not recount here the numerous excuses that they offer. You know as 
well as I do that “Too late” about fits the case. 


The officers who trained our National Army say that men will go through the 
“School of a Soldier,” through “Squad Drill,” through the “Manual of Arms” 
mechanically—but the “Bayonet Drill” takes on real life for them. Then it is that 
the soldier realizes that it’s “Get the other fellow before he gets me.” 


When he began his drill with a bayonet on his gun and he made the thrusts 
and lunges at the stuffed practice figures he visualized the stuffed figures into a 
Hun and at once resolved that when he “got across” he would not be “too late” 


in making his charge. 

A salesman will go through all the various steps in a sale in a more or less 
mechanical way, but it’s at the “closing” of the sale that the real contest takes 
place. 


The closing of a sale is like the Bayonet Drill of a soldier. You’re going to get 
the other fellow or he is going to get you, and if he gets you once too often, the 
epitaph on your business tombstone will be “too late.” 
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Washington News 


Planning Extra Session of Con$ress 


Tariff Legislation to Be Postponed—May Repeal Luxury Taxes—Govern- 
ment Ownership Gets Severe Jolt—Chamber of Commerce 
to Vote on Labor Program 


By W. L. CROUNSE 


WASHINGTON, April 21, 1919. 

HE men who will be the majority leaders in the 

new Congress are oiling up the big legislative mill 

on Capitol Hill in anticipation of an extra session 

to be called by the President at an early date to meet 

some time between May 15 and June 1. The exact date 

of the meeting may be determined before this issue of 
HARDWARE AGE raches its readers. 

Legislators and department chiefs alike are now 
fully alive to the importance of an early extra session 
and President Wilson, during the past fortnight, has 
been bombarded with cablegrams urging that the Sen- 
ate and House be summoned to Washington without a 
day’s delay. The situation in the departments has 
become critical, not only because of the lack of money 
to carry on the operations of the government, but also 
through the failure of much important administrative 
legislation incorporated in the big budget bills that 
went by the board in the filibuster that marked the 
close of the Sixty-fifth Congress. 


Railroads Need Prompt Congressional Aid 


HE railroad administration is greatly embarrassed 

because of lack of authority to finance the railways 
under government control, and the big machine is 
merely limping along until Congress comes to its relief. 
The colossal revolving fund of $750,000,000, which would 
have put Director General Hines on Easy Street, failed 
of authorization, and in spite of the patriotic efforts 
of the leading financial institutions of the country to 
carry the railroads along and the utilization of numer- 
ous makeshifts of doubtful legality the big organiza- 
tion is becoming more demoralized day by day without 
the slightest prospect of improvement until Congress 
puts through an urgent deficiency appropriation bill 
carrying the much-needed funds. 

It is a two-to-one shot that there will be no tariff 
legislation at the coming special session unless the 
leaders should determine to sit all summer and practi- 
cally carry the session over the regular meeting day 
next December, which would mean at least fourteen 
straight months of Congress. 

This decision is tentative but appears to reflect the 
views of the leaders of both political parties in House 
and Senate. 


Both Parties Oppose Early Tariff Revision 


HE Democrats naturally oppose tariff revision be- 

cause they anticipate a movement on the part of 
the Republicans to make substantial increases in the 
rates of the Underwood-Simmons law. The Republicans 
on the other hand, while anxious to make a compre- 
hensive revision of all the revenue laws, both customs 
and internal, are convinced it will be the part of wis- 
dom to defer the actual framing of new schedules until 
the abnormal conditions brought about by the war have 
given place to a stable situation that can be accurately 
appraised. 

This does not mean that there will be no revenue 
legislation at the short session. On the contrary, in- 
fluential men in both houses are prepared to demand 
important modifications of the new war revenue law, 
and there may be speedy action of no little significance 
soon after Congress meets. 


Luxury Taxes May Be Repealed 


HE luxuries taxes will come under fire the first day 
of the session, and it is quite within the possi- 
bilities that Title IX of the war revenue law, embracing 


all the luxuries rates and numerous other excise im- 
posts will be repealed. It is doubtful, however, that any 
serious attempt will be made to enact comprehensive 
amendments to the existing tariff law, although pre- 
liminary steps may be taken looking to radical revision 
when the regular session meets next December. 

The various interests affected by the provisions of 
Title IX of the war revenue act, including the manu- 
facturers of automobiles, talking machines, cameras, 
firearms, ammunition, sporting goods, cutlery, etc., are 
already in Washington looking over the field and plan- 
ning a joint onslaught upon Congress when the bell 
rings on Capitol Hill. The combination of interests will 
be very strong, and in view of the comparatively small 
amount of revenue to be derived from this class of 
unpopular taxes it will not be at all surprising should 
a repealing resolution be rushed through early in the 
session. 


Mail Order Houses Got Few Left-overs 


ITTLE if any surplus war material has been sold 

to the mail order houses of the country. I have 
received this statement from the office of the director 
of sales, the authorities declaring that there is abso- 
lutely no record that the big catalogue concerns have 
bought anything listed in connection with the disposi- 
tion of Uncle Sam’s big junk pile. This means that the 
order of Feb. 17, 1919, signed by L. H. Hartman, chief 
of the surplus property division, directing that the mail 
order houses be invited to bid on the war left-overs, 
failed of its purpose. 

It is probable that this failure is due to several causes. 
In the first place the material offered for sale was not 
especially suited to the needs of the mail order houses; 
secondly, the quantities of available goods were not 
sufficient to justify the mail order men in putting them 
into special catalogues; and thirdly—this is only a 
possibility—the merchandise may have been of too 
high a quality to meet the requirements of the mail 
order houses. 

Anyhow, the order of Feb. 17 has done no damage, 
and Mr. Hartman has gone back into civil life; so the 
incident may be regarded as closed. 

By the way,I nearly forgot to say that Mr. Hartman 
came from Chicago, to which thriving centér of the 
mail order business he has returned. 


Admits Inefficiency of Service 


ERE’S a frank confession of inefficiency on the part 

of the dear old P. O. D. In accordance with an 
order just issued fourth class mail matter hereafter 
must bear the name and address of the sender. The 
Post Office Department also advises, but does not com- 
mand, that “a card or label bearing the name and ad- 
dress of the sender and the person to whom the parcel 
is addressed should be wrapped into each package.” 
This is intended to enable. the postal service to identify 
a package which, mailed in Chicago, for example, and 
intended for somebody in Kalamazoo, Mich., turns up 
after several months in Honolulu, Hawaii, or San Juan, 
Porto Rico. 

Hereafter when the Sultan of Guam orders a suit of 
pajamas from a Chicago mail order house he will be 
assured that, even if Mr. Burleson delivers them by 
mistake to a native chief of the Philippines, they will 
ultimately reach their proper destination—provided, of 
course, the aforesaid chief is an honest man. 

Even in the parcel post service, to which the Post- 
master General has given his personal attention, there 
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have been many complaints of lost, strayed, or stolen 
packages, of demolished containers, torn wrappers, de- 
faced addresses, etc., etc., so the P. O. D. is seeking 
to remedy the situation by requiring shippers to take 
more pains in putting up their packages. It doesn’t 
appear to have occurred to Mr. Burleson that the postal 
service might take a little more pains in handling them. 


Government Operation Proving Costly 


OVERNMENT ownership of public utilities has re- 

ceived a solar plexus blow during the past week. 
It has come in the form of a frank confession by the 
Postmaster General that telegraph rates must be in- 
creased and that there is no hope for their reduction in 
the immediate future. 

Mr. Burleson has given out a long spiel, embodying 
the detailed reasosn for the rise in rates, his statement 
being intended as a justification for the boost. Already 
there is foreshadowed another increase in telephone 
rates and the end is not yet. 

Such are the blessings of government operation! If 
Uncle Sam can make no better showing when the war 
emergency gives him the right to take any arbitrary 
step that may be necessary to facilitate the handling 
of public utilities, what sort of a job would he make 
of it in times of profound peace when the politicians 
and the Bolsheviki would be free to hold him up at 
every turn? 

Too Much Politics 

O amount of camouflage will conceal two basic facts 

fully demonstrated by the experiments that have 
already been made in the government operation of 
public utilities. One of these is the incapacity of 
government officials to utilize the up-to-date business 
methods with which private enterprise keeps down the 
cost of operation while increasing the efficiency of 
service. The other is the helplessness of the govern- 
ment official—who is usually a politician—in the face 
of the demands of labor for more compensation. 

One big overshadowing fact stands out as the result 
of months of government operation of the railroads, 
the telegraph and the Lelephone, namely, that the cost 
to the user is much greater than ever before in the 
history of the country, while the efficiency of the service 
is below any standard set by private ownership. 

It is perhaps a very fortunate thing that this experi- 
ment has been made under conditions that promise the 
speedy return of the utilities in question to their pri- 
vate owners. It would indeed be a melancholy situation 
if government ownership of the railroads, the telegraph 
and the telephone were permanent and the long-suffer- 
ing taxpayers had no hope of relief except an appeal 
to the politicians in Congress. , 


Referendum Vote on Relations with Labor 


HE Chamber of Commerce of the United States has 

submitted to a referendum vote of its membership 
an important statement of “principles of industrial 
relations,” which is said to have been prepared “with 
a view to furnishing a basis on which American indus- 
try can build a national labor program.” The principles, 
thirteen in number, were prepared by a special com- 
mittee of the chamber after a long period of study 
of the entire subject of industrial relations. They are 
of interest’ to every business man throughout the coun- 
try, and are set forth as follows: 


1. Industrial enterprise, as a source of livelihood for both 
employer and employee, should be so conducted that due 
consideration is given to the situation of all persons depend- 
ent upon it. 

2. The public interest requires adjustment of industrial 


relations by peaceful methods. 

3. Regularity and continuity of employment should be 
sought to the fullest extent possible and constitute a respon- 
sibility resting alike upon employers, wage earners, and the 
public. 

4. The right of workers to organize is as clearly recog- 
nized as that of any other element or part of the community. 

5. Industrial harmony and prosperity will be most effectu- 
ally promoted by adequate representation of the parties in 


interest. Existing forms of representation should be care- 
fully studied and availed of in so far as they may be found 
to have merit and are adaptable to the peculiar conditions in 


the various industries. 
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6. Whenever agreements are made with respect to indus- 
trial relations they should be faithfully observed. 

7. Such agreements should contain provision for prompt 
and final interpretation in the event of controversy regard- 
ing meaning or application. 

8. Wages should be adjusted with due regard to the pur- 
chasing power of the wage and to the right of every man 
to an opportunity to earn a living at fair wages, to reason- 
able hours of work and working conditions, to a decent home, 
and to the enjoyment of proper social conditions. 

9. Fixing of a basic day as a device for increasing com- 
pensation is a subterfuge that should be condemned. 

10. Efficient production in conjunction with adequate wages 
is essential to successful industry. Arbitrary restriction on 
output below reasonable standards is harmful to the inter- 
ests of wage earners, employers, and the public and should 
not be permitted. Industry, efficiency and initiative, wher- 
ever found, should be encouraged and adequately rewarded, 
while indolence and indifference should be condemned. 

11. Consideration of reduction in wages should not be 
reached until possibility of reduction of costs in all other 
directions has been exhausted. 

12. Administration of employment and management of 
labor should be recognized as a distinct and important func 
tion of management and accorded its proper responsibilits 
in administrative organization. 

13. A system of national employment offices, with due pro 
vision for co-operation with existing state and municipal sys- 
tems, can be made, under efficient management and if con- 
ducted with due regard to the equal interests of employers 
and employees in its proper administration, a most helpful 
agency, but only if all appointments are made strictly sub- 
ject to the Civil Service law and rules. Policies governing 
the conduct of a national system of employment offices should 
be determined in conjunction with advisory boards—national, 
state and local—equally representative of employers and em- 
ployees. 

A Representative Committee 

EMBERS of the committee signing the report are 

Harry P. Kendall, manufacturer, of Boston; Henry 
Bruére, vice-president, American Metal Company, for- 
merly director, Bureau of Municipal Research, New 
York; Joseph H. Defrees, lawyer, Chicago; William 
Butterworth, manufacturer, Moline, IIl.; John W. 
O’Leary, manufacturer, Chicago, and Harry A. Wheeler, 
banker, Chicago. 

The committee itself included in its report only the 
principles of industrial relations which it recommends. 
As is usual in the procedure of the chamber, however, 
there have been placed in the pamphlet used for a 
referendum vote on the report outlines of considerations 
which organizations in the chamber’s membership may 
wish to bear in mind when they decide to vote for or 
against any of the principles. There is to be a separate 
vote upon each of the principles. 

Votes on this important referendum are returnable 
in forty-five days. A summary of the ballots will then 
be publicly announced. 


Coming Meeting of U. S. Chamber 


HE regular annual meeting of the Chamber of 

Commerce of the United States will be held at St. 
Louis, April 28 to May 1. The convention will be of 
unusual importance, as many constructive suggestions 
will be offered with respect to the future relations 
between government and business. 

On the basis of a wide experience gained during the 
war and the past five months of industrial readjust- 
ment business men are now in position to give advice 
from their point of view on many of the important 
questions that are agitating the country. Coming as it 
does on the eve of an extra session of Congress the 
meeting will also furnish an opportunity for obtaining 
a composite opinion from the business world on many 
things that Congress will take up. 

The subjects for discussion and action at St. Louis 
include the disposition and operation of the country’s 
railroads and merchant marine; proposed revision of 
anti-trust legislation; the future of public utilities; 
foreign relations and foreign trade; agriculture; indus 
trial production; domestic distribution; waterways and 
highways; industrial relations; international commer 
cial arbitration; finance and Victory Loan. 


Big Bugs to Address Convention 


HE Chamber is obtaining the services of the best 
authorities of the country as speakers, and those 
who will deliver addresses include Carter Glass, Secre 
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tary of the Treasury; William C. Redfield, Secretary of 
Commerce; Edward N. Hurley, chairman of the Ship- 
ping Board; Walker D. Hines, director of Railroad 
Transportation; Senator Albert S. Cummins; George 
Ed. Smith, president of the Manufacturers’ Export As- 
sociation, and others. The French government is 
sending to the meeting as speaker a special representa 
tive in the person of Maurice Casenave, formerly French 
Minister to Brazil, who comes to the United States as 
Director General of the French Services in this country, 
succeeding the French High Commission. 

A call has been sent out asking a meeting at the 
time of the convention of the Advisory Council of 
American Industries, made up of chairmen of the 
nearly 400 war service committees named under the 
chamber’s direction during the war to represent indus- 
try before the government. These men will come 
together for the first time since the first of the year, 
when they met at New York to form an organization 
to perpetuate the war service committees. 


Increasing Refrigerator Sales 


(Continued from page 61) 


spent in attractive newspaper ads, circulars and 
follow-up letters. 

We try to get a good position in the newspaper 
and submit copy large enough to be seen by even 
the most hurried of readers. Our leading refriger- 
ator is well known, which makes it easier to sell, 
and it requires less of our own paid space to edu- 
cate the people as to its merits. 

In writing our copy we try to link up with this 
national advertising—the illustrations, the wording, 
even the display when possible. The reader readily 
recognizes something she has oftentimes seen be- 
fore, and is more easily led to buy this product as 
she is familiar with it. 

In the winter months we do not give the volume 
of lines to refrigerator advertising—only an occa- 
sional insert to inform new house owners that we 
have the best. We do, however, send out circulars 
and literature to all newcomers we learn of through 
the society columns, new sales clips and building 
notes. We display the line in our windows or at 
least have a window card there at all times, calling 
attention to our superior product. 

If any celebrated or widely known food demon- 
stration is to take place we offer our best refrigera- 
tor in order that the foodstuffs used can be kept 
pure and fresh during the demonstration. This 
gains the good will of all the women. 


Getting the Women In 

W* try to incorporate in all of our ads something 

to bring women to the store. We arouse en- 
thusiasm and enough curiosity so that all women 
will desire to at least see our refrigerator before 
purchasing any other. All interested “lookers” are 
shown our entire line—but we lay stress on the 
particular size that will fill their requirements, par- 
ticularly our best refrigerator. An _ exceedingly 
small percentage of customers buy the first day. 
They delay because they must “talk it over’. with 
the family or measure the space in the kitchen. 
Our salesman asks the name and address in order 
that additional literature can be mailed. This name 
is placed on file and is followed up within three to 
five days with a letter. We send three letters to all 
prospects in addition to notifying them of any con 
templated change of price, or regarding a demon- 
stration. 

Sometimes we suffer because of new and inex- 
perienced sales help. They either do not know their 
merchandise as well as they might, or else use weak 
and insufficient selling argument. In any event, 
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they fall greatly below the percentage of older and 
experienced help in closing sales alone. Our fal- 
low-up system eliminates a great number of other- 
wise lost sales. The prospect has already seen the 
merchandise, and if followed with a convincing 
“sales-getter” letter we experience very little trouble 
in putting the “trade” In fact, if it were 
not for our follow-up plan our present advertising 
would be indeed too costly to follow. New or “off” 
salesmen cannot close more than from three to five 
per cent of sales by telephone or interview without 
other assistance. 


across. 


Manufacturers Will Help 
MERCHANT need not get out expensive circu- 
lars of his own. Any manufacturer will fur- 

nish you with all necessary literature imprinted 
with name and address. This means a big saving, 
as the distribution of circulars is absolutely neces- 
sary in selling a good refrigerator. The customer 
cannot remember all of the points of merit told her 
at first demonstration, but she will enjoy going 
over them at home with the family. 

Try sending out a refrigerator circular with every 
letter mailed out from your store next month. Also 
inclose one with each statement or invoice mailed 
during the next month. This will cost nothing but 
the trouble, but watch the results. 

Line up all sizes of refrigerators on the display 
floor and have them plainly priced. Then arrange 
chairs nearby in order that purchasers may not 
become fatigued or concentration while you 
are expounding the advantages of your refrigerator 
over all others. 

It has been our experience that the medium-priced 
refrigerator sells better if we allow a “payment 
plan.” It seems that our high-price boxes appeal 
to the class of trade that pay cash or have thirty-day 
accounts, that is, values up to $75 and $100. 

April, May and June are given over to encourag- 
ing and boosting the sale of our best refrigerator 
featuring in a big way its merits and reputation. 
Thrifty and conservative families buy early in the 
spring. July and August find ready sales for ‘‘last- 
moment” buyers who select only the inexpensive 
boxes and ice chests. We play up a bargain once or 
twice during these months, preferably one on which 
we are overstocked. This sale slightly resembles a 
“clean up” as this encourages only the bargain 
hunter or the family that will delay purchasing only 
until several bottles of milk and several pounds of 
meat are spoiled. Then they will buy the cheapest 
thing to be found. . 


lose 


Demonstrate in Your Window 


le our ads we claim that in our leading refrig- 
- erator a dish of moistened salt can be placed and 
be ready for table use within 24 hours, that lettuce 
will remain crisp for an indefinite time, that bottles 
do not gather moisturee WE DEMONSTRATE 
ALL OF THESE FACTS IN OUR WINDOW. 

Our demonstration model is of glass, showing 
insulation, construction and linings. During the 
months of May and June we have this box iced and 
stocked with provisions. Our biggest selling argu- 
ment is that bananas and onions and butter can be 
kept in the one compartment and the odors will not 
intermingle. We demonstrate this in the window, 
and also on the floor. This attracts much attention. 

Get your refrigerators out in front. Dress them 
up. Put them in your windows. Advertise them, 
and you will find that the women will not be pass- 
ing your door on the way to the department or fur- 
niture store. 

Have for your slogan: “A GOOD REFRIGERA- 
TOR IN EVERY HOME.” 
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Cleveland Retailers Meet 


HE Cleveland Retail Hardware Association held an 

open meeting at the Hotel Cleveland, April 11, 
during which an unusually interesting program of 
speechmaking was carried out. The principal speaker 
was S. R. Miles, field service manager of the National 
Retail Hardware Association, who took for a subject 
“Better Business Methods.” He explained in detail the 
system of bookkeeping and accounting developed by the 
National Association. Other speakers were James B. 
Carson, secretary of the Ohio Hardware Association, 
and George M. Gray, secretary of the Ohio Hardware 
Mutual Insurance Co., and director of the National 
Retail Hardware Association. Both dwelt upon various 
phases of association work, and Mr. Carson also spoke 
of community work among neighborhood dealers. The 
attendance at the meeting was large, including about 
75, a portion of whom are bookkeepers and other em- 
ployees of the retail dealers. 


Brooklyn Dealers Meet 


\HE regular monthly meeting of the Brooklyn Hard- 
| ware Dealers’ Association was held April 10, E. P. 
Harris presiding. Twenty-six members were present. 
A large number of communications were received, and 
on a motion by J. J. Snyder were referred to the board 
of directors for action and reply. The association voted 
again in favor of an automobile outing, which will take 
place this coming June. The committee on resale prices 
was enlarged by the addition of two new members, 
Fred Horn and J. Daily. 


North Jersey Dealers Meet 


"THE North Jersey Hardware and Supply Association 

held its monthly meeting on April 8 at the Down 
Town Club, Newark. This was a dinner meeting, which 
was attended by thirty enthusiastic members. One new 
member was added, Sweeney & Higgins, 231 Central 
Avenue, Jersey City. After the routine business the 
meeting was turned over to J. P. Landrine, Jersey City, 
who handled the question box, which developed some 
very interesting discussions. The meeting adjourned 
to meet in Paterson, N. J., May 13. 


Among the Manufact=rers and 
Jobbers 


HE J. M. & L. A. Osborn Co., Cleveland, dealer in 

sheet metals, has acquired a new building site on 
Superior Avenue, adjoining the Pennsylvania Railroad, 
and will erect a large two-story brick, steel and con- 
crete warehouse. Plans are being prepared by the 
Geo. S. Rider Co., engineer, Cleveland. 

The Bryan Washing Machine Co., Bryan, Ohio, 
has been incorporated with a capital stock of $50,000 
to manufacture electric washing machines, and plans 
to establish a plant shortly. E. C. Carroll, N, W. Car- 
roll and Harry Huffman are interested. 

The Toledo Cooker Co., Toledo, Ohio, has purchased 
one of the buildings of the Ohio Electric Car Co., of 
that city, and plans to double its output of fireless 
cookers and aluminum ware. The purchase includes 
six acres of land and a three-story building. 


The Mithoff Hardware Co., Columbus, Ohio, estab- 
lished in the late fifties by Henry Mithoff, will abolish 
its retail department and will engage wholly in the 
wholesale business. The capital stock of the company 
has been increased from $30,000 to $150,000. In addi- 
tion to the general line of hardware the company will 
specialize in automobile accessories, tinsmith and black- 
smith supplies. The officers of the company are: Pres- 


ident, O. H. Mithoff; vice-president, William Amrhein; 
secretary, W. J. Saile, and treasurer, Walter Mithoff. 
The Union Twist Drill Company has filed a state- 
ment with the Massachusetts secretary of state, dated 
Dec. 31, last, which shows total assets and liabilities 
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of $9,781,541, as compared with $8,302,256 at the close 
of 1917. During the year the company disposed of 
$277,900 Liberty bonds. It closed 1918 with reserves 
and a surplus of $4,123,581, as against $3,831,231 the 
previous year. 

Marshall W. Stedman, of Tyringham, manufacturer 
of lawn rakes, is making one of special pattern for 
Gen. John J. Pershing, which will be the first four- 
bowed rake ever turned out by Mr. Stedman. Mr. 
Stedman represents the fourth generation of Stedmans 
in the rake-making business at Tyringham. He has 
made and delivered rakes to Presidents Roosevelt, Taft 
and Wilson, and has their autographic acknowledg- 
ments, 

The gross earnings of the Walworth Manufacturing 
Company last year were $2,003,583, as compared with 
$1,739,718 for 1917. The net earnings after taxes 
were $835,867 and the surplus for dividends $738,367. 
The company earned $3.39 a share on its 200,000 shares 
of common stock, as against $4.69 a share in 1917. Its 
current assets at the close of the year were $7,861,211, 
and current liabilities $2,603,251, leaving a net working 
capital of $5,257,960. During 1918 the company paid 
off $100,000 of its bonds, thereby reducing its bonded 
indebtedness to $1,900,000. 


Featherbone Clark Marries 


E have just sent down word: to hold up the 

presses, and while the boys are pulling a piece of 
lesser news, we will hurriedly prepare an item of real 
importance. They have just left the office, a bride and 
groom. In front of the Editor is a beautiful engraved 
announcement of the marriage of Mr. Charles Henry 
Clark and Mrs. Frances Amelia Parker. The groom is 
our old friend Featherbone Clark, Westfield’s premier 
whip manufacturer. He looks 40 years younger, and 
a thousand pounds happier. The happy couple were 
married in the Blue Room of the Bellevue-Stratford 
Hotel in Philadelphia on April 16. 

Mrs. Clark is well known in society circles in Phil- 
adelphia, Atlantic City and New York, and has long 
been a resident of the Quaker City. She is a charming 
lady and an ideal mate for this veteran of the whip 
industry. 

Mr. and Mrs. Clark left New York City Sunday for 
a brief honeymoon in Northern New York, after which 
they will make their home in Westfield. 

Featherbone says he has been 11 years making up 
his mind to this important end. The Editors of 
HARDWARE AGE for the first time adversely criticised 
Featherbone’s business judgment. If he knew the 
present Mrs. Clark 10 years, he is entitled to no more 
than 10 minutes exemption in the privilege of making 
up his mind. The hardware trade, as a whole, con- 
gratulate Mr. Clark on his marriage, and welcome Mrs. 
Clark to the fraternity of hardware people. 


Death Removes Aged Merchant 


HRISTOPHER HAW, a pioneer merchant ond one 

of Ottumwa’s best-known citizens, died at his home 
in Ottumwa, Iowa, recently, of pneumonia. In the 
death of Mr. Haw one of the oldest business houses of 
Iowa loses its leader, and one of its founders, for the 
present firm of the Haw Hardware Co., of which he 
was the head, is half a century old. 

Although a native of Wisconsin, Mr. Haw had lived 
in Iowa for more than half a century, and was in his 
seventy-first year. 

Christopher Haw was prominently known in busi- 
ness circles of Ottumwa and in national hardware 
circles as the head of the Haw Hardware Company, 
a wholesale concern, with which he had been con- 
tinuously identified for the past forty-three years. 

Christopher Haw acquired his education in the com- 
mon schools and was graduated from the Adams High 
School of Ottumwa. Subsequently he made his way 
to Kansas City, and for one year was employed as a 
clerk in the hardware store of G. W. Henry. He then 
returned to Ottumwa and in 1871, having saved the 
sum of $500, became a member of the firm of Henry & 
Haw, which was later changed to George Haw & Com- 
pany. 

Mr. Haw was a member of the Methodist church, 
had served as its trustee and Sunday school superin- 
tendent and was a treasurer of the permanent fund. 
For the past twelve years he was a member of the 
board of trustees of the Iowa Wesleyan University at 
Mt. Pleasant. 
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A Great Pill for the Blues 


ERE is the answer to business conditions 

in the hardware trade. It is the opin- 
ion of 115 wholesale hardware houses. We 
are indebted to the National Hardware As- 
sociation for this splendid review. From it 
we may state with assurance that the busi- 
ness outlook is good; that jobbing stocks are 
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just normal; that February sales average 145 
per cent with those of 1916, and that they 
are 10 per cent better than those of last year; 
that retail stocks are fair, that retailers’ 
sales are a little off, and that collections are 
good. Only five wholesalers report poor 
collections. Summarizing, the outlook is 
most optimistic. Digest this chart. It’s a 
great pill for the blues. 

STATES 


1919 


Feb. sales 


Business Condition of | compared Per Cent of Are 
Section and Outlook Merchandise | with Feb- Condition of {eduetion of Retailers | Collee- 
Number of for Next Stocks of ruary,1916, Retailers’ Sales of Optimistic) tions 
Houses Reporting Four Wholesale using that Stocks Retailers or Pessi- 
Months Distributors Month as mistic 
100% 
New England: Maine to 
Conn., 5 houses l excellent 2 above normal |124°;—191S8 2 large 22% off 3 opt 1 excel 
2 good 3 normal 120°;,-1919 1 fair 5 average 2 pess. 3 good 
2 fair 2 low 1 poor 
North Middle Atlantic: 
N. Y¥. to Pa., 21 
houses . 11 good 5 above normal |126%-1918 3 large labove normal | 6opt. 4 excel 
10 fair 9 normal 1135%-1919 10 fair 15 normal 9pess. |10 good 
7 below normal 8 low 5 average 6 divided 7 fair 
19% off 
South Middle Atlantic: 
Del. to Va., 7 houses.) 6 good 3 above normal |163%%-1918 1 large t normal 5 opt 4 good 
| excellent) 2 normal 160%-1919 5 fair 3 average 2 pess 2 fair 
2 below normal 1 low 24% off | poor 
South Atlantic: N.C. to 
Fla., 6 houses 3 good 1 above normal |150%,-1918 1 very large | 2 normal 2 opt. 2 excel 
2 fair 2 normal 170%,-1919 4 fair t average 1 pess l good 
Ll poor 3 below normal l low 32% off 3 divided 3 fair 
Gulf States: Ala. to La. 
including Tenn., lL 3 
houses 1 excellent) 2 above normal |171°-1918 11 fair 10 normal 5 opt. 2 excel 
5 good 7 normal 174%-1919 2low 3 average t pess. 6 good 
7 tair + below normal 27% off 4 divided) 3 fair 
| 2 poor 
Southwest: Tex., Okla. 
and Ark., 10 houses 5 good 3 above normal |110°%-1918 2 large 6 mormal 3 opt. 4 good 
3 fair t normal 1399-1919 3 fair 4 average 6 pess 6 fair 
2 poor 3 below normal t low 32% off 1 divided 
1 very low 
Eastern Central Ohio to 
Wis., including W. 
Va. and Ky., 24 houses 17 good 8 above normal 3%-1918 2 large 4above normal | 13 opt. 1 excel 
7 fair 11 normal 107% -1919)17 fair 14 normal ‘ Tpess. | 17 good 
5 below normal 5 low 6 average t divided) 5 fair 
38% off l poor 
Nasthwent: Minnesota 
S. D., 1 house 1 good 1 normal 1153%-1918) 1 fair 1 normal l opt 1 excel 
1180%-1919 
Missouri ‘River: Mo., | 
lowa, Kan. and Neb., 
19 houses 9 excellent; 7 above normal |131%-1918, 1 very large | lL above normal | 12 opt. 6 excel. 
9 good 4 normal |134%-1919) 3 large 14 normal 5 pess. 6 good 
| fair 8 below normal | 8 fair t average 2 divided| 7 fair 
7 low 20% off } 
Rocky Mt.: Mont. to | 
Col. and Utah, 3 } | 
houses 3 good 1 above normal |147%-1918 3 fair | 2normal 3opt. | 2 good 
2 normal j1¢ 60%-1919 ) 1 average 1 fair 
| | 20% off 
Pacific Coast: Wash. to | 
Cal., 6 houses. .... 1 excellent| 1 above normal lus 5%-1918) 4 fair 4 normal 5 opt. 4 good 
| 4good | 4normal 119% >-1919' 2 low average 1 pess. 2 fir 
| 1 poor 1 below normal 20 } off 
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RDERS continue to reach wholesalers in fair vol- 

ume, covering good assortments. For the last 

two or three weeks the weather has served to retard 

trade somewhat, which earlster warmer weather had 

stimulated, but with the return of sunshine the output 
is expected to increase. 

Retailers are not laying in heavy stocks, buying 
rather for actual necessities and more frequently, which 
makes it imperative that jobbers keep their stocks well 
balanced for quick execution of specifications and 
prompt deliveries. 

Price changes, taken broadly, are moderate in range 
and inconsiderable in amount, while collections continue 
to be satisfactory. Trade in and out is running 
smoothly, with but relatively few goods of new design 
or character being offered by manufacturers, who are 
quite fully occupied catching up on back bookings, some 
of whom are still well behind. Orders, however, gen- 
erally speaking, are being filled better than they were 
a short time since, and this condition is likely to improve 
daily. 

Well-informed merchants do not anticipate sharp or 
pronounced breaks in prices, which condition is believed 
to be remote. Lines which have had moderate advances 
because of war conditions, say 50 to 60 per cent, are 
not likely to be greatly reduced for some time yet, 
owing to high operating costs. Other groups, which 
were increased say from 300 to 400 per cent, have been 
pruned already and naturally will be further reduced. 
Such goods as butts, screws, bolts and kindred articles 
have already been cut. 

There are many items of seasonable goods which are 
selling freely this year that were not marketed last 
year to much extent, because of war embargoes; for 
instance, garden tools needed for flower beds, lawn 
rollers, sprinklers, dahlia poles, garden barrows, garden 
trowels, hedge shears, hand weeders, grass hooks, hose 
and hose reels, or whatever related more particularly 
to ornamental gardening. Even then, under difficult 
conditions, there would have been a better sale for 
some of these articles if the labor necessary to operate 
them had been available. This situation is now on a 
better basis and constantly improving with the muster- 
ing out of troops and the release of civilians from war 
work. 

Linseed Oil.—There is little change in linseed oil 
conditions. The market is firm and there is somewhat 
more spot oil, which is enabling producers to catch up 
a bit on orders previously booked, although the visible 
supply is still small. The flaxseed market is very firm. 
Some Argentine seed came in a week or more ago, 
which helps out. Much relief from the present shortage, 
however, depends upon the crop of North American 
seed to be harvested next fall or more liberal seed 
receipts from Buenos Aires. There will probably be a 
smaller acreage planted for flaxseed in the U. S. A. 
and Canada this season because of several conditions, 
one of which is the large acreage of spring wheat, to 
take advantage of the high price guaranteed by ‘the 
national government. 


raw, in 5 or more 
carloads, $1.53 
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Linseed oil, 
$1.58, and in 
western oil. 

Wire Nails—The demand for wire nails is fairly 
satisfactory, but not strong, with a little increase in 
total sales during April, compared with March. The 
large dealers, those capable of handling carloads, are 
beginning to make inquiries, and in some cases give 
orders, the amount improving as the season advances 
and more construction work gets under way. 

Wire nails. in store, $4.25, and carted by 
$4.35 base per keg. 
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Nails.—There is a rather good demand for cut 
nails, which would be better if stocks were available 
for delivery. The long-drawn-out strike of several 
months’ duration at the principal mills is still on. Such 
business as is passing pertains principally to export. 
There always had been a reasonably good export busi- 
ness in pre-war days, which is now coming back, owing 
to more tonnage available for foreign ports, especially 
to points in North and South America, the West Indies, 
South Africa, Australia and the Pacific West Coast. 

Cut nails, in carted by the jobber, are $6 
per keg. 

Naval Stores.—There has been a stronger tone de- 
veloping in rosin, with shipments larger and in excess 
of receipts at southern primary markets. Spot prices 
have been firmer, with more support from buyers at 
the advancing tendency. There is a better export de- 
mand and more inquiry, but as yet sales are not in 
keeping, because buyers’ ideas seem still to cling about 
old levels. There is also a slight betterment in turpen- 
tine, with spot prices steady at the yard. 

Turpentine, in yard, is 77% to 78c. per gal 

Rosin, in yard, on the basis of 280 Ib. per 
good strained, is $12.55 to $12.65, and D 
$12.75 per bbl. 

Rope.—There is only a moderate volume of business 
doing in cordage, although the market is being steadily 
maintained in price. There is a considerable uncertainty 
about what is likely to happen in the, line of prices 
for raw fiber, and until this situation becomes clearer 
buyers will probably be cautious in making purchases. 
Locally, ship chandlers depend largely on harbor work, 
as, for instance, tug boats, barges, canal boats and 
other craft, which have been tied up more or less for 
a long time by the strike. In one case a house whose 
bills would average $10,000 to $12,000 monthly, with 
rope from 25 to 30c. per lb., will not total $10,000 for 
the last three months, which affords some idea of the 
holdup in this line. 

Rope prices are as follows: 
larger, highest grade is 27c.; 
ware grade, 24c. Sisal rope, 


store, or base 


bbl., 
grade, 


common to 
$12.65 to 


Manila rope, %4-in. diam. and 
second grade, 26c., and hard- 
-in. diam. and larger, highest 
grade, 23c., and second grade, 20c. base per Ib. Sisal, hay, 
hide and bale ropes, medium and coarse, are, first quality, 
23%c. and second quality, 201%4c. base per lb. Sisal, tarred, 
medium lath yarn, first quality is 23c. and second quality 
20c. per Ib. base. 

Window Glass.—Prices are well maintained, not- 
withstanding that sales do not nearly absorb manufac- 
turers’ output. Prices are well held and likely to so 
continue, in keeping with general high operating costs 
and high- priced labor. In a conference at Washington 
between representatives of the Department of Com- 
merce and a sub-committee of the glass manufacturers’ 
war service committee, the visitorg favorably impressed 
the government authorities, who apparently realize 
that with relation to window glass prices they seem to 
be as moderate as is consistent with extreme production 
costs. 

Window glass prices are 
B, all sizes, 77 per cent; double 
cent, and double strength B, all sizes, 81 
bers’ lists. 






strength A and 
all sizes, 79 pe 
cent from jo 


as follows: Single 
strength A, 
per 


Reports from Manufacturers on Prices 


The American Screw Company, Providence, R. I., effective 
April 1, say that appreciating the patronage of customers 
which has helped to supplement the company’s efforts for 
stabilizing the market, as explained in its trade circular 
prefacing discount sheet of April 1, 1919, and in recognition 
announcement is made 


of their confidence and assistance, 

that within a few days a credit memorandum will be sent 

covering the difference between prices quoted in the schedule 
and the figures at which deliveries since March 1, 


of April 1 
1919, were billed. 

Warner-Patterson Company, 
quote the Warner- 


Automobile Accessories.—The 
South 


70 


Michigan Avenue, Chicago, IIL, 
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Lenz, 5 to 9 in. per pair, $2.34; 9% to 10% in., per 
ind 10% to 12 in., per pair, $3.34. 
Automobile Grease and Soap.—The 
pany, 826 Water Street, 
prices as follows, viz.: 


pair, $2.67; 


A. W. Harris Oil Com- 
Providence, R. I., quotes revised 
Harris Transmission er es in 


bbl., per lb., 15¢.; half bbl., 16c.; 50-lb. tin, $9; -lb., 
$4.83; 10-lb. tin, $2.05; 5-lb. tin., $1.17; Harris lieht trans- 
mission grease, bbl., 16c., and half-bbl., 17c. per Ib.; 50-Ib. 
tin, $9.75; 25-lb., $5.13; 10-lb. tin., $2.15. and 5-lb. tin, $1.20, 


subject to a discount of 30 per cent. 
cent discount. Harris Motor Soap is, in bbl., 25e 
bbl., 26c. per Ib.; 25-lb. tin, each, $7.38; 10-lb. tin, 

Ib. tin, $1.65 each, from which there is also a discount of 30 
per cent. 

Axes and Hunting Knives.—The Marble Arms & Mfg. 
Company, Michigan, quotes hunting knives as_ follows: 
Ideal, 5 in., $30; 6 in., $33; 7 in., $36.60; 8 in., $39.60, and 
Ixxpert, 5 in., $30, all per doz. and subject to a discount of 
30 per cent. Coat compasses, polished brass, are, per dozen, 


Motor grease is 30 per 
, and halt- 


$3.05; 5- 











$16.50 and $19.80, and pocket compasses, polished brass, 
$13.20 and $16.50 per dozen, with a discount of 30 per cent 

The Bissell Carpet Sweeper Company, Grand Rapids, 
Mich., and 25 Warren Street, New York, announces that 
looking carefully into market and industrial conditions, they 
see no prospect of further reductions in the prices 
of sweepers during the present year. They find that al- 


though there have been reductions in the costs of some raw 
materials, labor continues very high. Therefore, to enable 
customers to order, with a better understanding of what will 
happen during the rest of the year, so far as they are con- 
cerned, the company announces a guarantee of its prevail- 
ing prices, against their own decline, to Dec. 31, 1919. 


Bits.—The Lebanon Machine Company, Lebanon, N. H., 
quotes the Pyramid Point, Lemco bits, also screw point, at 
50 per cent discount. Ring augers, No. 700, at 25 per cent 
discount. No. 1308 auger bits are 40 and 10 per cent discount. 

Box Straps and Steel Fasteners.—The Cary Mfg. Company, 
Manhattan Bridge Plaza, Brooklyn, N. Y., quotes Universal 
embossed box strapping, case lots, at 10 per cent; corrugated 
steel fasteners, saw edge, 55 per cent., and plain edge, 65 
per cent discount ge list. 

Cable Clamps.—The S 
Cedar Street, New York, 
and “‘Sebco” expansion 
cent discount. 

Children’s Vehicles.—The Arden Mfg. Corporation, 450 East 
148th Street, New York, quotes as follows: Roly-Autos, per 
doz., $55 to $81; Roly-Kars, $21 to $42, and Roly-Pets, $30 
to $34.50 per doz. 

Coat and Hat Hooks.—The Parker Wire Goods Company, 
Worcester, Mass., guotes coat and hat hooks, in lots of less 
than 5 cases (60 gross) as follows: No. 10, steel, 45-10 per 
cent; No. 10, brass, 45 per cent; No. 11, steel, 45-10-10 per 
cent, and No. 11, brass, 45-10 per cent discount. 

Corners and Metal Barn Battens.—The IF. D. Kees Mfg. 
Company, Beatrice, Neb., quotes as follows: Metal building 
corners, per 1000, No. 4-0, $12; No. 6-0, $13.50; and No. 106-0, 
$16. Metal barn a are, per 1000 ft., $14.70. 


tar Expansion Bolt Company, 147-149 
quotes cable clamps at 20 per cent. 
bolts, machine bolt type, at 30 per 











Fasteners, Box Straps and Hinges.—The Stanley Works, 
New Britain, Conn., quote revisions as follows: Fasteners, 
saw edge, 50 per cent, and plain edge, 60 per cent discount. 
Twinrold box straps in cases are at 10 per cent discount. 
Stanley’s steel gravity blind hinges No. 1647%, per dozen 
sets, without screws, are $2.65, and with screws $3.65. 

Files and Rasps.—The Nicholson File Company, Provi- 


dence, R. I., quotes, effective April 1, revised discounts as 








follows, namely: American Brand, Arcade, Eagle, Gre 
Western, K & F, McClellan, and J. B. sach, 50-10-7% 
per cent discount; Black Diamond and Nic olson, each 40-10 


per cent discount, amd X. F. 
rasps the Nicholson and Black 
ind 10 per cent, and Superior 
count from list. 

Fire Extinguishers.—The Nu-Ex Fire 
Columbus, Ohio, quote the Nu-Ex Fire Killer in lots of 1 
dozen machines at 5 per cent discount; 25 to 50 machines, 
10 per cent, and 50 or more machines, 15 per cent discount 
from list. 


France Mfg. Company.—The France Mfg 


Swiss pattern, list net. On 
Diamond brand are, each, 40 
brand, 70-10-5 per cent dis- 


Appliance Company, 


Cleve- 





Company,. 


land, Ohio, quote battery boosters F-F at $24 each and up. 
Charging rheostats F-F, D.C. for charging, each, are $18 
and up. Rectifiers F-F, magnetic, each are $24 and up, and 


current rectifiers, same brand, also $24 and up. 

Glass Towel Bars and Gage Glasses.—The Durand-Koering 
Glass Company, Inc., Vineland, N. J., quotes crystal glass 
towel bars, nickel plated brass fixtures, 1 in. x 24 in., each 
90c.; % in. x 24 in., each 70c. Steam g 2 


re glasses, % x 12 
in., ‘per doz., $1.08, and % x 16 in., per doz., $1.44. 





Hammers and Pliers.—The Vaughan & Bushnell Mfg. 
Company, Chicago, Ill., quotes No. 11% V. & B. nail ham- 


mers at $11 per dozen, and No. 5 V. & B. 
dozen, $5. 

Ice and Roller Skates.—The Conron-McNeal Company, 
Kokomo, Ind., quote ice skates as follows: Extension 
Rocker, hockey, polished, per pair, $1.10; polished and plated, 
per pair, $1.65. Girls’ and ladies’, polished, per pair, $1.21, 
and polished and plated, per pair, $1.87. Extension bobs or 
scooters, polished, per pair, 39c., and polished and plated, per 
pair, 68e. Self-contained ball bearing extension roller skates 
No. 200, boys, per pair, $1.87; No. 100, girls, $1.98: No. 1008S, 
girls, with full leather back, per pair, $2.25, and No. 150, 
boys, two wheeler, per pair, $1.43. Skypalongs are: No. 
20, three wheeler, per dozen, $15.60, and No. 10, two wheeler, 
$12.60 per doz. Sidewalk cleaners or scrapers are, per 


nut pliers, per 
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Office of HARDWARE AGE, 
Chicago, April 16, 1919 
HE hardware trade during the past week has shown 

a marked improvement. Orders for seasonable 
goods, especially from the farming districts, are being 
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dozen, $6.25, and in six-dozen lots, $6 per doz The Geddes 
fish hook holder, blue steel, are, per dozen, 90c., and of 
aluminum, per dozen, -70. 





C. E. Jennings & Co.—C. E. Jennings & Co.. 71-73 Murray 


Street, New York, quote as follows: Carpenters’ tool chests, 
1) per cent; ship augers, Watrous, 20 per cent, and Watrous, 
above 1 in., list plus 10 per cent; = saw blades, 3314 per 
cent; No. 175 hack saw frames, new list, list net, and No 


OSO, new list, 25 per cent discount; “Arrow Head blades, list 





plus 10 per cent; Bull Dog blades per cent: coping saws 
J-100, J-110 and J-210, new ist, and 7% per cent »p 
ing saw blades, new list, 331, and 714 per cent: sere wariver 
bits, Arrow Head, Nos. 100, 200, 300 and 400, 16 2/3 per cent 
discount, and Arrow Head square reamers, 16 2/3 pet cent 
discount. 
The Lebanon Machine Company.—The Lebanon Macl 

Company, Lebanon, N. H., quotes as follows ‘Lemco 


chine bits, Pyramid point, 50 per cent. and ring augers 





700, 25 per cent discount “Leb-Iron”’ highway signs f 
$12 to $50; combination street and lighting tendarad. $30; 
traffic signs, $17.50, and traffic signs with light, $22.50 each 
Levels—J. Sand & Sons, 1023 Rivard Street, Detroit, 
Mich., quote levels as follows: Carpenters’, aluminum, per 
doz., $24 to $72; rpenters’, walnut, per doz., $6 to $45: and 





masons’, $15 to $54 per dozen, net 


McKinney Mfg. Company.—The McKinney Mfg. Company 
Pittsburgh, Pa., quote revised prices a follows, namely 
McKinney steel folding door mats at 25 per cent discount 
McKinney safety hasps, No. B 820, list plus 10 per cent 
barn door track, 14 x 3/16 in., 30 per cent discount Ware 
house trucks, No. 1-A are each $24.50 

Meat Cutters.—The Enterprise Mfg. Company of Pennsvl 
vania, Philadelphia, Pa., quotes meat and food cutter No 
>, 10, 12, 22, 32, and 501, 602 and 703, at 25-25-71 per cent 
discount. ° 

Mop Heads.—The E. H. Tate Mop & Cordage Company 
boston, Mass., quote mop heads, best twine, per Ib., 40¢ and 
slasher, 23c. per Ib. ; 

Charles Morrill, Inc., 100 Lafayette Street, New Yorl 


quotes, all ata 





uniform discount of 45 per ; folow 
namely: No. 1 box openers, No. 1 and “Pocket” lead seal 
presses; No. 1 nail puller; No. 1 and Hercules punches, saw 
sets, and bench stops 

Mowers.—The Pennsylvania Lawn Mower Works 1615 
North Twenty-third Street, Vhiladelphia, Pa., quotes Penn 
sylvania ‘‘Tri’ 86-in. cut lawn mowers at $350 net 

Pumps and Sinks.—The Barnes Mfg. Company, Mansfield 
Ohio, has reduced pumps about 5 per cent, quoting now a 
follows: Iron pitcher spout sumps, 50-5 per cent: No 
set length pump, with 3-in. iron cylinder, Fig. 606, each $6 
double-acting pumps, list plus 5 per cent: Favorite tan} 
pump, iron, Fig. 828, each $10 Painted cast-iron sinks (low 
list), as follows: All sizes up to and including 20 x 36 in.. 
10 per cent, and larger sizes, list net. 

Revolvers and Shot Guns.—The Iver Johnson's Arms & 
Cycle Works, Fitchburg, Mass., quote revised prices as fol- 
lows, namely: Iver Johnson safety automatic hammer re- 
volvers, each $15; hammerless, $14, and I. J.. Model, 1900. 
double action, each $6. Iver Johnson champion single-barrel 


shot guns, $11, $12.25 and $14 each, and hammerless double 


barrel shot guns, each $28 

Scale Beams.—John Chatillon & Sons, 85-93 Cliff Street 
New York, quote No. 1 quality scalet beams, list of Sept ) 
1918, each, net, as follows 200-Ib., $3; 300-Ilb., $4: 400-Ib 


$6; 600-lb., $8; 1000-Ib., $14 each, net No quality scale 


beams are 25 per cent discount from list 
Sharpeners.—The Hyfield Mfg. Company, 21 Walker Street 
New York, quotes Wonder grinding machines for foot, ele 


trical and belt power at list net 

Spark Plugs.—The 
Ohio, quotes spark 
aeroplane and heavy 
well, 62c., and 


Champion Spark Plug 
plugs as follows Heavy stone, 73 
duty, 62c.; Overland, Studebaker, Max 
Ford X., 59c. each, in lots of 10 to 100 


Company, Toledo 








Spark Plugs.—The Derf Mfs Cémpany, In 90 We 
SONS ORY, New York, quotes as follows: Standard spar 
cach $1.55, and High Speed plugs, each $2. In lots 
‘ss than 200, each $1.05 and $1.33 respectively Tw 
hundred spark plug: S or over, each, Standard plugs, 95e., and 
High Speed, $1.20; terms 30 days or 2 per cent cash discount 
in 10 days. 
Stay Rollers—F. FE. Myers & Bro., Ashland, Ohio, quote 
barn door stay rollers at 3314 per cent discount 
Upholsterers’ Nails and Cotton Lines.—The Turner & 
Stanton Company, Norwich, Conn., quotes as follows: Fur 
niture nails, list net; matchleather nails, 50 per cent, and 


plated upholsterers’ nails, 20 per cent discount. Solid braide« 


chalk, masons’ and awning lines, list plus 20 per cent 
braided and twisted lines, 30 per cenf discount: white cotton 
clothes lines, list plus 20 per cent, and cotton shade cord, 
list plus 20 per cent. 

Vises.—The Athol Machine Company, Athol, Mass., quotes 
revised discounts as follows, namely: Hand vises, 10 per 


cent; parallel vises, branded Simpson 
600 line, all at 25-5 per cent, and vise 
cent discount. The Simpson and 
vises are 25-5 per cent discount 


Washing Machines.—The 


Standard, Starrett and 
attachments at 40 per 
Standard woodworkers’ 


Dexter Company, Fairfield 
quotes revised prices as follows, viz.: Dexter Climax, 
CE, each $58; Duchess power, model 3P, each $35: 
electric, model 3E, each $62.50 

Windolators.—The Prismolite Company, Columbus, Ohio 
quote windolators as follows Nos. 91, 23 and 37 at 50ec. each 
No. 151, 65e.; Nos. 92, 31 and 49, 60c¢ ind No 52, T5e. eacl 
net. 


AGO 


placed in good volume. Very few orders for future 
delivery are being booked with the manufacturer, ex- 
cept where prices are guaranteed against decline, as 
buyers feel that the market has not as yet reached 
its lowest level. Prices on manufactured products, 


Iowa 
model 
Duchess 
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however, remain firm, as labor cost is as high as ever, 
and will probably go still higher, while prices on raw 
material have not declined sufficiently to show any great 
effect. 

Price changes during the past week have been very 
few. Sash weights declined $2 per ton. Prices on 
copper products are somewhat firmer than they have 
been and advances on copper rivets, burrs and com- 
mercial sheet copper are expected to be put into effect 
in the near future. 

The United States Steel Company reports that un- 
filled orders for March show a decrease of 580,215 tons, 
which is the smallest shrinkage of any month since last 
November, and that they are now carrying the smallest 
amount of unfilled business on their books since Sep- 
tember 30, 1915. 

Building conditions in the Central West show in- 
creased activity, especially in small construction work. 
There are, however, very few big buildings going ahead, 
as capital feels shy about building material prices. The 
labor situation has greatly improved and there are 
comparatively few men idle. 

Manufacturers of strap and tee hinges feel that 
there is a misapprehension on the part of the trade in 
regard to the connection between the recent reduction 
in the price of steel and the cost of their goods, and 
state that they have received practically no benefit from 
this reduction, as in 1918 all steel 3/16-in. and lighter 
was changed from the bar to the hoop list. This affected 
practically 80 per cent of the material used in their 
lines, and their present prices were based on the cost 
of this material when it was on the bar list. Also the 
price of labor is about 25 per cent higher than a year 
ago, and with the increased freight rates dealers cannot 
expect any lower prices for some time to come. _ 

Cash sales are reported better than normal, with col- 
lections very satisfactory. 

Ash Cans.—The “Clean Up and Paint Up” campaign 
now being carried on has created a heavy demand for 
ash cans. Jobbers’ stocks are well assorted, and are 
filling all orders promptly. 

We quote from jobbers’ stocks, f.o.b, Chicago: No. 22 
valvanized 6-riveted and 6-angle stays with drop side handles, 


$2 each: No. 33 at $2.35 each; No. 44 8-angle stays, $2.75 
each. Extra heavy galvanized iron with drop side handles, 
triple ribbed staves with outside rim cover, No. 170, size 
1b x 26-in., at $3.75 each; No. 190, 18 x 26-in., $4.75 each; 


No. 206, 20 x 26-in., $5.75 each. 


Axes.—Sales on axes are reported as normal for 
this season of the year. Axes are somewhat easier to 
obtain, although jobbers report they have not any sur- 
plus stocks on hand. There has been no change in 
price since last reported. 

We quote from jobbers’ stocks, f.0.b. Chicago: 
single bitted axes, 3-Ib. to 4-lb., $14 per doz. base 

Alarm Clocks.—The demand for alarm clocks con- 
tinues to be very heavy, and jobbers are unable to 
accumulate a surplus stock. In fact, they are short 
on several numbers. There has been no change in 
prices and there probably will not be for the balance 


First quality 


of this year, as skilled labor continues to be very scarce ' 


and demands high wages. 
We quote from jobbers’ stocks, f.o.b. Chicago: The Amer- 
ican Alarm Clock, in less than dozen lots, $11.04 per doz. ; 


dozen lots, $10.64 per doz.; case lots of 4 doz., $10.37 per 
doz. Lookout Alarm Clocks, less than dozen lots, $13.87 per 
doz.: dozen lots, $13.46 per doz.; case lots of 2 doz., $13.07 
per doz. Tattoo Alarm Clocks, dozen lots, $24.95 per doz. ; 
case lots of 50, $24.35 per doz. Slumber Stopper, radium 
dial, dozen lots, $32 per doz. Big Ben and Baby Ben, $2 
each. 


Coal Hods.—Jobbers are booking very satisfactory 
orders for coal hods for future delivery, and it is not 
anticipated that there will be a shortage in the supply. 

We quote from jobbers’ stocks, f.o.b. Chicago: Japanned 
open hod, 15-in., $4.65 per doz.; 16-in., $5 per doz.; 17-in., 
$5.55 per doz.; galvanized open hod, 16-in., $7.90 per doz. ; 
17-in., $8.55 per doz.; 18-in., $9.30 per doz, ; 20-in., $12.65 per 
doz.; galvanized funnel hod, 17-in., $10.55 per doz.; 18-in., 
$11.40 per doz.; japanned funnel hod, 17-in., $7 per doz. 

Babbitt Metal.—Price on babbitt metal continues to 
be very firm and the demand is increasing daily, the 
heaviest call coming from the manufacturing and 
farming centers. No immediate change in price is 
looked for. 

We quote from jobbers’ stocks, 
babbitt metal, in full boxes, 9c. 
full boxes, 18c. per Ib. 

Coil Chain.—There has been no change in the situa- 
tion as to coil chain since last reported. Jobbers are 
in a position to fill all orders promptly. Manufacturers 
are making very prompt deliveries on all orders re- 
ceived by them. 


We quote from 


f.0.b. 
per lb.; 


Standard 
brand. in 


Chicago: 
tevenoc 


jobbers’ stocks, f.o.b. Chicago: Standard 


proof, fire welded coil chain, % in., 10c. per Ib. base. 


Clipping Machines (Sheep).—Re-orders for sheep- 
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shearing machines are coming in very freely, but job- 
bers state they are in a position to fill all orders 
promptly. The demand from the farmers has just 
started, and it is expected to continue until about the 
first of July. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 8, sheep- 
shearing machine, $12 list each; No. 9, $14 list each; an@ 
New Model, $14 list each. The above prices carry a discount 
of 25 per cent with April 1st dating. 

Eaves Trough and Conductor Pipe.—The demand for 
eaves trough and conductor pipe continues to be very 
good. The recent revision of price has served to 
stabilize the market and dealers are placing very satis- 
factory orders for immediate delivery. 

We quote from jobbers’ stocks, f.o.b. Chicago: 29-gage, lap 
joint eaves trough, 5-in., $5.45 per 100 ft.; 29-gage con- 
ductor pipe, 3-in., $5.70 per 100 ft. These prices are for full 
crate lots. 

Glass, Putty and Glaziers’ Points.—The price on 
glass, putty and glaziers’ points remains the same as 
last reported, and it is likely that there will be no 
reductions. As soon as building operations get in full 
swing there will be a shortage of glass, as manufac- 
turers are continuing to run their plants at tbout half 
of their capacity. The cost of production remains very 
high, and both retailers and jobbers’ stocks are low. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single 
strength A, all sizes, 77 per cent off; single strength B, first 
three brackets, 77 per cent off; all sizes of double-strength 
A, 79 per cent off. 


We quote from jobbers’ stocks, f.0.b. Chicago: Putty, in 
100-lb. kits, $4.25; glaziers’ points, No. 1, No. 2 and No. 3, 


1 doz. to a package, 65c. per pkg. 


Guns and Ammunition.—The demand for guns and 
ammunition is a little quiet for this season of the year, 
but both jobbers and retailers feel confident of a good 
season. Jobbers state that they are booking a fair 
volume of orders for future delivery and expect the 
business to be much heavier a little later on. 

We quote from jobbers’ stocks, f.0.b. Chicago: Single bar- 

rel competition shot guns, 12-gage, 30 or 32 in. barrels, plain 
extractor, $7.15 each; with automatic ejector, $7.40 each: 
Standard shot guns, 12-gage, 30 or 32 in. barrel, plain ex- 
tractor, $8.35 each; with automatic ejector, $8.75 each: 
double barrel guns, 12-gage, with hammers, $17 each; ham- 
merless, $20.25 each. No discount. 
_No. 22 short semi-smokeless cartridges, $5 per thousand; 
No. 22 short semi-smokeless, rim fire, $11.75 per thousand 
No. 22 long semi-smokeless, $6 per thousand: No. 32 long 
semi-smokeless, rim fire, $13.50 per thousand. Discounts 20-5 
per cent. Peters’ target shells, smokeless, 3 drams powder, 
114% oz. shot, 1 to 10, $40 per thousand; Peters’ Referee semi- 
smokeless, 3 drams powder, 1 oz. shot, 1 to 10, $37 per thou- 
sand. Discounts 10-7%. 


_ Galvanized Ware.—There has been a slight reduction 
in the price made by the jobber on galvanized ware 
since last reported. Stocks are generally good and the 
demand for pails and tubs is very heavy. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
galvanized tubs, No. 0, $7.15 per doz.; No. 1, $8.80 per doz. ; 
No. 2, $10 per doz.; No. 3, $11.55 per doz.; medium grade, 
heavy galvanized tubs, No. 100s, $13.25 per doz.; No. 200s, 
$15 per doz.; No. 300s, $16.75 per doz.; common galvanized 
pails, 8-qt., $2.70 per doz.; 10-qt., $3.10 per doz.; 12-qt., $3.35 
per doz.; 14-qt., $3.75 per doz.; 16-qt., $4.65 per doz. 

Garden Hose.—It is a little early to tell exactly what 
the developments will be on garden hose. However, it 
is expected that sales will be very good, as a great 
many people put off buying hose last year that will 
have to come into the market this year. There has 
been no change reported in price. 

We quote from jobbers’ stocks, f.0.b. Chicago, as follows: 


Crow brand Competition hose, not guaranteed, in 50 ft. 
lengths, 10c. per ft.; 3-ply, %4-in. guaranteed hose, 1116c¢. ; 


3-ply, %-in. guaranteed hose, 138c.; 4-ply, %4-in. guaranteed 
hose, 15c.; 4-ply, %-in. hose, 16c. 

_ Wood Handles.—The supply of wood handles con- 
tinues to be very limited, and stocks of local jobbers 
are below normal. There has been no change in the 
price since last reported. 

We quote from jobbers’ stocks, f.0.b. Chicago: No. 1 hick- 
ory axe handles, $3.75 per doz.; No. 2 hickory, $3 per doz. ; 
extra quality hickory, $4.50 per doz.; No. 1 railroad pick 
handles, $4.50 per doz.; second growth hickory hatchet and 
hammer handles, 14-in., $1.50 per doz.; medium quality, 14- 
in., 85¢e. per doz. 

Jack Screws.—The demand for jack screws has 
showed a fair improvement during the last week, and 
it is expected sales will improve from now on as the 
spring work gets under way. Prices remain the same 
as last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Jack screws, 
standard makes, 40-10 per cent discount from lists. 

Lanterns.—Jobbers report a good supply of lanterns 
on hand and sales are very satisfactory. Manufacturers 
continue to make very prompt shipment and prices re- 
main unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Competition 
lanterns, No. 0 tubular, $6 per doz.; No. 2 tubular cold blast 
$8.65 per doz. 
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Files —The new discount on files issued last week 
has- increased the sales on this item from a jobbers’ 
standpoint. Dealers, however, are waiting for these 
new prices and have gone over their stocks and ordered 
in a good supply. 

We quote from jobbers’ stocks, f.o.b. Chicago: Nicholson 
files, 50-2%4 per cent discount; New American, 50-10-5 per 
cent discount; Disston, 50-5 per cent discount; Black Dia- 
mond, 50 per cent discount. 

Lace Leather.—While there has been no change in 
the price of lace leather, the demand is improving. 
Both the farmer and manufacturer are using large quan- 
tities. 


We quote from jobbers’ stocks, f.o.b. Chicago: Raw-hide 


lace leather, %-in., $1.65 per 100 ft.; %4-in., $2 per 100 ft 
Chrome lace leather, %-in., $1.20 per 100 ft.; ‘4-in., $1.50 


per 100 ft. 

Nuts and Bolts.—Jobbers are said to be buying nuts 
and bolts in good volume, as they apparently feel that 
the present price basis has reached the low level for the 
season. The retail demand also is growing. Stocks 
in general throughout the country were very light, 
and it seems that the retailer is taking this opportunity 
to stock up. 

We quote from jobbers’ stocks, f.o.b. Chicago: Machine 
bolts up to % x 4 in., 50-10-5 per cent off; larger sizes, 40-5 
per cent off; carriage bolts, up to % xX 6 in., 50-5 per cent 
off; larger sizes, 30-10 per cent off. Lag screws, 50-10 pe 
cent off; stove bolts, 75 per cent off; tire bolts, 60 per cent 
or, 

Wire Nails.—While the mills are making fairly good 
delivery, the jobbers state they are not accumulating 
a surplus stock, that the demand has increased very 
rapidly during the last two weeks, and sales now show 
a great improvement. 

We quote from jobbers’ 
wire nails, $3.90 per keg base; 
keg base. 

Lawn Mowers.—The cooler weather this last week has 
retarded somewhat the sale of lawn mowers. However, 
it is expected that this season will be an especially good 
one. Stocks are fair. 


We quote from jobbers’ 
Hardware Co.’s Nipper Lawn 
plain bearing, 14-in. cut, $4.70 each; 


stocks, f.o.b. Chicago: Common 
cement coated nails, $3.50 per 


stocks, f.o.b. Chicago: Reading 
Mower, 3-in. wheel, 3 blade, 
16-in., $4.85 each; 18-in., 


$5.05 each. Reading Hardware Co.’s Quality, 9-in. wheel, 
4 blade, ball bearing, 14-in., $6.55 each; 16-in., $6.80 each; 
18-in., $7.05 each. Reading Hardware Co.’s Empire, 19-in. 


wheel, 4 blade. ball bearing, 14-in., $10.50 each; 16-in., $10.75 
each; 18-in., $11 each; 20-in., $11.25 each. 

Post Mauls.—The farmer evidently is building new 
fences, as the demand for post mauls continues to be 
very heavy. Jobbers’ stocks are good and all orders 
are being filled promptly. 

From jobbers’ stocks, f.o.b. Chicago: Handled post mauls, 
7-lb., $7.25 per doz. 


Roofing and Building Paper.—Sales on roofing and 
building paper so far this year has been principally 
for repair work, as very few new buildings have 
reached the point of construction where they require 
this product. However, heavy rains during the last 
two months have increased the sale of roofing paper 
very materially. 

We quote from jobbers’ stocks, f.o.b. Chicago: Certain-teed 
roofing, one-ply, $1.53 per sq.; Certain-teed roofing, two-ply, 
$2.04 per sq.; Certain-teed roofing, three-ply, $2.55 per sq.; 
Major roofing, one-ply, $1.28 per sq.; Major roofing, two-ply, 
$1.69 per sq.; Major roofing, three-ply, $2.10 per sq. ;- Sentinel 
roofing, one-ply, 83c. per sq.; Sentinel roofing, two-ply, $1.04 
per sq.; Sentinel roofing, three-ply, $1.25 per sq.; tarred felt, 
$2.60 per 100 lb.; red and gray rosin paper, $47 per ton. 


Razors and Blades.—There continues to be a very 
heavy demand for all kinds of razors and razor blades. 
There are plenty of safety razors and blades to be had 
and the manufacturers state that they are in a position 
to fill all orders promptly. Prices on both razors and 
blades remain firm. 

We quote fom jobbers’ stocks, f.o.b. Chicago: Full hollow 
ground, open blade razors, square point, flat rubber handles, 

7.25 per doz.; three-quarters hollow ground, square point, 
oval rubber handles, $14.75 per doz. 

Sarety Razors.—We quote from jobbers’ stocks, f.o.b. Chi- 
cago, as follows: Gillette, $45 per doz.; Auto-Strop, $45 per 
doz.: Gem, in one doz. lots, $8.40 per doz.; 3 doz. lots, $8 
per doz.; Ever-Ready, in one doz. lots, $8.40 per doz.; 3 doz 
lots, $8 per doz. 

BLADES. — We quote from jobbers’ stocks, f.o.b. Chicago: 
Gem, in 1 doz. sets, 7 blades to a set, $4.20 per doz. sets; 
Ever-Ready, 1 card containing 1 gross blades, % doz. to a 
Gillette, in 1 


package, 24 packages to the card, $6.72: doz 
packages, 6 blades to the package, $4.50; Gillette, 1 doz. 
packages, 12 blades to a package, $9; Auto-Strop, No. 61014, 


in doz. packages, 6 blades to a fhackage, $4.50; Auto-Strop, 
No. 610, in doz. packages, 12 blades to a package, $9. 

Hand Toilet Clippers.—There has been no change in 
situation as to hand toilet clippers since last reported. 
The demand was never heavier and jobbers’ stocks 
continue to be badly broken. The manufacturers of 
hand toilet clippers are behind with their orders and 
can give the jobber no assurance as to when shipments 
of back orders will be made. 





We quote from jobbers’ stocks, t.o.b. Chicago: Hand toilet 
clippers, Khedive, $1.55 each Triumph, ball bearings, $2 
each; Liberty, $2.50 each: Bay State, $3 each; Competition 
hair clippers, 85c. each. 


Rope.—The rope market has been very quiet during 
the past week and no price changes have appeared. 
Buying is very limited and only for immediate require- 
ments. 


We quote from jobbers’ stoch f.o.b. Chicago: No. 1 manila 
rope, 2742c. per lb. base; No. 2 manila, 2642c. per Ib. base 
No. 2 manila, 2414c. per lb. base; No. 1 sisal, 234%c. per It 


No. 2 sisal, 2014¢. per Ib 

Spark Plugs.—From all indications sales on spark 
plugs for this season will be above normal. It is espe 
cially good at this season of the year, as automobile 
owners are having their cars overhauled and new plugs 
well assorted, while de- 


installed. Jobbers’ stocks are 
liveries from the manufacturers are rather slow. 

We quote from jobber tock f.o.b. Chicago: Hercules 
Giant, lots of 1 to 50, 65¢. each lots of 50 to 100, 62%4« 
each; lots of 100 and upward, 60c. eacl Hercules Junior 
lots of 1 to 100, 40c. each; lots of 100 to 150, 37'4c¢. each 
lots of 150 and upward, 35c. each Hel-Fi standard spark 
plugs, lots of 1 to 50, 45¢. each lots of 0 to 100, 42 Wc 
each; lots of 100 and upward, 40c. each: Hel-Fi Super spark 
plugs, lots of 1 to 50, 65c¢. each; lots of 50 to 100, 62'%4e. each; 


each 


lots of 100 and upward, 606¢ 


Sand Paper.—Retail sales over the counter on sand 
paper show quite an improvement and are about normal 
for this time of the year. Manufacturers have come 
into the market for fair quantities, and conditions in 
general are very satisfactory. 

We quote from jobbers’ 
No. 1 sand paper, best grade, $ 
$4.85 per ream 

Solder.—The market on solder continues to be very 
firm, and there has been no change in price since last 


f.o.b. Chicago, as follows: 


1) per ream; cheaper grade, 


stocks 


reported. The demand is said to be very satisfactory. 

We quote from jobbers’ stocks, f.o.b. Chicago: Warranted 
50-50 solder, case lots, 40c per Ib No. 1 plumbe rider, 
case lot 34¢c. per Ib 


Roller Skates.—It is impossible for the jobbers to 
obtain enough roller skates at this time to fill their 


orders. Stocks are badly broken and they report out 
of the leading sellers. Manufacturers continue to be 
away behind with their orders and state that this 
season is the best on record. 

We quote from jobbers’ stocks, f.o.b. Chicago: Either Con- 


3arney & Berry roller skates, 
$1.90 per pair. 


ron or ball bearing, boys’, $1.75 
per pair; gir's’, 

Steel Sheets.—The recent revision on steel sheets has 
stimulated the market to some extent; however, sales 
are running below normal, there being very little buying 
except for immediate requirements. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 28 black 
sheets, $5.37 per 100 lb.; No. 28 galvanized, $6.72 per 100 Ib. 


Sash Weights.—A revision of $2 per ton was made 
in the price of sash weights since last reported, but 
even at this new price there is very little buying being 
done. Jobbers’ stocks continue to be very low and 
dealers are depending upon the jobber to carry the 
stocks for them and have very. few sash weights on 
hand. 

; We quote from jobbers’ stocks, f.o.b. Chicago: Sash weights 
in ton lots, $42 per ton, in less than ton lots, $44 per ton 

Stove Pipe and Stove Board.—Jobbers report that 
their salesmen are booking very satisfactory orders for 
future delivery, both on stove pipe and stove boards. 
Manufacturers expect to be in a position to make 
prompt deliveries this year and are preparing their 
stocks accordingly. 

_We quote from local jobbers’ stocks, f.o.b. Chicago 
pipe, 30-gage, 6 in., $14.50 per 100; 
per 100; elbows, heavy corrugated’ 6 in 
medium, 6 in., $1.50 per doz.; common adjustable, 


Stove 
28-gage, 6 in., $17.25 
$1.80 per doz.; 
$1.60 per 


doz. 
We quote from jobbers’ stocks, f.o.b. Chicago: Square 
crystal stove board, wood lined, 24 x 24, $11.05 per doz.; 





x 28, $15.25 per doz.; 30 x 30, 
33, $20.65 per doz.; 36 x 36, $24.65 per 
doz. Square crystal stove boards, paper lined, 18 x 18, $5.90 
per doz.; 24 x 24, $7.15 per doz.; 26 x 26, $7.85 per doz 

28 x 28, $8.75 per doz.; 30 x 30, $10.40 per doz.; 32 x 32 
$12.30 per doz.; 35 x 35, $15.35 per doz Prices subject to 
10 per cent discount in case 






26 x 26, $13 per doz.: 
$17.15 per doz.; 33 x 3: 





Tacks.—Increased sales are reported on tacks during 
the past week. Upholstering firms have been in the 
market for very fair quantities and retail sales over 
the counter in packages have been very good. 

We quote from jobbers’ stocks, f.0.b. Chicago: Upholsterers’ 
tacks, 6-02., 25-lb. hoxes, 18c. per Ib bill poste tacks, 
6-0z., 25-lb. boxes, 17t4e per lb. 

Wheelbarrows.—With the amount of road work being 
done in this vicinity, dealers are sure to be called upon 
to supply large quantities of wheelbarrows. Jobbers, 
in anticipation of this work, have ordered ample stocks 
to meet the requirements and are in a position to fill 
all orders promptly. Prices remain very firm and there 
is little probability of further changes. 





_ 
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We quote to retailers, f.0.b. Chicago: No. 4 tubular bar- 
rows, all steel, $7 each; common tray or stave barrows, $2.25 


each; angle leg garden barrows, $4 each 


Wire Products.—The demand for barb wire has in- 
creased and jobbers are finding it difficult to obtain 
enough of this product to fill their orders. The result 
is there are no surplus stocks of barb wire. Poultry 
netting is moving very satisfactory, and it is expected 
that this season will be a very good one. Sales on black 
wire cloth, however, are reported very slow, but is 
expected to show an improvement with warmer weather. 
Prices remain the same as last reported. 


We quote from jobbers’ stocks, f.o b. Chicago: Painted barb 
wire, $4.05 per 100 lb.; galvanized barb wire, $4.75 per 100 
ib.; No. 9 plain wire, $3.65 per 100 Ilb.; No. 9 galvanized 
wire, $4.35 per 100 lb.; staples, plain polished, $4.05 per keg. 

We quote from jobbers’ stocks, f.o.b. Chicago: Poultry net- 
ting, galvanized before weaving, 50 per cent discount; gal- 
vanized after weaving, 45 per cent discount 

Wire CLoTH. — We quote from jobbers’ stocks, f.o.b. Chi- 
cago: 12-mesh black, from $2.15 to $2.25 per 100 sq. ft., base. 
This price is for sizes from 24 in. to 48 in. Sizes below 24 in. 


ire 10c. per hundred higher, sizes above 48 in. are 40e. 


TWIN 
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Minneapolis and St 


ITH the present unsettled condition in basic mar- 
W kets due to the refusal of the railroad administra- 
tion to buy at government-set prices, and the consequent 
distrust of the entire price scheme, there cannot be the 
greatest possible amount of business transacted. But 
even with this handicap, there is a growing volume of 
spring business that is satisfactory. Stormy weather 
for two weeks has retarded work to some extent but 
orders for repairing leaky roofs have come thick and 
fast. Gutter work is commanding a growing amount of 
attention also. 

Jobbers report a disposition on the part of dealers 
to stock up more than for several months past, espe- 
cially on spring goods for field, garden and lawn work. 
Garden plows, hoes, rakes, spades, spading forks and 
all kindred implements are meeting with ready sale. It 
was a queer sight Monday and Tuesday of this week 
to see a man carrying out a rake and other garden im- 
plements, and then look out and see the snow flying as 
thick and fast as any time during the whole winter. The 
snow melted as fast as it fell, however, and was better 
than rain for the crops. Travellers report that nearly 
all crops are planted in the southern part of Minnesota 
and in South Dakota and the precipitation of the past 
two weeks is ideal for crops. 

Inquiries are increasing for lawn mowers and old ones 
are being rapidly put in shape for further use this sea- 
son. Trade along this line bids fair to be good, as many 
people have delayed buying new mowers for one or two 
years, and will have to buy this year. The home garden 
movement has received such an impetus here that it is 
impossible to stop it. Almost every available piece of 
ground has been turned into a garden, or a miniature 
poultry farm, to the everlasting pleasure and good 
health of the owner. People who had forgotten years 
ago how to handle a hoe or train vines are finding both 
reminiscent and immediate pleasure in learning all over 
again. 

3uilding construction work is on the increase to a 
very satisfactory degree. Thousands of dollars’ worth of 
residence work has been started here in the last few 
weeks, and this is a very small portion of what has 
waited for two years to be done. Residence work at 
present is receiving the largest part of local contractor 
attention so far, as very few commercial buildings are 
in the process of construction. There is a shortage of 
adequate factory facilities with good trackage in the 
Cities and undoubtedly a large amount of this class of 
work will be done in the next few months. The con- 
certed action on the part of all interested parties toward 
the “Own Your Own Home” campaign started this year 
and to be continued over a period of two or three years 
will be a large factor in stabilizing and increasing trade. 
A large factor in building is the returning service man. 
Not only does he figure largely as a relief from the 
severe shortage of labor conditions of the past year or 
so, but he adds to the work to be done in many ways. 
When you consider the large number of interrupted 
courtships on account of the war and the large number 
of new plans along these same lines there will without 
question be many requests for new homes. 

Prices for the past week have been fairly steady 
although the general tendency of the market seems to 
be downward. Quotations on the whole are very stable, 
awaiting further action on the part of national interests, 
but it would not surprise anyone greatly to hear of 
lower prices. 





Hardware Age 


Game Traps.—Salesmen report that they are meeting 
with very good success in booking orders on game 
traps, and from all indications this season will be a 
very satisfactory one. The new price schedule has 
proven to be very attractive. 












We quote to retailers, f.o.b. Chicago, game traps as fol- 
lows 
—Per Doz.—, Per Doz. 
Victor With Without Newhouse— With 
Size Chains Chains Size Chain 
a ae $1.40 $1.07 Bee is OS ed ie cE $3.28 
1.65 1.23 Se: Seer rere 3. 
2.48 1.98 SS ae ane 4. 
3.46 2.96 POO PR eG ke oe 6h oe 4. 
1.89 4.19 Mi GiGi ves 5 
5.87 5.16 |) ee t 
No. 32 1.89 Bi BENG ec cin'c osc fe 
No. 91%... 3.29 2.81 | a: See 8. 
Oneida Jump he 2 ee 53. 
A ae 91 $1.46 Ree ee 10. 
a Se 2.25 1.69 Re ee 11. 
No. 1144 3.36 2.69 SS eon 15. 
DOs Bieie es 1.94 4.23 Se eer 13. 
5 ae eee 6.58 5.63 PEO. $36.0. 0 ee ar 33. 
‘a eae 7.75 6.80 a Oe or ee ene ere 100. 
Wo. $1..... 2.81 2.23 a, area ae 227. 
No. 911 3.99 3.28 


CITIES 


Axes.—Demand for axes is light at this season of the 
year. Logging operations have practically ceased for 
the season, and only the regular steady call is taking 
the stocks. Prices are still very steady, showing no 
sign of lower quotations, but being guaranteed against 
decline until fall. 

We quote from local jobbing stocks: Sager single bit, base 
weights, at $14.50 per dozen; double bit at $19 per dozen; 
Plumb single bit, base weights, at $12.50 per dozen; double 
bit at $16.50 per dozen; Sager handled single bit at $18.50 
per dozen; double bit at $23 per dozen; Quaker City Boys at 
$12 per dozen. 

Bolts.—Lower market quotations on bolts found some 
fairly heavy stocks. On the average, dealers had been 
anticipating just that decline and doing their best to 
reduce their stocks, with more or less success. Some 
jobbing stocks were heavy, especially on some items 
used extensively by war-work factories. 

We quote from local jobbers’ stocks: Small carriage bolts 
at 40-10 per cent, large carriage bolts at 30-5 per cent, small 
machine bolts at 50 per cent, large machine bolts at 30-10 
per cent, lag screws at 50 per cent, stove bolts at 70 per cent, 
and tire bolts at 50-10 per cent discount from standard lists. 

Brads.—With the increase in building and repair 
work, the sale of brads shows a good improvement. 
New stocks are still slow in arriving, but people are 
willing to substitute sizes where practicable and few 
sales are really lost. 

We quote from local jobbers’ stocks: Brads in 25-lb. boxes 
at 70-10 per cent from standard lists. 

Bicycles.—Truly the bicycle is coming into its own 
again, after several years of oblivion to nearly the point 
of extinction. Sales this early in the year are being 
made in a very satisfactory volume. 

, Clocks.—Dealers are having good sales in alarm clocks 
and the public seems to be turning more and more to 
the better grade. Jobbers find an increase in their coun- 
try sales, showing a prospect for heavy sales in the 
rural districts in the near future. Factories are far 
behind on orders and will not make up this shortage 
for several months. 

We quote from local jobbers’ stocks: American 1-day alarm 
clocks at 89c. each; Lookout 1-day alarm clocks at $1.15 
each, Sleepmeter 1-day alarm clocks at $1.22 each, Auto- 
matic 8-day alarm clocks at $3.50 each, Automatic Luminous 
dial 8-day alarm clocks at $4.25 each. 

Clippers (Hand and Power).—Dealers are finding 
some sales for this line of goods; and without question 
will experience a good year. Jobbers are receiving 
good orders from their trade in anticipation of heavier 
sales later on. 

We quote from local jobbers’ stocks: No. 1 Stewart hand 
power clippers at $9.25 list, Stewart hand power shearing 
machines No. 8 at $12 list, No. 9 at $12.75 list, Stewart single 
power shearing machines at $22.50 list, with a discount of 
25 per cent. 

Drills—There is practically no change in the market 
on drills, both price and demand remaining at abcut the 
same level as heretofore. There is some improvement 
in sales due to the additional spring work which is 
being started. 

We quote from local jobbérs’ stocks: Straight shank and 
carbon drills at 40 per cent, bit stock at 50 per cent, and 
ratchet shank at 5 per cent from standard lists. 

Eaves Troughs, Conductor Pipe and Elbows.—Call is 
improving rapidly on this class of goods as repair work 
is being started and new work demands raw material. 
No further change in price on this line of goods. 

We quote from local jobbing stocks, 28 gage lap joint 
eaves trough, crate lots at 70-2% per cent, conductor pipe at 
60 per cent and elbows at 70 per cent discount from stand- 
ard lists. 
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Files.—Shipments on files are still slow coming 
through from the mills and the demand for certain sizes 
is extremely well. Prices are steady since the last re- 
duction and there are no further ch: unges. 

We quote 
10 per cent, 
cent, and 


from local jobbers’ 
Riverside files at 
Arcade at 60 per 


stocks: Nicholson files at 50- 
50-5 per cent, Royal at 60 per 
cent. 

Galvanized Ware.—There is an increasing call for 
galvanized ware, especially in the galvanized pails. 
Stocks are selling very nicely and there is no further 
change in price. 

We quote from local jobbing stocks: No. 0 galv: inized tubs, 
$8.20 per doz.; No. 1, $10.10 per doz.; No. 2, $11.35 per doz.; 
No. 3, $13.25 per doz. Extra heavy, $16.25 per doz.; No. 3 
extra heavy, $17.15 per doz.; No. 3, -extra heavy, $19.30 per 
doz.; common &- -qt. galvanized pails, $3.15 per doz.; 10-qt., 
$3.55 per doz.; 12-qt., $3.90 per doz.; 14-qt., $4.40 per doz.; 
16-qt., $5.30 per doz.; 16-qt. stock pails, $9.50 per doz.; 18-qt., 
$11.10 per doz.; 20-at., $13.50 per doz. 








Glass.—Call has increased on glass in a retail way, 
and also for hothouses and conservatories. Prices show 
no changes and probably will not this season. 


We quote from local jobbing stock, single strength grade 
A glass for three bracket, 79 per cent, larger 7S per cent. 





double strength 


list 


A grade ¢g rlass, 79 per cent from the standard 
- 

Handles.—The handle situation still remains practi- 
cally unchanged. Small tool handles are still very short 
in the market and are coming through very slowly 
from the mills. Prices show no tendency toward a de- 
crease at the present time. 














We quote from local jobbers’ stocks: Single bit axe han- 
dies, Gold Seal, $5.50 per dozen; Red Seal, $7.75 per dozen; 
White Seal, $2.60 per dozen; broad axe handles, Blue Seal 
$5.50 per dozen: wood choppers’ maul handles, $3.25 per 
dozen; carpenters adze handles, extra, $3.75 per dozen 
No. 1, $2.75 per dozen; railroad adze handles, extra, $3.75 per 
dozen; No. 1 at $3.25 per dozen; sledge handles, Daniel 
Zoone, 30-in., $3.75 per dozen; 36-in., $4 per dozen; extra 
30-in., $2.75 per dozen; 386-in., $3.50 per dozen: No. 1, 30-in., 
$2.25 per dozen; 36-in., $2.75 per dozen; railroad pick or 


extra, $4.50 per dozen: No. 1, $4 per dozen; No. 2, 


$2.75 per dozen; Red Se ar $3.75 per dozen; adze eye 
mers, Daniel Boone, $1. Beauty, $1.25 per dozen; 
smith hammer, Daniel "Boone. 16-in., $1.75; 18-in., 
dozen; Beauty. 16-in., $1.25 per dozen; 1S-in., 
dozen; machinists’ hamme Daniel Boone, 14-in., 


mattock, 





$2 per 





$1 
$1.75 per 





dozen; 16-in., $2 per dozen; 18-in., $2 per dozen; Beauty, 
l4-in. and 16-in., $1.25 per dozen; 18-in., $1.30 per dozen; 
D-handle shovel handles, spade handles, scoop handles, rake, 


fork and hoe handles, 30 per cent from standard lists 


Heaters.—Sale of oil heaters has improved consider- 
ably on account of spring coming on. Furnaces are run 
very low or allowed to go out entirely and heaters are 
used extensively to furnish heat in the rooms which 
are occupied. Prices show no pe snl 

We quote from loc al jobbing stocks: Japanned polished 
body oil heaters, $4.25 each; nickel polished body oil heaters, 
$4.75 each; large japanned nickel plated trimmings, $7 each; 
perfection oil heaters in lots of less than 10 at a time, 30 
per cent; perfection oil heaters in lots of 10 or over at a 
time, 30-5 per cent. 

Hose.—Call for lawn hose is beginning to develop to 
some extent although very slowly as yet. Prices still 


remain high and possibly will show no downward re- 
lief this season. 

We quote from local jobbing stocks: Competition, *4-in., 
3-ply hose at 9c. per foot; 5-ply, %4-in. at 124%c. per foot; 


cotton %-in. at 13 loc, per foot 


Lanterns.—The heaviest sales on lanterns are in the 
rural districts and for municipal use on street work. 
Prices are holding strong and stocks are in good condi- 
tion. 

We quote from local jobbing 
lanters at $11.50 per doz.; tubular short globe lanterns, 
$11.50 per doz.: tubular dash globe lanterns, $15 per doz.; 
Dietz Delight short globe, 2 per doz.; Dietz Wizard_ short 
globe, $11.15 per doz.: Dietz Victor short globe, $7.50 pet 
doz.: Dietz No. 2 Blizzard globe, $11.35 per doz; Dietz No. 2 
Blizzard dash globe, $17 per doz.; Dietz Buckeye dash globe, 
$10.15 per doz. 

Milk Cans.—There is nothing of interest to report on 
the milk can line, but country sales are beginning to 


stocks: Tubular long globe 






show a decided improvement. Prices show no change 
whatever. 
We quote from local jobbing stocks: tailroad, 5-gallon 


milk cans at $3.80; 
each. 

Mops.—Sale of mops continues fair and in gee 
small quantities. Prices naturally depend a great de: 
on the cotton market and there is no evidence of a 
further declining price. 

We quote from local jobbing stocks: 
0c. per Ib.; C. G. mops, 65c. per Ib.; 
lb.; Eureka’ mops, 44c. per Ib. 

Mowers.—Lawn mowers are attracting much more 
attention than a few weeks ago. Old ones are being re- 
paired and inquiries are coming in rapidly for new ones 
to replace old ones that are entirely out of service. The 
grass is not high enough for cutting in this locality as 
yet, but a few warm days with clear skies will bring 
this condition about. 


8-gallon at $4.65 each; 10-gallon at $4.85 


Royal American mops, 
Priscilla mops, 46c. per 


per: 
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We quote from local jobbing stocks: Styles C and E, Phila- 
delphia lawn mowers at 35 per cent; Philadelphia Style A, 
at 30 per cent; Philadelphia Style K at 35 per cent; River- 
side ball bearing, 16-in. at $7.50 each net. 

Nails.—With the increase in contractor work, nails 
are moving much better than for several months past. 
Present jobbing prices are holding steady and strong 
although there is some slight disturbance in the retail 
way. 


We quote from local jobbing stocks: Standard wire nails 
at $4.15 per keg base, coated wire nails at $4.05 per keg 
base 


Nuts.—There is no change in the price of nuts and 
the call remains fairly good. Mills are making fairly 


prompt shipment, although some of them are far be- 
hind on their orders yet. 

We quote from local jobbing stocks: Sq. in. machine screw 
nuts at 25 per cent; hexagon iron machine screw nuts, 25 


per cent; brass machine screw nuts, 15 per cent; hot pressed 
sq. blank nuts at $1; hot pressed sq. tap nuts, 80c.; hexagon 
blank nuts, 80c.; hexagon tap nuts, 60c. from standard list: 
hexagon semi-finished nuts, small size, at 60 per cent s and 
larger, oo per cent. 


Netting.—This season promises to be the best for a 


long time on this class of goods. Some dealers have 
already sold practically all of their initial stock and 
are replenishing in accordance with demands. Since 


the last advance 
changes. 

We quote from 
netting at 40 per 


in price, there have been no further 


local jobbing stock 
cent from standard list 


Galvanized poultry 


Paper.—Building paper is beginning to move much 
wholesale houses 


more freely, paper reporting very 
good sales both in city and country. With the further 
development of the contracting work, paper will un- 
doubtedly amount up to some very satisfactory sales 


totals. Prices are holding steady and showing no tend- 
ency toward a decline. 

We quote from local jobbing stocks: Barretts No. 2 tarred 
felt at $3 per cwt.; Barretts stringed felt, 500-ft. roll, 36 in 
at $2.54 per roll; 25 Ib. red rosin paper, 85c. per roll; 30 Ib 
red rosin paper, $1.02 per roll; 35 Ib. red rosin paper, $1.19 
per roll; 40 lb. red rosin paper, $1.36 per roll 


are fairly good, 
are holding steady 


Registers.—Sales 
exceptional, prices 
change. 


although nothing 
with no sign of 


We quote from local jobbing stocks: Black japanned regis- 
ters at 40 per cent discount; black japanned registers, faces 
p to 14 x 14, 40 per cent; larger registers, 60 per cent 

Rivets.—Since the last decline no further changes 


have come out in jobbing prices. 
especially to shops and factories. 

We quote from local jobbing stock Oval head iron rivets 
it 50 per cent discount; copper rivets and burs at 25 per 
cent discount from the standard list. 

Rope.—It appears that the rope market has at last 
reached the level that it will hold for sometime. There 
seem to be no further fluctuations in sight in the near 
future, and sales are showing a good increase. 


Sales are running good 





We quote from local jobbers’ stocks Firgt grade Manila 
rope at 2s« per pound, base; first grade sisal rope 24 per 
pound, base; cotton rope, 50c. per pound, base; Swedish wire 
rope at net list; crucible steel rope at list less 17% per cent; 
Monitor hoisting at list less 15 per cent; tram and pillar rope 
net list; plow steel cable at list less 20 per cent 

Sandpaper.—Sales on sandpaper are _ improving 
rapidly. Construction work and mill work are taking 
fair quantities of this material. Prices are. holding 
steady at last quotation. 

We quote from local jobbing stocks: Flint paper at new list 
less 5 per cent. Garnet paper at new list less 20 per cent 


KXmery cloth at new list less 10 per 

Sash Cord.—Some slight decrease in prices has been 
announced by some of the mills, although local jobbing 
prices are holding steady with no change. Contractors 
are calling for larger quantities of this material. 


cent. 


We quote from local jobbing stock Common sash cord at 
65c. per lb. base; Silver Lake sash cord at $2c. per Ib. base; 
Samson Spot at 92c. per Ib. base 

Sash Weights.—Sash weight market is steady and 
showing signs of much improvement. Stocks are in 
fine condition for any present call. 

We quote from local jobbing stocks Regular size sash 
weights at $2.50 per cwt 

Solder.—Solder is selling better than for several 
weeks past, in fact, very well for this season. The 


chief call comes from repair work on roofs and gutters 


and new work that is being started. Prices show no 
change. 
We quote from local jobbing stocks: Strictly half and half 


solder at 41c. per Ilb., warranted half and half 
per Ib., wire solder at 47c. per Ib 


solder at 44 


Screws.—Sales of screws show some improvement 
although very slight at the present. The reduction of 
price has improved sales to some extent. 

We quote from 
screws at 77% per 
cent; flat head 


head bright 
screws at 72% per 
cent; R. H. brass 


local jobbing stocks: Flat 
cent; R. H. blued 
brass screws at 44 per 
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cent; set 


screws 40 per cent; regular cap screws 50 per 
brass 


screws 50-10 per cent; machine screws 75 per cent; 
machine screws 50 per cent off of standard list. 

Skid Chains.—This has been a splendid spring’ for 

I pring 
the sale of skid chains owing to the continued wet 
weather. Sales are holding up very well, stocks are 
in good condition and prices are steady. 

We quote from local jobbing stocks: Weed chains, 30 x 3% 
at $4.61 per pair; 34 x 4 at $6.45 per pair; Rid-O-Skid chains, 
30 x 3% at $2.92 per pair; 34 x 4 at $3.60 per pair. 

Staples.—There seems to be a slight weakening in the 
price of staples with call increasing. Sales are improv- 
ing right along on account of the additional use of wire 
and fencing. 

We quote from 
staples, $4.30 per 
galvanized poultry 

Steel Sheets.—Steel sheet stocks are showing some 
improvement although there are still light stocks which 
cause substitutions on sizes and gages. Price shows no 





jobbing stocks Polished 
galvanized staples at $5 per 


$6.25 per cwt 


fence 
cwl.; 


local 
cwt. 
ne tting staples at 





change. 
We quote from local jobbing stocks: 28 black sheets at 
$6.09 per cwt.; 28-ga. galvanized at $7.44 per cwt 


Tacks.—There has been change in market quotation, 
but local quotations are showing no change whatever 
The effect of the factory quotation on the net price is 
very little and probably jobbing quotations will undergo 
no revision. Stocks are in fair condition although there 
are some sizes that are much in demand and are hard 
to obtain. 

We quote tacks at 
cent. 


jobbing stocks: Upholsterers’ 


at list plus 15 per 


from local 
ist plus 10 per cent; bill posters’ 

Tinware.—Tinware is selling in good quantity, price 
is holding steady as quoted. 
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We quote from local jobbing stocks: Tinware at 25 per cent 
discount from standard lists. 

Tinplate—There is a,good stock of tinplate to fall 
back on, although there is not a heavy demand at the 
present time. Price shows some sign of weakening, 
but local jobbing quotations have not changed. 

We quote from local jobbing stocks: Flour City I. C. 8-lb. 
20 x 28 tin at $18 per box. Ideal bright 8 lb. coating I. C 
tin, 20 x 28, at $22 per box; 14-in. Valley tin soldered and 
painted on both sides at $8.60 per 100 ft. 

Wire and Wire Goods.—Improvement in sales in this 
line of goods is rapid and very satisfactory. Stocks are 
fairly good and are being rapidly filled up in anticipa- 
tion of better business along this line. 

We quote from local jobbing stocks: Bright wire goods at 
75 per cent discount; brass wire goods at 70-10 per cent from 
standard list. 

Black annealed wire at $4.25 per 100 lb.; galvanized an- 
nealed wire at $4. 95 per 100 Ib.; painted Glidden cattle wire, 
$0-rod spools, 75 per spool; galvanized Glidden cattle wire, 
80-rod spools, $4.30 per spool; painted Glidden hog wire, 
$4.02 per spool; galvanized Glidden hog wire, $4.60 per spool. 

Wire Cloth.—Call for wire cloth improves daily and 
sales show a good increase especially in a retail way. 
Shops and factories also are ordering more heavily 
than for some time past. 

We quote from local jobbing stocks: 
cloth at $2.15 per hundred sq. ft. base; 
at $2.55 per hundred sq. ft. base, 

Wheelbarrows.—There is an increasing call for wheel- 
barrows and the contracting trade along this line shows 
a decided improvement. Prices are holding steady, and 
high and show no evidence of any weakening. 

We quote from local jobbing stocks: Wheelbarrows, 
bolted, at $33.50 per dozen; tubular wheelbarrows 
each; garden wood wheelbarrows, $5.40 each. 





Black painted 
galvanized 12 


wire 
mesh 


fully 
at $7.95 


CLEVELAND 


HARDWARE AGE, 
April 21, 1919 
ONDITIONS in the hardware trade are fairly satis- 
factory. Jobbers report a fair volume of business 
with some increase in the volume of orders. Consider- 
able activity has developed in spring goods, including 
lawn mowers, garden tools, refrigerators, etc. While 
some of this business represents repeat orders from 


OFFICE OF 
Cleveland, 


retailers, it is evident that many retail merchants have 
delayed as long as possible the placing of orders with 
a view of taking advantage of any price concessions. 
For the first time in months jobbers’ stocks are now in 
fairly good shape. Jobbers have been able to get ship- 
ments from manufacturers to replenish depleted stocks 


Current Metal Prices 


The quotations given below are for small lots, as sold 
from stores in New York City by merchants carrying stocks. 

As there are many consumers whose requirements are not 
sufficiently heavy to warrant their placing orders with manu- 
facturers for shipment in carload lots from mills, these prices 
are given for their convenience. 

On a number of articles the base price only is given, it 
being impracticable to name every size. 








fron and Soft Steel Bars Per Jb. 
8 and Shapes Per Ib Open-hearth spring steel...6.00¢ 
ars: er ib. Standar ‘ast steel, base 
Refined Iron, base price. ..3.37¢ ¥ oo “5 : epee z oe .14.00¢ 
Burden’s H. B. & 8, bar Exira cast steel. ...18.00@20.00¢ 
e ae, oe gg . - seeeee 6.30¢ Special cast steel. .23.00@25.00¢ 
urden’s Bes r iron, 
base price ........++-0+. 6.50¢ ' . , 
Swedish Bars, base price. .20.00¢ Tank Plates—Steel 
Boft Steel: Per Ih. 
% to 1% in., round and 4 in. and heavier.........3.67¢ 
2 274 
BQUATE oe eeesseeseenes 3.37 ¢ 
1 to 6 in. x % in. tol Sheets 
eS caus aa e ee aia eA 3.37¢ 
1 to 6 in. x % and 5/16 . Blue Annealed . 
a ss Senthil h Are ee wk eee 3.47¢ ), 
Rods—% and 11/16.......3.42¢ a . ane 3/16 in... is as 52 
INQ, 1D wecccccccces 5¢ bi¢ 
a eg een Ee a Bae 4.604 @4.62¢ 
13 am alii te ere . «+ 4.85¢@4.67¢ 
Shapes : Ea ae eee 4.75¢@4.77¢ 
Beams and channels—3 to - 
pete e re eeesenereed 3.47¢ Bor Annealed—Black 
Angles: — Soft Steel Wood's 
3 in. x %4 in. and larger. .3.47¢ C. R., One Pass, Refined 
3 in. x 3/16 in. and % per Ib. per Ib. 
a ar oie) : re alta 
1% ‘to 2% in. x Y% in. 113.52¢ Nos. 18 to 20......i yo 
1% to 2% in. x 3/16 “a ees Geme 
in. ond thicker......s. cars ns ae “ +4. 
No. ethos a0 5 40¢ 7.00¢ 
1 te 1% in. x 3/16 in. N a oa 
1 to1% in. x % in......i 3.57 on 7.15¢ 
r4 by “3 _ No. 
% - 2% in > No, 28, 36 in wide, 10¢ titer. 
% x iy et ae kee : Woods Keystone Hammered, 
Me IM. wesc eves 5 ee O%e: 9.9 Age 
Sey IN BE 5:5 wisi emresont 10%¢ gage, 9%¢E; 26-28 gage, 
Tees: 
ee ee ly ” 
1% in, x 1% in. x 8/16 Galvanized Per Ib. 
ORs. 54:5:05:0%s . 
1% to 2% x \4 ee eee 
1% to 3% x 3 i ee oo od. DOE 
3 in. and larger oY Seema 6.056 
Ce eee. ae Seeererrry rere 6,.20¢ 
Per ™. 6O.35¢ 
Tire 1% x % in. and larger.3.87¢ No. 28......cccccccreccns 6.506 
Tos ene MSH ONG. A BD ais oo e he ois vv ch :0 .7.00¢ 





(2 ls Aa Ee ..4.72¢ No, 28, 36 in. wide, 20¢ higher. 





and while they are not buying heavily or carrying 
large stocks, they have good assortments and de- 
Corrugated Roofing, Gal- Tin 
vanized 
+ in. corrugations, 10¢ per a PAB ovccccccccece 74@75¢ 
100 over Bat sheets, j= BAP .-ueesesescecsessees 85 @90¢ 
dmevinns pig, 99 per cent, 
Steel Wire Sine @i4 
Base Price* on No. 9 gage and Lake Ingot VOPE 18¢@19¢ 
coarser : yt ee ee es eee 4 
eee eee —— eb eres ieusats 
Annealed Soft WERE cccsesecess 5Y%4¢@17 he 
Galvanized Annealed . = 
Coppered Basic .........+. Spelter and Sheet Zine 
Tinned Soft Bessemer 74 Western Spelter.......8%4¢@9¢ 
*Regular extras for lighter gages. Sheet Zinc, No. 9 base, caste, 
Brass Sheet, Rod, Tube 0 ee ee 
and Wire ’” oan aS SEL OU aad 
Bich B phage F to21%¢ Lead and Solder 
igh rass Sheet. .20¢ 0 21% aaa . 7 ale a 
High Brass Wire..20¢ to 21%¢ queues HS heed... 0% Ate 
Brass Hod........10¢ to20K¢ solder, % & Ye guarantec. 48 
Besse ‘Tune...... -S0t & Sey 0, ik NMI 5:9 a0 5.0 cekend ce 
BMeOined solder ..cccccccccces 34¢ 


Copper Sheets 

Sheet copper, hot rolled, 
22% ¢@25¢ per Ib. base. 
Cold rolled, 14 oz. and heavier, 
1¢ per Ib. advance over hot rolled. 


16 oz., 


Tin Plates 
Bright Tin 

Grade 

“AAA” 

Charcoal br > 
14x20 14x20 


Grade 
7." 





IXXX 
TASS voccvices 12.85 12.60 
Terne Plates 
8-Lb. Coating 14x20 





Prices of solder indicated by 
private brand vary according te 
composition. 


Babbitt Metal 


Best grade, per lb ¢ 
Commercial grade, per lb.....55¢ 


Antimony 

pe rer are 8% 
Alaminum 

No. 1 aluminum (guaranteed 


over 99 per cent pure), in 
ingots for remelting, per 
| nee eri 37 @39¢ 
Old Metals 
Business is very quiet. Deal 
ers’ buying prices are nominally 
as follows: 


Cents 

Per Mm. 
Copper, heavy and crucible. .13.00 
Copper, heavy and wire... .12.00 
Copper, light and bottoms. ..10.50 
URE, DONTE cieccscevsbes 8.00 
OE, TD nods rencoeeves 6.00 


Heavy machine composition .12.50 
No. 1 yellow rod brass turn- 


MN csedxbelevietaees cas 7.25 
No. 1 red brass or compo- 

sition turnings ......... 10.00 
BOM, MON sc cccvcivacne $.00 
BORE, GOR coc cvccscccessce 8.50 
Zine 1 25 
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April 24, 1919 


liveries are being made promptly to the retail trade. 
Consequently jobbers have very few back orders. Prices 
on most lines of hardware are being well maintained, 
and there have been very few price reductions during 
the past week or two. Jobbers are not attempting to 
take orders for extended future delivery in many lines 
owing to the fact that a large number of manufacturers 
have not yet announced prices on their goods for next 
fall’s delivery. 

Retail dealers report some falling off in the volume 
of business during the past week owing to the bad 
weather. Cold rainy days have interfered with outdoor 
work and have caused a dropping off in the sale of 
garden tools and other seasonable goods. However, 
there is a general feeling of optimism in the trade. 
The local building outlook continues very promising. 
Many prospective builders have reached the conclusion 
that prices of building material may go no lower and 
a good deal of building work along the line of resi- 
dences is being gotten under way. 


Automobile Supplies.—The demand for tires, both 
casings and tubes, has improved recently. Retailers 
are rounding up their stocks and expect a good sea- 
son’s business. Automobile manufacturers are getting 
their plants up near maximum production, and re- 
port that the volume of sales is very satisfactory. 
Dealers look for a very good season’s s business in tires 
and accessories. The call for spark plugs is more ac- 
tive, but most of the accessories are so far moving 
rather slowly. 


Barbed Wire.—The demand for barbed wire has im- 
proved, and is now quite active. 

Jobbers quote barbed wire as follows, for 80-rod spools 
Four-point cattle, $4; four-point hog, $4.30; American and 
Cambria special, light weight hog, $3. 

Base Ball Goods.—With the opening of spring a fair 
demand has sprung up for base ball goods, and dealers 
regard the outlook for this season as very promising. 
Last year was a very unsatisfactory one so far as 
sales went in this line on account of war-time condi- 
tions, and jobbers’ orders were unusually light after a 
little spurt early in the spring. 


Bicycles—The demand for bicycles has become 
heavy and the trade looks for one of the best seasons 
in many years. Manufacturers are rather slow on 
deliveries and jobbers are unable to get shipments as 
fast as wanted. 


Binder Twine.—Binder twine is moving rather slowly 
at present, as most of the retailers have already laid 
in their stocks for the summer. The price is un- 
changed at 21%c. at mill for best grades. 


Bolts, Nuts and Rivets. There is a fair demand for 
bolts, but buying by the retail trade is almost wholly 
in small lots. The new prices are being maintained. 
Jobbers’ discounts are as follows: 

Machine bolts, % x 4 in., smaller and shorter roll thread, 
60; cut thread, 50 and 10; larger and longer, 45 and 5; car- 
riage bolts, % x 6 in., smaller and shorter, roll thread. 50 
and 10; cut thread, 50; larger and longer sizes, 40 and 5; 
lag bolts, 60 and 5: stove bolts, 75 and 5; nuts, keg lots 
square, $2.50 off the list; hexagon tapped, $2.50 ‘off the list 

Copper Rivets.—A further decline has occurred in 
the prices of copper rivets which are now quoted-at 30 
and 10 to 40 per cent discount base. 





Eave Trough and Conductor Pipe.—Jobbers are get- 
ting a good volume of orders from country merchants 
for eave trough and conductor pipe at prices recently 
established which are slightly lower than those for- 
merly prevailing. 


Enameled Ware.—Jobbers are still complaining of 
slow shipments on enameled ware, these being doubt- 
less due to a strike that was on at one of the large 
Western plants for some time, but which was recently 
declared off. The demand is steady and prices have 
not changed recently. 


Galvanized Ware.—-Galvanized ware is in good de- 
mand, and prices are unchanged. Quite sharp reduc- 
tions in prices were made recently and the trade feels 
that the bottom has been reached, or at least that 
there will be no further declines in the near future. 


Garden Hose.—A fair volume of activity has sprung 
up recently in garden hose. Jobbers are getting some 
repeat orders from retailers. Stocks are good. 

Garden Tools.—Jobbers are getting some repeat or- 
ders for garden tools and are able to make quick de- 
liveries, as their stocks are still good. A heavy retail 
demand is expected as soon as weather conditions 
improve. 


Hammers.—Prices on some of the standard makes of 
hammers have declined 10 per cent. Manufacturers are 
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now supplying hammers with the regular finish, which 
was eliminated during the war. 


Lawn Mowers.—Jobbing houses report a fair demand 
for lawn mowers, many retailers having deferred plac- 
ing orders until quite recently. Jobbers have good 
stocks, 

Lawn Rollers.—Lawn rollers are moving fairly well. 
It is not expected that present prices will be changed 
this season. Jobbers quote the Dunham Co.’s W B-5 
lawn rollers at $10 for 14 in., $13 for 18 in. and 
for 24 in. 


Nails and Wire.—The demand for nails has shown 
some improvement particularly in orders from country 
merchants. Wire continues to move rather slowly. 
Jobbers’ prices for less than carload lots are as follows: 

Wire nails, $3.75 per keg; No. 9 galvanized wire, $4.20 per 
100 lb.; No. 9 annealed wire, $3.50 per 100 ib.; cement coated 


nails, $3.35 per 100 Ib. 


Pumps.—Prices on cast iron pitcher spout and deep 
well pumps have declined about 10 per cent. The de- 
mand for pumps has improved recently and is now 
fairly active. 

Jobbers quote No. 2 pitcher pumps at $2.25; No. 3, $2.45 
deep well pumps, light set length, $6 each 

Refrigerators.—The demand for refrigerators in all 
sizes and at all prices has become quite active. Many 
dealers have deferred placing orders wtih jobbers until 
close to the buying season. Jobbers have good stocks 
and no change in prices is looked for this season. 


Roller Skates.—The demand for roller skates is very 
heavy and the supply in the Cleveland market is de- 
cidedly short. One leading Cleveland jobber has been 
entirely out of skates for two weeks. Shipments from 
manufacturers are slow. 


Rope.—There is a fair demand from the oil well 
industry for cable, but rope is moving slowly. 
Jobbers quote first-grade manila rope at 261%4c¢. per Ib. for 


factory shipment, and 27c. for shipment out of stocl ined 
first-grade sisal rope at 2144c. for factory shipment and 22 
out of stock. 

Rubber Roofing.—Rubber roofing is moving fairly 
well at the recent decline in prices. 


Saws.—Hand saws are moving fairly well, but cross 
cut saws are in light demand, as the trade is not plac- 
ing orders for future shipment. Prices on some of the 
cheaper makes of hand saws, those that retail from 
$1 to $2 each, have been advanced 10 per cent. 


Screws.—Prices on wood screws, which were very 
irregular for some time, have been marked down about 
10 per cent, and the new prices are apparently being 
well maintained. The demand is fair. 

Discounts from jobbers’ stocks are as follows: Flat head 
bright screws, 80 per cent off list; round head blued, 75 per 
cent discount: flat head brass, 55 per cent discount; round 
head brass, 50 per cent discount 

Sheets.—The new prices on sheets are being main- 
tained by jobbing houses, and no’ price cutting is re- 
ported by manufacturers. Business with the mills is 
rather light. Jobbers are able to get quick shipments 

We quote sheets as follows: No. 28 black, 5.20c. a Ib.; No 
28 galvanized, 6.62c. 

Spraying Pumps and Spraying Material.—Spraying 
pumps and material continue to move quite freely. 
Many of the trade deferred purchasing pumps until 
close to the spraying season and now they are asking 
for quick shipment. 

Steel Bars.—There is not much call for steel bars 
at present, and jobbers have adequate stocks. 


Jobbers quote soft steel bars at 3.23c. per Ib 


Stove Boards, Pipe and Elbows. rs are getting 
a good volume of orders for stove board, pipe and 
elbows for fall shipment. Orders are being booked at 
the recent price decline of 10 per cent. 

Jobbers quote blue stove pipe, 28 gage, at $4.45 per crate 
containing 25 joints, and 6 in. elbows, 28 gage, at $1.65 per 
doz. 

Stoves.—Gas and combination cook stoves are in 
good demand and there is a steady call for oil cook 
stoves. Stocks are good and no early change in prices 
is expected. 

Wire Cloth.—There is a fair demand for wire cloth 
from retailers who deferred their purchases and some 
repeat orders are also coming from other sources. 
‘loth, 12-mesh, at $ fo.b 





Jobbers quote black wire 
Cleveland 

Wire Fence.—The demand for wire fence has im- 
proved since the recent price reductions. Country mer 
chants are ordering quite freely. Jobbers quote wire 
fence at 55 to 57 per cent off the list, according to 
quantity. 
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OFFICE OF HARDWARE AGE, 
Pittsburgh, April 21, 1919. 

4 ibe price muddle at Washington is still on, and 

with no prospects of reaching an early settlement. 
Both sides to the controversy seem to be sitting tight. 
Director General of Railroads Hines seems to be par- 
ticularly strong in his determination not to pay the 
prices fixed by the Industrial Board at Washington, 
late in March, for her steel rails, coal and other rail- 
road supplies, and which were to be effective from 
March 21, last. The latest development, and one which 
has hurt not only the steel business, but general bus- 
iness as well, to a very great extent, is a report that 
President Wilson has cabled from France instructing 
the Industrial Board and the Railroad Administration 
to get together in conference again and try to reach 
an agreement on prices. A request from the President 
is not to be lightly considered, and it seems likely that 
this week there will be further price conferences at 
Washington, but at this writing no definite dates have 
been fixed by the contending parties for these con- 
ferences. 

In the meantime consumers are going along quietly, 
buying only such quantities of material as they must 
have, and waiting for a final settlement of the price 
question. Operations of blast furnaces and steel works, 
also smaller finishing mills, are being steadily cut down, 
and at this writing the average rate of operations at 
the steel plants is not more than 60 per cent, some 
concerns running at a less rate, and a few of the 
larger interests at a higher rate. Blast furnaces are 
steadily being blown out and in the month of March 
alone, forty blast furnaces in different sections of the 
country were put out of blast, because they had no 
orders for pig iron, and also for the reason that they 
do not want to make pig iron at present high costs 
and pile it. What the outcome of the situation will be, 
is still a good deal of a question, but the general 
opinion is that there will be an open market on steel, 
and resulting lower prices. 

It is now realized that fully three or four months 
time has been lost to the steel trade by the fruitless 
conferences at Washington, that already have made 
two large reductions in prices in the hope that con- 
sumers would take hold, but which was not the case. 
It is now pretty generally realized that if the market 
had been declared open on January 1, and prices had 
very materially declined to a point where consumers 
would realize they had touched bottom, would have 
been the best thing that could have happened to the 
steel trade. 

The demand for seasonable goods, such as garden 
tools, wire cloth, door and window screens is quite 
heavy, but the new demand for other staple articles is 
only fair. War gardens will hardly be as popular this 
year as during the war period, as the patriotic spirit 
has probably died out to some extent, and many people, 
who had gardens last year and year before, will not 
have them this year. Collections are reported good, 
and there is an abundance of money to do business, if 
general conditions were more settled. 

Automobile Accessories.—Local hardware dealers are 
giving more and more attention to carrying full lines 
of automobile accessories, and say the trade in these 
goods is now very heavy, and promises to increase right 
along. It is said in Pennsylvania alone this year, there 
will be over 300,000 motor trucks of various kinds in 
operation, and this means tremendous purchases of ac- 
cessories. The live hardware dealer will do well to 
see that his stocks of automobile accessories are large 
and right up to the minute, so that he will secure the 
good profits that this class of goods provides. People 
have earned lots of money in the last two or three 
years, and many of them are buying pleasure cars that 
never before expected to own them. 

Coil Chain.—The recent heavy reduction in prices of 
coil chain and other grades has increased demand to 
some extent, but it is not as large as the manufacturers 
expected it would be when the reduction in prices was 
made. Jobbers and retailers are still placing orders for 
chain cautiously, believing that perhaps prices have 
not yet touched bottom. Manufacturers say, however, 
that with present high cost of labor and raw material, 
prices of chain can not very well go much lower. 

Nuts and Bolts.—The new demand for nuts and bolts 
is a little larger than before the recent reduction in 
prices was made, but jobbers and consumers are still 
inclined to place orders only for actual needs, and for 
prompt shipment. The trade evidently believing that 
if there is a further decline in steel prices, nuts and 
bolts will follow, but manufacturers say that with 





present high wages and high cost of material, the pres- 
ent prices on nuts and bolts are very close to cost. 
‘the new discounts, as effective from March 28, are as 
follows: 


Large structural and ship rivets.........+.++e+++++$8-00 base 
ee Be) re era eee rrr eee ree 


‘/16 in. X 6 in. smaller and shorter rivets.. 
65-10-5 per cent off list 
Machine bolts, h.p. nuts, % in. & 4 in.: 
Smaller and shorter, rolled threads. .65-10-5 per cent off list 


Ue ON. vie ba. aih-o bow wb 80 Bre Oe 60-10-5 per cent off list 

Larger and longer SizeS.........escccee¢ 60-5 per cent off list 
Machine bolts, ¢.p.c. and t. nuts, 3, in. x 4 in.: 

Brawler ANE BOT 2... cccsevescces 45-10-10 per cent off list 

LMEOCr BNE POMMSS 2 os. e ees eve wee 10-10-5 per cent off list 
Curriage bolts, % x 6 in.: 

Smaller and shorter, rolled threads..... 60-5 per cent off list 

Cut tRreads ....ccvvccvecsccevcess -0-1066 per cont of list 

Larger and longer S1SGS.....2..cce00s 45-10 per cent off list 
aan IIL oa. hives 0: areca koe rn 6.09 esata @ arora 65-5 per cent off list 
(si ee ae” Re rere a rere nt 60 per cent off list 
Hot pressed nuts, sq. blank..............8.25c. per Ib. off list 
{ot pressed nuts, hex., blank............38.25c. per Ib. off list 
Hot pressed nuts, sq., tapped............. 3.25c. per lb. off list 
Hot pressed nuts, hex., tapped........... ...3c. per Ib, off list 
C.p.c. and t. sq. and hex. nuts, blank......3.25c. per lb. off list 
C.p.c. and t. sq. and hex. nuts, tapped.......3c. per lb. off list 
Semi-finished hex. nuts: 

OG: WO GRRE onc oes iow evade tee ees 70-10 per cent off list 

9/16 in. and smaller ...........+..+....980 per cent off list 
Stove bolts in packages............ 75-10-10-5 per cent off list 
Stove BNE <3 oc aveip are diate srs: cm aio een 2144 per cent extra for bulk 
2k, ee ee eT ee eee ee 60-10-10-5 per cent off list 


The above discounts are from March 21, 1919. 

All prices carry standard extra. No freight allowance. 

Iron and Steel Bars.—New business in both iron 
and steel bars is light, consumers buying only in such 
quantities as are needed for actual wants, and for 
prompt shipment. Specifications on contracts are not 
very heavy, and none of the mills rolling iron and 
steel bars is operating to more than about 50 per cent 
of capacity. 

We now quote soft steel bars rolled from billets at $2.35, 
at mill, in large lots, the usual advances being charged by 
jobbers and mills for quantities less than carloads. We quote 
common iron bars at 8c. to 3.15c.; bar iron made from selected 
scrap, 3c. for base sizes, and refined iron bars, 3.50c. pe 
pound, all in carloads, f.o.b. Pittsburgh. These prices are 
subject to extras as adopted by the American Iron and Steel 
Institute, the usual advances being charged for small lots. 

Sheets. Mills report that the new demand has faller. 
off lately, and is only for such quantities of sheets 
as are wanted for actual needs, and for prompt ship- 
ment. The demand for automobile sheets has been 
quite heavy for some time, and on this grade mills are 
well sold up to July 1, or longer. Sheet mills are 
operating to from 50 to 60 per cent of capacity, but 
have only a fair amount of work ahead. It is said 
prices are being quite firmly held, and some shading 
is being done by a few of the small mills, and by some 
jobbers, who have fairly large stocks, and who desire 
to move them out more promptly. 

Effective from March 21 the base price of No. 10 blue an- 
nealed sheets is 3.55¢c., the base price of No. 28, box annealed, 
one pass black sheets is 4.35¢. and for No. 28 galvanized 
sheets is 5.70c. in carloads and larger lots, f.o.b. Pittsburgh 
or Youngstown mill It should be noted by the trade that 
the above named prices are for carloads or larger lots, the 
usual advances for small lots being charged over the above 
prices. 

Tin Plates—Some of the larger concerns of tin 
plate have recently made contracts for their supply 
up to July 1, and a few have placed contracts for three 
quarter delivery, the price being fixed on or before 
July 1, and are to be whatever prices are in effect at 
that date. Tin plate mills are operating at about 50 
per cent, on an average, and it is believed the new 
demand for tin plate will soon be much heavier, as it 
is getting to the season when can makers will have 
to make up their stocks of cans for the fruit and 
vegetable crops, and will have to buy heavily of tin 
plate to do this. Prices to the large trade, effective 
from March 21, are given below, the usual advances 
to small buyers being charged. 

We quote tin plate in large lots at $7 base box, f.o.b. Pitts 
burgh. 

New prices on terne plate, effective March 21, are as fol- 
lows: 8-lb.—200 lbs., $14.15; 8-Ilb.—I. C., $14.55; 12-Ib.—T. C.., 
$16.15; 15-Ib—T. C., $17.15; 20-Ib.—T. C., $18.40: 25-lb.—T. C 
$19.65 ; 30-Ib.—T. C., $20.65: 35-Ib.—I. C., $21.65: 40-lb.—1I. C 
$19.65. All f.0b. Pittsburgh. 

Wire Products.—Mills report the new demand for 
plain and barbed wire is fairly active. One leading 
maker of barbed wire states they are behind in ship- 
ments, however, the new demand for wire nails is only 
fair, and stocks on hand of jobbers and retail trade 
are heavy. Prices on wire products are being pretty 





well held, but in some cases are slightly shaded by a 
few of the mills and also by some jobbers, who desire 
to move out stocks more promptly. The new prices on 
wire and wire nails in effect from March 21, in car- 
loads and larger lots, to jobbers, are as follows: 
Wire nails, $3.25 base per keg; galvanized, 1 in. and 
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longer, including large-head barbed roofing nails taking an 
advance over this price of $1.50, and shorter than 1 in., $2.00. 
Bright basic wire, $3.15 per 100 Ib. ; annealed fence wire, Nos 


6 to 9, $3.00; galvanized wire, $3.70; galvanized barbed wire 


and fence staples, $4.10; painted barbed wire, $3.40; polished 
fence staples, $3.40; cement-coated nails, $2.85 base; these 
prices being subject to the usual advances for the smaller 
trade, all f.o.b. Pittsburgh, freight added to point of delivery, 
terms 60 days net, less 2 per cent off for cash in 10 days. 
Discounts on woven-wire fencing are 6014 per cent off list 
for carload lots, 5944 per cent for 1000-rod lots, and 5814 per 
cent off for small lots, f.o.b. Pittsburgh. 


Westchester Elects Mercer 


Se annual meeting of the Westchester County 
Hardware Dealers’ Association took place at the 
Hotel Gramatan, Bronxville, N. ., March 20. About 
50 members and friends were present. After a most 
enjoyable dinner the election of officers for the com- 
ing year was held, with the results as follows: David 
D. Mercer of Fowler & Sellars Co., White Plains, pres- 
ident; E. A. Ericson of Ericson & Eddy, Portchester, 
vice-president; J. L. McQuerney of W. G. Brewer, Ma- 
maroneck, secretary; W. A. Wiggin of L. H. Wiggin 
& Son, Yonkers, treasurer. 

The guests of the evening were Edward Meyer of 
the Russell & Erwin Manufacturing Company of New 
York and John B. Foley, of Syracuse, New York, sec- 
retary of the New York State Retail Hardware Deal- 
ers Association. 


New York Dealers Meet 


HE April meeting of the Hardware and Supply 

Dealers’ Association of Manhattan and Bronx 
3oroughs was held in the New York Turn Verein Hall, 
at Eighty-fifth Street and Lexington Avenue, New York 
City, Wednesday evening, April 15. 

For the convenience of the members that live out 
of town and for those that could take advantage of 
the opportunity, arrangements had been made to have 
dinner together before the meeting. A large number 
of the members took advantage of this and pro- 
nounced jt a capital idea as it gives the members a 
better opportunity to become acquainted and to discuss 
business in an informal way, which is impossible in 
the meetings. 

The regular meeting was opened at 8 P. M. with 
President C. A. Bruhns in the chair. Closing of retail 
hardware stores on Saturday-afternoons during the 
summer months was considered but no action was 
taken, and the matter was left over for future consid- 
eration. A communication from the New York State 
Hardware Association was read in reference to surplus 
stocks and was referred to the executive committee 
for action. A resolution was passed that this asso- 
ciation attend in a body a public meeting that is to 
be held under the auspices of the Metropolitan Asso- 
ciation, the date and particulars to follow. 


Obituary 


HAROLD STUYVESANT WOODHOUSE, 27 years old, a 
former hardware merchant of New York City, died 
at Denver, Col., recently. 


CHARLES JAMES FREEMAN died at his home in Ur- 
bana, Ill., recently following an illness of several 
months. He had been engaged in the hardware busi- 
ness for the past five years, previous to which he had 
been a traveling salesman for an implement concern. 
He is survived by a widow, one son and daughter. 


FRANK WOLFE, a Junction City, Ohio, hardware mer- 
chant, died at New Lexington recently in his thirty- 
eighth year. 

WILLIAM E. HERRMANN, city salesman for Sargent 
& Co., Chicago, Ill., died at his home Saturday from 
influenza. He had been city salesman for Sargent 
since 1911, and was formerly with the Allerton-Clark 
Company and the Reading Hardware Company. 


WILLIAM Morris Griscom, of Bryn Mawr, Pa., died 
recently. In his early life Mr. Griscom, who was 95 
years old, was in the hardware business. He later 
moved to Reading and became one of the founders 
of the Reading Hardware Company. He is survived 
by a widow, two daughters and three sons. 

BENJAMIN WARREN Dopson, of the Faultless Mfg. 
Company, St. Charles, IIl., died recently at the Presby- 
terian Hospital, Chicago, following an illness of several 
weeks. Mr. Dodson was 65 years of age, and was 
born at Geneva, Ill. He retired from active work about 
four years ago. He is survived by two daughters and 
one son. 
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The first letter from Llew. S. 
The Man Behind the 
Counter, now touring the West 


Soule, 


for Hardware Age, will appear in 


next week’s issue. Watch for it. 














FRANK S, SILER, for 12 years a Cleveland hardware 
merchant and proprietor of two stores in that city, 
died recently, aged 42 years. ; 


Notes of Retail Trade 


(See additional notes on page 90.) 


PLATTE CENTER, NEB.—W. J. McCay & Son have 
opened a store here, carrying a line of cream separa- 
tors, gasoline engines, heavy farm implements, wagons, 
buggies and washing machines. 

Fort Towson, OKLA.—The Abernathy & White Hard- 
ware & Furniture Company has succeeded W. E. Bailey 
& Son. 

DARLINGTON, Pa.—William J. 
stock to J. H. Lanning. 


Bebout has sold his 


SROOKINGS, S. D.—The Heywood Hardware Com- 
pany has been incorporated. The capital stock is 
$15,000 and W. T. Heywood, G. I. Heywood and E. H. 
Carlisle are the incorporators. 

AtvorD, TeEx.—The Alvord Hardware Company has 
bought the hardware stock of S. M. Ward and Frensley 
& Mullins. 

30NHAM, TEX.—The Bailey Hardware Company has 
increased its capital stock from $25,000 to $35,000. 


CANADIAN, TEX.—The Nolen Hardware Company, 
successor to the Farmers’ Exchange Mercantile Com- 
pany, requests catalogs on builders’ hardware, harness, 
stoves, cutlery, tinware, refrigerators, kitchen cabinets, 
linoleum, fishing tackle, shelf hardware, silverware, 
lubricating oils, mechanics’ tools, washing machines 
and electrical appliances. 

EL Campo, TeEx.—The Smith-Evans Hardware Com- 
pany has changed its name to the Evans-Koch Hard- 
ware Company. 

SULPHUR SPRINGS, TeEx.—Henderson & Bryson have 
taken over the business of Gordon Pate. 

PLYMOUTH, Wis.—Gaffron & Leifer have resumed 
business. Their stock was partly destroyed by fire 
some time ago. 

Troup, TEx.—The J. T. Seay Hardware & Furniture 
Company has succeeded to the business of J. M. Murphy 
and requests catalogs on hardware and furniture. 

Waco, TEx.—The Wilson Bros. Mercantile Company 
is disposing of its stock. ‘ 

DANVILLE, VA.—B. S. Motley & Co., Inc., have bought 
the stock of the Hodnett-Adkins-Mobley Company. A 
complete line of hardware, implements, household and 
kitchen utensils, cutlery, paints, varnishes, stoves and 
ranges will be carried. 

NorRFOLK, VA.—J. G. Womble’s Sons, Inc., has been 
incorporated as successor to J. G. Womble’s Sons. The 
capital stock is $50,000. KF. W. Beasley is president; 
H. W. Dashiell, vice-president, and Paul G. Blarjford, 
secretary-treasurer and general manager. The busi 
ness was established in 1852. The interior of the store 
will be remodeled and stocked with a complete line of 
hardware, ete. 

PETERSBURG, VA.—The Virginia Implement & Hard- 
ware Company, Inc., 18 North Sycamore Street, has 
been incorporated. J. S. Woodall is president and 
W. F. Barner vice-president. The concern will deal in 
the following: Automobile accessories, buggy whips, 
builders’ hardware, building paper, children’s vehicles, 
churns, cream separators, cutlery, dairy supplies, dog 
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gasoline en- 
> 


collars, electrical household specialties, 
gines, harness, heavy farm implements, home barbers 
supplies, lubricating oils, mechanics’ tools, prepared 
roofing, pumps, sewing machines, shelf hardware, sil- 


verware, toys, games, wagons, buggies and washing 
machines. Catalogs requested on electric washing ma- 
chines. 


H. Harrison Co., Inc., re- 
Its business is both whole- 


PETERSBURG, VA.—The W. 
cently suffered a fire loss. 
sale and retail. 

ALBANY, WIs.—Dixon Bros. have retired from busi- 
ness and disposed of their stock to Krostue & Peterson. 


3LANCHARDVILLE, WIsS.—J. H. Weckerly, purchaser 


of the stock of the Blanchardville Hardware Company, ° 


has increased his stock and requests catalogs on the 
following lines: Baseball goods, bathroom fixtures, 
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belting and packing, buggy whips, builders’ hardware, 
building paper, children’s vehicles, churns, cutlery, fish- 
ing tackle, furnaces, galvanized and tin sheets, gaso 
line engines, heating stoves, lubricating oils, paints, 
oils, varnishes and glass, plumbing department, pumps 
ranges and cook stoves, sewing machines, shelf hard- 
ware, silverware, sporting goods, tin shop and wash 
ing machines. 

BLOOMINGTON, WIis.—Samuel Kitto has retired from 
the firm of Kitto & Oaklief. E. A. Oaklief will continue 
the business under his own name. 

SHAWANO, Wis.—A. L. Hammond has disposed of his 
interest in the Upman Hardware Company to Albert H. 
Seering. The Farmers Hardware Company is the new 
firm name. A. H. Seering is president; Louis Steinke, 
vice-president and H. H. Meyer, secretary and treasurer. 
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Cincinnati Paint Market 


OFFICE OF HARDWARE AGE, 
Cincinnati, April 19, 1919 
IXED Paints.—Country dealers are now moving 
their stocks of paints faster than they were two 
weeks ago, and as a consequence many orders are 
being received by paint makers both through the mails 
and their traveling salesmen. The _ ituation is very 
encouraging and in spite of slack building operations, 
the spring season bids fair to equal any during the 
past four years. Merchants who are buying paints 
are generally discounting their bills and collections 
were never better at any time in the history of the 
business. 
The Foy Paint Company’s 
follows: Best grade mixed paints, $4.25 per 
grade, $2.75 and cheaper grades, $2. 
Varnishes.—Orders from the suburban and country 
merchants are coming in at a better rate and city 
business is also holding up very well. 


dealers are as 
gal.; second 


quotations to 








Chi-Namel quotations to dealers are unchanged as follows: 
$5 per gal.; $1.45 per qt.; 85c. per qt.; 50c. per % pt., and 
30c. per 4 pt., with discount of 33% per cent. 

Turpentine.—Owing to the increased demand a sharp 
advance has been taken in the price of turpentine, and 
to-day’s quotation is 82c. per gal. in barrel lots. This 
is an advance of 4c. per gal. over the quotation of 
April 5. 

Linseed Oil.—Prices continue to advance and linseed 
oil is quoted around $1.61 per gallon in barrel lots. It 
is freely predicted that a further advance will be 
made at an early date. Business is very good. 

White Lead.—A continued improvement is noted and 
sales made now call for larger quantities. Heretofore 
it was simply in small quantities and on a hand-to- 
mouth basis, but dealers are now purchasing enough 
to carry them until July 1. 

The National Lead Company’s 


quotations to dealers are 


as follows: $13 per 100 Ib. in 100-lb. packages; $13.25 in 
25-50 Ib. packages and $13.50 in 12'%-lb. packages. A dis- 
count of 10 per cent is allowed on orders for 500-lb. lots and 


10 and 2% per cent on ton lots. 








“Paint onnetis prices as oma in ne ‘Som April 21, 1919 


Cobalt, Oxide . 


animal, Fish and Vege- 


-8@D1. ‘gs 
8 100 










Whiting ....cecceees 
table Otls— Commercial ....... @i. = 
eer 1.30 ° 
a oo eee oe ~ Ex. Gilders ....:.. 1.85@1.50 
City,  five-bbl. ane 
and, OVER. s00c0. $1.56@— Putty, Commercial— | 
OQut-of-town, five-bbl. 00 D 
lots and over... .$1.53@— piee cite: cee 0@— 
= 2¢ @ gal. advance op fp 4'1b, to 5 Ib tins. Fe 65@6.00 
Lard, Prime Winter.2 eo 
Extra No. 1....... .07@1.10 Spirits Turpentine— 
No, L..cccseceeees 95@1.00 ® gal 
wey we. In Machine bbls....... 78@— 
Yellow gy e rae “%@ 
Prime, bbl. ....21%@— . = 
Tallow, Acidless...1.20@— Gum Shellac 
Menhaden 
Northern Crude ....... nominal ae: 
Southern f.o.b. Fac- A. O Garnet... 
OTF ccvccsecces 65@75 Batten a si 
Light Pressed..... ee—- 2 a... eter 
Yellow Bleached.... 95@— aa Sethe 
Titte Daas 6 6=—hCheUlC (“‘(i(‘(‘i@w we CC TT OO 
‘tl i pe aap 98@— v. s errr 
Cocoanut — do- 1b.14% @15% 
mestic, bb per Ib. @15% fae 
Cochin Imported, spot. “nominal Colors in Oil 
Domestic, bbl...... 6a 16% 8 m. 
Cod Domestic Prime... .95@— Diack TAM oc0s esses 30 @40 
Newfoundland in bbl....98@1.00 Black, Coach, Japan..28 @40 
Corn Refined, bbl. 100 1., Black in oil....... .26 @32 
21.05@21.56 Drop Black 26 tw 
Porpoise body .........-- nominal Blue Chinese 1.10@1.30 
Olive denatured...... 2.25@— Blue Prussian . 1.10@1.30 
Neatsfoot Prime, un- Blue, Ultramarine @é6 
See 1.20@1.23 Brown Vandyke . 25 85 
Palm, Lagos, spot per lb., French Ochre ..... 15 16 
nominal Green, Chrome, Pure. .70 75 
Soya Bean, bbl., Ib... 16@16% Green, Paris .. 60 75 
Indian Red .... 24 @26 
Venetian Red 15 18 
Miscellaneous— Sienna, Burnt . 26 @28 
Umber, Raw 25 27 
et Umber, Burnt 25 @27 
"—.. - peperaet Chrome Yellow ...... 38 45 
@ ton ....- : oes awa nomina! 
Selaeae. prime, 
white floated, White and Red Lead, 
ae 000d per 80.00@31.00 C— 
Off color, in bags Ce em 
OB cccccces m1. 00 @ 24.00 Lead, American White 
one. English --@ ton nominal Dry PPP POE eT 9@9% 
MCR 2. cc0e- @ ton nominal nat” ou White, less than 


Ovina "Clay, Imported. v ton1&8@ 2h 
Demestie 2... .cccccecee 15@20 


0 th., per 
 ccsaste $13.00@— 


Brown, Spanish, high 





2000 Ib., grades, per ton....24.00@— 
i Sere $11.70 @-- Brown, Spanish, low 
m. up to Ce Pat .00 
10,000 I, per Carmine, Ne. 40, bulk. 5.50 6. 0e 
Soe Ty svcus $11.41 @— Green, Chrome, ordinary 
10,000 lb. up to 8 15 
30,000 lb., per Green, ene, Light .35 40 
00 Ib, 2.00% $11.00 @— -40 50 
Carload, mini- Metallic Paint, ‘e ton, 
mum, 15 tons, ++ --82.00@36.00 
r 100 1b...$10.88 @— Rea” - -85.00@40.00 
Litharge, American, Ochre, Medium, r*) ton, 
wdered, Steel 30. 00 @ 40.00 
egs, per 100 American, Golden, # ID., 
000 60nepees 3.00 @— @10 
500 I. up to 2000 Foreign, Golden, ® » 
b eccvececees $11.70 @— @10 
0 Dd. BCR ccccccoveveces nominal 
10,000 ™. ..... $11.41 @— Scae. Mineral Hogitsh, 
A mb. wo nomina) 
80,000 ., per PORE. occcccccccese + -ROMMA 
10 fe ae $11.00 @— American ......... 138% @14% 
Carload, minimum Red, Indian 
15 tone ....... 0.38 @— os ® 100 .14 16 
Bed. bee . 1008 22 80 
enetian@100M.2 @ 4 
Zine, Dry— Rose Pink wagettpeceee 19@2 20” 
Sienna, Italian, burnt 
Red Seal (french 04a and powdered ... 7 Qi 
Green Sl. (French proc.) Barnt lump ....... 6 
ne Italian, Raw, pow- 
White Sl. (French oe.) 3, Eee 6 12 
114% @— American, Raw ....2 3 
American Process. as and 2%@ * 
owdered ........ 
5 p. ¢. lead sulphate, 8 8% Dale. TIOBR oocecvcccsss minal 
10 p. c. lead sulphate.” B@8it Amertcan.per ton $20.00 40.00 
20 p. c. lead sulphate. ..8@— Pm... — eocccecccccoes nominal 
85 p. c. lead sulphate.7% @— French ...... ¥% 100 D. nominal 
English ...... # 100 ™. nominal 
Dry Colors— en American, ® 100 Db. Be. : 
" 2a@— 
Black, Carbon Gas...14 @25 American, # 100 I. Ne. Ad 
Black, Bone powdered.5% @12 00@— 
Black, Drop ..ccccces 5%@15 Umber, Turkey, Burnt 
Black, Lamp ........ 15 45 and Powdered....6 @ 6% 
Black, Ivory ........ 16 30 Raw and powdered. - Domina! 
Mineral Blacks, @ ton, Burnt, American ++. 8%H@ 4 
35. sees. 00 Raw lumps ........... nominal 
Blue, Celestial ......12 25 BE Steciedunseeiunil 8 
Blue, Chinese .......70 80 Yellow, Chrome, Pure...256@26 
Blue, Prussian, Domestic, Oxide Red, powdered, 
@80 BONS occnccescscve 8%@ 4% 
Blue, Prussian Foreign. ..nominal Vermilion, Quick Giver. 
Blue, Soluble....... 75 BED ccccccccces -- 
Blue, Ultramarine ... 8 +4 eccccseccecces 4 
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Chicago Paint Market 


Office of HARDWARE 
Chicago, April 16, 


AGE, 
1919. 


tle business outlook in the paint trade is regarded 
as quite satisfactory and a feeling of optimism 
prevails among the trade which is based on the exten- 
sive building operations that are being planned this 
spring and summer. As there was practically no new 
building going on during the war period the sales of 
paint were confined mostly to repair work. Now it is 
apparent that a great deal of delayed improvements 
will start and when the building operations do get in 
full swing it will mean increased activity in the paint 
trade. At present, however, the buying is in small lots 
of the hand-to-mouth variety. 

Retailers are generally following the principle of 
buying in small quantities and for immediate require- 
ments. This reduces the volume of business to some 
extent at the outset, but many of the jobbers and 
manufacturers feel that it will be better business in 
the long run, as it will prevent congestion and enable 
the dealers to carry clean stocks and give them more 
ready cash. 


Mixed Paints.—It is not expected that there will be 
any lower prices on mixed paints for this season. Manu- 
facturers claim that their costs are higher and now 
that the price on lead has been established and wages 
remain high, it will be impossible for them to make 
lower prices. Reports indicate that the paint business 
is on the increase. It is also reported that the sales 
for March wére much more extensive than those for 
the same month a year ago. 


Linseed Oil.—Price on linseed oil jumped 3c. per gal. 
during the last week, and the market continues to 
be very firm. There has been more or less confusion 
in the market during this last week, but it is reported 
that large shipments of flaxseed are coming from the 
Argentines. In fact, there is more seed afloat at the 
present time than for any time for the past two years, 
but some of it will come in slow ships and will not 
reach this country until June. The past five months 
of comparatively slack business has been the salvation 
of the flax situation. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strictly pure 
linseed oil, in barrels, single barrel lots, raw, $1.75 per gal. ; 
boiled, $1.77 per gal.; 5 bbl. and gver, one delivery, raw, 
$1.67 per gal.; boiled, $1.69 per gal. 

Turpentine.—The price on turpentine advanced 2c. 
per gal. and inquiries are getting better every day, 
and it appears that prices are getting ready to make 
further advances. Some of fhe trade say that the 
market will advance to 80c. in the near future. Sales 
reported during the last week were for about 2500 bbl., 
whereas the actual receipts for the week were very 
much less. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strictly pure 
turpentine, in barrels, 94c. per gal. 

Denatured Alcohol.—The demand for denatured alcohol 
continues to be very limited, and the market is lifeless. 
The market seems to be firm at the following prices: 

We quote to retailers, f.o.b. Chicago: 180-deg. denatured 
alcohol, in barrels, 50c. per gal.; 5 and 10 gal. kegs, 20c. per 
gal. higher; 1 gal. cans, 25c. per gal. higher, which price 
includes containers. Where sold in bulk in less than barrels 
the price is 10c. per gallon more, with extra charge for the 
cans. 

White Lead.—There has been no change in the price 
of white lead since last reported. Both consumers and 
retailers are buying more freely. All orders, however, 
are for immediate shipment and very few orders for 
future delivery are being placed. 

We quote to retailers, f.o.b. Chicago: 100 lb. kegs, per Ib., 
13c. in quantity; single kegs, $13; 50-lb. kegs, per Ib., 134c 
in quantity; single kegs, $6.75; 25-lb. kegs, per Ib., 134c. in 
quantity; single kegs, $3.45; 121%4-lb. kegs, per lb., 13%4c. in 
quantity; single kegs, $1.80 (500-lb. lots or more, 4c. per Ib 
less). 

Shellac.—According to reports there are no indica- 
tions of any lower prices for the time being. However, 
stocks are unusually light, but the demand is somewhat 
better than it has been. 

We quote to retailers, f.o.b. Chicago: Pure white shellac 
(4-lb. goods), in gallon cans, $2.85 per gal.; pure orange 
Shellac (4-lb. goods), in gallon cans, $2.75 per gal. 


- Twin Cities Paint Market 


Minneapolis and St. Paul, April 17, 1919. 


ys condition of paint market mentioned last week, 
as far as business is concerned, shows no decline. 
Paint men are exceptionally busy and expect greater 
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developments along this line in the very near future. 
Warmer dry weather will undoubtedly result in heavy 
sales for outside use, as sales for the past few weeks 
have been for interior decorating. No changes have been 
made in prices interesting in this line. 


Mixed Paints.—With settled weather mixed paints is 
beginning to sell in larger quantities than at the same 
time last year. Paint dealers are looking forward to 
better business in the house painting line. 

We quote from local jobbing stocks: 

53.35 to $3.49 per gallon for first grade. 
o $2.50 per gallon; metallic paint in 

2144 cents. 


Ready mixed paints 
Second grade at 
red, per pound, 





Turpentine.— Market on turpentine is the steadiest 
that it has been for a long time. Stocks are in good 
condition and sales are increasing in volume. 

We quote from local jobbing stock: 
at 87c. per gallon. 


Turpentine in bbl. lots 


Denatured Alcohol.—Very little denatured alcohol is 
being sold at the present time. With the approach of 
warmer weather its use for window washing and other 
purposes has decreased rapidly. 

We quote 
180 deg. at 


from local jobbing stock on denatured alcohol 


f5c. per gallon 
White Lead.—White lead sales are increasing quite 
rapidly, although not so rapidly as with the advent of 
warm weather. Small quantities of this material are 
used for interior work, as ready prepared paint is used 
mostly in this kind of decorating. 
We quote from local jobbing stock: 


lots at $11.81 per cwt. with the 
of package and quantities. 


White lead in 100-lb 
usual differentials for size 


Shellac.—There is no change in the price of shellac, 
and stocks are in good condition. Sales show some im- 
provement. 

Orange shellac in gal- 


We quote from local jobbing stock: 
b white shellac in gallon cans at 


lon cans at $2.75 per gallon; 
$3 per gallon. 

_ Whiting.—There is no increase in the call for whit- 
ing, and prices are holding steady. 

We quote from 
$2.35 to $2.75 per 
cwt. to $3 per cwt., 

Putty.—There is some improvement in the sale of 
putty as quantities of this material are used by painters 
in their work. Prices show no change. 


local jobbing stock: Common whiting at 
cwt.; extra gilders’ whiting at $2.50 per 
with a charge of 50c. extra for the barrel 


We quote from local jobbing stocks: Commercial bladder 
putty in bbL, $5 per cwt.; strictly pure bladder putty in bbl 
at 90.05 per cwt.; commercial putty in 100-lb. drums at $5.25 
per cwt.; strictly pure putty in 100-lb. drums at $5.75 per 
ewt. 

Steel Wool.—Call for steel wool shows decided im- 
provement as painting and decorating work proceed. 
Apparently stocks are plentiful enough to meet any 
calls on the local market. 

We quote from local jobbing stock: No. 00 
per Ib No. 0 wool at 58e. per lb.; No.,1 at 4le 


wool at 
per Ib 


S0e. 


Cleveland Paint Market 


OFFICE OF HARDWARE AGE, 
Cleveland, April 21%, 1919 


. i” demand for paints and varnishes shows a 
steady improvement. While retail hardware deal- 
ers are not buying heavily, they are placing an in- 
creased volume of orders for small lots. Retail sales 
have been rather slow during the ‘past week because 
of bad weather conditions, but the outlook is promis- 
ing. A good volume of building work is coming out 
and there is a great deal of repainting of residences 
to be done that was put off last year owing to war- 
time conditions and scarcity of labor. Quotations on 
mixed paints are unchanged. 

Strictly pure mixed paints are quoted at $3.25 to $3.50 per 
gal. for colors, and $3.50 to $3.65 for white. 

Linseed Oil.—The demand for linseed oil has im- 
proved with the heavier call for paints, and is now mov- 
ing fairly well. Linseed oil prices have advanced 3c. 
per gal. 

Jobbers’' quote linseed oil at $1.71 per gal. in bbl 
raw oil, and $1.73 for boiled oil 


lots for 


Turpentine.—Turpentine is moving fairly well. The 
market is strong and the price has advanced 2%e. 
per gal. 

Jobbers quote turpentine in bbl 

White Lead.—The demand for white lead is becoming 
more active with the improvement in the paint market. 
Prices are unchanged. 

Jobbers quote pure white lead at 13c 


lots at 87'%4c. per gal 


per Ib. in 100 Ib. kegs. 





Publicity for the Retailer 
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Lawn Mowers and Lighting Fixtures, Auto Accessories and Aluminum— 
How Hardware Men Are Handling Publicity on 
These Seasonable Goods 


By Burt J. PARIS 


Plenty of ‘‘ Light’’ Here In advertising fixtures for improving the lighting 
No. 1 (3 cols. « 9 in.) and decoration of the home, don’t forget that copy 
HIS snappy lighting fixture ad appeared in the of the kind you read in this ad is necessary. Prices 
i current issue of Dep’s Pep, the store paper are not so important and descriptions can come 
published by the J. G. De Prez Co. of Shelby- along later. The thing to be done is to convince 
ville, Ind. The April number, by the way, is one the reader that his fixtures CAN be improved, and 
of the best among the issues of the past six months. Where new fixtures are to be installed that you have 
This ad has what we call “atmosphere,” or, in the most adaptable line. 
other words, its first effect upon the reader is that If you talk price to a man looking for lighting 
lighting fixtures are essentials to the beauty of the fixtures, he will buy according to price, and the sale 
home. Both copy and illustration contribute to this is anybody’s. But if you talk quality, price fades 
effect with special emphasis on the illustration, into the background. I know a man who wouldn't 
which is very cleverly conceived: four distinct fix- pay $125 to have his car repainted but when he was 
tures are shown and yet there is no suggestion of shown the DIFFERENCE between a $75 and a $125 
any one of them being ‘“‘dragged in” merely for the painting job, his price objection vanished: he was 
purpose of having it there. won by QUALITY. 


—Stood the Test of Time 








“Say! Brown, Twas The Most Fun I Ever Had 
Pushing A Lawn Mower.” 


“Last night after supper I tried out one of those Blakey-Clark Eclipse Ball Bearing Lawn Mowers.” 
“Believe me it is some easy grass cutting machine. And say! the way it does cut grass. Why 
Brown! it actually made grass cutting a genuine pleasure.” 

“And another thing, the Eclipse is the easiest lawn mower to sharpen and adjust that your coin 
can buy. When you buy an Eclipse Lawn Mower Brown, you do not have to buy a kit of tools to keep it in ‘fighting trim.’ All you need 


is a pair of ‘willing hands’---a slight turn of the sleeve on reel shaft reverses the blades for sharpening, and two thumb nuts set the blades, 





Eclipse ball bearing, 10” wheels, 4 blades 
14” cut.. .$14 16” cut.... $15 
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I91I9 Automobile Season 
ACCESSORIES 





———WE ARE STARTING THE———— 


With a Larger and More Complete Stock of 
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Than has ever before been carried in this section. 


Among Other Things You will Find : 


This Department's success last year convinced us that in the very near future it would rival in importance 


many of our longer established ones, New lines are being added from time to time and any or 
repay them for a visit. We are anxious to have aut emobilists become familiar with our stock and issue a pressing invitation to you 


Dunlop and Partridge Casings and Inner Tubes. 
SPECIAL: 30x31-2 (Ford) Grey Inner Tubes $3.00 Each. 


e interested in Motors and Motoring is bound to find much to 
to inspect it. 








Yankee High Pressure Pumps 





Dreadnought and Imperial Tite Chains 
Dreadnought Emergency Grips TOOL KITS 


“Cracker Jack” Jacks - 
Adamson Vulcanizers BATTERIES. 


Kimball Ball Bearing Jacks WRENCH SETS 
Weed Chain Jacks SPARK PLUGS 


Casca Engine Driven Pumps 
Double Action Hand Pump: 
Schrader Pressure Hand Pumps 
Schrader Valve Springs 
Schrader Valve Tools 

Corning Conaphores 








C. S. Johnson & Son Products 








GREASEGUNS, HORNS, STEERING WHEELS, EFFECTO AUTO PAINTS AND VARNISHES, PATCHES, TITE-WAD, ETC. 














SUMNER CO. 


Main Street. 


Moncton, N. B. 











4— Banging Away with Accessory Talk 


An ad like this will bring you lighting fixture 
business. 
Worthy of Repetition 
No. 2 (4 cols. x 6 in.) 
HREE years ago this month we reproduced a 


Blakey-Clark Hardware Company’s lawn mower 
ad and suggested several ways in which it could be 


3—Introducing Old Man Alliteration 


ET LULUMMMAATAEULEEONALO AAPA HONOUR EO 


An Aladdin Announcement 








Almost'all able authorities agree and accord 


Aladdin Aluminum’s 


artistic attractivettess arrests aspiring adults attention aliurs 
ingly and absolutely acquisitively. An Aluminum appliance 
advocator avidly anticipates an 

Aladdin Aluminum 
avalanche altho accepting any Aladdin article (adaptability 
ackriowledged and admired) ‘at any anniversary. 


ACTION ADVISED. ASK ALFRED, 


“GRUENER” Sells HARDWARE 
Phone 305. 99 MAIN STREET 
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improved. Our suggestions were followed and the 
ad run again in 1916. 

The ad proved so effective that C. B. Knighten, of 
the firm, in casting about for material for a 1919 
mower ad decided to revive the old ad, and here it 
is with every one of our suggestions incorporated 
in its present make-up. 

An ad which demonstrates its ability to live so 
long ought to be carefully looked over, and when 
you do look this over you’ll discover that the copy 
is a very fine piece of work in the art of suggestion, 
and the last line surely is a prize winner. Certainly 
no man can have any dread of mower adjusting and 
care after he reads this copy. 

The heading with its illustration, the copy which 
it leads into, the article, the firm name, the styles 
and prices are right there all in a group under your 
eye, yet properly separated. Yes, you'll look around 


some before you can beat this particular mower ad. 

Mr. Knighten tells us that in his opinion our sug- 
gestions improved the ad and he thanks us for these 
as well as other helpful comments. 


Aladdin Aluminum Attractively 
Announced 
No. 3 (2 cols. x 3 in.) 
ELL, well, here’s Old Man Alliteration on the 
job for Alfred Gruener, Fitchburg, Mass. Mr. 
Gruener sent us this ad, and although the printer 


1—New Light on Lighting Fixtures 


“Let there be light” 


“Let there be light” is a slogan 
of divine origin--but it holds good in all 
eternity. 


And lighting fixtures have their 
styles and designs--same as clothes or 
shoes. 





There. is a positive relation be- 
tween harmony of lighting and happiness 
of the home. . 


Our designs embrace every 
wanted style compatible with the physical 
surroundings of your home. 


Some new arrivals are just in-- 
they are the very essence of beauty and 
refinement. 


The J. G. DePrez Co. 
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did not set it up the way he directed, he thinks it 
looks good, but wonders if the alliterative action is 
annihilated. 

No, we do not think the idea is lost, though of 
course the best way to handle an alliterative gem 
like this is to set the heading on the first line (as 
it is done here) and then set the text “en bloc’ 
with boldface “A’s” beginning each word—not CAPS 
but merely boldface lower case or small letters. 
This is bound to do the trick. 

The effort is very good for a change, and we think 
Mr. Gruener will tell us later it created a good deal 
of comment and brought in many visitors to look 
over his attractive and artistic aluminum. 


Driving Ahead on Accessories 
No. 4 (Half Page Ad) 


PROPOS of our article in the last issue regard- 
ing auto accessories, here is the kind of an- 
nouncement we would like to see in every newspaper 
in the land. This ad is the fighting yell of the hard- 
ware man out for business that belongs to him. 
And, believe us, it comes from a pair of lusty lungs 
or we are no judge of type talk. 

By word and picture, the Sumner Company, Monc- 
ton, New Brunswick, makes it plain to the motorist 
that every one of his needs is looked after by this 
store. 

Our comment is, go and do likewise; show the 
motorists of your town that you are prepared and 
ready for them and want them. Mince no words 
and keep up the drive every single day. 


Coming Conventions 


ARKANSAS RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Little Rock, May 6, 7, 8, 1919. 
Headquarters, Marion Hotel. J. B. Webster, secretary, 
Southern Trust Building, Little Rock. 


LOUISIANA RETAIL HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, New Orleans, La., May 12, 13, 


14, 1919. Headquarters, Grunewald Hotel. R. D. 
Nibert, secretary-treasurer, Bunkie. 
PaciFIc NORTHWEST HARDWARE AND IMPLEMENT 


ASSOCIATION CONVENTION, Seattle, Wash., May 14, 15, 
1919. E. E. Lucas, secretary, Hutton Building,, 
Spokane, Wash. 


ALABAMA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Jacksonville, Fla., May 20, 21, 
22, 23, 1919. Walter Harlan, secretary, 1426 Candler 
Building, Atlanta, Ga. 

FLORIDA RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Jacksonville, Fla., May 20, 21, 22, 23, 
1919. Walter Harlan, secretary, 1426 Candler Build- 
ing, Atlanta, Ga. 

GEORGIA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Jacksonville, Fla., May 20, 21, 
22, 23, 1919. Walter Harlan, secretary, 1426 Candler 
Building, Atlanta, Ga. 


HARDWARE ASSOCIATION OF THE CAROLINAS CONVEN- 
TION, Charlotte, N. C., May 20, 21, 22, 23,1919. T. W. 
Dixon, secretary-treasurer, Charlotte, N. C. 

NATIONAL RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Pittsburgh, Pa., June 24, 25, 26, 27, 1919. Head- 
quarters, William Penn Hotel. Herbert P. Sheets, sec- 
retary, Argos, Ind. 


PANHANDLE HARDWARE AND IMPLEMENT ASSOCIATION 
CONVENTION, Amarillo, Tex., May 12, 13, 1919. T. C. 
Thompson, secretary, Canyon, Tex. 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION AND EXHIBITION, Mechanics Building, 
Boston, Mass., Feb. 23, 24, 25, 1920. George A. Fiel, 
secretary, 10 High Street, Boston, Mass. 


Hardware Age 


“Strictly Business” 
Part X—Watch the Department Store 


By HoRAcE HOLLEY 


F you watch the department stores these days 
| you will meet. with two surprising facts. One 

is that the majority of department stores are 
watching the 5, 10 and 25-cent store’s methods and 
fearing its competition; the other fact is that 
the rest of the department stores are watching the 
small specialist store to duplicate its service. 

If the majority of department stores gradually 
shake down to the Big Bargain level, they will sink 
down—so far as the better independent store is 
concerned—quite out of sight. They will no longer 
compete with the independent store, but with chain 
stores and each other. 

But the few superior department stores which 
are attempting to develop the little shop idea— 
these are really acknowledging the value of the in- 
dependent store and aiming to capitalize that value 
for themselves. It might seem as though a great 
department store organization could succeed in 
making a hardware department, for example, as 
complete as any hardware store in the same city, 
with claims of greater economy, convenience and 
better service. 

There is little evidence, however, that this is ac- 
tually being done. 

Every department in a department store, of 
course, has to line up with certain fundamental 
organization rules and requirements. A profitable 
department must also help pay for those less profit- 
able. Even if a successful independent hardware 
merchant were given charge of the hardware de- 
partment, he could not develop this department 
from its own resources. He would find his inde- 
pendence checked in more than one direction—and 
independence is the fundamental condition of true 
growth. 

Moreover, the great department store is only 
possible in the great cities. And—men don’t like 
them. A man will go a long way to avoid plunging 
into the whirl of the department store, even in the 
larger cities, where shopping habits have come so 
much under the control of women. 

As far as this whole situation is concerned, we 
are coming to realize more and more that big artil- 
lery don’t win the war. Nothing can replace the 
determination, the enthusiasm and the marksman- 
ship of the man. 

In fact, exactly when mass organization and 
sheer dead weight of material resources seem to 
count the most—just when it would appear as 
though every independent store was about to be 
sponged clean off the slate—some independent 
storekeeper proves that he has a frontage on the 
markets that the public won’t let go. 

The same thing holds true in every aspect of 
business. The independent theater is stronger than 
ever. People will go out of their way to stop at a 
small hotel with personality. And the big things 
in art-are seldom done by the properly enrolled 
students of organizezd schools—they come out of 
some side street, where an independent spirit has 
been at work. 

It isn’t merely economic independence that gives 
value to the independent store. It is independence 
of judgment, of personality—and that enthusiastic 
management which marks the popular store just as 
it marks the affectionate home. 

The “market” goes this way and that way, but 
though temporarily mis-led, people in the long run 
go in the direction of a man. 


Reading matter continues on page 86 
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Stanley 
Garage Hinges 


You can supply any customer with 
hinges for any kind of a garage 
from the Stanley line; each pair 
designed and manufactured espe 
cially to exactly fill the bill. This 
is one big feature of Stanley 
Garage Hardware that appeals to 
particular car-owners. It is always 
suitable as well as handsome, 


serviceable and strong. 


Stanley Garage Hinges recognize 
the demand of garage-owners for 
doors that open and close easily and 
to their full width; that fit snugly ; 
that won't sag; that are always in 
order. 


Sall bearings fitted between hinge 
and joint eliminate all friction; an 
extra long leaf gives powerful lev- 
erage strength; strong, clean de- 
signs make Stanley Garage Hinges 


an ornament to any garage <loor. 


How is your stock of Stanley 
Garage Hardware? Look it over 
and be ready for what everybody 
says will be a big year of garage 
construction. 


Write for special catalog on Stan- 
ley Garage Hardware, which in- 
cludes Butts, Hinges, Door Plates, 
Latches—the Stanley Garage Door 
Holder—every piece of hardware 
required for the equipment of a 


varage. 


The Stanley Works 


NEW BRITAIN, CONN. 


New York 
100 Lafayette Street 


Chicago 
73 Lake Street 
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Fire-Burglar Proof Safe 


The Lazarus Mfg. Company, 755 
Prospect Ave., Cleveland, Ohio, has in- 
troduced a new fire and burglar proof 
home safe, Model F, No. 9, which sells 
at a nominal price. 

The model shown herewith is 16% 
in. high by 12 in. wide by 14 in. deep. 
The weight is 125 lb., with wall 2 in. 
thick. The interior is divided into 
subtreasury removable drawer, file 
space and book space. The exclusive 





Lazarus fire-burglar proof safe 


feature of this model is a door tongue 
which fits into front frame, prevent- 
ing removal of door, even though 
hinges and combination were blown 
off. 

The manufacturer states that the 
safe is substantially built, filled with 
a fire-resisting composition. The 
steel walls and also the interior com- 
partments are electrically welded. 


Improved ‘‘Red Devil”’ Plier 


Smith & Hemenway Company, Inc., 
Irvington, N. J., has recently placed 
on the market its improved No. 925 





‘Red Devil” plier No. 925 


“Red Devil” plier that will grasp and 
hold any regular or irregular shape 
of nut, pipe or rod. Both cutters are 
made parallel, at an angle when open, 
and will do the work of a side cutting 
plier, it is stated. 

A new design in the 
head has been adopted. The tool is 
made in 6%, 8 and 10-in. size. It is 
packed one in a box, six in a carton, 
and is finished in gun metal and 
nickel-plate. 


handle and 


Reference Table and Scale 


A combination of usefulness and 
convenience is found in the new No. 
97% reference table and scale offered 
by the Lufkin Rule Company, Sagi- 
naw, Mich. 

This new article carries on one side 
tables of tap and drill sizes, U. S. 
standard, including fractional as well 
as numbered sizes; also S. A. E. and 
3riggs pipe standard, and a 6 in. 
scale in 32ds. The other side bears 
a 6 in. scale in 64ths, with the im- 
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Lufkin 4 table and scale No. 97% 


eference 


proved feature of readable gradua- 
tions, and a table of common fractions 
and their decimal equivalents. 

The article is in the form of a semi- 
flexible 6 in. steel rule, 1% in. wide. 
It has good legible figures throughout, 
is convenient to carry in the pocket 
and has a hole at one end for hang- 
ing up. 


West Bend Tea Kettle 


The West Bend Aluminum Co., West 
Bend, Wis., is featuring a tea-kettle 
that can be filled from a _ faucet 
through the spout, thus eliminating 
any danger of burning the fingers by 
steam. Another feature is the strong 
spout, which will support the weight 




















West Bend tea kettle through 


the spout 


of the kettle filled with water. Still 
another feature is the opening at the 
top of the kettle which is_ large 
enough to hold the West Bend rice 
boiler, making a double boiler of same. 
The kettle is made in 5, 6 and 7 qt. 
sizes, with or without the rice boiler 
inset. 


New ‘‘ Liberty’ Cultivator 


J. E. Gilson Company, Port Wash- 
ington, Wis., has just announced a 
new five-tooth “Liberty” adjustable 
cultivator, having all the features of 
the seven-tooth “Liberty” which this 
concern introduced last year. 

The “Liberty” adjustable cultivator- 
weeder is considered an ideal tool for 
all-around garden cultivation, in the 
city garden or on the truck farm. It 
pulverizes the top soil into a perfec! 
mulch which absorbs and_ retails 
moisture, permits expansion and 
growth of plant roots, and allows the 
sunlight and air to penetrate. The 
special design of the cutting teet! 
makes quick and thorough work of 
destroying weeds. The teeth are # 
unbreakable malleable iron, with 
sharpened cutting edges. The “Lib 
erty” cultivator (hand or wheel) is 8? 
fashioned as to do its work with the 
least amount of pulling force. 


Filling a 
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Class and Convenience in Casement 
Window Construction 


for the sun parlor, 
sleeping porch, 


bungalow, 





| sanitarium, 
hospital, 
hotel, 





school, 
and similar buildings 


is accomplished by installing 





Windows 
closed tight. 


<= AIRWAY = 


Multifold Casement Window Hardware 





Windows operate smoothly, 
positively and under perfect 
control. Entire window may be 
thrown open or one or more 


Corner of sun parlor “AiR-Way’’-equipped. 
| sash as desired. 





Windows close weather-tight. 





Sash open inside. Screens ap- 
plied outside, same as on ordi- 
nary vertical window. Windows |. 


easily cleaned. 


Illustrated folder and blue 












































prints sent without obligation. 


Half of front window 
closed, 


RichardsWitcox Manufacturing (0 


Exterior of same parlor. open, half 












Los ANGELES. Aurora, ILLinors, U.S.A. vumaamown 
CHICAGO Richards-Wilcox Canadian Co,Ltd,London,Ont. ounaun 





“A hanger for eny door that slides” 












WUT Richard 
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New Shock Absorber 


The L. P. Halladay Company of 
Streator, Ill., has recently put on the 
market a new direct suspension shock 
absorber, which eliminates recoil on 
the principle of removing the cause. 
Should the axle of the car be sharply 
jolted up or the body suddenly dropped 
3 in., the Halladay, it is stated, im- 
mediately absorbs more than 2% in. 





New 


Halladay shock absorber 


of the movement, leaving only a frac- 
tion of an inch of spring displacement 
from which the recoil is too slight to 
be noticed. 

The shock absorber removes trouble 
by keeping the leaf spring from being 
noticeably displaced, therefore the re- 
bound never happens, the company 
advises. The “bee hive” springs, act- 
ing through levers supporting the 
ends of the leaf springs, have an enor- 
mous capacity. The quick action of 
these springs absorbs all the rapid 
vibration due to small inequalities of 
the road. No part of the shock ab- 
sorber comes in contact with the leaf 
spring except at the spring eyes, nor 
“is any strain whatever placed on the 
leaf spring where it can cause bend- 
ing or breaking. 


Rochester Auto Accessories 

The Rochester Can Co., Rochester, 
N. Y., is featuring a new auto filler 
and a safety drip pan. 


The auto filler is made of heavy gal- 
vanized sheets with pyramid seams 
and the bottom double seamed. It 
has durable ears, a wire bail with a 
wooden grip and a back handle. The 
funnel is fitted with 100-mesh strainer 
cloth. The auto filler is painted red 
with letters and stripes in gold. It 
is made in 1, 2, 3 and 5-gal. sizes. 

The safety drip pan, when placed 
on the floor under the automobile, 
catches all oil, grease and gasoline, 
keeping the floor bright and clean. 
The pan is made from heavy galvan- 
ized sheets, strongly wired, and has 





Rochester auto filler 


no sharp edges to injure tires in case 
wheels pass over the edge of the pan. 
It is made in the following sizes: 
Style No. 2548, 25 in. wide, 48 in. 





Rochester auto safety drip 


long; 2560, 25 in. wide, 60 in. long; 
3060, 30 in. wide, 60 in. long; 3560, 
35 in. wide, 60 in. long; 3595, 35 in. 
wide, 95 in. long. 


New Garage Chest 


The new 20-in. Union garage chest 
put out by the Union Tool Chest Com- 
pany of Rochester, N. Y., is especially 
designed for use by both automobile 
and truck mechanics and owners. 

The drawers run on hardwood slides 
inset into the ends of frame. These, 
it is stated, will carry any weight 
which can be put into the drawers. The 





The Union new garage chest 


draw sides are hardwood and are 
double-lock jointed to selected oak 
fronts. The backs are poplar or bass- 
wood. The bottoms are three ply 
veneer tongued to the sides and front. 
This bottom is much stronger and 
more expensive than a thin, solid bot- 
tom, and this construction makes the 
drawer extra strong but light in 
weight. Two small drawers at the top 
are fitted with movable partitions and 
one of the long drawers is partitioned 
for socket wrench set. 

The handle is covered with heavy 
genuine leather and has heavy steel 
wire through the center. The loops, 
which are secured by rivets, cover the 
ends of the handle, they being at 
tached to the chest with heavy steel 


cotter pins. 
The lock is solid brass and bronze. 
Two milled slot, flat rust-proof keys 


are furnished. The corners are extra 
heavy with polished nickel finish. The 
chest in every particular, construction 
and finish, is high grade throughout. 


Reading matter continues on page 90 
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For more than 20 years Bridgeport 
Tire Pumps have been the ac- 
knowledged leaders. 















They pump air unfailing. 
They pump it easily. They 






pump it without loss of 
power. They pump it without 
pumping rust into the tire valves 















and causing stoppage. They are 





made with cylinders of heavy 






— 


drawn seamless brass which cannot 









alien. 





rust. ‘They last for years, usually 





outliving the car or cycle, which- 






te 





ever it may be. ‘These are some of 





the reasons why Automobilists, 
Motorcyclists and Bicyclists prefer 
Bridgeport Tire Pumps—the only 













pumps manufactured under the 
same roof from the Ingot to the 
Finished Product. 








A complete line, including Bridge- 
port Oil Guns and Combination Oil 


















and Grease Guns. They sell well, j 
satisfy and pay a liberal profit. 
3 : 
Ask your Jobber for the Guaran- | 
pe . Bridgeport 
Bridgeport teed Bridgeport Brass Products Dinareved 
‘ ae > a 7 Aeolus two 
and for Pump Booklet 5. cotiaiea nail 


mobile tire 
pump. 
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1¢ Brass Company 











Bridgeport 2 WMeCticut 
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Notes of the Retail Hardware Trade 


HUNTSVILLE, ARK.—The Madison County Hardware 
Company, doing both a wholesale and retail business, 
requests catalogs on the following: Automobile ac- 
cessories, baseball goods, bathroom fixtures, belting 
and packing, bicycles, buggy whips, builder’s hardware, 
building paper, children’s vehicles, churns, cream sep- 
arators, crockery and glass, cutlery, dairy supplies, dog 
collars, electrical hoysehold specialties, fishing tackle, 
furnaces, furniture department, galvanized and tin 
sheets, gasoline engines, hammocks and tents, harness, 
heating stoves, heavy farm implements, heavy hard- 
ware, home barbers’ supplies, iron beds, kitchen cab- 
inets, kitchen housefurnishings, lime and cement, lino- 
leum, lubricating oils, mechanics’ tools, oil cloth, paints, 
oils, varnishes and glass, plumbing department, poultry 
supplies, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, sewing machines, shelf hardware, 
silverware, sporting. goods, tin shop, toys, games, 
wagons, buggies and washing machines. 

MANSFIELD, ARK.—The Farmers’ Hardware Company 
has been incorporated with a capital stock of $5,000 to 
deal in automobile accessories, baseball goods, bicycles, 
buggy whips, builder’s hardware, building paper, chil- 
dren’s vehicles, churns, crockery and glass, cutlery, 
dairy supplies, dog collars, fishing tackie, furniture 
department, galvanized and tin sheets, hammocks and 
tents, harness, heating stoves, heavy farm implements, 
heavy hardware, home barbers’ supplies, iron beds, 
kitchen cabinets, kitchen housefurnishings, linoleum, 
lubricating oils, mechanics’ tools, oil cloth, paints, oils, 
varnishes and glass, poultry supplies, prepared roofing, 
pumps, ranges and cook-stoves, refrigerators, shelf 
hardware, silverware, sporting goods, toys, games, 
wagons, buggies and washing machines. The incorpo- 
rators are Joseph R. Taylor, W. O. Martin, W. L. Ter- 
rell, J. L. Higgins and James Taylor. Catalogs re- 
quested. 

PLANO, ILL.—William H. Miller has moved his stock 
of hardware and plumbing supplies to a new location. 

THOMPSON, ILL.—W J McCoy has disposed of his 
hardware business to D. E, Hollinshead, who requests 
catalogs on shelf hardware and kerosene oil stoves. 

EVANSVILLE, IND.—Van Pickerill has purchased the 
controlling intehest in the Clifford Hardware Company, 
116-118 South First Street, and will become secretary 
and treasurer. The capital stock will be increased and 
many new lines added. The concern’s business is 
wholesale and retail. 

Hupson, Iowa.—J. W. Brees has moved his hardware 
stock to a new building. 

HumBo.tpt, IowaA.—The West Side Hardware Store 
has been succeeded by Otto Windroth, who requests 
catalogs. 

Rep Oak, Iowa.—The Coffey & Irwin Impiement 
Company has commenced business at 619-621 Fourth 
Street, carrying a stock of cream separators, lubricat- 
ing oils, gasoline engines, harness, heavy farm imple- 
ments, wagons and buggies and washing machines. 

RINGSTED, IowA.—The Ringsted Hardware Company 
has taken over the stock of belting and packing, elec- 
trical household specialties, washing machines, shelf 
hardware, mechanics’ tools, builders’ hardware, cut- 
lery, paints, oils, varnishes and glass, etc., of Ander- 
son & Nelson. 

STANLEY, Iowa.—H. R. Canfield and Harry Wood- 
son have opened a store here under the name of Can- 
field & Woodson. Their stock will consist of baseball 
goods, buggy whips, builder’s hardware, children’s 
vehicles, churns, cutlery, electrical household special- 
ties, fishing tackle, furnaces, hammocks and tents, har- 
ness, heating stoves, heavy hardware, lubricating oils, 
mechanics’ tools, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared roof- 
ing, pumps, ranges and cook stoves, shelf hardware, 
sporting goods, tin shop and washing machines. 

PorTLAND, KAN.—The A. C. Houston Lumber Com- 
pany’s stock was recently damaged by fire. 

STANLEY, KAN.—The Stanley Lumber Company _ is 
now occupying its new store, which has been remodeled 
and stocked with a line of hardware. 

AsHuspy, Minn.—Howard Bristol has sold his interest 
in the Ashby Harware store to O. F. Peterson, The 
name of the concern will remain unchanged. 





BUHL, MINN.—E. J. Lavine, purchaser of the hard- 
ware stock of T. P. Cory, requests catalogs on furniture 
and a general line of hardware. 

CLOQUET, MINN.—The Slettum Hardware Company, 
which recently suffered a fire loss, has a new building 
now under construction. It will be ready for occupancy 
about May 1. 

HERON LAKE, MINN.—The firm of Berreau Bros. 
Hardware Company has been dissolved. Herman Ber- 
reau will continue the business under the name of the 
H, C. Berreau Hardware. A line of baseball goods, 
bicycles, toys and games will be carried in addition to 
the regular stock. Catalogs requested on bathroom fix- 
tures, builder’s hardware, churns, cutlery, electrical 
household specialties, fishing tackle, furnaces, galva- 
nized and tin sheets, hammocks and tents, heating 
stoves, heavy farm implements, mechanics’ tools, paints, 
oils, varnishes and glass, plumbing department, poultry 
supplies, refrigerators, shelf hardware, silverware, tir 
shop and washing machines. 

WELLS, MINN.—The Siddall-Brandt Company now 
owns the stock of E. A. Siddall. 


Ava, Mo.—Clifford Reynolds has become a partner 
in the Story-Justice Hardware Company. Story and 
Reynolds is the new firm name. 

Eutmo, Mo.—Reece & Bowman have been succeded 
by N. D. Reece. 

OGALLALA, NEB.—L, N. Potter, who has bought the 
Jarvis hardware business, requests catalogs on auto- 
mobile accessories, baseball goods, belting and packing, 
buggy whips, builder’s hardware, churns, cream sep- 
arators, cutlery, dairy supplies, dynamite, electrical 
household specialties, fishing tackle, furnaces, galva- 
nized and tin sheets, hammocks and tents, harness, 
heating stoves, heavy hardware, lubricating oils, 
mechanics’ tools, poultry supplies, pumps, ranges and 
cook stoves, refrigerators, shelf hardware, silverware, 
sporting goods, tin shop, toys, games, wagons, buggies 
and washing machines. 

SPENCER, NEB.—Robert Racely has bought the Coffee 
hardware store. The new owner requests catalogs on 
buggy whips, builders’ hardware, children’s vehicles, 
churns, cream separators, cutlery, dairy supplies, dog 
collars, dynamite, fishing tackle, furniture department, 
galvanized and tin sheets, hammocks and tents, heating 
stoves, heavy hardware, iron beds, kitchen cabinets, 
kitchen housefurnishings, linoleum, lubricating oils, 
mechanics’ tools, oil cloth, paints, oils, varnishes and 
glass, pumps, ranges and cook stoves, refrigerators, 
sewing machines, shelf hardware, silverware, tin shop, 
toys and games, wagons, buggies and washing ma- 
chines. 

PITMAN, N. J.—Joseph E. Broome, 30 North Broad- 
way, requests catalogs on a general line of hardware. 

GREENE, N. Y.—I. G. Martin has sold his stock to 
Hotchkiss & Driscoll. 

HAZELTON, N, D.—A. A. Simmer has bought the hard- 
ware business of the Hazelton Leader Store. 

SANBORN, N. D.—J. A. Kromer and George Sanden 
have purchased the stock of the Luverne Hardware & 
Implement Company. There will be no change in the 
firm name, and catalogs are requested on a general line 
of hardware. 

HENRYETTA, OKLA.—The Creegan Hardware Com- 
pany has moved to 401 West Main Street. New Warren 
shelving has been installed in the store. 

Mount Victory, OH10.—Dickinson, Rule & Co. have 
been succeeded by Hoover & Bridge. 

MUSKOGEE, OKLA.—The Warner-Jones-Webb Hard- 
ware Company, 410 W. Broadway, now carries a stock 
of baseball goods, bathroom fixtures, buggy whips, 
builder’s hardware, building paper, children’s vehicles, 
churns, cream separators, cutlery, dairy supplies, dog 
collars, electrical household specialties, fishing tackle, 
galvanized and tin sheets, hammocks and tents, heating 
stoves, heavy hardware, home barbers’ supplies, iron 
beds, lubricating oils, paints, oils, varnishes and glass, 
poultry supplies, prepared roofing, ranges and cook 
stoves, shelf hardware, silverware, sporting goods and 
washing machines. 

CoNNEAUT LAKx, Pa.—F, J. McLaughlin, purchaser 
of a hardware business here, requests catalogs on a 
general line of hardware and farm machinery. 





90 

















April 24, 1919 HARDWARE AGE 


91 











UNIVERSAL 


Pocket Knives, Scissors and Shears 





UNIVERSAL Scissors, Shears, Pocket Knives and Cutlery represent the most com- 
plete line of cutlery made in America. 

Our UNIVERSAL Trade Mark is nationally advertised and is known by name and 
brand everywhere. . 

The only complete line of Cutlery under one Trade Mark produced by one manu- 
facturer in America. 

Co-ordination and Turn Over is the order of the day. UNIVERSAL Cutlery brings 
this result. 


“Master Cutlers for Over Half a Century.” 






















Universal Shears 
No. 20 






The Trade Mark Known 


Univers 
Ladies’ 

Scissors 

No, 215 


Universal 
Button Hole , 
Shears 
No. 125 

















‘In Every Home 





Universal Boyscout 


Universal Stag Handle Universal Ivor ¥Y Universal Pearl Handle 
No. 036438 No, 62205 No, 73276 
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Current Hardware Prices 


GENERAL GOODS—Goods which are made by more than one retail trade. On some goods slightly lower prices are obtain- 
manufacturer are printed in /talics. The prices named represent able for large lots. 
those obtainable by the fair retail Hardware trade. Vey small STANDARD LISTS AND DIRECTORY OF MANUFACTURERS. 












































































orders and broken packages often command higher prices, while Contains the list prices of many leading goods. It is pub- 
= jower prices are usually given to larger buyers. lished in loose-leaf form and is kept up-to-date ¥ a nee 
subscription service. 472 pages, 7 x 10 inches. Price, $7.5 
SPECIAL GOODS—Quotations printed in small type (Roman) ADDITIONS AND CORREC Ll1ONS.—'The trade are reque as 
relate to goods of particular manufacturers who request the to suggest any improvements with a view to rendering these 
publication of the prices named and are responsible for their quotations as correct and as useful as possible to Retail Hard- 
correctness. They usually represent the prices to the average ware Merchants. = 
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: 
Machine Bits— | Hand— BORING TOOLS—Autonmniatic— 

ApbsustEeRs—Blind— Russell Jennings Mfg. Co....... 35% |Polished Brass .......++.. List net | Millers Falls, No. 3, per doz., $14.28: 

H. B. Ives Co.: Lebanon Machine Co, : White Metal ....0.+.+.--List + 5% No. 4, $18.03; No. 45, $15.69, 
Blind and Casement........ 33 4s % Pyramid Point, Lemco....... 50% |Nickel Plated .....-e0e. 1 BUAES—mitre— 

Superior Spring Hinge Co.;: oS eran 50% | Swiss ...... C. E. Jennings & Co........00. 20% 
Casement adjusters .......... 25% | Post Hole— Per doz. Miscelianeous— Millers Falls, New Langdon, size 1, 

Window Stop— Hall, No, 1 Adjustable, 3 in 1, Farm Bells ...... cvesthin OO Sya¢ 6.23; Langdon Acme, size 1, 

Ives’ Patent...........++0+ 33 3 % , a ;,, 919-32) Church and School...ce...see0- 0.14; New Langdon, Imp. sise 

Ives’ Stop Bead Screws and Wash Hall, No, 2 Adjustable, 3 in abo .o|Trip Gongs, Brass and oe a parse se gastees eS 7.20 
CPB covcccceee corcccccsors 33 bs % 20.52 ’ ’ elt— 

ADZES— *’°) Hall, No, 3 Adjustable, 3 in 1, BO ge lA OS seve List +p oa A. HB. Green Co.: 

: cao da $21.72 p DECC. wee seeeeees -LUi nterchangeable Locked Corner, 
Oe gig ped Kings, - i. = Iwan Bros. : BELT DRESSING— Nog. each 1, 15¢; 2, 17¢; 3, 
Ship, Lipped ...seeeveevecees $28.42) Post Hole, 3 in. to 9 in...... 35% | See Dressing Belt. 20¢; 4, 26¢3 5, 40¢; 7, 54: 
ANCHORS— Hercules, per doz.......... $16.50) BELTING—Leather— 22, 29¢; 23, 81¢; 24, 40¢; 25 
Parker Supply Co.: Perfection, per doz......... 16.00| From No. 1 Oak or" Butts. BOG vere eeeereeeeeencess 50% 

Screw Anchors, Parker. ..75&10% Split Hdle. Diggers. per doz. 14.00} Belting, Ex. Hvy., 18 o2.........35% BRACES— 

Star Expansion Bolt Co. : _ Ship Augers and Bits—- Belting, Heavy, 16 ety sieceee ee 40% | Common Ball ..........$3.20@$5.0 
Sebco Serew Anchors..... 60&10% | Ship Augers up to 8/8ths..List, Net| Belting, Medium, 144% os........45% v. 8S. & W.: 

ANTI-RATTLERS— Larger .... . List + 5%) Belting, Light, TPM ice xcicn nes 50% ——-- Pa i. 8 10 12 

Fernald Mfg. Co. Burton Anti- Ship Bits up to. and ‘includi ng Second Quality, Sides...... eh Series 800 000. “$30.70 $40.42 " 
Rattlers, ¢ doz. pairs, Nos. 1, 16/16thS .....eeeeeeeeees List net| Second Quality, Shoulders. 004} Series 7000... 32.23 33.22 $41.74 

1.25; 2, $1.10; 8, $1.00; 4, Lerger ss -List + 5%|Cut Leather Lacing, Strsctiy Series 5000 ert 38.22 84.48 
1.75; 5, $1.00. C. E. Jennings & Co.: iy, Ut éoxcciomnceerxeuyeesa la’ ee $009... 22°92 
Fernald Quick-Shifter, @ doz. L’Hommedieu’s ...+....... List net] Leather Lacing Sides per s Series 3900... 18.53 

GREED on vccrccsscss $2.50@$3.00 MN ss Sica banmeip asics sé Sie 20% ft. R I H ps “ F he _ * os 

aaa oa : pikes. P ; Ze . Raw Hide, No. 1, in sides Series 3400.. 17.49 17.93 

Safety Quick-Shifter, ® doz. Watrous, above 1 in...List + 10% 17 ft d ove 47¢| Vaughan & Bushnell Mfg. Go. : 

pairs .........-.6. $2.25@$2.75| Lebanon Machine Co.: Ii al alae "ee! NO. 228, 10 Ratchet, 

Auto Door Anti-Rattlers, per SE reer 60% | Under 17 re Fa tee e ee eeeeees 45¢ i 222, in, Ratchet, A 

ee eee errr $1.80} Snell Mrg. Co. : . ae ubper-— TT 

Fernald Steer-Aid, per doz. prs.$3.50 Ship Augers, Blk, Twist..... 10% |Competition (Low Grade) San ake GRACKETS— 

Little B-R-A-T-8 (Brake Rod Ship Augers, Pol. Twist. .List, Net New List 50&10¢| “RY gee’ ~° - 

Rattle Stoppers), per doz. | Solid Center .............+6 30% | Standard .........New List 40&10%| qpimn’s reiki t Steel..... Setted ++ 
WEE has 5 en se ose eae $3.50 Lebanon Machine Co, : aes ee SOD 55:5 cn 05.00 Vew List 35% | Griffin's Folding Brackets Pa b+ 
ANVILS—American— Ring Augers, No. 700........25% | BELTS— McKinney wro't Steel. . 87 H&l0% 
Solid Wrought, per lb....23@234%4¢|AUTO TIRE PROTECTOR— Woodworth Mfg. Corp.: SOMBGy 6 NO, TOS... caccccceces 
imported— Am. Automobile Accessories Co. : No- — Fan, for seal Ford, ‘ ary" 8 qolding No. 794. 
Peter Wright & Sons, @ ®. 80 to | Imsyde Tyres ........... ~-B0F%) =, CACM owe encceeccreccee ¢ E. Wrought Steel... ..35&10% 
349 Ib. 23¢; 350 to 600 Ib....24¢| | Automobile Accessories No-Stretch Fan, for 1917, Ford, | BRAKE SHOES— 
Anvil, Vise and Drili— | Warner Pattern Co.—Warner Lenz : nLoc tS Eee ae ecerecrue .26¢ Adamson Mfg. Co. 
Millers Falls Co., ea...... om $88.47 | 5 to 9 in . per pair »3 Penns S—Tackie— 254 —, for Ford Car, Der pair. 35¢ 
9 to 10% in., per pair.... % coercercoccccs cJP ne or Ford Car, r pair. .70 

APRONS—Blacksmith’s— | 101, a 12 in., per pair..... 3.941 POCENE ceccccccessecce seeeee-25%| Goodrich-Lenhart Mfg. ong . 7 

Livingston-Cooper Corp. : la Drili— Goodrich Ford Brake St 1 
Leather, Star Brand, Livingston} AXES— , ~ 2 } ee 2a 

list: Sin gle Bit, base weights, unhandled: Athol Machine Co. : 2 p. c., Untined, ea. per set..80¢ 
per - — A Drill Blocks cosccesvockat wat pase, ea, per set....... oo 0 Oat 
Medium and Heavy, Split, Per doz. BOLTS—Anchor— 2 c. Thermoid Lining, ¢a.)¢ 
sai is toes + 10% | First Oe: SCO ee $15.00 | a cxera Mife. Compasr? * per Na ampanaall ere ¢ 
Medium and Heavy, } ~y -_ povbilpe tent Asks ot een ew $14.50 Ankyra Anchor Bolts........ 80% 2. c. Lined, Rival, ea. per/*° 
— «| Douole Dt ase weights: Ankyra Collapsing Tools...... 20% |. BRE ncccvcvccsccccces 1.25 / 8§ 

AUGERS _— BITS— acl First Quality ......... Terre ei Supply 7 - BROILERS— ae 

Ordinary Double SPuressseees ky Second Quality ..ccccccecs 18.50| Anchor Bolts or Screw Anchors. Wire Goods Co. : 

Jennings Pat., Bright. ...+-20%) Extra for handles: Per doz. ile Pe T5&10% Broilers, Common ........... 385% 

Black Lip or Blued............. 404% Extra Quality ....cccccecees $4.75 | Star Expansion Bolt Co.: Broiler, Sherwoods .......... 10% 

Boring Mach. Augers... .40@40510% fe EY = ae ee anette 4.50| Sebco Screw Anchor...... 60&10% | BRUSHES— 

Car Bits, 12-in. twist........- 45&54 No. aR PE RE OS Ge I 4.25|.. Carriage, Machine, &c.— Whiting-Adams Co. : 

Conn. Valley Mfg. Co.: 2 ea A 375 Common Carriage (cut thread): or oe weteeea vedere 20% 
Wright's Jennings .......... 25% | pp ealage Oe ay ae Af ¥% x 6, and smaller...... 40 & 10% Medium, Paint ............45 30% 
Wright’s Solid Center... ‘ Martie Armia dit. No. ‘9 Met 5 Common Carriage (rolled thread) Good, Varnish eee Weeeenens 30% 
Conn. Valley Blue Twist.. Hdle., per doz....... “$33.00 (3 % x 6 and smaller...40 & 10 & 54 Medium. Varnish ......... .3085% 

W. A. Ives Mfg. Co. : Hickory, Nos. 5 and 6, ea. per Larger or longer...30 & 10 & 104 neat Kalsomine ......... 2085 % 
Mephisto ......-++++e0++ ” gt a Re RAED aime $19.80 Phila., Eagle, $3.00 list....s....- 60% a Kalsomine .....  » 404 

c we oe oo: one, | Camp, No. 9, Hickory Idle, »<:| Bolt Ends, H. P. Nuts......++. 40% Medlom, ‘Dusting 
No. 10, ext. lip, standard lst.25%¢ | Camp, ‘No "30° iatchosy “Maen Rl Machine (cut thread): _| Good, Floor & Household... ... 20% 
No. 30. standard Mst......... na da, po 20 in. af Pog ¥% x 4, and smaller,.........50% Medium, Floor & House 

Russell Jennings’, Standard List. % | . * 28.10 ts Larger or ~ ee acai Wace eal 40% hol aa weitareeereeees 80% 

15% Door an utter— aving— 
, No. 1 ble. Bit, Hick. |S R o- 

Lebanon Machine Co. Comp, ra oes doz. $06.40 8 Wrought Steel Warner’s Fountain, shaving, 

No. 108 High boost’ Z Twist, : Barrel Japanned— Se eee aie 5 5 ad $33.00 

_ 25810% | B ALANCES—Spring— BD on 0: 6000 00060000060 ee Warner’s Cream Cartridges 

No. 1308 Cabinet Z Twis 40% | Onatinon’s : Heavy ... wie ERNE: for brush, per doz........ 2.80 

No. 0308 Liberty Finish. :40810% | Light Spring Balances....List, Net} Barrel Bronasd BUMPERS—Barn Door— 
Lebanon Machine Co. A 7 . National Mfg. Co.. No. 16 Barn Door 

, «| Straight Balances ...... List, Net DOE ono k.on0ce cons ege List Net n 

No. 112 High Speed, Z Twist. .30% 4, CL Bumpers, ® dos $1.80 

T | Cireular Balances ........-- 20% EE Pree: List + 154 * tere e ee enes 

No. 118 High Speed Z Twist, | _ feavy - BUTTS— 

25&10% | Large Dial ........ peteeeees 10%\ Spring Jap. isa cme wae 27%41| Wrought Brass cose Aa 

No. 2308 Bright, Hollow..... 60% — Oe es OE a Spring UE vec sriureeenes 20a BRIGHT 

No. 32308 fin’s'd Shanks & Edges,| 5° o7 QUGTE wccccccccccccccccces sobde 

Profile Brand ......... GoK10% | Per gross... $16.60 $27.00) pyai¢; Barrel ..-+-...... Net List | Eight Narrow ...........+..0+: 40s 
: : | BALERS—Waste Paper— 3 || Reversible and Broad..........46 
No. 4308 Natural Twist, Hd OO xc ncs vanes dehevesvees 25% pr 

SES: ~ aS a acton anp netics hip: 77, | Davenport Mfg. Company: Spring Neck a 55 EE TOE Secscevece my 

No. 3306 Profile Sets, ea..... $1,00| Schick Steel Balers, No. 1, $45; |, OnTtD 1 Gem eee arr seen ett ,<2" | Table Hinges ......... 256106 i. 
Pexto Solid Center......... 30&10% No. 55; No. 3. $65; No. |i oo Wrought Dc rt settee 33'n % | Chest Hinges ....... . 3 
> “ 8, Open Top, $69: No. 4, 8 oug 0 
Progressive Mfg. Co.: | he aaa Mo. 4. Goen fe Expansion— BRONZED — 

Borstner ...-+.- ie conscaal cea 25% | 10 «ea. ## ’ PJ Ankyra Mfg. Company: Light, Narrow, Loose Pin..List + 50 
pee “ots. Go. °°7°"""* teteeees °% | BARS—Crow— Ankyra Anchor Bolts........ 30% | Light, Narrow, Leose Pin, Ball Tit, 
CEE sasizedaneosed 40&7%, % | Steel Crowbars, 10 to 40 Ib. wee ae Paty, 3 3% 4 

Jennings’ Pattern ...... 40aT 12% | = per Ib, 84@9Va¢e) FA Type, Xsparker"...... 60&10% | $1.80 215 240 2.80 3.00 44 

Car Bits— | Binch Bars, per lb...... 8%4@9%2¢| Machine Bolt Type, ‘Parker’ .55% | Broad L. P. Ball Ti 100 pais, 

Russell Jennings Mfg. Co....... 20% | BASES—Porch— Star Expansion Bolt Co.: 2v2 24x24 » * Po Uer he 

Dowel Bits— S. Cheney & Son: Sebeo & Star Expansion Bolt aie 7 

Russell Jennings Mfg. Co....... 15% | _ Zimmerman Paten -List net % ge wae DU&10% $27.50 et, 29.50 32.00 39.0 

Lebanon Machine Oo. : | BASKETS —Galvanized— Sebeo Machine Bolt type... ..30% 44, 5x5 
No. 105 High Speed Z Twist. | Hall Mfg. Co.: : Stove— Cc 59.00 75.00 
Dowel and Tapping....... 25&10% | Hall, 1 bu.. per dos......... 17.52] Stoy At 754 = 

Expansive Bits— Hall, 144 bu., per doz...... 20.04 awe een Tire— lo “to ae 

Conn. Valley Mfg. Co.: BATTENS— ; 40 & 5) O-giindemann & Co, : 

Wright's Patent .............10%| F._D. Kees Mfg. Co. hommon SOO ran ensnisnnss? 10 yy | apanned Canary ..... Lint +45% 

Wright's Patent, Machine, Metal Barn, per 1000 ft... .$14.70 pean Sia aise Se ah oa ; SER SCE WE ATOR y — CO ree 10% 

. List 4 20% |IBATTERY BOOSTER—_ Bay State, list Der. 28, 99. .60% | arrot Cages, Avfasten, Coe 

a a so 6.4:6-0:6 6 nlee-ke 33) France Mfg, Co., “‘F.-F Rasta P t . 1a OA ae of Fek-ceredusaeoen % 
C. E. Jennings & Co., Arrow Tend, | $24.00 ‘ane up Hage a. + Rg 84.75% |CALIPERS AND DIVIDERS- 

Pat. --+scscccressscreces 16% % | BEAMS—Scale— Ankyra Mfg Coutwar't — Machine Co. 3 On O, 
New list. ag 1, $30.00; No. 2, | Chatillon’s No. 1, Lis: Sent. 25, 1918. Ankyra Anchor Bolts 20% CALE Tee SER ae: 25% 

$24.00 per doz. No. 1 200 200 400 B00 1000 Th« ; iin one “en _— 

Gece OS OCC OE 40% | Ka. net $2.00 $4.00 $6.00 $8.00 $14 00 ey Ans ony pd Tools. 20° ' Blunt and Medium, 1 prong, per 
shee wr | Jennings Mfg. Co., % to No. 2 Beams 25% “Toggle Bolts No. 2. ‘*Parker’’.70% 100 Ib. ... 2... seen, $6.0 

2% in., $24.00........-++.. 15%|P. 8S. & W.. Toggle Bolts, 10a and 10h, | Sharp, 1 prong, per 100 tb. $6.70 
Pexto Clark Pattern......... 80410% List Sept. 25, 1918. .1824 % “Parker”. 40% eel— 

‘ _Gimlet Bitse— Sargent & Co Star Expansion Rolt Co.: Blunt and Medium, 1 prong, per 

(See Gimlets and Gimlet Bits.) List Sept. 7, 1918. .16%4% Sehco Toggle Bolts.........-. ane, | 100 Ib, $60 

Hollow Augere—- | RELLS—Cow— RORERS—Buno— | Removable re .» 

Bonney Pat., per doz...$5.50@$6.00' ' Wrought tt NG cs tae ae 30% Bnterprise Mfg. Co.........++.-20% Remozvable. drive SS ce 
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HARDWARE AGE 


The Speed King 
of Them All 


—and a Speedy 


Seller! 


BALL BEARING 


oaster 


ERE’S a wagon that goes straight to the heart of every lad who’s 


out tor fun. 


One look at it tells him it’s different. 


And when he 


sees how those ball-bearing wheels spin and how easy it steers, there’s 


no other wagon in the world for him. 


Ball-Bearing Coaster. 


He’s got to have a Janesville 


The Fastest Selling Coaster Wagon Made 


There’s no other coaster wagon like it 
anywhere—none as good has ever been 
built before. That’s why the Janesville 
has proved such a wonderful seller right 
from the start. Every red-blooded boy 
wants one. They all 
want the speed of the 
Janesville Coaster 
with its ball-bearing 
wheels, the regular 
auto type, spokes ten- 
oned in rims, steel tires 
set with hydraulic 
pressure, securely riv- 
eted and rattle-proof; 
nickel-plated dust 
caps. Axles are made 
of 14” cold rolled steel, 
secured to the bolster 


The: Skudder Car 


with clips that prevent turning—no 
holes drilled through axles to weaken 
them as in other wagons. 


Has speed, durability and beauty. And 
it’s for useful work as well as pleasure— 
strong enough to haul home tlie gro- 
ceries, or coal, wood and ice. Parents 
are glad when their boy has a Janesville. 


“Rake” of the tongue niakes it easy to 
steer as an automobile. Body is made 
of selected white ash, strong, tough, 
close-grained and given a fine durable 
finish. Wheels are given a three-coat 
process of primer, color and varnish. 
An exceptional wagon in every way. 
Backed by a strong advertising cam- 
paign that will help vou get a quick start 
on sales. 


Every product in the Janesville Line is a quick-moving and profitable 


one to handle. 


This line includes the wonderful, ball-bearing Skudder Car 


that “‘took the country by storm,” the Jiffy Scoot and the Spee Dee Hand 
Car. Find out now about the great profit-possibilities in this line. The 


good, old outdoor days are coming fast. 


Janesville Products Co. 


Write today for full information. 


Dept. 43, Janesville, Wis. 
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HARDWARE AGE 











Sharp, 1 prong, 100 Ib 
Vetachable, Screw 
Detachable, Vrive 
CARBOLA 

Carbola Chemical Co.: 

Trial Pkees., 

10 ib, Pkges. 

50 Ib. bags, 

CARBON REMOVER— 
American a — Co. : 

Carbogor, qt. ca 50% 
CARBURETOR ‘PERFECTOR— 
Automotive Mfg. Co.: 

York Carburetor Perfector, 
CARRIERS—Litter— 
Hunt, Helm & Ferris Co 
CARTRIDGES—Metaliic— 

F.O.B. Factory: 
Black Powder, 22 Rim, 

Blank 
32 Rim, $3. 30 Blank. 
J . F&F. $6.60 Blank 
’. F. $8.40 Blank 
3. Caps, Con. Ball, $2.65. 18% 
Caps, Round Ball, $2.10.18% 
., 22 Short and .22 Long, 
ck and Lesmok.. 

F., .22 Long Smokeless. ..18¢ 

; , 22 Long Rifle, Black, 

Lesmok yhkeless....184% 
Smokeless, | eee 184 
- CERO DEO. 55.0:555:0 4684 18% 
F, Pistol ond Rifle plus .184 
Mi ilitary and Sporting plus. .18% 
Peters Cartridge (o.. 

B. B. Caps, Semi-smokeless... 

©. B. Caps, Semi-smokvless... 
.22 Short, Semi-smokeless....... 
.22 Long, Semi-smokeless 
"22 Long’ Rifle, Semi-smokeless. . 
«. F. Revolver & Rifle 
c. F. Military & Sporting 

All smokeless cartridges. . 
CASEMENT STAY— 

Monarch Metal Weather Strip Co.: 

Monarch sash operator, adj., ea 


CASTERS— 


ec 


ea 36.00 


$1.80. 


and Sime 
22 


Philadelphia pan ewes6ens ad eoe 
Truck Plate 
Fauitless Caster Co.: 
Faultless (Pivot Bearing) .490@45‘% 
Fibre 35 
Glass (Insulator).. 
Leather Wheel . 
Plate . 
Hospital 
Schatz Mfg. Compuny: 
Acme Ball-bearing 
M. B. Schenck Co.: 
Steel Gem, Iron Wheel, 
Steel Gem, Iron Wheel, 
ished 
Iron Gem, Nos, 437 & 637.... 
Iron Gem, No. 837 and Larew 


Yale ..... eeeery  f 
CATCHEAS—Grass— 
Specialty Mfg. Co. : 

Easy Emptying Nos. 1, a 


1G, 


Pol... .30% 


16G, 
t+ 
Easy Emptying, Nos. 2, 
and 11 
mesy Emptying, Nos. 
10G and 1: 
Detachable, 
Nos. 20G, 
27G 
Pennsylvania Lawn Mower Works: 

Golf Grass Catchers 259 

Pa. Braun Grass Catchers... .25% 
CEMENT 
L. W. Ferdinand & Co.: 

Linoleum. 20th Century, per gal. 
CHAIN—Proof Coil— $2.90 
American Coil, Straight Link: 

Per 100 lb. 

3/16, $15.00; 4, $14.00; 5/16, 
$10.00; 7/16, $9.75; 3 
4g, $9.25 %4, $9.00; %, 
in., $8.50. Subject usual 

Halter— 
Liberty Pattern: 
4/0 to 6/0, incl.. 
0 to 6, 


List Net 
26G, 


Nos. 


$12.00; 
2, $9.50; 
O6.75; i, 
extras 


Tron 
Brass 


Chain 
Chain 


Pu 
Gawanized Pump "Chain, per ft. 3¥%4¢ 
Safety— 
Safety, Brass. .esevcocscevneved 333% 
asn— 
Niagara Falls Meta! Stamping Works: 
Premax Steel Chain Plain or 
Klectroplated, Copper, Brass, 
Nickel or Zine... 06 
Parker Supply Co., “Parker”. List net 
CHAINS—Miscellaneous— 
Niagara Falls Metal Stamping Works 
Premax Coil and Expansion Dog 
Leads o O% 
Rowe Calk & Chain Co. 
Anti-Skid Presto-O- ‘Grip 
Motor Trucks........+.-. 
Tire— 
Corp. : 


for 
25 


Woodworth Mfg. 

Size 

3%, Segen, 
vg set 


Trace— 
pee, Western Standard: 100 pr. 
os 8-2, Straight, with ring. .$76.00 
$4,102: Straight, with ring. .$81.00 
NOTE.—Add 2¢ per pair for Hooke 
Twist Traces; add per pair for Nos. 2 
and 3, 2¢; No. 1, 34; No. 0, 4¢ to 
vice of Biraight Link. 
astern Standard Traces, Wagon 
ahs. ONC, 500000000reeserces 





CHALK— 
Carpenters’ Blue 
Carpenters’ Red 
Carpenters’ White --gro., $1.10 
CHECKS—Door— 
Russell & Erwin Mfg. Co.: 
Russwin oeees 
Superior Spring Hinge “Co. : $ 
Superior Screen Door Check..25 
cH ESTS—Tool— 
‘ Pa! Je snnings & Co.: 

Carpenters’ 10% 
Machinists’, Empty - 20% 
Household and Boys’......50's 

Union Tool Chest Co.: 
Tool chests, ea., A, 
$13.80; B, $10. y: 
F, $8.70, and G, $5. 
CHIMNEY TOPS— 
Iwan Bros.: 
Revolving vawcnes cee 
CHISELS— 
Socket Framing and Firmer 
Standard List 
Socket Framing 
Socket Firmer ... 
Cc. E. Jennings & Cc 
Socket Firmer Nos. 


..gro., $1.25 
gro., $1.25 


$12.00; AA, 
$10.98 ; 


. 20% 
150 & 10 & 5% 


10 and 70, 
List Net 
| ee 15% 
Cabinet, 
60K2 % % 
List Net 


Socket Framing No. 
Pexto Socket, Firmer, 
Pocket, tt 
Framing 
Tangea— 
Tonge’ Firmer ...0+000% List 
C, Kk. Jennings & Co., Nos. 
New list ...e+e+s 
Pextoe ..cccccecs 
CHURNS— 
Sturges & Burn Mfg. Company: 
Sturges Steel Churn, 
N - $5.60 


1, 5 gal. 
each.. e 00 


7 gal. 
10 gal. e 
15 gal. 


. List Net 


with 


8 
puitey, 
9 


Athol Machine Co. 

Machinists’ and ‘Tool Makers’, 
List Net 

P. S. & W. Star: 
Carriage Makers 

Star Expansion Bolt (« 
Cable clamps 

J. Ul. Williams & Co 
“C’’ form hexteen, 

Tool Makers’ 


Light Serv- 
and Vulcan, 
10&10% 


ice, 


Machinists’ Vulcan 

Strap, Vulcan 
lose Clamps, see Hose Attachments. 
CLEANER—Automobliie— 
Crew, Levick Co.: 

Mistokleen ee 

Mistokleen refillers 

Mistokloths 


Iwan Bros. : 
Adjustable 40% 

Pennsylvania Lawn Mower Works 
Pa. Lawn Cleaner Rake 2 

CLEANING IMPLEMENTS— 

Marble Arms & Mfg. Co........ 30% 

CLEAVERS—Butchers— 

Foster Bros. & Chatillon Co. 

List Jan’y 1. 1918, 20% 
CLIPPERS—Horse and Sheep— 
Chicago Flexible Shaft Co.: 

No. 2 Chicago Horse, each 
$14.00 
Stewart's Enclosed Gear Kali 
Bearing Horse, each. . .$9.75 
Stewart's New Model Sheep 
Shearing Machine, each 
$14.00 
Stewart Enclosed Gear Shear- 
ing Machine, No. 8 each 
$12.00 
Stewart Ball Bearing Enclosed 
Gear Sheep Shearing Ma- 
chine, No. 9 eac $14.00 

CLIPS—Nali— 

Hi. C. Cook Co.: 

Gem, per doz 

Ansonia, per 0Z.......+++45 4 ‘10 
CLOTH—Emery— 

See Paper. 

cOocKS— , 

Brass Hardware list: 

Plain Bibbs, 50&104; Globe, 45&54; 
Kerosene, 50é710¢4; Racking, 333%; 
re ek 33448244; Bottling, 40 

( ombression Bibbs 

lron Petroleum : 

COMPASSES, DIVIDERS, eae 

Ordinary Goods 20% 

Marble 
Coat, 


Arms & Mfg. 

Pol. Br., per doz 

$16. 50 ama $19.80 

Br., per doz. 

$13. 20 and $16.50 
-83% % 


Pocket, Pol. 


Pex 

SONDUCTOR. PirFE— 

Corrugated, Rownd or Square: 
Galvanized Steel 0 & 104 
Galvanized Charcoal 
a a: ee 


SOOLERS—Water— 
oo : ell No. 


ih WHITE 
No. 16 Mahogany 
ALL WHILE 
No. 156a Mahogar 
ALL WHITE 
No 116a Mahogany 
ALL WHITE 
No. 500. Senay: - 
ALL W TE 
No. 160 web 
ALL WHITE 


Iron. 


56, Ma- | 
ea. $15.00 | 
$16. 00 | 
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Note: These prices 
bottles. 
» & G. Mfg. ‘Co. 

— Lined, side egies. 

zal 
Each $3.00 3. "25 4.00 4.75 6.00 
White Enameled Lined, Side 

Handles: 


are without 


Gal. 3 + 6 8 
Each $5. 00 5.50 7.00 9.00 11.00 
COPPERS—Soldering— 
ee Ok. De se cen bes euhe> 
100 to 300 lb 
Less than 100 Ib 
CORD—Sash— 
Bratded, Drab 
nas White, ie 
No. 52¢ : No. * 5i¢. 
India poe § Brewed 
India Hemp, Twisted.. 
Patent India, Twisted.... 
Braided, Nos. 8 to 12, 
Samson Cordage Works: 
Drab Cotton, 97¢; white, 
Cotton, 88¢; Spot Cord, 88¢ Us 
Massachusetts, white, } Ib 83¢ (& 
Massachusetts, drab, @ ID oro | 


. base 34 


53¢; 


. 45¢ 
lb. 26@ 30e 
lb. 28@32¢ 
ew DB, 


Phoenix, White, Nos. to 
12 
Silver Lake Co. 

Braided Nos. 3 to 12 * aaa 

Siiver Lake i 

A White, Se: x gs ‘9: 2¢; Hemp, 
$1.00; Linen, $1.25; Silver Lake 
White, 83¢; Drab, 90¢; Eddy- 
stone, 70¢. 


Wire. Picture— 
Tinned, new list, 15 ft. 25 ft. 25 
Coils 
Brass, new list, 15 ft, 25 ft. 
& Stanton Co 
Tate Mop & Cordage ¢ 
Wire Picture Core 
CORNERS— 
F. D. Kees Mfg. Co.: 
‘o. 4/0 Metal Bldg., per 1000.$12.00 
No. 6/0 Metal Bldg., per 1000. 15.50 
No. 106/0 Mtl. Bldg., per 1000. 16.00 
COTTERS—Spring— 
, | Sering cotters in packages.... .8742% 


COUNTERSINKS— 
Cc. B. Jennings & Co.: 
Countersinks Nos. 001 & on. 


16% % 

CRANK RELEASE— 

Sandbo Ball Bearing 25@30% 
CRAYONS 
White Round Crayons, Cases, 100 

gro., $8.00, $8.50, $9.00 and $10.00 

according to grade. 
Joseph Dixon Crucible Company: 

No. 520, Red, per gro $10.80 
CRUSHER—I!ce— 


Alaska Freeser Co.: 
Toy Town, each.......++++.$4.00 


CUPS— 
Priming— 


Morgan Mfg. Co.: 
Priming Cups seeecees 50&20% 
CULTIVATORS— 
Pull-Easy Mfg. Co.: 
PEC Hand ( ‘ultivator, 
per doz., 
2 Wheel Culthvator, 
per doz., 
Hales Pa 
per doz., 
Jr., 
per doz., 
per doz. 


$12.00 
34.00 
4.75 


6.00 
9.60 


PEW 

PEJ 1 10 in. 

PEJ4 4 ft. 

PE 5 War Garden, 
CUTTERS—Glass— 
Crescent Co.: 

Crescent No. 6...0.200c00+s40% 
Fletcher, Terry Co.: 

Glass Cutters -80@50% 


Meat and Food— 
Enterprise ? 


Nos 
Hach $2. '50 $4. Os $3. 75 8 
Nos. 602 703 


501 
Each $2.00 $2.25 as 00 
5@25@7%% 


Hdle. 


ay 32 
6.50 $8.50 
@25&7 % Yo 


P S. & W. Favorite: 
Small, No. 17 
Family, No, 27. 
Large Family, No. 
Hotel, No. 47 


Rinffton Slaw Cutter Co. : 

Rapid Slaw and Vegetable Cutter, 
No. 0, per doz. with metal box. 
$15.00; No. 1, per doz., $4.35; 
No. 2, $2.50; No. 3, per doz., 
$1.00. On Nos. 0, and 2, 
extra 8% disc. in gross lots. 

Tobacco— 
Enterprise seeeeeeveees e20@30% 


DAMPERS— 
Parker Supply Co. : 
Damper quadrants........List net 


DisrPENnseRsS—Liquid soap— 


Chas. Morrill Soapurn, ea. 

1 wall, $4.00; No. 1 
5.00; No. 2 wall, 
No, 2 slab, $4.75; 

3 wall, $3.50; No. 4 
$2.50; No. 5, wall, 
$3. 00; No. 5 slab, $4.00. 

DRESSING—Belt— 

Jobbers’ Mfg. Company: 

Blue Ribbon Stick, @ ™ 2 
Paste, 5 & 10 ™ cans, @ ™M. 24¢ 
Liquid in gal. cans, @ gal. $2.25 


DRILLS AND _ DRILL 
TOCKS— 


st 
Twist, Bit Stock..... 





. 508 
Twist, Taper and Strai; ht Shank. 
sherman ~ * 


Wire Gauge, 
Blacksmith 
Brace Drills for Wood 
Gooddell-Pratt Co 
Ratchet, Parker's 
Brick and Stone— 
Star Expansion Bolt Co 
Parker Supply Co 


DRIVERS—Screw— 
Crescent Co.: 

i: 2 

No. 138 
Gooddell-Pratt Co 
Hyfield Mfg. Company: 

High yoaee Electricians... .: 
M-B Tool Co.: 

Insulectric 
Marble Arms & Mfg. Co.: 

Vest Pkt, No. 246, per doz... 
Millers ® doz., Nos. 

» $27.71; 20, $19. 
. $20.61; 41, $25.56; heavy $ 

Pexto Solbar 
Pexto No. 
DUMBWAITERS— 
Sedgwick Mach. Works: 

List Jan’y 15, 1918... 
Sedgwick : 

Sedgwick Hd. Power Elevator, 

20 


Jobbers’, & R. S. 
33 


Eaves TROUGH— 
Galvanized Steel ........ 
Galvanized Charcoal Iron. 
Copper .. 
See also" Conduc tor 
we. 
ELBOWS AND SHOES— 
Galvanized Steel: 
Plain. Round and Corrugated, 
al} sizes to 6-in 
Squares, all sizes to 6-in 
Copper, all sizes..... 
Ferdinand Dieckfiann Co.: 
Plain Round and Round 
gated gal. steel, 
29 Gauge .. 
26 Gauge 
et (EE widen epneneececs 25% 
Square Corrugated A, B and oc 
tagon galy. steel. 
29 Gauge 
26 Gauge 
24 Gauge 
EMERY— 
“Sultan” Brand: 
25 lb. and up, per lb 
10 lb. cans, per can 
5 lb. cans, per can 
I lb. coms, Per CAR... ccccce 


SNGINGS—Chemient— 
O. J. Childs 
Copper Tent “40 al., 


ea 
228. — 450.00 
Steel Tanks, 20 gal., @s : 


sis. 00 to $100.00 
Steel Tanks, 40 gal., ea 
$165.00@$400.00 
EXTINGUISHERS—Fire— 
O. J. Childs Co.: 
Utica, ea. $25.00. 
Childs, ea. $15.00. 
Nu-Ex Fire Appliance Co. 
Nu-Ex Fire Killer, 1 doz. lots. .5 
Nu-Ex Auto Extinguisher, 1 doz. 
lots .. 5% 
In lots of 
over 


- 60 & 10% 
and 


Pipe EI- 


Corru- 


+ 65% 
- 50% 


On oF 


- 50% 


“o5 to 50, 10%; 50 or 


S 
Solid head, per 1000...... 


F ASTENERS—-Casement 


H. B. Ives Co. 
Casement ... .33 
Cord and “Welght— 
B. Ives Co.: 
Ives Patent 
BOR scvcccccccncens 
Corrugated— 
Acme Steel Goods Co. : 
Saw Edge 
Plain Edge 
Cary Mfg. Co.: 
Saw Edge 
Plain Edge 
Stanley Works: 
Saw Edge 
Plain Edge 


FAUCETS— 
Cork Lined, Common, 404; Best, 
1 


Metallic Key, venenel Lined. 
ed Cedar e 

Petroleum .. 

John Sommer Faucet Co. 
Diamond Lock 
Peerless Tin 


Victor Metal Key 
— Metal Key 
. X. L. Cork Lined 
Reliable Cork Lined. . 
0. K. Cork Lined 
Chicago Cork Lined......... y 
Washington Red Cedar. .List Net 
Leader Butternut Key.. -List Net 
Enterprise Mfg. Co. : 
Enterprise. Self Measuring and 


Priming Pump, @ doz., $120.00 


5% 
FILES—Domestic— 

Best Brands 

Standard Brands 

American 

Arcade 

Black Diamond 

Delta Brand 

Delta Utility 

Delta Swiss Pattern.. 


Eagle 
: “BOR 108T 
- 5OR10&T ! 





McClellan - 50&10&7 } 





54 
54 
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The HEL-FI is an ‘“‘old line” 
product of established repu- 
tation, built in two models— 
the Super, or heavy duty type, 
and the Standard, of lighter 
construction. Both offer an 
unusual margin of profit, spe- 
cial talking and sales points, 
together with marked supe- 
riority in the matter of con- 


struction and durability. 


i 


“THERE IS A 


ree hE. 


FOR EVERY MOTOR 


THE HELF! ee BELVIOERE, ILLINOIS, OSA | 


| 


99 


SS Ss - = — 
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FILES—(Continued) 

McCattrey Amer. Standard 
McCaffrey sguuaney 

Pattern) 

Nicholson 

Simonds 3} Co 

J. Barton Smith 

J. B. G 


FIXTURES—Fire Door— 
Richards-Wilcox Mfg. Co.: 
No. 102, a A; 

Mutual 
Fusible Links, No. 
Sodten— 
Net Prices: 
15 17 


$6.80 7.3 


HVK1LORT 
List, net 


33 


Prismolite Co.: 
Whirlyflags, Auto. per % doz.$4.50 
Whirlflags, Auto. per doz... 8.00 


FOBS— 

Mealy Mfg. Co.: 

Bullet Fobs, per gro 

Military Khaki 
FRACTORS— 

Crew Levick Co oe 
FRAMES—Grindstone— 
Net Prices: 

Inch 15 17 19 

Per doz...$6.80 $7.33 $8.20 
Athol Machine Co.: net prices 

Iron Grindstone Frames.List+20% 
FREEZERS—ice Cream— 

Alaska Freezer Co.: 
Alaska 4-qt., 

North Star 4-qt., e 

North Pole, all metal, 

per doz: 

Peerless Freezer Co. : 
Peerless, 4-qt., list, -. 
Frezo, 4-qt., list, $4.7 7¢ 

FUSE—Safety— 

Susign-Bickford Co.: 
Hemp 
Single ‘Tape 
Double Tape 
Beaver Brand 
Charter Oak 
Anchor Brand 
Clover Brand 
Reliable Gutta Percha. 


Gates—Moiasses and Oil-- 
Stebbins’ Pattern ...... 
GAUGES— 
Marking, Mortise, 
Athol Machine Co. : 

Depth, Screw Pitch 

Center List, 
GIMLETS AND GIMLET 

BITS— 


Per Gro. 
errr 


1 ts 10, 


$15.00 
- 380% 


2l 
$9.00 


gf-4 


etc 


net 
net 


Gimlet Bits. 
Common Dbi. Cut... 
German Pattern, Nos. 3 
$10.80; Nos. 11 & 12, $12.50. 
Single Cut Gimilets Ass’t per 
Nail, Metal, No. 1, $4.00; 2, 
Spike, Metal, No. 1, $8.00; 2, 
Natl, Wood Handled, No. 1, 
$4.50; 2, 
Wood oe 
No. 1, 
GLOBES—Gas— 
Safety Wire Ges Globe Company: 
Protect-a-lite Inverted aud Up 
right, per $2.50 per 
ross 27.00 
Prowect-a-lite Inner Wire . 
per doz., $1.20; per gross, $13.50 
SsLUE— Cents per i 
Cabinet 
Common Bone .........+-15@20¢ 
lish, liquid, bottles or cans, 
with brush .... 
lish, liquid, 50. p06. 
per gallon ..... 
Foot Stock, White 
loot Stock, Brown 
Medium White 
Marine— 
Ferdinand & Co.: 
Jefferys, small cans, 


bulk, per ID. 
12¢ to 40¢ 
Waterproof, liquid, per gal...$4.65 
GONGS—Steeil— 
i’. Wall Mfg. Supply Co, 
Foot or liood, Street “Ratlway, 


gro. 
$5.00 
$9.00 


$5.50 
Spike ee ee” 
eins 00; 2, $9.00 


ssigsas! 75 


30@ 406 


L. W. 
Marine, 

‘o 

Marine, Jeffery's, 


Spring or Locomotive 
GREASE—Axie— 
common grade: 

1-lb. tins, per doz 

14 1b., pail, per doz.... 
Joixson's KMverlasting, 10-Ib. 

per Ib., 24¢; Ib. cans, 

2 Ib. cans, 26¢ per Ib. 

Avtomoblie— 
Crew Levick Co.: 

Grease in tubes 

Motor Oils 
A. W. Harris Oil Co.: 

Harris pS 

bblis., 15¢, 
Ib. 166; 
25 Ib. tin, 
$2.05; 5 it 


” pails, 
30¢; 


Compound 

\% bbls.. per 

tin, $9.00 
$4.83; 10 Ib. tin, 
tin, $1.17; Harris 


we 
o 


Light Transmission trease, 3 
bbis.. 16¢ and % bbls., ner | 
Ib., 17¢ 50 Ib. tin, $9.75; |~ 
25 Ib. tin, $5.18; 10 Ib. J 
tin, $2.15; 5 Ib. tin, $1.20. 

Motor Grease 30% 
GRILLS— 

American Electrical Heater Co.: 

Am. Beauty Table Grill, ea.$12.50 
GRINDERS— 
American Gvinder Mfg. 
List Aug. 1, 1918 


Co.: 


HARDWARE 





American 
List Aug. 1, —_— 

Champion 
Atbol nentee Co.: 

Bench Grinders 
S. Cheney & Son: 

Royal Yet List Price 
Luther Grinder Mfg. Co.: 
Dimo-Grit: each 

No. 14 (Mechanic 


. 


Special, ms 


No. 15 

16 (Mechanic Special, 
cocecceceeseveces og 5.84 

17X (Mechanic Spec 


No. 51 
No. 63 


12.76 
No, 271 (Hummer) $16.57 
No. 309 (Power Bench Grinder). 
8.36 
310 (Power Bench Grinder). 
$10.90 
No. 86 Tool and Sickle. . .$5.34 
Star Spec. Mfg. Co., New List...40% 
Hyfield Mfg. Co.: 
Perfect Emery 
Wonder Electric 
Wonder Ft. Power.. 
Valve— 
Frank Mossberg Company: 
For Fords, 607 Improved..... .36¢ 
M-B Tool Co.: 
M- Ya 7. Valte Grinder, List 
Adjesathe pred Valve 
Guards— 
Superior Spring Hinge Co.: 
arr 20% 
GUNS—Shot— 
Iver Johnson : 
Champion Single Barrel, 
00, $12.25 and $14.5 
Double $28. rod 


(Best Made) 
(Farm Special, 


No 


i eee List, net 
ist, net 


. Dist, net 


Grinde 2 40% 


Iiammertess ‘Barrel. . 


Hacters AND TIES— 
Cow Ties, new list, per doz 
List + 60% 
hoses need eens een List + 60% 
Falls Metal Stamping Works : 
Special Halter & Coil. .15% 
Cow Ties and Tie Outs. -List net 
Kt. Rugg & Co,: 
Web Halters : - 25% 
Jute Rope Halters and Ties... 25% 
Sisal Rope Halters and Ties. .25% 
Cotton Halters and Ties 25% 
Cotton Livery Ties ~-25% 
Leather Halters 25% 
HAMMERS — Handled Ham- 
mers— 
Maydole new list: 
Blacksmiths’, Hand 
Bricklayers’ 
Farriers’, 
Machinists* 
Nail, 
Riveting 
Tinners’ 
Note.—lor extreme Western states 
prices are approximately 5% higher. 
Pexto. Machinists 
p exto. Nail 
Vaughan & Bushnell Mfg. 
Vanadium Nail, per doz.. 
No. 11% V. & B., per dozen. 


Brick— 
Wm. Rose & Bros.: 
Crucible Steel 


Haiters 
Niagara 
Premax 


Driving 


. List 
Ball Pein. 30@30&10% 


11.00 


with without 


Heavy Hammers and Sleages— 
3 to 5 5&54 
Over 


Magnetic— 
\. R. Robertson: 
‘*Horseshoe Magnet"’ tack ‘i 
50¢@$2.00 
Billposters $1. 15@$2.50 
HANDLES— 
Agricultural Tool— 
List + 20% 
Pi List + 15% 
Hoe, Rake, Spade, Fork, Shovel, 
&c., New List 154 
4iso net prices of axe handles under 
aves. 
Cross-Cut Saw— 
Atkins .. 
Mechanics’ Tool— 
assorted . ..gro., $3.50@$4.00 
Brad Awl ..g70., $1.75@$1.85 
Chisel Handles, Ass’d, pr. gro.: 
Tanged Firmer, ain . $3.00@ 
$3.25; Hickory ... a 00a $6. 50 
Socket Firmer, 
2.35; Hickory 
Socket Framing, Hickory 
File, assorted 
Hammer, Hatchet, &c...List + 
Hand Saw, Varnished, doz.... 
Not Varnished 
lane Handles 
Jack, doz., 204; Fore, 
Grover File Co.: 
Grover File Handles. 
Nicholson Spun _Ferrule 
Handle, New 
Pott’s cor Iron— 
{luminised or Japan’d, per doz..$1.30 
Tinned per doz., $1.65 


HANGERS— 

Note.—Barn Door Hangers are gen- 
erally quoted per pair, without track 
and Parlor Door Hangers per double 
set with track, dc. 

Allith-Prouty Co. : 


4uger, 


P 
oY ee 


. List, net 
File 








AGE 


April 24, 1919 








House Door 0 
Accordion Door . p 5% 
Garage Door - -20@45 % 
Grittin Mfg. Co.: 
Roller Beoring, No. 11, $15.00, 
‘eo 


35 
iri - eee Ex. Hy., No. 22, 


50% 
Bull Dog, eee + +50&10% 
lluut, Helm, H 
Cannon Ball 35% 
20th Century P doz. $15.00 
NN Cb atan Sura o ean Oe }@ doz. 11.86 
McKinney Mfg. Co. : 
Roller Bearings, Nos. 
Anti-Friction 
Hinged Hangers, King Charm, 30% 
Pittsburgh Trolley List Net 
E. Myers & Bro., Stayon; O. K.; 
O K Adjustable; Sure Grip; Sure 
Grip Adjustable; Sure Grip ‘Tan- 
dem, Sure Grip ‘tandem Adjust- 
ame; Tandem Adjustable ; Myers 
Garage, 2 Bd hs % 
New Way ‘Tandem and N. W. 
Tandem, new lists......... 33's % 
Giant Tandem, new lists. ; 
Giant Tandem Adj. a new 
lists +33 '5 % 
Faultless ‘Vandem and- Faultle 38 
Tandem Adj. Covered 331: % 
National Mfg. Co., % doz 
Big 4, $12.00; No. “66 
Proof, $16. 00; No. 77, 
Proof, $17.00; No. 88... 
Richards-Wilcox Mfg. Co.: 
Hangers, Nos. 147, 247 
Roller Bearings, Nos. 37 
43 


Ferris & C 


1 and 2. 50% 


F. 


Storm 
Storm 
. $19.00 


No. 44, size 1, $12.00; size 
Anti-friction, No, 42 
No, 44, sizes 2% and 
$20. 00&$3T 
Swivel 


00 
Folding | Door LBL. R. i 
35 1 


Safety Ni nderwriters F. 


Trolhey B. D. No. 24 
Garment— 
Wire Goods Co. : 
= 17 No. 


fold’g nick’d, 
icture— 
Moore Push-Pin Co.: 
Moore’s Push-less Hangers, per 
doz. packets, 80¢; per gross.$9.00 
Screen and Storm Sash— 
National Mfg. Co.: 
Screen and Storm Sash Hangers, 
No. 80, Jap. Automatic, 
® doz. ba 


in. 0411, per | 
4.25 


Tourists, per doz. S5¢ 


vo. 80, Sherardized 
- Kees Mfg. Co.: 
20 Kees (Gossett) 
per doz. 
4ASPS— 
Wrought Hasps and Staples.. 
Griffin’s Security Hasp 
McKinney's Safety No. Bt 


HATCHETS— 
Regular list, first eum, 
Second quality favs vies 
Common 
Pexto ... «+e List +25&5% 
HEATERS — Automobile and 

Carriage— 
Chicago Flexible Shaft Co.: 

Clark, Carbon, 

Clark, No. 5B, $2.25; No. & 

2.50; No. 7C, $2.50; No. 

$2 ; Big Hit Assortment, 

case, $17. 00. 


screen, 
Fo 
10% 


54 
154% 


List +4 


.List + 
. List 


Tank— 
Hunt, Helm, Ferris & Co.: 
Star 
Standard No. 
Standard No. 
Harvard No, 
Harvard No, 
Black Jack No. 7 F'l't Grate 
each 
Black Jack No. 2 F’l't — 
each 
HINGES—Blind and Shutter— 
Wrought Steel Gravity Locking Blind: 
Doz. Sets with Fastenings, No. 
1, $1.65 without sve 
Surface, No. 3, $0.90 - No. 4... .$1.25 
Parker Wire Goods Co. : 
Hale & Benjamin Automatic 
Blind . List + 33'..¢ 
Stanley's Gravity Blind. 
No. 164 doz. sets, with- 
out screws, $2.65; with screws, 
$3.65. 
IVestern: 
With Latch 
Without Latch 


$2.40 
$1.70 


.doz., 
doz., 


Jam 

sawson Mfg. Co.: 
Steel 
Brass 


Miscellaneous— 
Griffin Mfg. Co.: 
Fleur de Lis 
doz. prs. 

Lawson Mfg. Co.: 
Lavatory, brass 
Matchless Mortise Floor. 
Screer Door, Steel.... 
Surface Floor, Nos. 5 

900 . 


Surface $1 000 bo] 


0@$1.90 


Jamb, 
Jamb, 
McKinney Mfg. Co. 
Small Surface Embossed. doz. 
$1.50@$2.00 
ivot— 
Bros. Pivot, 


Bommer Ball Bearing 
15&5 % 


Spring— 
Holdback, Cast Iron...per gro.$12.60 
Non- Holdback, Cast Iron, 
ber gro., $14.40 


cccee -1L5@25% 
25@40% 


Allith-Prouty Co. : 
Screen 


Floo: 
Bommer Bros. : 
Spring Butt Hinges..... 
Surface Floor, Ball Bearing, 
20K&5K2 1 
Mortise Floor, Ball Bearing. 15x! 5% 
Lavatory Hinges List 
eo ae Spring Hinges and 
10&2 1% % 
se Door 
2 


Lat 
Non- Holdback 
2000 


Non - Holdbac k" 
Hinges, No. 2100; 
Non - Holdback 
Hinges, No. 90 
Holdback Screen Door,” No. 
Chicago Spring Butt Co. 
Triplex Spring ieee. ae 
Chicago Mortise Floor 


Screen Door 


960. 


-20&10% 

(5000) 

’ 0&7 1&5 % 

Chicago Relax 254108 aot) « 
5&1 

Chicago Premier {6500) « 

Chicago Ajax (300 

Chicago Fire Station. List + 10% 

Lavatory Door Hinges. . 

Chicago Screen Door 


Chicago Screen 


Non - Holdback 


Door 


40&7 4 % 

Mattock 
®@ gr. $13.00 

Sheet Steel Holdbaci 


teel 
Shelby Spring. litnge Co.: 
Buckeye’ All 
Screen Door 
No. 777, 
r. 


2 13.00 
No. » Non-Holdback, # gr.$13.00 
Chief Ball Bearing Floor Hinge _ 


Spring a... Hinges 
table Sc. Door Hinges. 
naneiie Spring Hinge Co.: 
Superior Floor Hinge 
Superior Door Holders 
Wrought Iron— 
Strap and T Hinges, &c.: 
Light Strap 


"35% 
60% 


Light 
Heavy T 
Extra Heavy wanes 


HODS—Coail— 
Net on, dooms 
Inch. 15 


. 18 
Galv., funnel.. 


17 
- $8.31 sas 10.01 10.82 
Jap., open 4.74 5.27 5.88 
Galv., open.... 7.50 8.10 8.83 
Masons, Etc.— 
Cleveland Wire Spring Co.: 
Steel, Brick, No. 162........ 35 
Steel, Mortar, No. 158. 2 


HOES—Eye— 
Scovil and ‘Oval Pais. 
Grub, list Feb. 23, 1899... 00 & 105 


HOIST AND STRETCHER— 
Hall Jumbo Hoist and Stretcher, 
per doa. 92 
HOLDERS—Door— 
ae Mfg. Co.: 
Nos. 118, 119, Sure Grip.. 
File and Tool— 
Nicholson File Holders and re 
Handles 0% 
Sanitary Tooth Brush 
Safety Wire o lobe. . 
Per doz., $1.75; per gro.. * $19. 50 
Watch— 
Mealy Mfg. 


Co. 
Waevier Belt Watch, per doz. .$3.50 


HOOKS—Beit— 
OG 20 Wii vcsvsccvctesevenes 


Light, eer 75; aan, $10.00; 
hea $15.78 


-5% 


45% 


Atlas Mfg. Co. ene 
Shelby Seting Hinge Co 
Coat and Hat— 
Atlas Mfg. Co........s.00. 35@45% 
Morgan Spring Co 
Parker Wire Goods Co.: 
King, No. 10, Steel 16h10% 
FeO, £0, TRPROGs 0's 5 00 00.0065 5% 
No, 11, Steel 5&10810% 
ES eo ee 45&10% 
Shelby Spring Hinge Co 60 % 
Wire Goods Co, : 
Crown, 45%; Chief, 40%; 
Chieftain, 40%. 
Corn— 
North Wayne Tool Co.: 
Brooks 


@ doz. 


Bent shank, per doz.. 
North Wayne Tooi Co.; 
— G oy 


Kor 
Enttie. Giant, 
Junior 
Quick Clerk ass’tm’t 
Wall, etc.— 
C. T. Willlamson Wire Novelty Co 
Wall, Picture, Thumb, ee 
see ween /@ 


or ice 
Punch Bowl ... 











April 24, 1919 


HARDWARE AGE 

















Commercial Production 
Now on Pre-War Basis 


Pre-war production and shipments of Reming- 
ton UMC shotshells and metallic ammunition 
have been resumed. 

Our factories, which delivered to the United 
States Government approximately fifty per 
cent. of all the small arms ammunition pro- 
duced in the United States both in private- and 
Government-owned factories, have been mak- 
ing extraordinary efforts to return to normal 
manufacturing conditions. 

We are now able to announce to the trade the 
restoration of the prompt and efficient Reming 
ton UMC service that was given before our 
entry into the great war. 

We take this opportunity to express to the 
trade our appreciation of the courtesy and for- 
bearance extended to us over the period when 
almost our entire facilities were devoted to the 
manufacture of war material for the Govern- 
ment. 

Remington UMC Wet- Remington UMC Metal- 
proof “Arrow,” “Nitro lics for Every Stand- 
Club” and “New Club” ard Make of Rifle, Pis- 
Shotshells tol and Revolver 


The Remington Arms Union Metallic 
Cartridge Company, Inc. 
Woolworth Building ; New York City 
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HOOKS AND EYES— ont hee ES—Door— lation, Wringer. Non G-4i 29:30 
— A Shed peta 80 & 10 & 10g| Washburn, No. 28, per doz..$2.50| | Platform No, b 24, Eleciric. .69.7» 
Malleable lron.... NT All Steel, No. 29, per doz..$2.80| Woodrow Mfg. Co. : a2 

HOSE ATTACHMENTS— Richards-Wilcox Mfg. Co. : No. 1, Bench Power, ea...... 42.00 

Bartlett Mfg. Co.: 40% Bull Dog, Heavy, No. 125..... % Bo. 2, Bench Electric oe . -70.00 
Hose So teeeeeeerereees LAVATORY HARDWARE— No. 5, Tilting Twin Power, eA. 

Morgun Mtg. Wo. ¢ - 0% | Lawson Mfg. Co.: ss aap eS ee 
Hose Clamps ..++-++++--- 50@80 % EN rg te 3314&5 % No. 6, Tilting Twin, Electric, ea. 

* ees een eek Hose, Cust LEADERS—Cattle— MALLETS— tii 

Brasa per doz Se 36@40¢| Small, doz., 75¢; large..... sane lele Hickory List + 60s 
All other sizes, Water, or ong te Co. : Lismodalins S scoipnsastema sagt + 60% 
Air, etc., according to quanity. | Nu-Ray, Auto, per pr.$2.00@$3.00| inners’ Hickory and apple- 

HOSE—Rubber— Sun-Ray Auto Lens, per pair.$1.75|  W00d .......s.e00 «++ List + 60% 

Garden Hose, Ya-inch: LEVELS— MATCH BOX— 

1 4 4 ft 1514¢| Vrank B. Hall Co.: Marble Arms & Mfg. Co.: 
55h, eee oe eee pO .. ia ig Stevens Line Level, per Son .032.09 Waterproof, per doz-...... $4,62 
PLY wocrcccscvcccccees on 785 | 3. Sands & Sons: less 66% % | MATS—Door— e 
TPlY wo eeeesrerserereces " Carp. Aluminum, per doz. Acme Flexible Steel............ 40% 
ae ae ho 34-inch: ft. 14¢ : $24.00 to $72.00] Cary’s Flexible Steel......... +. 
om etl TOM saeeeereveeeee . Cc Val ‘: or doz. 3 Yo 
3-ply Guaranteed .......- ft. 14%¢ ee ae $6.00 to $45.00] Wire Goods Co, = 
4-ply Guaranteed ........ ft. 16Ya¢ Masons, per doz...$15.00 to $54.00 ee Steei, new eee 20% 

Cotton Garden, ¥%-in.. coupled. LIFTERS—Stove Cover— ae os ‘rolding peas 
Good quality ..... soeeee eft. 17¢] Morgan Spring Co. eee 7 rep Rirteey ley 
CE TOOLS— Straight Hdle., with eae, $7.00 McKinney ne eee. a * 

t. mMet.....00. ¢ 

Gifford-Wood Co. | | ee ® gro., $9.00 sizes, per sq 
wt Tools .. eercece ecccecce 20% Transom— pth tn —., Corn, Etc.— 

IRONS—Sad— ». List + 40 |B; & EB: Mtg. Co....-. Susaeoe ee “% 
from 4 to 10....10., ois 65 LIGHTERS— Bone, Shell and Gorn......... 25% 

Mrs. Potts’ ..Nos. 50. 55 Davenport Mfg. Co.: Charles Parker Company: 

Jap’d Caps . $1.74 1.68 1.72 1.67 | Cigar, Electric, Model L, per doz. Ball Bearing Store.......... 25% 
Tin’d Caps.... 1.80 1.74 1.78 1.73 $12 Box and Side........ ..-List net 
Note—Some Western manufactur- LINES— 9 20 MIRRORS— 

ers quote lower prices. Wire Clothes, Nos. 18 Couron-McNeal Co. : 

American Electrical Heater Co.: 100 feet ..c.ees0 $5.00 4.25 4.00) ~ Steel ‘Trench Mirrors, waterproof 
Am. Beauty Electric, ea..... $7.50 75 feet .c0ccceve $4. 25 3.75 3.60 lined Khaki, per doz. cases. $3.00 

Soldering— Chalk Lines, paten, Y-lb. MOPS— Per lb. 

American Biectrieal Heater Co.: Balls, per UB... ccccccccccccss 55¢| Common Cotton®........ List + 504 

p oe - “ 
Am, Beauty. ea ” Mason Lines, Linen, y-ib. 0 eer List + 504 
$8.00, $11.00 and $15.00 Balls, per b....0000 ° $1.50) Extra Fine ........0.4. List + 504 
Bar and Corner— Samsou ea Works: E. H. Tate Mop & Cordage Co. : 
Richards-Wileox Mfg. Co.,_ Bar Solid — Chalk : Beat Twike, POF Wisc senescence 40¢ 
rons, List net; Corner — Nos. $11. a $1 ots $19°39 $13.56 Slasher, per Ib............... 23¢ 
Di cstvcces st net} Per gro. 2.35 

nan aamoaniie Solid Braided, Masons’ Lines, Shade}; MOTOR MICA PRODUCTS— 

Elite Mfg. Co. Cord, ee. per doz.; White Cotton, Motor Mica, 1 gro. % oz. pkges., 

"Reliable Auto & Motos Truck, No. 3%, $3.58; No. 4, $3.90; No. POP GTO. ccccseccvvcessecsece $7.50 

No. 1. 3% 2, 35 48 § 4%, $4.68; No. 5, $13.00. Motor Mica Grease, 1 doz. 5 Ib. 
No. ie | 3 5 § ‘Samson Spot Clothes Line: pails, per CABe......ccccsees $9.00 
Ea 2.00 1.25 2.50 4.50 4.50 50 ft., $11.17; 75 ft., $16.75; |Motor Mica Tire Powder, per oro ‘ai 
i Poe 30% 100 ft., $22.35, . 

J Silver Lake Clothes a" ue a tg i agg, aii 
ACKS—Wagon— 50 ft., per gro........ 69.00 , lilbradt Mfg. Co., Power, Gasoline, 

Richards - Wite oe Mfg. Co., ‘iger| 75 ft., per gro.......$103.50 (Net) 38 in., ef............04- $600.06 

alCeG (EMD oo 6y 01800 ..15% 100 ft., per gro...... $138.00 Pennsylvania Lawn Mower Works: 
capsine Uist 5a ale daa Chalk Lines, No. 0 to 3. Pennsylvania and Continental. .25% 
“ahh White Cotton Mason and Shade] Pennsylvania Junior -20% 
Wagner Mfg. Co.....--++++ List, net Cord, No. 3% to 4%...List Net Goent coe B. Bie.0i 40&10% 
Awning Lines ...... List + 20% Shock Absorber: 

Kipovie TOYS Lurner & Stanton Co. 15 19 21 in. 
H. C. White ©o.3 Solid Braided Chalk, Mason's an: $11.00 $12.00 $13.00 $14.00 
Kiddie-Kare .....cccrccess 88% % Awning Lines .....Lis ist + 20% Pennsylvania ‘Trimmer, ) 
Kiddie-Kar Trailers .......334 % Braided ae $ 12.00 40% | 
KNIVES—Bread— Twisted . Undercut Trimmer,$12.00 30% | : 
North Wayne ‘Tool Co.; @ dor Clothes L Venn Putting Greens : je 
“Brooks Bread Knives........ $3.00 ist + 20% 12 16 18in, iz) 

Butcher Kitchen, &c. Shade Cord, Cotton....List + 20% $24.00 28.00 32.00 36.00 25% les 

Foster Bros.’ ‘Butcher, &c....List — cecenie i ro Golf ent Bearing : ° 

; j 2 ccee Goodrich-Lenhart Mfg. Co. : , 
June 30, EEE 4 _ “Goodrich Steering Column Lock $34.00 38.00, 42.00 25% | & 
dard List = aie in 3 sizes for all cars, ea. .$5.20 Penna. ‘Trio” 86 in. cut. e 
Ses “* a. oe a ye ee Perfect Rear Compartment : a ee 4 : 
as f WORE, CR. ccccccvbevcsscos i enna. Gran¢ OFS@. 2... 7 
List net ll other cars, each......... $9.25 Penna. Pony ..sccccsece 20% 
C, BH. Jennings Folding Handle, me A a 
ings & Griffin revised _—, Ives’ Patent: ‘ Naics— 
— ‘gr 4: 7 Avec et es oe 20% Crescent .......+seeree ene 3% %| Wire Nails and Brads. Miscel- 
Pexto No.’ 10, Fidg. Hale, ge! list. —— on Metal —_ ao VANEOUS ooo cccccccccvccvesess 
&5% eee fans ee = tees cig Cut and Wire..See Market Report. 
H Window Ventilating ...... 33 4% . Finishi Wehalster. 

North Wayne Tool iis. # doz.| LOCKSWITCH— Hungarian, d ~~. ands pholster 

Mi .cs6es.cse0obseaee at Goodrich. Lenhart Mfg. 90.50 ers’, &¢. yo Bn S. 

pees Steet ere 11.50 Goodrich, for Ford’s, $3. on 8h "4 Jobbers’ Special Brands. No. 6. 
Sickle Edge, per doz.....-- $15.50 - end larger, 907 1D. cccvcvese+ sd 
a ee M ACHINES—Boring— Livingston-Cooper Corp. : 

er | Millers Falls, Nos. 145, 146 Anchor, No. 6 and larger. . 18¢ 
Marble Apes | & Mfg. Co.: Each $12.19 $13.34] Unson Horse Nail Co.: 
Ideal, 5 in., per doz 30.00 Ice Cutting— i er ee 
6 in., per doz.... oo | C. E. Jennings & Co.: Northwestern ..scccccsessereed 
7 in., per ie veel —) Chandler’s new list.......... 50% Plcture— . mee 
8 in., per doz.. = Washing— 4 3-in. 
Expert,5 in., per doz . Dexter Company: ch] Brass Hé.. ro. 070 1.05 1.20 1.43 
asaoet 4% in., per dor. 80 Dexter Double Tub Power, $50.00 Plated H oe gro., all siges...... 50% 

KNO — 7 a" | eer rrr holsterers’— 

Base, 2s 4 ine h, Birch or sorb a? a Dexter Destle Tub Electric, i Brace .. Up inane List plus 20% 
ccntsheceete ty AE atch “peg ed EF TREAT A ila MME, screener eceae List plus 10% 

Cherry and Oak........- +970, $4.40 Dexter Hand, Model DH.... i acaee & etanien Gn: 

Door, Mineral ...+sse00++ doz., $1.70 ruiser Vacuum Hi oe Power. Natle Wuitire.. «seas Ties net 

Door, Por. Jap’d......++- doz., $1.80| Dexter Climax, Model CB... eee” See” Ri Of 

og Por. Nickel doz., $4.50} Duchess Power. Model : SP. Plated “ye 

eoccesee ” Duchess Blectrie, odel 3 i PTeTEREUREEER Tee ee 

GLASS— Eagle Woodenware Co. vie a oe or oe 

Moore Push Pin Co. i om Ilydra, Water Power. ..-ens $12.50]Cold Punche 7 1.00 
Push Screw Knobs, % in. 5s 20] (irabe Automatic Washer (o.: FEGMEGON vn0ctsscvaes List + $ : 

GD, Kcrenccvnvcceneces om : Simplex, Auto, Boiler 770. ss Sens, 4s T. & R.... List + $1.06 
_— > OB. coovccvcsccscers 5.00 t Pressec 

L anvens— ere, Co Maytag Cor’ ‘Square peKee coccccee List + $1.00 

~~ i “te $10. DOs $15 00} Hand Power, ea..........-- $13.50) Hexagon ..sseeeeee - List + $1.00 
om rake ee i ae 12% ¢k&30¢ BoWer, OR, -.ccccescscseser 32.00 

Myers’ o ~f ARES ‘Ladders, cee ee eer eee oan Oicers— 

— New lists, 33% % ee gg eee  Ofls. ooo». 805,0010teel, Copper PIM, «.sccccceed 60% 

Misoredt =. a each $8.00 to| One Minute Mfg. Company : Chace, Brass aes Copper.. ova 
a ne ft nw per ft. 25 to 85¢ Jo. 5 One Minute Hone Chace ag hea eer Ay 

é Washer i ip le maneemmaseg aan 12. Railroad, coppered ....++++++. 1301 

LAB ees - t. Melting No. 11% Bench Power Washer. i GOR, WUOEE a's cua ss 65:00 6b 2 20754 

& G. Mfg. Co.’s lis 39.00) 1) Wall Mfg. Supply C 
and_Plumbers’ _...--. +++. List net No. 15 Electric, Tong Bench Rench Oilers s Ker cearae errr ey 60% 

LANTERNS—Tubular— Washer ........ - $67.00) Railroad Oilers ..........! 50&10% 

Rk. E. Dietz Co.: No. 27 Twin Tub Bene h w ‘asher, (oe 
‘Wizard Short Globe......... 1 Peg Dolly, 1 Vacuum Dasher, | |Marble’s Nitro-Solvent, gun oil, 

Little Wizard Short Globe... baie VE a iene $2.10 
Large Fount Wizard, No. 2.. No. 37 Twin Tub Electric ner ‘nch | 6 oz. DOP GOB sc cv ccceccesees $4.20 
Victor — — ? coeeesens tr my 1 peg dolly, 1 Vacuum lol LS—Motor— 2 
Monarct fF) slas BOMOP oc ccccccvcccsecese A ( PR he ae 806 
Gabe aor tnegnheen No, 40 One Min, Single Tub, | ee ens~ Son. 

Buckeye Dash Lamps....... Power, Swinging Wringer.$33.50 Chas, Morrill. No. 1 Doz. . .$24.¢ 00 
No. 2 UME...» c0sceees No. 41 One Min. Single Tub, as. } ) , $ 
Junior Wagon Lamps......-.- Electric. swinging Wringer, $61.00 Can— 

Octo Driving Lamps......-. Voss Bros. Mfg. Company: Each | Fletcher, Terry Co.: = 
Union Driving Lamps....... ) ee eee areas $9.00; Can Openers ...... oe. -30@40 
Eureka Driving Lamps...... Sunshine, Hand Power...  t A Nagy Mfg. Company: a 

; > As : Tac and Power....... 5 SS rere era $8.50 
Bestov Hand Tamps........ Vacuum, Hand r 0 
Pioneer Street Lamps.....ea. ¢ Platform, No. G-1......... 34. 25 Kan Ket, pet QUOGB. cc cccces 8.0) 
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Packinc— 





Asbestos, Packing, Wick and 

Kope. any ee lal 

Kubber— 

(Fair petted goods.) 
ROY PR a 
Sheet, C. 6. Seccee TT TTS 
ee ee eS A Pee eee 
Sheet, Pure Gum......... 

Sheet. BND k6ewbeesencvesacoue 
PAILS— 
Peete 
Cordley & Haye: 
Star, “pibrotta,” per doz. . .$13.09 
Less 25% 
Galvanizea— 
ae, per dozen. 

Quarts. , Rr eS 
Light $3.30" 3.80 4.30 4.75 575 
Ex. heavy cocccccefieds 6.50 3% 
Kound Bottom 

Fire Pails, Red 
Painted .. $6.50 7.00 7.50 

Well Pails. $6.80 7.85 8.50 


PAINTS— 
Charles H. Brown Paint Co.: 
Brown's pure linseed oil paint, 
ordinary shades, 1 gal. cans.$2.9) 
Brown’s Flat Wall Finish, white 
and ordinary shades, 1 . 
GUE 6600606008000 66see. sce 
Joseph Dixon Crucible Co. 
Silica- Graphite, in 
ge ;_1 gal. cans, 
$3.05; 10 gal. kegs, 
25 oe bbis., $2.47; 50 gal. 
2.40 





bbls. 


Hilo Varnish Corporation: 
Hilo — White Enamel, 
Hilo ig Ra Coating 

Wall Enamel), ® gal. 

Montauk Paint Mfg. Co.: 

Di-mel-ine Prepared Paint, Screen 

Enamel, Stovepipe Enamel; 
yy pints, ea. per gro., $168) 

Di-mel-ine Enamel Paint. White 

and 6 colors; \% pints, 
per gro., 

Dies ne Gold ene Aluminum 
alnts, dD » ber gro., $16.80 

PANS—Dripping— . 


ee ere 20& 105 


$4.50 


Gowryece 


$16.80 


rer l4 18 
-$4.13 4.73 583 9.33 
PAPER—Building, L. ag L— 
Per Roll, 
Resin sized Sheathing; 500 sq. ft. 
rolls, 36 in. wide. 


—) Ay ">" 96 dee 80¢ 

hk aera 90e 

it ot, eee $1.20 
Deadening Felt, 50 sq. yd. rolls 

36 in. wide, per ton......... $85.00 
Rooting, Rubber, see Rooting. 

Fiint ana Emery 
Flint fo and Cloth. 30 & 106 
ee LS ee List net 
Emery Paper .......... List + 10 
Garnet Paper .............%st + 1s 
Garnet Cloth ...........List + 10 
Taurred Feit— 

I-ply, per ton..... . -$61.00@ $63 . 
. = See: 
ee a SERCO. ita 
Slater's Felt, per roll: 

SPARS eee $1.00 

SL. cae pn eedcheuweceedeceed $1.30 
PATCH— 


Las-Stik Patch Mfg. Co.: 
Las-Stik Rubber Tube Patch, ea 
82%¢, 60¢ and 90¢. 


6 doz. assd, 10% 
Perma-Loc Mfg. Co.: 
Perma-Loe Fabric Patch, 
| rrr eee 30, 60 & 90¢ 
Pe sal Loc Rubber Patch, 
WR. . -cccscccccces OO, CO & MH 
Rioweu P as 
is. 4 4% 5 
3: i B7¢ 43¢ 45¢ 
eT 
Joseph Dixon Crucible Company: 
No. 997, 7 in., Red with Blk. | 
Bevel, per gro....... $6. 
No. 538, 7 In. Dixon's 
Framers, Maroon, Bevel, . 
H Leads per gro.......... 38 


PICKS AND MATTOCKS— 
Railroad 





Contractors’ Picks .... “200 0208 104 
PINS—Escutcheon— 
ONE wbitecocceuewaeie<e List net 
Push- 
Moore Push-Pin Co. : 
Moore Push-Pins, per doz. pack- 
et, 80¢; per gross.......... $9.00 


PIPE—Vitrified Sewer— 
Standard Pipe and Fittings 





f.0.b. New — points, carloads: 

3 to 24 in. PT 67$ 

OO SM Mccivicscsvccccsccsd Of 

Le ee ree of 
PLANE IRONS— 
LL Be errr re List Net 
PLANES—Wood— pe 
Bench, first qual........ List + 20 
Bench, second qual......List + 208 
BOOED ccveveccccceces List 20% 
PLIERS— 
Button, ar’ oo 7 doe. 

Inch. 4) 10 

$4.67 Py 10 $5. 4 $6, 98 $8.52 

Gas Burner, fair quality, per d0% 

5 in., i 6 * as 3 - 
Gas Pipe. . 10 = 124m. 

FH 86 $20 5.94 6.43 840 

Pexto No. 30 per doz. : 

5 8 9 is 
$13.14 14.41 17.38 20.40 3052 





$16.80 
num 


$16.80 
0& 104 
{i 


$63.00 
, 88¢ 
$1.23 
$1.00 
$1.30 
1, i, 


, 10% 


& 90¢ 


& H0¢ 


25654 
O& 104 
st net 


uck- 
$9.00 


pads: 
. Of 
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| Taps and Dies 
| Screw Plates 
Reamers 
Gages 
Pipe Tools 


i Machine Tools 
Threading Machines 









| Grinding Machines 
|| Cutting Off Machines 


Saw Sharpeners 





TRADE MARK 
REG. US. PAT. OFF. 


_ProobuctTs | 


| Opening Die Heads | 


Lathes & Screw Machines 





i] 





| 
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Anticipate your sales! 
Stock GT D Screw Plates! 


Little Giant Combination Screw Plates, cutting 
a variety of sizes in both U. S. and S. A. E. standard 
threads, are particularly good sellers to the garage 
and auto repair trade. 


With one of these threading assortments at 
hand the repairman can make new threaded parts 
quickly and accurately without waiting for parts 
from the factory. 


G T D Screw Plates are made in over a hundred 
assortments for every need. Select your stock from 
new No. 40 Small Tool Catalog. A post card 
brings it. 
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New York 
W8Warren St. 


Cennatiald . Massachusetts, U.S.A. 


yj: |\ fly, Ulla Yin py Y Yin y Ya GY Yl, 


Worlds Largest Manufacturers of Screw Cutting Tools 


Detroit 
74Congress St.W. 


Canadian Factory Wells Bros. Co. 


Chicago 
of Canada Ltd. Galt, Ontario 


13 South Clinton St. 
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<< —<—: 
Solidhed Tack Co.: hE TT. 30¢ | REGISTERS— 20 24 9 
Solidoed Myelet, per dos... .$12.00 | Side .....c02.ccsseeerccveccees 30% | Japanned, .Electroplated and $16.40 $17. “36 $18.27 $19.13 
Vaughan & Bushnell Mfg. Co. : Sash— pnawed ‘ 30% | Simouas Mfg. Co. : - 
No. 5, B., Nut Plier, per [Common Frame; Square or Round |Solid Brass or Bronze. Metal ihe Butcher ...... ereeee +++ List, net 
0 Pe Serre End, barrel lot doz 29¢ eX ecccceces + List 
PLUGS—Spark— «o --adhepaeabite ¢ List + 10%) Hana ~~} 
: Pp Lots Small lots, per doz........0++ 3o¢| REPAIR GUM— 7 or etter eeeees List, net 
—— Fane Plug Co.: 10 to i3¢ Mingare Falls Metal Stamping worx»s| Adamson Mfg. Co., per Ib $1.40 ross Cut . meses te reso List, net 
CAVY SOME -..--sseenecccecs NIRBATR ccccecccvccccccceces N . re ee mag 
Aeroplane and He 5) matiat Biedns-Bce thsenn. REVOLVERS— Red, St’d Brace, per doz......$3.9 
Overland, Studebaker, Maxwell, PUMPS— Iver Johnson Safety Automatic iiam- Red, D’ble Brace, per doz..... $8.50 
62¢| Cistern, Irom .cccccccees veces 2044 Mer, $13.00; Hammerless, $14.00 ; Plain Frame, per doz........ 50¢ le 
SEE Tr 59¢ eeiees 04) | i—- 1900 Double ActOL.| Hock Saw Blades and F “ 
pat Mie Os, tee eee Bree eet sear ase sees 6.00. rames— 
Standard High Speed Pitcher ee Iron, old list. ae RHEOSTAT— Crescent Co.: 
Rai. 5.6 ie eee $2 a ‘ 0. . ist... coves ccccs 4 France Mfg. Co one 4 . o- eee 20%, 
less than 200. 1.05 a 33 geod ats. ompany : ~ D. CG, Charging, “F-F,” rs 4 bthceshiest 40% 
200 or over...... ‘05 1.20 is c - L ge or : ae .s ° - 5 Wi $18. rab and up c rhe oe Os GO. bie eeec owed 30% 
Tungsten Mfg. Co.: , Ame ag 606 set length iad RINGS AND RINGERS— ¥ 4. Jebuings & Co. 
Regular Plugs, doz. lots, ea..52%¢/ pouble “Acting... . nt Bull Rings— galing new list, me’ 
100 lots, C8... ccceccess i... a a, MS i ne EL EEE Olea aa 
Heavy Duty, doz. lots, ea 0 “Goan Thresher Tank A Me ee. $0.75 ry 80 0°88 dos, oie wont, iad Blades ..List + 10% 
Seesnene yt hine Scere ow C ‘ Co.: ae sited , . 512.25 Copper ... + $1.40 (2.40 2.65 doz. Inch .... rn 
Master Calorite, Lots of 12 ea. 55¢ Diaphragm No. 8, Side Suction. a tis cok a yee, gee. .06. — $5. “63 $6.00 ti 
8 Of GO GR... ccccccccecsed 45¢ + ge ee Oe eee 
Lots of 00 and over eee U¢ Pee 1129 and Whit 15 Hill’s Rings avspovasasseeess rs 254) Per Bro. Pi $8.25 $040 
ox long styles Model F , take b¢ ey EE SEIS RAs °| Hill’s Ringers, Gra Tron, doz.. er Oli== 
Gavaute over these prices, Tat ane Boece Hemp, dtindirds; satis 41.25) Millers Balle Cos 
Morgan “Mfg, Co. : me hae Heads; Cylinders (Iron) ; Hill's Ringers, Malleable Iron, i a “47 1b ‘io 
A a P se ie: eee eae 40@60% and Iron Rotaries....... 90 doz., 75@85¢) SCALES “PD and $8.2; 
» oster 0. eee t - - — 
’ ; > A. More Challenge Dia- Blair's Rings. ..per gro., $5.00@$5.50] Jonn Chatillon : 
nas Bratinaia me ie 1 Phragm Suction .. -30% | Blair's Ringers....per doz., 65@70¢) Bureka —— 
% in. long, % in. long, ea....$1.00) Goulds Comb. Pumps.” ia “|RINGS AND HOLDERS— Favorite’ 
2 in. and % in. ex. long, ea. 1.25 Tack 4 PB - oo, |C-.. Williamson Wire Novelty Co. : Grocers’ Trip 
Vesuvius ....-ceccccccccccses 60¢ All Double “Acting Force Pumps : Key Rings and Holders, No. 02. — at 
Motorcycle, Mica or von Stone plain Cog Gear and Windmill: ® gro., $12,00........000. 25% oe ne ee sosetereveeseese val 
Vv Base ...-++--+0 ae ae 0 All Three-way and Windmill RIVETS— Be As ont a aie 
esuvius, Tractor, ¥% in. x i% Regulator Pumps; all House |Copber and Burrs........-+... -25¢| scISSORS 
x ae a aes bets 85 Pumps «and Hydro-Pneumatic Tinners’ and Miscellaneous. .40&50% See Shears. 
4 in, X¥ B® “7 sone he Tic, e€a.50¢ Pumps and all Cylinders, New Bifurcated— 
al ia a oll ie % in. 10 Teter e rer errr. 33! % Assorted an, Pasteboard Boxes. A a ggg 
eine speed Ford g tase to alba doe| All, Set Length Single Acting [Per dozen boxes, 100 counts... $1.50 "a Mfg. Co., per doz. : 
guise Cot Pe aeons 8 S568 we Force and Lift Pumps, and all Cop’d, Clinch, Asst. 91¢, Solid...254| ~ 2G o..4 ie” "31.10; No. 
“ As Stands, New lists..... 256 
Bethlehem, 1 point...list ea...75¢ ll Bulle amen ah : ° TROADLIGH TER— Richards- Wilcox Mfg. Co... % 
Regular, ¥% in, standard and te, . Working lieads. New umps and Ford size, 8% in. and smaller, Safety Wire Gas Globe Co. : ills 
_in 8. A. E., OR cecscccccces All Hand and’ Power Spray POF PF. oe ccccccerccccescecs $2.7 Simplicity, per doz., $1.10; per 
Ford type, % in., ea........ $100 Pumps, Net lists........331!;% | All larger sizes, Der pr......... 3.50 Be baeersieensetecceed $12.00 
Bernienem, 1 §t. mica, %& & % All ‘Thresher ‘Tank Pumps, Myers |C@tton, 10 pr. single et ass’d sizes, Sidewalk 
in. metric, e ; Contary ’ eis 43 To : aii 
Mica-Pore. Insul. % in. tae $100 pee “= rg a ROLLERS—Stay— ae ee aii. 3s 
_Extra Cores Woke ts So . B0@50¢ Gear “ieee ove oe % pl TER tae -New list, 33's % In six doz. lots; per doz..... 6.00 
Waites re . & Dis sributiog : Co.: aoa | F-.B. Myers & Bro. : Barn Door Stays, No. 18, @ doz., |SCREWS—Bench and Hand— 
aout sy aed : 100 Myers Polished Iron, Brass and Richards-Wilcox Mfg. Co. $1.40 are} sat oe; iv. $9. 
“eras eee cae . : 1%, \ 
PLUMES AND | LEVELS Bras + Sie Working a. Handy Adj. and ee taitite No, in? $1680 $7.57 4, $9.45; 1%, 
Atbol Machine 3rass Body: Brass Lined and all. | .. 98. ccssserctsereeereseees 5%\|B 
Carpenters’ and Machinists’ Iron Oe ate at tema oO. K. Adj aud “heversible No. Honde Wood... wide nde List + > 
Pl ‘ it, net Cylinders, New lists..... Te A. RR ee Re te tee Sees ee rere reer he POORER 
umbers’, Pocket ......List, net Pump Leathers— Lag Screw, Nos. 55 and 57... 5% Coach, Lag and Hand eae 
POINTS —Glaziers— Plunger Leather, Crimped, per doz Underwriters’, Nos. 59, 60... 1 SLOG, Cone POM. .cceascccceucl 504 
Per. Doz. Culinier Diam. ° , Sor. Favorite, No. 54...0.-.-.005 15% |Coach, Gimlet Point........... 50s 
Bulk and 1-1b. papers.«++++++--$2-90| inch 2% 24 2% ROOFING— ieee Mamiiahitenn 
oh» ~<dedeapbamteni $1.05 81.0 $139 $193 32.10] Rubber, 108 #0. ft voll, 32 im. wide.| Standard List ..-..--. omni. 
POKERS— 33. 7 3384 First Quality: ’ Machine— 
Morgan Spring Co. ict \Cicwehed > 1 ply—35 Ib. rolls. ..+..0....$1.45| Cut Thread, Iron, 
Nickel Plated, Straight or Bent, Tauck imped: ‘ . s 2 Dlp—EE TD, FONE. doscnceees 17. Flat Head or Round Head 
4% x 20 in., # gro.......$10.00| /"¢ 10 fbn 7A, 2% | 3 ply—S5 Ib. vols... 00.665 205, 0c 10 
POLISH—Auto and Furniture— ¢ M4 — ri Second Quality: Fillister or Oval Head 
Am. Automobile Accessories Co. : 1 ply—35 1D. rolls..cercevces $1.30 505104 
Dri Kleanit saps sete esse eee  BO% een $1. as $i 3 si >: 2 ple KS MD, CONE. coke es koe 1.60 | Brass: 
O-So-Ezy Products Company : Gott easner: 3 ply—55 Ib. rolls..ceeeeeees 1.90) Flat Head or Round Head 
O-So-Ezy cedar oil polish....40% | /nch 2 2% 2% % ROPE— 50c+104 
Jos. Dixon eae ont ® at. ae eee . 4 ?si-0 Eastern Retail Trade, Perlb.| Fillister or Oval Head ‘ 
Joseph Dixon . $6.66 33. 4 $3.06 Manila, % in. diam. and larger: 40& 106 
Fireside 2.50 | PUNCHES— oad —— era eeire nails my at Tags aa ‘a 
Gem z 4.00 Secon Perret errr c Se Ay Server 
Japanese .. - $3.50 Saddlers’ or Drive, yood sae Oye 0 Hardware Grade.............24¢ E ilister or Oval Head... .751# 
Jet Black ....... -$6.6617 45 6..... p $1.43 Sisal, ¥% in. diam. and larger: Rolled Thread Brass: 
Dixon's Plumbago........ ee ee ee ee $170 Highest Grade .....ce+0+02+ 236 eS Ss are 60& 104 
Liquid Veneer, Regular— Mpabsetei oe ee eee 542 [ee re eee Fillister or Oval Head......- 
Buffalo Spec w + ng oben te. | Half polish ixiemateeerdce ieee Sisal, Hay, Hide and Bale Ropes, Set and Cap— 
- | Os. SB i Spring, single tub 2 Medium and Coarse: Set Crem) crvoesvsicvescesced 655 
Per doz..... — ~ 00" —_ ity , v€, good quai- “7 First quality 23146 |"Sog (Steel) net advance over 
biped ke dwelt ee ae ee ee ee ee 2 a? é i 
Co ae "20 £16 Revolving (4 tubes)...... doz. $10.00 Second quality .....+.+..+.20/2¢ BUOR Se csie esevvedxecucceees 
For Automobiles— Revolving (6 tubes)...... doz. $13.00 |5tsal. Tarred, Medium Lath FURS, BE Cad. .s.c2scvseresseel 
L-V Sprayer, per doz....... $12.00] Chas. Morrill No. 1, Doz., $24.00 First Quality .sscsereeeeeeneed 23¢| Hex. Hd, Cap...... 
1 gal. Veneer and Sprayer, ea.$2.10 45% | Second quality sseeeveeeeeeed 01} Fillister Hd. Cap....ccccceeee 
POPPERS—Corn— Hercules, 1 die, each, $9.00. .45% | Cotton Rope: Wood— 
1 qt. Square. ..doz. $1.15; gro., $15.00} Parker Supply Co. : Best 5-16-in. and larger....... 50¢ Flat head, Iron 77/4, 206104 
1% gt. Square.doz. $1.50; gro., $19.00 Portable, Metal, Hand........ 20% Medium, 5-16-in. and larger. .48¢ R ay eos 0. HH. . : 
2 qt. Square..doz. $1.75; gro., $24.00 — PLATES— ; 2 Common, 5-l6-in. and larger. .46¢ woee —* Ps & 66 
a lise 254 Brees one eas eae ~~ 2 1% 4 18 Ve Flat Head, Brass..... 521, & 208108 
DMGIOS 0006s crerveece List + RACKS—Whip No. 1, Y-in. and up.....++- 8%4¢ | Round Head & O. H. Brass, 
Tinned and Turned..........2+.. 20% John H. Best & Sens No. 2, %-in. and up....ee.. Wve 505206108 
; £ ¢, 505208 
“i yp dm eg Eos & Co. : 35.00 & aoe _Hevolving Whip Display. No. 3, nn oe iinet 16%2¢) Fiat Head, Bronze.. .4720816 
‘ . — : eac ° ° ? > by One 
aii $45.00 yt Re Xo "Eh without “Display betes ck List + 154 Round Head & O. H. Brent am 
SSES— Shelf, $12. Special brands .....-..eeeeceess 15% Sh M — 
Athol Machine Co. SE ME nesuunk gant ol 30834 ect Metal 
Domestic ....-+ee..++--kést, Rait— Bright Iron »17¢\Parker Supply Co., ‘‘Parker’’ 
—— Lata Co.” Fruit, “— See Track, Barn Door, &c. RULES an ee E List, a 
Se Pa : , , ? a : SCRIBERS— 
Tard Presses and Saunage Stuf | | Tree ton-Cooper Corp. : tgteel Board ....scese++++-109%| >, Brals & Company: 
i (asa S&T % W. L. Cooper's Star, 18 in. Hickory Lumber ........ 20% Improved Gem, per gro... .$26.00 
Chas, Morstii: plain, slim, per doz., Sash Operator— SCYTHES— 
No. 1 per doz....... $36.00-—45 % $7.00@7.50 net | Monarch Metal Weather Strip Co.: he dot. 
“Pocket” per doz... .$27.00—45% ne a net Monarch, e@. ...+-+++eseee- $1.40 —. Grass, Cutting Bde pel rr 
PRIMERS— . ’ » per aos.. SE iccnconen bene 4 a 
All Hot, 00 ta box, new Uist..:28 lng on eres tend ee Saws- Solid Steel, Cutting Edve |. 
PROTECTORS— ita. all when hand punched, adv. |x. C. Atkine & Oo. Only Polished ......$14 snasis 
Mealy Mfg. Co.: we 2g a ag Go@son1om| Citeular (Scroll).....++++++- Bush, Weed and Bramble, ; 
Wrist Watch, Duo, per gro..$15.00] McCaffrey, Am. ‘Standard. ur -80&10 % Renee 2s SS re Seman 9s 94/85 5A . F $14.25 $14! 
Warrior Wrist Watch, per ~— Black Diamond ............ 0&10% egy teen eee werner ees Copies, Cutting Edge Pol- sn 
15.00] Nicholson .......2..++s005- 40&10% ‘nie Pg 3 ARO AM RI OS RE Cr ae 16.50@ 
Cross Wrist Watch, per gro.$12. 0 Superior ie sae paiecaeweee foaloase Gne-Man Cress Sot ae North Wayne Tool Co. 
Engle Shield, per gro....... $12.00 RECTIFIER— ste mg ge SR, Little Giant Grass. "$16 ona he 
RAdiIO ...cccccccesssccecces $12.00] France Mfg. Co a. .. p oa Phas ae Little Giant Bush and We 
PULLERS—Nall. Etc Magnetic “F ie ’, ea. .$24.00 and up Mi lay Mill ‘and Drag... : $16.2 saesa. 
a Falls No, 3, per “dos. ory pf Current F-F, ea.. - 24.00 and up Wo # Saws wae Nisa Aroostock, Be Ve Be & Pritam, 
46. - PE: ourers eo $16 REELS—Hose— - ws bacon 466. me as Little Glast 
on ‘Morril Specialty Mfg. Oo.: "mae — Black Diamond, Grass 5 
No. 1 Nail Puller, # doz., $36. 00 Hetacsablie .... A lade Ai $15.00@815. 
5% MEER oss, 06 005, ccc Co cner «. a ee Black Diamond Bush and, Weed. % 
Pearecon Cyclone Spike Palle Handy Hose Rack and Carrier —— an y $15.25@$15.7 
OL EY Sa ingte | Wheel— ~ 5O&2K % Wool Saw Blades... ... +++ 63! manele ee Black Diamond 
LEYS—Singie Wheel— | REFRIGERATORS— Combination Sets ........- anevens— are 
Awning or Tackle, Papf’d........ 0° | Traverse City Refrigerator Co. : Millers Falls Com any: ‘ls bch _ 16%% 
Awning or Tackle, Gal.. 304 Economy, Fibre, No. 9, ea. .$16.50 Butcher Saw Blades: BOSEPTIND ccccccccneneces ‘ 
Hav Fork, Swivel or Solid Eye Economy, Fibre, No. 1, ea.. 21.00 146 18 seit oe 
30¢| Economy, Fibre, No. 3, ea.. 25.00! Per gro. $14. 22 $14.82 $15.43 | Enterprise ....... ‘basse 
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0 ols That Draw Autoists 


The MATCHLESS TIRE TOOL is one of them. When the business 


end of this tool gets under a tire off it comes without breaking either the 
tool or the Third Commandment. And the tire doesn't ‘suffer,’ either. 


The MATCHLESS is made from one solid piece of spring tempered 
steel forged to taper from end to end. It is curved enough at the point to 
be just right for getting between the rim and the tire and doing a quick 
job easily. 


Motorists and Repairmen both like the way the handle is made—two 
hardwood scales are riveted securely to the bar. This construction forms 
an unbreakable oval handle. Enormous prying pressure is secured with 
this tool. Length 11'4 inches. Weight 19 ounces. 


It is a big seller to car owners, as well as garage and repair shops. 
Every tool sold under a guarantee of absolute satisfaction. 


Other good sellers in THE BRIDGEPORT LINE are the REX TIRE 


TOOL—a very strong small tire tool for motor car and motorcycle tires. 


And for motor car repair work there is no Screw Driver like the 
PRIBAR. It can be used either.as a Screw Driver or a Tire Tool. The 
heavy blade (7/16”x8”) is made of octagon tool steel and is guaranteed 
not to bend out of shape when used as a lever, prying off tires, etc. 


Please order through your Jobber. 


Pribar Screw Driver 
No. 242 


Rex Tire Tool 
No. 154 


MANUFACTURED BY 


THE BRIDGEPORT HARDWARE MFG. CORP. 
BRIDGEPORT, CONN., U. S. A. 
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SETS—Awl and Tool— SHOES—Horse, Mule, Etc.—|]SQUARES— Celluloid, Col'd, 

Millers Falls Company : ; F.0.b. Pittsburgh: Nickel Plated Steel and Iron..Net HOB, cvccecses 59 60 61 
Tool Holders, per doz. . Iron or Steel..per keg. .$6.75 base| Rosewood Hdl. Try Squares and % in. 7/16 in. % in 

$12.89 $15-98 $22.37 $13.48 SHOT 25-lb. bag T-Bevels ..cccccccecsseess .25&5% Per doz., 70¢ 72¢  80¢" 
. . . ABI Drop, up to B.......0cceeees of 32.10| Iron Hdi. Try Squares and T- Solidhed Thumb ‘Tack Display As. 
Cellar Window— Drop, B and larger 2.35 Bevels- .. 254 |. Sortment NO. 22. cccsescoes $0.09 

McKinney Mfg. Co. : CRNOE: cece ccnccncoenseene ts 2.60 | Athol ais. No. 24 asstmt...-....+....... 
Japaneed, p= gross, sets. - + $28.08 he age Nee AR OR RRC OS 9 2 A. 260 Combination 3 Sisk wae Handitax % in. steel, per 1000. Le 
ialve Ser eee Reet ie ek eee eo ee cae = ex . anthesis OL ¢ : 

National Mfg. Co.: SHOVELS. SPADES AND PeKte GGQUAEES co cccccccess 10&2% TAPES— Measuring— 

No. 70 Sherardized, # doz $2.10 scooPs— SQUEEZERS—Lemon— _ | American Asses’ Skin..List + 16% 
Nali— Plain Back: “Ut one Porcelain Lined: Per doz. Patent Leather ........... ‘s 4 ¢ 
Sg eee rere doz. $1.00 First and second grades..List net : HOOP“ 0eveers ses ee ale $1-10| Steel .......-eeerseees List 20% 
Swan's, Knurled, @ gro........$8.40 Third QVOGE. cccccesiness List net Tinned Fen PERE ree ee $1.50 — Pee ‘ 4 
Rivet— Fourth grade . List net Ae Sethe — sees Skin .....-..... List + net 
, “ POM? .ccceacenseeeeen $1.30 Metallic List@L one 
Regular List .....: ce 6 50 Hollow Back and Back Strap Shovels: Low Grade .........++++++-$1.50) Metallic ........ st@ . p20 
mt 58 cid a... List net or eae Quality seneseeeeeee Y™ ae. Leather ........ List + 10% 
Q — a : SOOD. cccccccscereeeseeseneeeee) «Rete CHOCO SCH SOO SSO F CEs % 
Chas. Morrill, Ine.: Second grade Pome "etl Tron, Porcelain Lined $2.75 WOOL wees eeeeeeeerreree List “a 
a Third and fourth grades..List+5% 4 wae o ve Wiebusch & H ilger : net 
No. 1 0. 6: Bant...<5. $18.00 ( 2 Back Strap Eastern and Western STAINS— : Saeenes Metallic No. 341 
Ws 3 BOON, c,.. osccon ae ] = Pattern Scoops: Charles H. Brown Paint Co.:  =§«_—-« ff CfC. wee ese eeeeeeree List + 60% 
No. 95, hand First and second grades...... 2u6 Woodlife, ready mand, 1 gal. Chiesterinsn's Steel, No. 103 ISL, . 
Special, hand 4, Third and fourth grades..List net cans, per gal....... -9U@$1.25[ — ete, «0 e eee eeeee L st + 10% 
Nos. 3 and 4, Cross Cut. 36.00 Baldwin Tool Works ~— ane 
No. 5 Timber.... .. 54.00 Plain Back, No. 2 Black, STALLS—Cattto TAPS— 

se Screen Door Dollar Hand, ner dos....$16.00 aet- Helee- Pests Co. : eon See Stocks, Dies and Taps. 
cKinney Mfg. Co.: innacle, per doz...... 14.97 ° PEL weeee ecorceccese sa 
Japanned per gross Semper Idem, per doz 13-71] STANCHIONS—Cattle— THERMOMETERS— 

Knox All, per doz 12.48 | Hunt, Helm, Ferris & Co.: lim Case, Cabinet, Flange, Dairy 
Pe rererrs 00@S Snow Shovels— Star ...... coceee occccvcees 20% Corer eerenesnene New list, 20 

SHARPENERS—Razor Blade— Long Handle, steel blade Type. .$10.50| STAPLES— TIPS AND BUMPERS— 

Hyfield Mfg. Company: SIEVES AND SIFTERS— Fence, Bright, $3.80: , Elastic Tip Co.: Box Complete, 
Hatfleld Machine ............26%|iWunter's Imitation, per gro...$20.00| p24" anised, $4.50 f.0.b. Pittsburgh Each «. 1.0... sesso. $12.00 

SHAVERS—Beef— Hunter’s Genuine, per gro... .$23.00 Poultry Netting....Per 100 Ib., $6.90 —s, mene Nails, per gro., Nos, 

Knterprise Mfg. Co........25@80% | SIGNS— STEELS— Butche ra— Bunt AE Ry he =! S. oe 

‘ ; John Chatillon & Son umpers, per gro., Nos 85¢; 

SHAVES—Spoke— Lebanon Machine Co, : Chatillon’ Li t J 30, 1917, 1%, 45¢; 5 : ; 

Iron PA Oa weer doz. $1.98} LEB—IRON, Highway, on’s. List June % at Peg Tip 
ood, doz ‘4 n., $5.25; 3 in., $6.00 $12.00@$50.00 or 1.80 ; 

Millers Falis Ce Comb, Streer & Lighting, Stand weet es -Edst June ci Slotted ‘Screw ips, >, a he Nos. 
Nos. 1, $9.52; 2, $17.44 net perdoz,| , #fd .........-..........$30.00| s7TEELYARDS— “ae $2.25; 232, $2. 233, 

SHEARS—Cast | Iratfie .. _ 17.50 STEELYARDS— $3. 00; 234, $3.50....... 0% 

+ ” eo ti Dice Deatec, with Bght...s..0<s0 22.50 Peck, Stow & eee bist 20810% Rocking c hair ‘Tips, per “doz 
. 5 ie © eeeerceccoccs t 
Best, see 3.95 4.45 doz,| SINKS—tIron and Steel— STOCKS, DIES AND T ses same 
zood ....$3. 75 4.25 dog, | Warnes Mfg. Company : SCRIP PETE 10 TIRES AND TUBES— 
Cheap ..$1.50 1.75 2.15 dos Cast Iron, painted, 20 x 36 in. Hand Taps, % to 1 inch.... .45¢ | McGraw Tire & Rubber Co.: 

Straight Trummers, &e.: an" smaller .......... ist, net|//and Taps, smaller than % in,.45¢ McGiraw, Congress, Imperia! and 
Best Quality Jap— Jast Iron, painted, 20 x 40 in M. S. Taper Taps Nos, 2 to 12 inc. Pullman one 30x38 in., $15.50 
6 7 8 10 in and larger ..........List+5% 655% ea. 5 30x3 Y in., $20.50 ea; 

$5.00 5.75 6.50 10.00 |UAlance & Grosjean: M. S. Taper Taps, larger...... 50% 34 x 4 in “33.10 ea. 

Best Quatity Nichel—- EOE Cea Rae -++++15% | sTOPS—Bench— McGraw Tubes, Red, 30 x 3 in, 
8 10 ia.| SKATES—Ice— + get ee $3.90 ea.; 30x3%, $4.85 en; 
$6. 40 72s 8.50 13.00 | Conron-McNeal Company: ha ee? re) oars 1n., $6.85 — ‘ 

Tailors Siew reer ey 40& 10% a Rocker, Hockey: Per doz... .$18.00 45% +a Red, 30x3 in., $4.30 

Pruning— n’s and Boys, per pair: ae : Coveweveenes 5% a 
Bartlett Mfg. Polished se ressccces fl.10 pring 6 ge 10° itleeeuede oe 
‘ree Pruners, Nos. 1, 3, 4 and Polished and plated akmcate a 1.65] Cary’s v Saal al. cs eiaer Cee 10% Star Tires 
18 saw.........25 Girls’ and Ladies’, per pair: Stanley "Twinrod “canes BER CCEG 10% Star Ribbed 
etd Preness. Nos. 808 and Polished re nua he >. Vee ge 7 , $28.70 
Hedge 10% San... List net 7 — d = plated....... 1.87 STRETCHERS—Wire Fence-- 44.00 
Clyde Cutlery Co.: Xtension Bobs or Scooters, per » re 15.25 
No. 5400, per doz., $26.40; No. [ PAE. OOUNNEE . 62.5608 8rc0s “a = =. No. 4° ee, 62. 00 60. 60 
5401, per doz., $22.00; No. 5408, Polished and plated........... 68¢ 11. 05 
per doz., $20.00; No, 5406, per Roller— Elwood Pattern, No. 190, per $71.20 
-, $8.80; No. 5407, per doz, Self Contained, B.B. No 200, WOE occu sana Ce wee re ee 10.20 92.00 87.40 
be 11.00; 8 ft., $11.75; 10 Der DEE ee aero ne  “gi's7| Little Giant, Sr., per doz..... $9.78 95.80 91.20 
3.39. Sel Contained, B.B. N 100, Star, No. Plain Bearing.$14.45 
. R70, per doz., $14.18; per pair Megane: - Star, No. 482, Roller Bearin 
., 37.09; No. 60, $9.13; No. No. 100S Girls .......... $15.30 Cement— 
well aides DO MBE ois a6 3 54 oe ows v2. Townsend: 8. Cheney & Son........ Séenes 15% 
— | a ‘ownsend’ pe Stretche 

Ste DIUEE oin oes sce s 5 ses 5 & 5% or Harness— , “per dos. ye we te313.00| TOOLS—Haying— 

Steel Laid Blades ..........15&5% Se era mes 2 bie ee List + 40% a Hunt, Helm, Ferris & Co.: 

Bartlett Mfg. Co.: Niagara Falls Metal Stamping Workes STUFF ERS—Sausage— Harvester and Peerless Flay 
Compound Lever Snips.....List net Ningera HArMees 2 occcss cee vck Enterprise Mfg. Co. ; Carriers . 33 tt ‘ 
Bench, Nos. 20 and 30 List net} SNATHS— Stuffers and Lard Presses, = ie Track Hangers ‘and B ck- : 

Jennings & Grittin Mfg. Co.'s 6 Grass Scythe, per doz $10.53 S5EQIEATU Mi —_— EB nnccccccccce 33) 
to 10 IM. .c0---s-00. New list,15% | Bush, per doz seeeees -B10.051 SWEEPERS—Carpet and Vac- Slings, Forks, Pulleys, etc... .25 a 

Pexto 1819 Original....List + 10% : rreeeeeseeseees $13.68 uum— FB. i. Myers & Bro.: ° : 

De. We OR. <0s05005006 5% | SNIPS—Tinners— Bissell Carpet Sweeper Co.: Per Doz. Ilay Fork Unloaders; Myers 

= Pn aaa Co., Inc “ See Shears. Am. Queen, Cyco B. B. Nic. . .$43.00 ae Rail; Myers Single 
“Red Devil’ ..........+++-. 30 = Crown Jewel, Jap'd Fit 0.06 {l; Clover : 
Viking, each ...---eeeseee- $18.00 “<r a : E lite, Cc hee B. “a Nic ;. tings. a8.00 a "and all = oc tok 

- nt ~s ; Grand, Cyco B.B. Nie...... 52.00 unloaders - New lists, 33!) % 
+ Saat y gi ge — agg Eg ag ose | ind, Cyco B.B. Jap.--.... 47.00[ Sling Unlonders ; ayers’ ped 
e (oe gs Fg Bagged $F'ss —m “tg { % hi oe Rapids,’”’ Cyco B.B. sail in Clover yond = o. 
irst lity, all gauges...... 59 tins, $3.05; 5 Ib. tins, es CY PPP cr re a 40. 5 gy SAA sts, 33's % 
Bie oy pemaene ss BBG] AEE tan ee YA) aia “Sp 5) Seems BN a 
eo eerseresecereses oo. Padraig: cba Bags S. od 0 

Paper—Empty— SOLDER— Gri and Rapids, Vacuum Swpr. All Myers Forks, _cacele Harpoon, 

Peters Cartridge Co. ; Hal F ne Tess so stacca se oe tee Me. oo 25 che eor ns siya 74.00 Nellis & Walk , 
League, 10 and 2 GOuse. ...<6 25 % eR Naee fee biome pieln te aN 8 41¢ Blouse hold Vacuum = Swpr., ew lists, 33! % 
League, 16 and 20 gauge...... 5% pita a 254 “Ogg ies SARIN 64.00 All Myers Pulleys, Harpoon, 
Target and High Gun....... DR eRe ot " Parlor Queen, Cyco B.B Nic. 46.00 Nellis and = Walker — Forks, 
Ideal and Premier....... 25% | SPITTOONS— Princess, Cyco B.B. Nic ” 41.00 all Slings....... New lists, 25% 

Remington Arms - Union Metallic | {ndu-Namel per doz. )'%} Standard, Nickeled Fittings.. 36.00 

Cartridge Co.1 NO. 1 nesses eeeeecevers $25.00 \ Standard, Japanned Fittings. 31.00] gy Saw— 
¢ Arrow, 10, 12, 16 and 20 gauge, Ne. BN ous eenk sao 19.20 Superba Vacuum Swpr., Nic. 88.00 Nos. 40" and 842, 
25% NO, BD wesc cerereeceees 17.30 Universal, Cyco Bearing Nic. 38 Nos an 
Nitro Club, 10, 12, 16 and 20 spOONS AND FORKS— Univercl’ yee Hearing Jap. 3800] Hammers ..... . 
Ker 25% Subject to a i 
New Chub, 10 and 12 gauge 25%]. Silver Plated— m0 So _ TRACK—Barn Door, &c.— 
New Club, 14, 16 and 20 gauge. GOCE DUIRY «snc vsosenveds 2714%\facturers against their own decline} Gtifin’s: 
eilali 25% Miscellaneous— to Dec. 31, 1919. Misesd Poser, | ® 100 ft., 1% 

iis me ons cas 14] CHCOP oo cao e ve ceenevevees ss I2¥4|SWINGS—Lawn and Porch— | Hunt. Ifelm, Ber ayy 

Suobelas Powder. medint Pepmad GUvEr foc cccscvccsness 154 | Myers Low Down Roller. : oe 20th Century, found, per 100 ft 
grade ...... lee | Tinned tron— i ihe , $9.00 

Smokeless Powd¢ high TCA veveverecveccees per gro., $3.30)" 7 ae New list, 3345 ¢ Flexo, per 100 ft.......... $6.5 
pte Vaca ne ie, cry, (C2) * re ieee ee per gro., $6.60 , Ist, vols o |MeKinney Mfg. Company: 

Smokeless Powder. "410 SPRINGS—Door— T ackLe—Fishing— Seat Tes, OP A. 
ey en eee 55 18¢| Chicago Spring Butt Co. : Wise Sportsmans Supply Co. : y, 3-16 Track.......... 30% 

Boys’ Scout Shot, case 31 lbs.$4.90 Chicago (Coil) ......6+. 16% &2% “Jim Dandy’’ bait. per ‘ees - $6.00 Trolley” —— ate We 

Peters Cartridge Co.: teliance (Coll) ....+++..- 2% %|\TACKS— Myers’-Stayon Track. uy “Myeis. New 
League. Black Powder 18% a Mfg. Co.: 5&5 % Carpet, Bill-posters, etc Way,, Giant and Herculea, Tub- 

-feree, Semi-Smokeless % Steel o.. ce eeeeseseesvvess 5&5 % . ‘ ular . ere. few 5° 
Yarget and Tligh Gun, Smoke Morgan Spring Co.: List + $8.80, base, per 100 Ib. penises ekasaials oe tarsi 
tamil , 4. _ etter eect eeeee 18% Perfection ..ccccccscse TeeTT! ). Cc Clatening Nalis— New list, 35 
deal and Premier....... 18% arriage. W an opper Nails .......+.. ber Ib., 55¢] National Mfg. Co.: 

Remington Arms- Union Metallic ly Pygeicte ) =< e —_— 7 100 Ib COPREF TAERE «ccc. 6vees — lb., 61¢ Braced Rail, per 100 ft. $8.50 
N vr Chub Black P owd r 18% Black ' $10 00 Trunk Nails, ete: || richards wile bag? eg" 100 £1.98. 

° > e owders..... Ce mee ee eee “ f char¢ le : 

Sie Bh mat” Wiwace | ay Bri oo Lae Le gil Bi. fe iow] Mesto iO 
T7n ee 4 ee . e 3 8 >» No 
Arrow, Smokeless Powders... .18% Wagon Seat— Double "Bouble’ Painted y) rectal — Wo ia’ Hin $8.3! 

SHIELDS Painted Seat Springs: —_ moe | one List + 20%] tag Screw Rail, No. 65... 15% 

ee FES Tew casess ber pair $1.00) wy Rs we ae Gauge Trolley Track, @ ft 

Parker Supply Co.: 11, v2 x 26 jo ia tet aN on SS ae List +. 5% 
Can Ge MIMEINS.... co. s00 > ts dls Sook ih haat al v4 ie Brass, Nos,.:.. .- 82 82 MO. BB occ cccecccves bist + 156 

SHOCK ABSORBERS— SPRINKLERS—Lawn— in, Hin. % ia Pe List + 25% 

Lawn Per doz,, 60¢ 65¢ 7B. N + on ° 2 2 

Arrow, etc., list set....$200.00] Enterprise ...............28@20%| Nickeled Steel, “ST. 1, $6.65: 62. $6.85 OF: 

Stare Specialty Mfg. Co.: Stuber & Kuck Co.: Pre 51 52 53 = "3. o” oe.08; 6s, em 
Star Cantilever, per set $2.50] Per doz.. Nos. 1 & 4, $6.45; 2 & % In. 7/16 In. % | 1 

ee wes Set. : 5. 4006: 5 & ; | . -% in. | Hero, Adj. Track, No. 19.....20% 
WX, per set ++ + $5.00 5, $4.95; 3 & 6, $3.10. Per doz., 35¢ 40¢ ‘ise Adjustable Track Tandem Trolley 
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* 
‘ All Car Owners Need Bumper Protection ¢ 
04 ae op 
e al 
: Why Not Make Them Want it ? 
% A EET 
1% 7 . . 
net When a man knows he can get a bumper that is sure to protect his car the sale {| 
™ is half made. ‘ 
)% As an instance of Guardian Bumper superiority—the plunger 
head fits into the channel with a snug tight fit on three sides 
. This relieves the strain on the bolt, 
‘ Milwaukee Timer and insures the bumper taking all 
™ for Fords the shock. Eliminates rattling. 
A real instrument of 
ee 
a } durable» Ford Timer MILWAUKEE 
854 fully machined. Roller . 
a0 —_ sauarely on cae Guardian Bumpers 
act at a times, . 
300 oe : have many other exclusive advantages to - 
son, ae ae od oF no ica consider—extra heavy recoil spring, extra Truft Bumper—Fits Essex and 19 Buic! 
i% long housing chamber, spring housing oo cal cad ben clamps over aelaee 
s properly reamed and plunger carefully ma- hold under ANY conditior 
hed chined. 
Let us show you how to double your 
— Roller Pin: Precisely ground and pol- bumper sales. Write for catalog and our Aa 
en. ished—almost wear-proof. special dealer proposition. 
ia. 
aa (<9) Milwaukee Auto Engine & Supply 
30 . 
Co. : Waukee Bumper—one piece bracket 
Boush Assembly: Finished, assembled and Dept. 701 Milwaukee, Wis. ioe bauee aeons oat cone fitted 
nbed fitted with absolute precision, Fits great many cars 
0.60 ~ 
1,20 
7 AN 
1.20 
15% 
ay 
- 
. The Rose Tire P H 
gle A i TH 
It- °, 
i + Gi e Nose iilre rump riose . 
ie is the strongest Hose that money will buy. 5-ply 
3! . 
on, Saran fabric, 3/32” inside wall of pure para rubber, 
314% . 
0 athe 17/32” outside measure. Mr. Jobber, let us quote 
: you on this hose complete with clamp and connec- 
30% a . tions. 6 in carton; 6 cartons In case. 
Every defective hose 
- will be replaced by the 
Hie aioe © manufacturer. 
ft... ‘a » 
30° 10 ¥ Price 50c 
New 
ee 
les 
$8.50 
$96.00 
9 38.0 
No 
$8.35 
15% 
156 
+ 25% 
63 
$8.75; 
20% 
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TRAPS—Fly— 
Balloon, Globe or 


Harper, Champion or 


Acme, 


gro. 
Parago: 
gro. 


Bafety Wire Gas Globe Compan 


Columbus Sanitary 


-per doa. 


$15.00 


, $21.00 
y: 


$1.00 


per gross $10.80 
Game— 
Niagara Falls Metal Stamping Werkss 


Lightning 
Clincher 


Oneida Community Ltd. 


Victor 

Ww 

Size Ch 
No. 
No. 
No 
No. 
No. 
No. 
No. 
No. 


No. 


Oneida Jump 


Ww 


Size 
No 
No. 
No. 
No. 
No. 
No. 
No. 
No. 


Ch 


No. 


Mouse and 


Mouse, Wood, Choker, 


‘Pe r doz 
ith Wi 
ains c 


ye 


thout 
hains 


Per doz. 


ith Ww 
alps ( 
1,91 


ithout 
‘hains 
$1.46 
1.69 
2.69 
4. 23 


0 


Per doz. 


With © 


Rat— 
gro. ho 


baton 
3.2 


les, 
$2. 


Mouse, Round or Square Wire, 
doz., 80¢ 


Loveil Mfg. Co.: 
Bric Ki: 
Star Rat 
Sure Catch Kat... 
Sure Catch Mouse 
Wood Chokers, 
Niagara Falls Met 
Works: Enticer Rat.. 


4 hole 


al bie 


ving 


56 off list 


Oneida Community Ltd. : 


Victor Mouse 
Victor Rat 
Holdfast 
Holdfast Rat 
Official Mouse 
Official Rat 
Out o’ Sight Mouse 
Out o’ Sight Rat 
Wood Choker, 4 hole 
Out o’ 
No. 
End o’ Mice, 1000 
Bushel Baskets- 
2 y, V. or Hi. 
With tripod 
4¥% doz. V. or H. 
With tripod 
Combination Bushel 
With tripod 


TROWELS— 
Wm. Rose & Bro 


Mo 


Net] 


Mouse ..... 


Sight Mole.... 
44 Pocket Gophe 


use 


8. 
12.50 
1 


1 
Hdles. 


$11.75 2.2 
10 10% 
B. C. Atkins & Co.: 
Plastering 


TRUCKS— Warehouse, 


McKinney Mfg. Co.: 
No. 1, $21.50; N 


No. 1-A, $24. nO! 
TORS Waee 


per doz... ie 
Cypress 


Gal., 


12.90 


11 


ver gr 
$2 .60 


20.00 


Net per basket. 


$6.00 


11% in. 


-- -80% 


$18 


No. 3, $15 


Eagle Woodensrare Mfg. Co. : 
3 
e138. 50 $12.00 $10.50 List+5% 


TURNBUCKLES— 
National Mfg. Co. 


No. 195, Japn’d, per dozen. $1.20 


TWiNE—Miscellan 
Fiar. % and %-!b B 
No. 9 


No. 
Cotton Seine 


each, net 


i 
50, 


Screen Door, 


eous— 
als: 


Soft Laid thread—9, 66¢; 


larger 


652¢; 


15 to 42, 


Medium Laid thread 6, 71%¢; “9, 
67 


12, 


65¢ ; 
of 


Hard Laid thread—9, 72u¢; 12, 
69¢; 15 to 42, 6Ya¢; larger, 66¢ 

Staging, 2 to 4 oz. — in bar- 
rels, 65¢; in 5-lb, sac 65¢ 

Trot Line, in balls, ~ 3 ib., 
in barrels, Nos. 1, 2 and 3 ib., 
er lb. 


Cotton IWrapping. white, 
to Ib.: 
Common 
Good 
Cotton Wrapping, varteguted, 
5 balls to ID..cccccccsesseoes 65¢ 
American Hemp, 2-Ply, % and 
¥,-lb. balls ¢ 
Jmevican 3-Ply Hemp, 1-/b. Bail: s, 
29¢ 


udia 3-P1 
(Spring ae 

India, 3-Ply Dark Hemp 

India, 3-Ply Light Hemp 

4 and 5-Ply, Jute, 14-1 


Hlemp, 1%-lb. 


Balls 
Twine) na sae 


Common India, No. 18... .2 

\ 4 sAlattress, Y4 and 

Balls, according to quality 

~_ee 25 

Cable laid Italian, 

Italian, A, lb., No. 

Wool, to 6-Ply 

V aRNISHES— 

Hiilo Varnish Corporation: 

Hlilo Flat Finish, per gal., 
$4.00 

llilo Floor Finish, per onl, 


3 


z 


wi SR 


liilo Varnish Remover, oe 
gal., $2.50 
\ientuuk Maint Mfg. Co.: 
Di-mel-ine Furniture 
\, pints, per gro 
Di-mel-ine Varnish 
\% pints, per gro 
VEHICLES—Children’s— 
Arden Mfg. Corp.: 
Roly-- Autos, per dozen, 
$55.00 to $81.00 
per dozen, 
$21.00 to 
per doz on, 
$30.00 to $34.50 


VENTILATORS—Sanitary— 
Cloth Window 
‘ontinental Co. : 


Varnish ; 


Stains ; 
$16.80 


Roly— Kurs, 
$42.00 


Roly— Pets, 


Per doz. 
9 in. high 
to 25 in. $4.00 
9 in. high 
tu 37 in. 


Coutinental No. 92, 
adjustable, 15 in. 
Continental No, 93, 
adjustable, 23 in, 
wide 
Continental No. 
adjustable, ¢ 
wide 
Continental No, 96, 
udjustable, 34 in. 
wide ... 
Continental No, 
high, adjustable, 
37 in. 
Continental No. 
high, adjustable, 
49 in. 
vists— 


4, 
in. 


high, 
4 in. 


9 in. 
to 


9 in. high, 
to 5Y i 


Athol Machine Co.: 
Hand Vises oe 
Parallel— 
\thol Machine Co. : 
Simpson 

Standard 

Starrett. Improved 

Vise Attachments, Taper 
600 Line, Stationary Jaw. 
60U Line, Swivel Jaw, 


2565 % 
ist+ 32145; 
Millers 7 Oval Slide Pattern, 


In 3 8% 

Ka. $1. 4 $2.30 $2.80 $3.58 $5.19 
Parker's: 

Eclipse 

Regular 

Victor 


5% 


Athol Machine 
Combination 

Parker's Combination 

87 Series 

if. Williams & Co.: 
Vulean Chain Pipe 

Portable— 

Martin & Sons: 

Stand & Pipe 

either chain 


J 


es 
Vise, 
plete, 
vise 
With vise. 
Without ag with haaa.. ow 
Without vise or legs . 
Wood Workers— 
Athol Machine Co.: 
Simpson 
Standard 
/ULCANIZERS— 
Adamson Mfg. Co 
Adamson, Model Rh, 
me Model T, 
Model U, 
Model 8, 
Shaler Company : 
$1.50; in dos. 


Bender, com 
or hinged 
ere iS, 
15.50 

(18.99 


11.50 


CC A 
h-Minute, lots. .80% 
Ford—Tube—Kit 
Tube-Kit 
Ford-Kit 
Vul-Kit 
Motorist’s 

Model 2.50 


W aFF_Le iRONS— 
Wagner Mfg. Co 


WAGONS—C oaster— 
tIunt. Helm, Ferris & Oo.: 


less 





Overland and Star .........-20% 


WARE— 
Enameled— 
Lalance & Grosjean Mfg. Co. 
Agate Nickel Steel Ware. 
El-an-ge 
All white a 
Vollrath Co.: List Mareh 1, 
New Idea Kettles, Cast 
Imperial Liviiow Wure, Cast ot ive, 
O% 
White 
Special 


Enameled Ware 
and White, 


Steel, 


"10% ; H 


jlron and Aluminum— 
Wagner Mfg. (o.: 
Iron, Hollow 
Cast Aluminum........... List, 


WASH BENCHES— 


Eagle Woodenware Co. : 
Folding Wash Benches, per doz., 


$17.00 
WASHERS—Bibb— 
Durst Mfg. Co.: 
Dumaco, all sizes, 


net 


per 100.....60¢ 


Cast— 
Over Y-in., bbl. lots, per 100 Ib. 
$8.00 
Iron or Steel— 
Sise bolt..5/16 % wh Kh M 
Washers. .$13.40 12.50 11.40 11.20 11.10 
Per 100 lb. 
Usual extras for less than full kegs. 
Leather, Axle— 
SOME issn 


Patent .. 
1% inch. 


% Ih8 

22¢ 25¢ 25¢ 34¢ per box 
WASHING MACHINES— 

See Machines— Washing 
WASTE—Cotton— 

White per lb. Colored per Ib. 
No. 1 13%,@14¢ No. 1 .....9@10¢ 
No. 2 unex 
No. .12¢ 
WEANERS— 

F. D. Kees Mfg. Co.: 

No. 727 Calf, per doz 

No. 828 Calf, per doz 
WEDGES— 

Ou Finish 
WEIGHTS—Sash— 

Per ton, $65.00, F,O.B, 

WHEELS—Well— 
8 in. to 14 in... 
WHIPS— 
Featherbone Whip Co.: 

Drop ‘Top “‘Featherbone’’, 


Dees 


¥. 


N, 


Trrrrerrrrrerry 


per doz. 
75 @$7.00 

Straight Featherbone, buggy. 
2.75@ $7.50 

Straight ‘‘Anti-Whalebone’’, 
ugey $9.00@$14.00 
“Rubber Bone’ - -$9.50@$12.00 
WHITE LEAD AND OXIDES— 
National Lead Co.: 
Pure White Lead, 
Ol 
Kegs 


Dry and in 


--12% Ib. 25 ‘ 50 Ib. 100 Ib. 
13 %¢ 13¢ 
5 Ib. 


169 15¢ 
Dry, Red Lead and Litharge: 
ee Se rae 13¢ 
In 25 and 50 Ib. kegs 13',¢ 
In 12% lb. 13%¢ 
Red Lead in Oi: 
14%¢ 


In 100 Ib. 
In 25 and 50 Ib. kegs....... 14% ¢ 
eee rere 15¢ 


In 12% Ib. 
Lots of 500 Ib. or more, 


WINDOLATORS— 
Prismolite Co, H 

Nos, 91, 

No. 151, ea 

Nos. 92, 3 


No. 152, 


WIRE—Barb— 
See Market Report. 


Fence— 
Market 100 Ib. Bundles— 
See Market Report. 
Bright and Annealed: 
6 and 9 l.c.l. 1000 
and over to retailer .base $3.80 
Snaller sizes take fence 
extras: for. — 
ponents, viz. ; 
and 100 to 499 *b 
a are charged. 
jalvanized, subject to same 
conditions 
Coppered, subject to same 
conditions 
Tinned, subject to same 
conditions 


Per 100 Ib. 
1b. 


bas. $4.40 
base $4.20 
base $4.70 


Sto 
Less than car loads to retailers 
Bright and Annealed 
Nos. 16 17 18 19 20 
Per 1001b.,$7.20 $7.50 $7.95 $8.45 $9.00 
Spooled— 


Innealed and Tinned.... 408 


* {Brass 


Retailers’ Assortments, per pimreaae 
H. Tate Mop & Cordage Co.: 
Copper Spool Wire........ 30-100 
Brass Spool Wire t 
Black and Tinned Annealed Spool 
Of 


WIRE GOONS— 
Steel Wire Goods 





| Brass Wire Goods = 
»>Cup and Sivulder Hooks......., 
Wire Guvus Co. : 
Bright Wire Goods... 
Brus Wire Goods... 
Cup and Suoulder Hook 


; | WIRE CLJTH AND NET. 


Piet 


‘ List Sept. 1, 1917 
salvanised l’ouitry Netting: 
Before Weaving 
After Weaving 
Screen Cloth, 12 Mesh, 
fi.3 Painted Black, 
vanized, $2.70; 14 
$9.00. 
Standard Galv, 
100-jt. rolls, 
Per 


Per 100 rd 
$2.30; Ga 
Mesu, Bronte, 


Hardware Grades; 
24 to 48 in. wide, 
100 sq. jt. 
No. 
No. 
N Vv. 
N 0. 
No. 
No. 
No. 
No. 8 
American Wire Fabrics Co.: 
Galvanoid Electro, galvi 
after weaving, ¥ 100 » 
12 mesh, 5 
$3.20; 16 
mesh 
Gilbert & Bennett Mfg. C 
Negulur ‘‘Pearl,’’ net, 


k 
4 
5 
6 
7 


nized 
3 


**Pearl,’’ pet, 
iq. 

New York” Wire “Cloth” Ge. H 
Screen Cloth galyv., per 100 sy 
Opal Ziue Coated, 12 

2.75; 14 mesh, $3.20; 
mesh 

Reynolds Wire : 

AluminA etna Electro 
coated after Neer per 100 sq, 
ft., 12 mesh, 1.75; 14 mesh, 
$3. 20 16 og $3. 70; 18 mesh, 

50 


$4. 
Sun-Re ed Edge Black, 12 mesh, 
14 mesh, $2.75; 16 mesh, 


ft. 


me sh, 


Zine 


$2.25; 
$3.15. 
WRENCHES— 
Agricultural ..... ... 
—— or Crocodile. . 
— Forged S 
fT Son pattern 
Genuine VU ‘alworth, Stillson. Pdr 
Athol Machine Co. 
pid Transit 
Art Metal Works, 
Ronson, per doz.. $6.60 
PRR * $66, 00 
Bemis «& Call's 
ho 


Adjustable 8° 15%; Adjustuble 
8S Pipe, 15%’; Str’t Hd'le Auto. 
15%; Briggs Pattern, 7%% 
Combination Bright, 15%. 

Steel Handle Nut 

Combination Black 
errick Pattern 

Motor No. 

Steel Handle Screw 

Wood Handle Screw 

Coes’ Genuine Knife a... 
Coes’ Genuine Steel Hdl. 
Coes’ Genuine Key Model. 
P. 8. & W. 

No. 

No. 25 .. 

Agricultural 

Pexto, Stillson Patn 
Keystone Mfg. Co.: 
eystone Ratchets 

Westcott “S”’ 

Lakeside Forge ms 
Drop Forged . 
Adjustable 

Frank Mossberg Company: 

Sterling No. 1, N ae 

No. 7 $3. 70; 

. $9.00; 14, $15.50; 

No. 20, $20. 


Niagara Falls Metni Komping Wee 
Single and Double Vestpokit. . 
Prismolite Co. : 
Universal Grease Cup, per doz. $6.00 
Richards-Wileox Mfg. Co. : 
Shark Adjustable Pipe.......60% 
Wizard Adjustable Ratchet. 50% 
Whitman & Barnes Mfg. Co.: 
Agricultural 
Alligator Pattern, Bull Dog. . 
Machinist, K. Il., case lot. 
Less than case lots....... Net 
Railroad Special, case lots. 
Less than case lots.......Net List 
ll. Williams & Co.: 
Agrippa Chain Pipe and Fittings, 
25&10% 
Vulean Improved Chain Pipe. .15% 


WRINGERS—Mop— 


Eagle Woodenware Mfg. Company: 
Eagle Mop Wringer and Bucket 
Combined : 
Domestic 10 qt., per doz.... 
Standard 14 qt., per doz.... 
Janitors 22 qt., per doz.... 
White Mop Wringer Co. : 
Household per doz. : 


No. 2 Small Size, Wood, 


No. 3 Fam. Size....... $32.00 
Janitors’, per doz. : 
No. 0 Extra Large. .. . $40.00 
No. 00 Extra Large...$48.00 |' 
No. 1 Hotel Size. . .- 833 00 4 
No. 8 Hotel $38.00 | 
No. 5 Round Mop.. ..$38.00 
size, 300 


- List, net 
- List, net 
- List, net 

, List + 5&2%4 % 

-List + 2% % 


Se t 
Fg 


Socket, 


WRISTLETS— 
Mealy Mfg. Co.: 


= Watch, 12 




















